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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Hair care is premiumising, driven by a focus on scalp health and science-led positioning
Three directions of hair care premiumisation

HAIR CARE IS UNDERGOING PREMIUMISATION

Premium hair care drives global hair care growth
Premium brands lead market growth, while mass brands pursue premiumisation
Dove introduces skin care-inspired ranges to meet rising consumer expectations
Beauty giants are actively consolidating premium hair care to strengthen portfolio

SKINIFICATION: ELEVATING HAIR AND SCALP CARE

Hair products are evolving to mirror skin care, fuelling growth in scalp-focused formats
Olaplex launches scalp longevity treatment to strengthen its market position
Ingredients from skin care are accelerating hair care product innovation
L’Oréal Paris refreshes Plump Airy Shampoo in China by adding salicylic acid
Functional claims are elevating the role of hair care in wellness
South Korean indie brand Nesh targets female hair loss with scalp wellness concept
Haircare skinification: Why and how?

HYPER-SEGMENTATION: INCLUSIVITY AND DIVERSE NEEDS

Age- and gender-specific needs inform segmented hair care product design
Better Not Younger targets female hairline density with innovative patches product
Living proof launches products targeting consumers in hard water environment
Addressing ethnic hair needs of afro-textured hair is critical for segmentation
African brands go beyond conventional ingredients to highlight Africa’s biodiversity
Diverse hair concerns of consumers by race and ethnicity
Hair care hyper-segmentation: Why and how?

SCIENCE-DRIVEN: CLINICAL CREDIBILITY AND BEAUTY TECH

Dermo hair care remains in a niche, but growth is accelerating as scalp care gains traction
CeraVe enters hair care with dermatologist-developed formulas as key selling point
Nioxin’s dermatologist collaboration to enhance hair loss claim
Beauty tech from appliances and aesthetic medicine redefines consumer expectations
Science-driven hair care: Why and how?

CONCLUSION

Growth opportunities by player type
Evolution of hair care premiumisation
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/premiumisation-in-hair-care/report.


