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CONSUMER APPLIANCES IN INDIA - 
INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Consumer appliances in 2023: The big picture 

After a year of healthy growth in 2022, the demand for consumer appliances in India notably 

slowed in 2023, hindered by inflationary pressures and a cost-of-living crisis. This was one of 

the key themes that plagued the industry during the year. Several categories reported 

dampened growth, especially due to lower sales for entry-level products and softened rural 

demand. Many consumers also chose to divert their share of wallet away from spending on 

durables to essential goods, further impacting growth. Other factors such as an unusually rainy 

season during the summer also dampened growth for cooling products such as air conditioners 

and air coolers, along with refrigeration appliances. 

Some of the more dynamic performers within small appliances were air purifiers and personal 

care appliances. Air purifiers experienced strong retail volume growth in 2023 due to the 

worsening air quality in India and increasing consumer awareness. There has also been a 

weakening of seasonality, whereby these products are being purchased year-round as opposed 

to only during the peak season of October and November. Personal care appliances benefited 

from factors such as greater mobility and back-to-office policies. As personal appearance and 

grooming came back into focus and became increasingly important, hair care appliances and 

body shavers witnessed solid growth. In terms of major appliances, large cooking appliances 

such as cooker hoods continued to experience strong growth, albeit from a smaller base. This 

was mainly due to growing urbanisation, increasing consumer awareness, greater demand for 

modular kitchens, and a growing need to maximise space in an aesthetic manner. As an 

increasing number of Indians move into apartments, they are finding space for products such as 

cooker hoods to help eliminate odours from the kitchen, which proves essential for Indian 

cooking since it is heavily oil-based. 

 

2023 key trends 

In 2023, there were several key overarching themes that impacted consumer appliances in 

India. Growing traction towards smart and connected appliances was one of them. The share of 

smart appliances within overall sales of consumer appliances remained fairly low in 2023, but an 

expanding mid-income population, growing disposable incomes, and greater aspirational 

demand for high-tech products will likely bring these products into greater focus in the coming 

years. As a result, an increasing number of players are launching appliances which are 

compatible with smartphone apps and Wi-Fi. For example, brands such as LG, Haier, and 

Samsung all launched new smart appliances in India in 2023. 

The premiumisation trend evident across mid- to high-income groups was another growth 

driver for the industry in 2023. Consumers increasingly searched for technologically-advanced, 

innovative products that are durable and have better aesthetic value. The growing presence of 

financing schemes such as no-cost EMI and Buy Now Pay Later (BNPL) plans also allowed 

consumers to shift to buying marginally more expensive models of appliances. This trend was 

more prominent across categories such as home laundry appliances and refrigeration 

appliances, as consumers sought products with greater capacity whilst being more energy 

efficient. 
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Lastly, the growing trend towards localisation also positively impacted the industry as players 

increasingly invested in building new manufacturing facilities in India or expanded existing ones. 

As a result, many new products launched during the year by prominent brands such as LG, 

Haier, Samsung, were made in India. Setting up production facilities benefits both players and 

consumers alike. It translates into better demand planning for players and since they are closer 

to the market, they can customise offerings to suit local preferences. On the other hand, 

consumers can benefit from lower costs and fewer stockout events. 

 

Competitive landscape 

In major appliances, the competitive landscape remained consolidated with LG Electronics 

India and Samsung India Electronics maintaining their lead, and together accounting for almost 

half of retail volume sales. They are able to maintain this lead through their wide distribution 

networks, frequent product launches, expansive product portfolios across different price points, 

and localised offerings. In 2023, both remained relevant to Indian consumers through new 

product launches that focused on smart connectivity and premiumisation. 

In small appliances, Bajaj Electricals and Crompton Greaves Consumer Electricals continued 

to lead in retail volume terms. The category remains far more fragmented compared to major 

appliances, with these players holding lower, albeit double-digit, retail volume share. In 2023, 

both players refocused their product portfolios to include more premium, high-end items to cater 

for a wider market, and target consumers through multiple price points. While share for both of 

these players remained solid in 2023, greater fragmentation was evident with the entry of new, 

smaller players. This is mainly because the Indian market remains highly underpenetrated 

compared to other countries and therefore, there is significant potential for brands, both new 

and established, to tap into. This trend is expected to continue over the forecast period as 

players come to realise the abundant business opportunities in India. 

 

Retailing developments 

In 2023, as mobility increased and consumer confidence in visiting stores returned, offline 

distribution channel appliances and electronics specialists retained its dominance within 

consumer appliances, since many consumers in India still value the ability to see the product 

physically before making a purchasing decision. This was especially the case for newer 

categories such as dishwashers and large cooking appliances, which have low awareness and 

a high touch-and-feel factor. Purchasing decisions for major appliances, in particular, are usually 

carefully considered, instead of based on impulse. This is because most of the products are big-

ticket items with a longer decision-making journey, making offline stores a most popular channel 

of distribution. 

