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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

2026 to be defined by resilient but restrained growth and generational shifts
Five trends shaping economies and consumers in 2026

RESILIENCE IN A FRAGMENTED WORLD

Global economic resilience to continue, while growth remains uneven
Downside risks continue to outweigh upside potential
Case study: Reckitt turned emerging markets into its growth engine
Success in 2026 will require a dual market approach

A NEW GLOBAL TRADE ORDER

Tariffs force US importers to rethink their strategies
Production and trade continue to shift amid tariff impact and market volatility
Strategic commodities and tech turn into political leverage
Zara diversifies risks and shortens lead times by nearshoring
Flexible and trade tensions-resilient production models take a lead

LINGERING COST PRESSURES

Tariff escalation drives higher costs in the US and globally
Supply chains shifts drive up labour costs
GE Appliances automates production in US to mitigate labour costs increase
Commodity price volatility threatens price stability in future
Tariff changes, relocation expenses and commodity prices may create price pressures

GEN ALPHA: THE RACE FOR RELEVANCE BEGINS NOW

Generation Alpha defined by scale, influence and strategic complexity
Minecraft meal launch exemplifies powerful collaboration and Apha’s influence
Gen Alpha’s global divide: Why the future of consumption starts in Africa
Global youth, local identity: Navigating Gen Alpha’s behavioural diversity
Nongshim and the KPop Demon Hunters: Harnessing Gen Alpha’s cultural curiosity
Alpha rising: The generation redefining influence and affluence

THE GREAT CONSUMER DIVIDE

Consumers are splitting, growth follows the fault lines
Lotte Himart’s PLUX private brand is designed for young singles and small families
Temu expands its global reach with its discount-focused third party marketplace
Connected, stressed and selective? The fragmentation of mindsets
Navigating behavioural contrasts with authenticity, adaptability and alignment

CONCLUSION

Opportunities for growth

ECONOMIES AND CONSUMERS IN 2026

Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/economies-and-consumers-in-2026/report.


