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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Travel spending proves resilient despite poly-crisis pressures
New spending priorities emerge amidst growing global uncertainty
Travel demand grows, yet geopolitical challenges remain
Generation by generation, spending priorities continue favouring travel

EXPERIENCE AS VALUE-DRIVER

The willingness to spend a little more for unexpected delight
A long -term shift that favours experiential spending
Re-thinking rewards horizons amidst uncertainty
Since the pandemic, travel has re-positioned itself for a more resilient future
Experiences drive value growth across travel segments
Despite growth, share of wallet increasingly squeezed by cost of living

OPPORTUNITIES IN UNCERTAINTY

Geopolitics and the challenges of uncertainty slow arrivals to the US
US inbound tourism likely to rebound with high-value impact of the World Cup in 2026
Mexico’s World Cup tourism strategy aims to create value beyond host cities
A robust domestic tourism base and growing resiliency boost positive outlook
A slow return to normal in Chinese outbound flows force Asian destinations to pivot
Intra-regional travel grows as new travel corridors across Southeast Asia emerge
Hong Kong’s “Mega Events + Tourism” taps into passion-based travel spending
New corridors emerge across Southeast Asia

RESILIENCY ACROSS TRAVEL SECTORS

Competing on resiliency and with seamless experiences in the new normal
Hotels: Understanding the value equation across segments
Marriott Media and the unified digital guest journey
Airlines: Building resiliency through emerging travel corridors
AirAsia: ASEAN Explorer Pass shifts from ad-hoc to subscribed demand
OTAs: Digital seamlessness as critical value-add amidst poly-crisis
Expedia Group: AI-powered service, trip continuity and the “always-on” platform

CONCLUSION

Recommendations/Opportunities for growth
What is the future of travel in an age of poly-crisis?
Evolution of travel in an age of poly-crisis
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-an-age-of-poly-crisis/report.