However in recent years, especially since the pandemic, e-commerce has gained increasing 

prominence due to factors such as wider variety, easy comparisons, greater convenience, and 

access to exclusive deals and offers. This is especially the case for appliances with which 

consumers are now more familiar and have high awareness of. Rising internet and smartphone 

penetration has also played a vital role in boosting the growth of e-commerce. With abundance 

of information online and ability to easily access it, consumers can now research a product 

thoroughly before purchase. E-commerce also provides consumers living in Tier 2/Tier 3 areas 

with a greater number of options since the penetration of offline stores in these areas remains 

limited. 

Many local consumers are also increasingly adopting omnichannel retailing strategies, where 

they utilise both the online and offline experience to make the final purchasing decision. With 

access to product information and user reviews online, consumers may visit a physical store 

with certain choices/requirements in mind. The final decision is either made offline in stores or 
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online after seeing the product in its physical form. As a result, many players are strengthening 

their omnichannel consumer experience by expanding offline stores as well as building an 

online presence. 

 

What next for consumer appliances? 

Over the forecast period, solid growth is expected for consumer appliances in India, with 

varying performances by different categories. Further growth will be driven by an improving 

economic situation and easing of inflationary pressures. In India, the industry presents 

substantial growth opportunities due to the low penetration rates across various categories. 

Factors such as increasing disposable incomes, rising awareness, and growing aspirational 

demand is also expected to contribute to the optimistic outlook for this industry. Additionally, the 

expansion of distribution networks by numerous brands and the widespread availability of e-

commerce platforms will continue to facilitate improved accessibility for consumers, especially in 

smaller towns and cities. 

As a higher number of women join the workforce and lead increasingly busy lifestyles, the 

demand for products that offer convenience and time-saving benefits, such as small cooking 

appliances and food preparation appliances, is expected to increase. Shifting lifestyles will also 

contribute to growth over the forecast period. For example, in major appliances, categories such 

as large cooking appliances and home laundry appliances are expected to record robust growth 

as demand for modular kitchens rises and consumers want to upgrade to the latest 

models/technologies. On the other hand, categories such as microwaves, dishwashers, and 

vacuum cleaners are expected to show muted growth over the forecast period, despite low 

penetration rates, due to the widespread availability and affordability of domestic help, which 

makes these appliances less appealing. 

 

 

MARKET INDICATORS 
 

Table 1 Household Penetration of Selected Total Stock Consumer Appliances by 
Category 2018-2024 

 

% households 
 2018 2019 2020 2021 2022 2023 
 
Dishwashers 0.1 0.1 0.1 0.2 0.2 0.3 
Automatic Dryers - - - - - - 
Automatic Washer Dryers 0.0 0.0 0.0 0.0 0.0 0.0 
Automatic Washing 5.9 6.4 6.8 7.2 7.6 8.6 
    Machines       
Semi-Automatic Washing 11.5 12.0 12.4 12.8 13.2 14.4 
    Machines       
Built-in Hobs 0.6 0.7 0.7 0.7 0.8 0.9 
Ovens 0.3 0.3 0.4 0.4 0.4 0.4 
Cooker Hoods 1.5 1.7 1.9 2.1 2.4 2.9 
Cookers 0.0 0.0 0.0 0.0 0.0 0.0 
Range Cookers - - - - - - 
Microwaves 3.2 3.3 3.4 3.4 3.4 3.5 
Electric Wine Coolers/ - - - - - - 
    Chillers       
Freezers - - - - - - 
Fridge Freezers 29.8 32.2 34.3 36.2 38.1 41.8 
Fridges 0.1 0.1 0.1 0.1 0.1 0.1 
Portable Room Air - - - - - - 
    Conditioners       

 
Content removed from sample 

 

 
 
 

 
 
 
 
 
 

Content removed from sample 
 

 

 

 

 

 

 

 

Data removed from sample 

 



C O N S U M E R  A P P L I A N C E S  I N  I N D I A  P a s s p o r t  4 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Split Air Conditioners 9.7 10.7 11.5 12.2 13.1 15.1 
Window Air Conditioners 2.7 2.5 2.3 2.1 1.9 1.7 
Cooling Fans 87.2 91.0 93.3 93.8 93.9 100.1 
Food Preparation 25.0 26.3 27.4 28.0 28.4 31.1 
    Appliances       
Heating Appliances 2.2 2.2 2.3 2.3 2.3 2.3 
Irons 31.9 34.4 35.7 35.6 35.3 37.7 
Body Shavers 2.5 2.8 3.1 3.4 3.8 4.1 
Hair Care Appliances 7.4 8.1 9.2 10.9 12.8 14.2 
Coffee Machines 0.4 0.4 0.4 0.4 0.4 0.4 
Freestanding Hobs 30.7 31.5 32.2 32.7 33.3 36.1 
Cylinder Vacuum Cleaners 0.6 0.6 0.6 0.6 0.6 0.7 
Handheld Vacuum Cleaners 0.1 0.1 0.1 0.1 0.1 0.1 
Stick Vacuum Cleaners - - - - - - 
Upright Vacuum Cleaners - - - - - - 
Robotic Vacuum Cleaners - - - - - - 
 
