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Less is more

The Ordinary multi-active delivery essence

Pepsi goes prebiotic
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Reformulation and resiliency
Multiple formulations, one product
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The inflection point

BIOTECH RISING

Biotech rising: Precision, solid state and biomass fermentation on the rise
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Huel: Balanced nutrition powered by biotech

Traditional value model shifts

SENSORIAL EXPERIENCES

Sensorial experiences as required functionality for ingredients

Sol de Janeiro Brazlian Bum Bum Cream: Revolutionises body lotion
Olipop : Legacy soda meets functionality

Sensorial experiences move past taste or function

AFFORDABILITY AS REFORMULATION DRIVER

Unpredictable commodity markets lead to affordability-first formulations
Equate as a model for affordability and ingredients in beauty

Kroger’s store brands bring premium affordability

Moving from sequential to integrated process in formulations

CONCLUSION

Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.
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e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-ingredients/report.
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