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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Even with an optimistic forecast, caution necessary as consumers seek more for less
Away-from-home dining still finding its post-pandemic footing
Younger generations control the fates of dine out and delivery

EXPERIENCE AS A PATH TO PREMIUMISATION

The K-shaped recovery is playing out in consumer foodservice
The other trade down: Retail's threat to stand-alone limited-service
The other trade down: Limited-service cannot compete on affordability alone
Working for the weekend: Consolidating occasions for greater impact
Key pillars of foodservice’s value proposition are vulnerable

A NEED STATES FRAMEWORK FOR PHYSICAL SPACES

CPG brands are targeting “need states” to capture premium audiences
Ingredient-aligned need states have been the dominant approach
Separating the consumable from the experiential is the next phase
Experiential case studies for need states

CEREMONY AND THEATRE

Building new rituals is more atomic than heroic
Dinner and a show: Activity as a differentiator
Dinner and a show: Build programming-focused service and highlight in marketing
Keep the glass: Driving traffic and loyalty through memorabilia
Keep the glass: Make merchandising your full-time brand advocate

LIMINALITY AND STABILITY

Removing ambiguity fosters relaxation and focus
Seamless hospitality: Subtlety can speak volumes
Seamless hospitality: Be intentional with touchpoints in customer journey
Disrupting drudgery: Can a coffee shop sell “flow state”?
Disrupting drudgery: Effect comfort through layout and non-edible amenities

CONCLUSION

Recommendations/opportunities for growth
Key theme examples by outlet type
Evolution of third spaces
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/in-real-life-the-unique-lure-of-physical-
experience/report.