 2024      
 
Dishwashers 0.3      
Automatic Dryers -      
Automatic Washer Dryers 0.0      
Automatic Washing 9.1      
    Machines       
Semi-Automatic Washing 14.9      
    Machines       
Built-in Hobs 0.9      
Ovens 0.4      
Cooker Hoods 3.2      
Cookers 0.0      
Range Cookers -      
Microwaves 3.4      
Electric Wine Coolers/ -      
    Chillers       
Freezers -      
Fridge Freezers 43.1      
Fridges 0.1      
Portable Room Air -      
    Conditioners       
Split Air Conditioners 16.2      
Window Air Conditioners 1.5      
Cooling Fans 100.4      
Food Preparation 31.0      
    Appliances       
Heating Appliances 2.2      
Irons 37.5      
Body Shavers 4.4      
Hair Care Appliances 15.1      
Coffee Machines 0.4      
Freestanding Hobs 36.7      
Cylinder Vacuum Cleaners 0.7      
Handheld Vacuum Cleaners 0.2      
Stick Vacuum Cleaners -      
Upright Vacuum Cleaners -      
Robotic Vacuum Cleaners -      

Source: Euromonitor International from official statistics, trade associations, trade interviews 

 

 

Table 2 Replacement Cycles of Consumer Appliances by Category 2018-2024 
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Replacement cycles - years 
 2018 2019 2020 2021 2022 2023 
 
Dishwashers 8.0 8.0 8.0 8.0 8.0 8.0 
Automatic Washer Dryers 9.0 9.0 9.0 9.0 9.0 9.0 
Automatic Washing 9.0 9.0 9.0 9.0 9.0 9.0 
    Machines       
Semi-Automatic Washing 9.0 9.0 9.0 9.0 9.0 9.0 
    Machines       
Built-in Hobs 10.0 10.0 10.0 10.0 10.0 10.0 
Ovens 10.0 10.0 10.0 10.0 10.0 10.0 
Cooker Hoods 9.0 9.0 9.0 9.0 9.0 9.0 
Cookers 11.0 12.0 12.0 12.0 12.0 12.0 
Microwaves 7.0 6.0 6.0 6.0 6.0 6.0 
Fridge Freezers 10.0 10.0 10.0 10.0 10.0 10.0 
Fridges 8.0 8.0 8.0 8.0 8.0 8.0 
Split Air Conditioners 9.0 9.0 9.0 9.0 9.0 9.0 
Window Air Conditioners 9.0 9.0 9.0 9.0 9.0 9.0 
Cooling Fans 7.0 7.0 7.0 7.0 7.0 7.0 
Food Preparation 5.0 5.0 5.0 5.0 5.0 5.0 
    Appliances       
Heating Appliances 6.0 6.0 6.0 7.0 7.0 7.0 
Irons 6.0 6.0 6.0 6.0 6.0 6.0 
Body Shavers 3.0 3.0 3.0 3.0 3.0 3.0 
Hair Care Appliances 4.0 4.0 4.0 4.0 4.0 4.0 
Coffee Machines 4.0 4.0 4.0 4.0 4.0 4.0 
Freestanding Hobs 8.0 8.0 8.0 8.0 8.0 8.0 
Cylinder Vacuum Cleaners 5.0 5.0 5.0 5.0 5.0 5.0 
Handheld Vacuum Cleaners 5.0 5.0 5.0 5.0 5.0 5.0 
 
 2024      
 
Dishwashers 8.0      
Automatic Washer Dryers 9.0      
Automatic Washing 9.0      
    Machines       
Semi-Automatic Washing 9.0      
    Machines       
Built-in Hobs 10.0      
Ovens 10.0      
Cooker Hoods 9.0      
Cookers 12.0      
Microwaves 6.0      
Fridge Freezers 10.0      
Fridges 8.0      
Split Air Conditioners 9.0      
Window Air Conditioners 9.0      
Cooling Fans 7.0      
Food Preparation 5.0      
    Appliances       
Heating Appliances 7.0      
Irons 6.0      
Body Shavers 3.0      
Hair Care Appliances 4.0      
Coffee Machines 4.0      
Freestanding Hobs 8.0      
Cylinder Vacuum Cleaners 5.0      
Handheld Vacuum Cleaners 5.0      

Source: Euromonitor International from official statistics, trade associations, trade interviews 
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MARKET DATA 
 

Table 3 Sales of Consumer Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Consumer Appliances 138,385.1 148,466.8 133,867.1 132,463.8 143,184.9 148,781.7 
Major Appliances 22,442.7 24,049.7 22,702.3 23,401.4 24,942.0 25,969.4 
Small Appliances 115,942.4 124,417.0 111,164.8 109,062.4 118,242.9 122,812.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Sales of Consumer Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Consumer Appliances 914,439.5 993,533.7 909,531.3 1,064,308.7 1,323,881.9 1,428,098.0 
Major Appliances 391,973.7 436,668.3 415,315.1 500,865.3 581,392.2 628,745.9 
Small Appliances 522,465.8 556,865.4 494,216.2 563,443.4 742,489.7 799,352.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 Sales of Consumer Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Consumer Appliances 3.9 1.5 7.5 
Major Appliances 4.1 3.0 15.7 
Small Appliances 3.9 1.2 5.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 Sales of Consumer Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Consumer Appliances 7.9 9.3 56.2 
Major Appliances 8.1 9.9 60.4 
Small Appliances 7.7 8.9 53.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 Sales of Major Appliances by Category and Built-in/Freestanding Split: Volume 
2018-2023 

