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EXECUTIVE SUMMARY
Why read this report?

INTRODUCTION

Driving sales growth through tech innovation and agile business strategies
Key findings

BUSINESS STRATEGY AND PERFORMANCE

Navigating volatility and sales expectation towards 2026 and 2030

Rising inflation, raw materials costs and taxation require adaptation

Main company priorities now and ahead

Pathways to profitability and revenue growth for the next five years
Unilever’'s Wonder Wash targets consumer preferences in laundry routines
Unlocking resilience with digital and consumer-focused strategies

SHIFTING CONSUMER TRENDS

Market volatility tops trends influencing industries in the next five years
How to adapt in this scenario?

Product and digital innovation help to address evolving consumer trends
PepsiCo combines functional nutrition with cola drinking

INNOVATION

Innovation initiatives are targeting consumer demands

Building capabilities towards sustainable innovation

New ingredients and automated solutions as core innovation approach

L’Oréal Beauty Genius features technology and beauty expertise for consumers
Advancing on core innovation priorities for 2026

DIGITAL TRENDS AND INVESTMENTS

Customer journey and omnichannel experience are ongoing priorities

Redefining shopping experiences and customer engagement

Al and Generative Al driving business transformation

Enduring opportunities ahead for Al, Generative Al and Robotics

ixigo leverages Al to drive affordability and predictive travel in India’s mobility market
Paths for navigating technological transformation and applications

ABOUT VOICE OF THE INDUSTRY

Voice of the Industry: Coverage and profile of respondents

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
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country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/voice-of-the-industry-global-results-
2025/report.
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