 

'000 units 
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 2018 2019 2020 2021 2022 2023 
 
Major Appliances 22,442.7 24,049.7 22,702.3 23,401.4 24,942.0 25,969.4 
Built-In Major Appliances 366.8 393.2 375.9 387.0 414.4 442.6 
Freestanding Major 22,075.9 23,656.6 22,326.3 23,014.4 24,527.7 25,526.8 
    Appliances       
Dishwashers 56.4 61.1 120.2 144.3 147.3 151.4 
- Built-in Dishwashers - - - - - - 
- Freestanding 56.4 61.1 120.2 144.3 147.3 151.4 
    Dishwashers       
Home Laundry Appliances 7,410.3 7,936.1 7,503.9 7,705.5 8,324.8 8,868.4 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 7,410.3 7,936.1 7,503.9 7,705.5 8,324.8 8,868.4 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 5.8 6.0 3.3 3.5 3.9 4.3 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 5.8 6.0 3.3 3.5 3.9 4.3 
    Automatic Washer Dryers       
- Automatic Washing 2,827.0 3,111.2 2,915.0 2,977.0 3,239.0 3,479.5 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 2,827.0 3,111.2 2,915.0 2,977.0 3,239.0 3,479.5 
    Automatic Washing       
    Machines       
- Semi-Automatic 4,577.4 4,818.9 4,585.7 4,725.1 5,081.8 5,384.7 
    Washing Machines       
Large Cooking Appliances 1,194.0 1,318.7 1,357.3 1,499.6 1,701.0 1,878.9 
- Built-in Large 366.8 393.2 375.9 387.0 414.4 442.6 
    Cooking Appliances       
- Freestanding Large 827.1 925.5 981.4 1,112.6 1,286.7 1,436.3 
    Cooking Appliances       
- Built-in Hobs 244.9 263.6 278.2 301.0 323.4 345.6 
- Ovens 122.0 129.6 97.7 86.0 91.0 96.9 
- Cooker Hoods 818.7 917.0 974.5 1,106.3 1,280.0 1,429.3 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 818.7 917.0 974.5 1,106.3 1,280.0 1,429.3 
    Hoods       
- Cookers 8.4 8.5 6.9 6.3 6.7 7.1 
- Range Cookers - - - - - - 
Microwaves 1,447.9 1,375.2 1,387.3 1,376.3 1,385.6 1,397.9 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 1,447.9 1,375.2 1,387.3 1,376.3 1,385.6 1,397.9 
Refrigeration Appliances 12,334.1 13,358.7 12,333.5 12,675.6 13,383.4 13,672.8 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 12,334.1 13,358.7 12,333.5 12,675.6 13,383.4 13,672.8 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
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    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 12,286.7 13,317.3 12,308.9 12,663.3 13,375.7 13,667.2 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 12,286.7 13,317.3 12,308.9 12,663.3 13,375.7 13,667.2 
    Freezers       
- Fridges 47.4 41.4 24.7 12.3 7.8 5.5 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 47.4 41.4 24.7 12.3 7.8 5.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 8 Sales of Major Appliances by Category and Built-in/Freestanding Split: Value 
2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Major Appliances 391,973.7 436,668.3 415,315.1 500,865.3 581,392.2 628,745.9 
Built-In Major Appliances 9,140.0 9,475.2 8,723.9 9,952.6 11,477.8 12,896.1 
Freestanding Major 382,833.8 427,193.1 406,591.2 490,912.7 569,914.5 615,849.9 
    Appliances       
Dishwashers 1,920.9 2,112.7 4,254.9 5,606.0 6,359.4 7,019.9 
- Built-in Dishwashers - - - - - - 
- Freestanding 1,920.9 2,112.7 4,254.9 5,606.0 6,359.4 7,019.9 
    Dishwashers       
Home Laundry Appliances 120,775.9 129,277.0 122,901.4 145,850.0 172,211.1 195,006.3 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 120,775.9 129,277.0 122,901.4 145,850.0 172,211.1 195,006.3 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 366.2 373.6 201.9 241.9 296.3 339.5 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 366.2 373.6 201.9 241.9 296.3 339.5 
    Automatic Washer Dryers       
- Automatic Washing 66,835.2 71,679.4 68,016.4 80,033.3 94,834.7 107,627.2 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 66,835.2 71,679.4 68,016.4 80,033.3 94,834.7 107,627.2 
    Automatic Washing       
    Machines       
- Semi-Automatic 53,574.6 57,224.1 54,683.1 65,574.9 77,080.0 87,039.6 
    Washing Machines       
Large Cooking Appliances 22,201.9 23,862.9 23,588.3 29,075.4 34,644.4 39,768.7 
- Built-in Large 9,140.0 9,475.2 8,723.9 9,952.6 11,477.8 12,896.1 
    Cooking Appliances       
- Freestanding Large 13,062.0 14,387.7 14,864.3 19,122.8 23,166.6 26,872.6 
    Cooking Appliances       
- Built-in Hobs 4,350.2 4,589.8 4,984.2 6,154.2 7,142.4 8,036.7 
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- Ovens 4,789.7 4,885.5 3,739.8 3,798.4 4,335.4 4,859.4 
- Cooker Hoods 12,781.0 14,095.1 14,623.4 18,873.1 22,871.0 26,530.6 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 12,781.0 14,095.1 14,623.4 18,873.1 22,871.0 26,530.6 
    Hoods       
- Cookers 281.0 292.6 240.9 249.7 295.5 342.0 
- Range Cookers - - - - - - 
Microwaves 16,984.6 15,231.0 14,868.5 16,233.5 17,734.3 18,975.6 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 16,984.6 15,231.0 14,868.5 16,233.5 17,734.3 18,975.6 
Refrigeration Appliances 230,090.3 266,184.7 249,702.0 304,100.3 350,443.0 367,975.5 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 230,090.3 266,184.7 249,702.0 304,100.3 350,443.0 367,975.5 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 229,683.0 265,827.0 249,487.0 303,976.0 350,356.7 367,910.8 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 229,683.0 265,827.0 249,487.0 303,976.0 350,356.7 367,910.8 
    Freezers       
- Fridges 407.3 357.7 215.0 124.3 86.4 64.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 407.3 357.7 215.0 124.3 86.4 64.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 9 Sales of Major Appliances by Category and Built-in/Freestanding Split: % 
Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Major Appliances 4.1 3.0 15.7 
Built-In Major Appliances 6.8 3.8 20.6 
Freestanding Major Appliances 4.1 2.9 15.6 
Dishwashers 2.8 21.8 168.5 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 2.8 21.8 168.5 
Home Laundry Appliances 6.5 3.7 19.7 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.5 3.7 19.7 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 8.8 -6.2 -27.3 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 8.8 -6.2 -27.3 
- Automatic Washing Machines 7.4 4.2 23.1 
-- Built-in Automatic Washing Machines - - - 

 

 

 

 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 

 

 

 

 

 

 

Data removed from sample 

 



C O N S U M E R  A P P L I A N C E S  I N  I N D I A  P a s s p o r t  10 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

-- Freestanding Automatic Washing Machines 7.4 4.2 23.1 
- Semi-Automatic Washing Machines 6.0 3.3 17.6 
Large Cooking Appliances 10.5 9.5 57.4 
- Built-in Large Cooking Appliances 6.8 3.8 20.6 
- Freestanding Large Cooking Appliances 11.6 11.7 73.6 
- Built-in Hobs 6.9 7.1 41.2 
- Ovens 6.5 -4.5 -20.5 
- Cooker Hoods 11.7 11.8 74.6 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 11.7 11.8 74.6 
- Cookers 6.0 -3.4 -15.9 
- Range Cookers - - - 
Microwaves 0.9 -0.7 -3.5 
- Built-in Microwaves - - - 
- Freestanding Microwaves 0.9 -0.7 -3.5 
Refrigeration Appliances 2.2 2.1 10.9 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 2.2 2.1 10.9 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 2.2 2.2 11.2 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 2.2 2.2 11.2 
- Fridges -28.7 -34.9 -88.3 
-- Built-in Fridges - - - 
-- Freestanding Fridges -28.7 -34.9 -88.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 10 Sales of Major Appliances by Category and Built-in/Freestanding Split: % Value 
Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Major Appliances 8.1 9.9 60.4 
Built-In Major Appliances 12.4 7.1 41.1 
Freestanding Major Appliances 8.1 10.0 60.9 
Dishwashers 10.4 29.6 265.4 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 10.4 29.6 265.4 
Home Laundry Appliances 13.2 10.1 61.5 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 13.2 10.1 61.5 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 14.6 -1.5 -7.3 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 14.6 -1.5 -7.3 
- Automatic Washing Machines 13.5 10.0 61.0 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 13.5 10.0 61.0 
- Semi-Automatic Washing Machines 12.9 10.2 62.5 
Large Cooking Appliances 14.8 12.4 79.1 
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- Built-in Large Cooking Appliances 12.4 7.1 41.1 
- Freestanding Large Cooking Appliances 16.0 15.5 105.7 
- Built-in Hobs 12.5 13.1 84.7 
- Ovens 12.1 0.3 1.5 
- Cooker Hoods 16.0 15.7 107.6 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 16.0 15.7 107.6 
- Cookers 15.7 4.0 21.7 
- Range Cookers - - - 
Microwaves 7.0 2.2 11.7 
- Built-in Microwaves - - - 
- Freestanding Microwaves 7.0 2.2 11.7 
Refrigeration Appliances 5.0 9.8 59.9 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 5.0 9.8 59.9 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 5.0 9.9 60.2 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 5.0 9.9 60.2 
- Fridges -25.0 -30.8 -84.1 
-- Built-in Fridges - - - 
-- Freestanding Fridges -25.0 -30.8 -84.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 11 Sales of Small Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Small Appliances 115,942.4 124,417.0 111,164.8 109,062.4 118,242.9 122,812.3 
Air Treatment Products 50,182.3 53,348.7 45,080.6 43,227.9 48,341.2 50,297.8 
Food Preparation 16,392.5 17,644.0 16,782.8 16,426.4 16,856.9 17,066.1 
    Appliances       
Heating Appliances 1,311.9 1,332.3 1,028.8 898.9 877.9 872.0 
Irons 19,206.1 20,763.7 15,508.4 14,464.7 16,569.3 17,568.7 
Personal Care Appliances 10,713.0 12,091.3 13,495.9 14,579.7 15,592.6 16,594.1 
Small Cooking Appliances 17,733.8 18,824.1 18,836.3 19,018.0 19,546.6 19,946.0 
Vacuum Cleaners 402.9 412.9 431.9 446.9 458.3 467.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 12 Sales of Small Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Small Appliances 522,465.8 556,865.4 494,216.2 563,443.4 742,489.7 799,352.0 
Air Treatment Products 358,362.4 380,351.9 318,018.5 371,661.7 529,383.5 570,549.8 
Food Preparation 54,382.8 57,929.9 56,069.8 59,378.9 65,034.1 68,209.4 
    Appliances       
Heating Appliances 3,176.4 3,219.8 2,519.4 2,361.5 2,464.9 2,579.5 
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Irons 11,496.8 12,411.7 9,538.3 9,973.7 12,553.6 13,977.6 
Personal Care Appliances 17,680.4 19,831.8 22,458.1 26,672.3 30,697.1 34,511.9 
Small Cooking Appliances 74,707.7 80,496.3 82,777.7 90,211.8 98,863.0 105,761.3 
Vacuum Cleaners 2,659.4 2,623.7 2,834.4 3,183.5 3,493.5 3,762.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 13 Sales of Small Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Small Appliances 3.9 1.2 5.9 
Air Treatment Products 4.0 0.0 0.2 
Food Preparation Appliances 1.2 0.8 4.1 
Heating Appliances -0.7 -7.8 -33.5 
Irons 6.0 -1.8 -8.5 
Personal Care Appliances 6.4 9.1 54.9 
Small Cooking Appliances 2.0 2.4 12.5 
Vacuum Cleaners 2.0 3.0 16.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 14 Sales of Small Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Small Appliances 7.7 8.9 53.0 
Air Treatment Products 7.8 9.7 59.2 
Food Preparation Appliances 4.9 4.6 25.4 
Heating Appliances 4.6 -4.1 -18.8 
Irons 11.3 4.0 21.6 
Personal Care Appliances 12.4 14.3 95.2 
Small Cooking Appliances 7.0 7.2 41.6 
Vacuum Cleaners 7.7 7.2 41.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 15 NBO Company Shares of Major Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
LG Electronics India Pvt 22.9 23.6 23.6 23.5 23.4 
    Ltd      
Samsung India Electronics 21.3 22.2 22.4 22.3 22.1 
    Pvt Ltd      
Whirlpool of India Ltd 11.8 11.2 10.7 10.5 10.3 
Haier Appliances India 7.2 6.3 8.4 8.4 8.4 
    Pvt Ltd      
Godrej & Boyce Mfg Co Ltd 9.0 7.9 7.7 7.6 7.5 
IFB Industries Ltd 3.9 3.6 3.7 3.6 3.7 
Faber Heatkraft 1.0 1.2 1.6 1.8 2.0 
    Industries Ltd      
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Panasonic Home Appliances 1.8 1.8 1.8 1.8 1.7 
    India Co Ltd      
BSH Household Appliances 1.0 1.5 1.6 1.6 1.7 
    Mfg Pvt Ltd      
Elica PB India Pvt Ltd 0.8 0.9 1.0 1.1 1.1 
Kaff Appliances Ltd 0.6 0.7 0.7 0.7 0.7 
Electrolux AB 1.1 0.9 0.8 0.7 0.6 
HSIL Ltd 0.4 0.4 0.5 0.5 0.6 
Glen Appliances Ltd 0.5 0.5 0.5 0.5 0.5 
Sunflame Enterprises Pvt 0.3 0.3 0.3 0.4 0.4 
    Ltd      
Arçelik Hitachi Home - - 0.2 0.2 0.1 
    Appliances Sales      
    (Singapore) Pte Ltd      
Tuareg Marketing Pvt Ltd 0.1 0.1 0.1 0.1 0.1 
Bajaj Electricals Ltd 0.1 0.1 0.1 0.1 0.1 
Kenstar Kitchen 0.0 0.0 0.0 0.0 0.0 
    Appliances India Ltd      
Hitachi Home & Life 0.3 0.2 - - - 
    Solutions (India) Ltd      
Videocon Industries Ltd 0.6 0.0 - - - 
Private Label 0.1 0.1 0.1 0.1 0.1 
Others 15.1 16.3 14.3 14.6 14.7 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 16 LBN Brand Shares of Major Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
LG (LG Corp) LG Electronics India Pvt Ltd 23.6 23.6 23.5 23.4 
Samsung (Samsung Corp) Samsung India Electronics 22.2 22.4 22.3 22.1 
 Pvt Ltd     
Whirlpool (Whirlpool Whirlpool of India Ltd 11.2 10.7 10.5 10.3 
    Corp)      
Haier (Haier Group) Haier Appliances India 6.3 8.4 8.4 8.4 
 Pvt Ltd     
Godrej Godrej & Boyce Mfg Co Ltd 7.9 7.7 7.6 7.5 
IFB IFB Industries Ltd 3.6 3.7 3.6 3.7 
Faber (Franke Holding Faber Heatkraft 1.2 1.6 1.8 2.0 
    AG) Industries Ltd     
Panasonic (Panasonic Panasonic Home Appliances 1.6 1.6 1.6 1.6 
    Corp) India Co Ltd     
Bosch (BSH Hausgeräte BSH Household Appliances 1.2 1.3 1.4 1.4 
    GmbH) Mfg Pvt Ltd     
Elica (Elica SpA) Elica PB India Pvt Ltd 0.9 1.0 1.1 1.1 
Kaff (Nanika Kaff Appliances Ltd 0.7 0.7 0.7 0.7 
    International)      
Electrolux Electrolux AB 0.9 0.8 0.7 0.6 
Hindware HSIL Ltd 0.4 0.5 0.5 0.6 
Glen (Glen India Ltd) Glen Appliances Ltd 0.5 0.5 0.5 0.5 
Sunflame Sunflame Enterprises Pvt Ltd 0.3 0.3 0.4 0.4 
Siemens (BSH BSH Household Appliances 0.2 0.2 0.2 0.2 
    Hausgeräte GmbH) Mfg Pvt Ltd     
Hitachi (Arçelik AS) Arçelik Hitachi Home - 0.2 0.2 0.1 
 Appliances Sales     
 (Singapore) Pte Ltd     
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Inalsa (Taurus Group) Tuareg Marketing Pvt Ltd 0.1 0.1 0.1 0.1 
National (Panasonic Panasonic Home Appliances 0.2 0.2 0.2 0.1 
    Corp) India Co Ltd     
Bajaj Bajaj Electricals Ltd 0.1 0.1 0.1 0.1 
Kenstar (Videocon Kenstar Kitchen 0.0 0.0 0.0 0.0 
    Industries Ltd) Appliances India Ltd     
Hitachi (Hitachi Ltd) Hitachi Home & Life 0.2 - - - 
 Solutions (India) Ltd     
Videocon Videocon Industries Ltd 0.0 - - - 
Bosch (BSH Bosch & BSH Household Appliances - - - - 
    Siemens Hausgeräte Mfg Pvt Ltd     
    GmbH)      
Private label Private Label 0.1 0.1 0.1 0.1 
Others Others 16.3 14.3 14.6 14.7 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 17 NBO Company Shares of Small Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Bajaj Electricals Ltd 11.4 10.8 10.5 10.5 10.5 
Crompton Greaves Consumer 10.6 10.3 9.9 9.8 10.0 
    Electricals Ltd      
Philips India Ltd 8.9 9.1 9.3 9.3 9.4 
Usha International Ltd 7.5 7.0 6.8 6.8 6.8 
Havells India Ltd 3.8 3.7 3.7 3.8 3.8 
Orient Electric Ltd 3.5 3.3 3.1 3.0 3.1 
TTK Prestige Ltd 2.9 3.2 3.3 3.1 3.1 
Khaitan Electricals Ltd 3.5 3.1 2.9 2.9 2.9 
Panasonic Home Appliances 1.7 1.9 1.9 2.0 2.0 
    India Co Ltd      
Butterfly Gandhimathi 1.6 1.9 1.9 1.8 1.8 
    Appliances Ltd      
Pigeon Appliances Pvt Ltd 1.0 1.2 1.3 1.2 1.2 
Tuareg Marketing Pvt Ltd 1.3 1.3 1.3 1.2 1.2 
Voltas Ltd 1.0 0.9 1.0 1.2 1.2 
Groupe SEB India Pvt Ltd 1.1 1.1 1.0 1.0 1.0 
Preethi Industries Ltd 1.5 1.3 1.1 1.0 1.0 
LG Electronics India Pvt 0.7 0.7 0.8 1.0 1.0 
    Ltd      
Symphony Ltd 0.9 0.7 0.8 0.9 0.9 
Procter & Gamble Co, The 0.7 0.7 0.6 0.5 0.5 
Daikin Airconditioning 0.4 0.3 0.4 0.5 0.5 
    India Pvt Ltd      
Samsung India Electronics 0.4 0.4 0.4 0.5 0.5 
    Pvt Ltd      
Kenstar Kitchen 0.8 0.6 0.5 0.5 0.4 
    Appliances India Ltd      
Haier Appliances India 0.3 0.3 0.3 0.3 0.3 
    Pvt Ltd      
Eureka Forbes Ltd 0.3 0.3 0.3 0.3 0.3 
Hitachi Home & Life 0.3 0.2 0.2 0.2 0.2 
    Solutions (India) Ltd      
Godrej & Boyce Mfg Co Ltd 0.2 0.2 0.2 0.2 0.2 
Boss Electricals Pvt Ltd 0.3 0.3 0.2 0.2 0.2 
Polar Industries Ltd 0.4 0.3 0.2 0.2 0.2 
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Blue Star Ltd 0.1 0.1 0.1 0.2 0.1 
Glen Appliances Ltd 0.1 0.2 0.2 0.2 0.1 
Whirlpool of India Ltd 0.1 0.1 0.1 0.1 0.1 
Others 32.9 34.7 36.0 35.6 35.5 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 18 LBN Brand Shares of Small Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Crompton Crompton Greaves Consumer 10.3 9.9 9.8 10.0 
 Electricals Ltd     
Bajaj Bajaj Electricals Ltd 9.7 9.4 9.5 9.6 
Usha Usha International Ltd 7.0 6.8 6.8 6.8 
Philips (Versuni Philips India Ltd - - - 4.9 
    Holding BV)      
Philips (Koninklijke Philips India Ltd 9.1 4.5 4.4 4.5 
    Philips NV)      
Havells Havells India Ltd 3.4 3.3 3.3 3.4 
Orient Orient Electric Ltd 3.3 3.1 3.0 3.1 
Prestige TTK Prestige Ltd 3.2 3.3 3.1 3.1 
Khaitan Khaitan Electricals Ltd 3.1 2.9 2.9 2.9 
Panasonic (Panasonic Panasonic Home Appliances 1.8 1.9 2.0 2.0 
    Corp) India Co Ltd     
Butterfly Butterfly Gandhimathi 1.9 1.9 1.8 1.8 
 Appliances Ltd     
Pigeon Pigeon Appliances Pvt Ltd 1.2 1.3 1.2 1.2 
Inalsa (Taurus Group) Tuareg Marketing Pvt Ltd 1.3 1.3 1.2 1.2 
Voltas (Tata Group) Voltas Ltd 0.9 1.0 1.2 1.2 
Maharaja Whiteline Groupe SEB India Pvt Ltd 1.1 1.0 1.0 1.0 
    (SEB Groupe)      
Preethi (Versuni Preethi Industries Ltd - - - 1.0 
    Holding BV)      
LG (LG Corp) LG Electronics India Pvt Ltd 0.7 0.8 1.0 1.0 
Morphy Richards (Glen Bajaj Electricals Ltd 1.1 1.1 1.0 0.9 
    Dimplex Group)      
Symphony Symphony Ltd 0.7 0.8 0.9 0.9 
Daikin (Daikin Daikin Airconditioning 0.3 0.4 0.5 0.5 
    Industries Ltd) India Pvt Ltd     
Braun Procter & Gamble Co, The 0.6 0.5 0.5 0.5 
Samsung (Samsung Corp) Samsung India Electronics 0.4 0.4 0.5 0.5 
 Pvt Ltd     
Lloyd Havells India Ltd 0.4 0.4 0.4 0.4 
Kenstar (Videocon Kenstar Kitchen 0.6 0.5 0.5 0.4 
    Industries Ltd) Appliances India Ltd     
Haier (Haier Group) Haier Appliances India 0.3 0.3 0.3 0.3 
 Pvt Ltd     
Eureka Forbes Eureka Forbes Ltd 0.3 0.3 0.3 0.3 
Hitachi (Johnson Hitachi Home & Life 0.2 0.2 0.2 0.2 
    Controls Inc) Solutions (India) Ltd     
Godrej Godrej & Boyce Mfg Co Ltd 0.2 0.2 0.2 0.2 
Boss Boss Electricals Pvt Ltd 0.3 0.2 0.2 0.2 
Polar Polar Industries Ltd 0.3 0.2 0.2 0.2 
Preethi (Koninklijke Preethi Industries Ltd 1.3 - - - 
    Philips NV)      
Others Others 35.1 42.2 41.9 35.9 
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Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 19 Distribution of Major Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 99.9 99.9 99.9 99.9 99.9 99.9 
- Retail Offline 93.5 91.8 85.0 82.3 80.6 78.5 
-- Grocery Retailers 1.2 1.3 0.8 0.9 0.9 0.9 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 1.2 1.3 0.8 0.9 0.9 0.9 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 92.3 90.5 84.2 81.4 79.7 77.6 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 90.0 88.4 82.3 79.6 78.0 76.0 
    Electronics Specialists       
--- Home Products 2.2 2.1 1.9 1.7 1.6 1.6 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 6.4 8.1 14.9 17.7 19.4 21.4 
Non-retail channels 0.1 0.1 0.1 0.1 0.1 0.1 
- Builder Merchants and 0.1 0.1 0.1 0.1 0.1 0.1 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 20 Distribution of Small Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 94.3 92.7 87.5 84.4 82.3 79.0 
-- Grocery Retailers 3.4 3.9 2.3 2.3 2.4 2.5 
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--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 3.4 3.9 2.3 2.3 2.4 2.5 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 90.6 88.6 85.0 82.0 79.8 76.3 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 79.4 77.3 75.6 73.1 71.5 68.1 
    Electronics Specialists       
--- Home Products 9.3 9.1 7.3 6.6 6.0 5.9 
    Specialists       
--- Health and Beauty 1.9 2.2 2.1 2.3 2.3 2.3 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling 0.3 0.3 0.2 0.1 0.1 0.1 
- Retail E-Commerce 5.7 7.3 12.5 15.6 17.7 21.0 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 21 Forecast Sales of Consumer Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Consumer Appliances 148,781.7 156,136.5 165,146.6 173,937.7 182,312.1 190,325.4 
Major Appliances 25,969.4 27,271.8 28,816.6 30,379.2 31,921.6 33,437.1 
Small Appliances 122,812.3 128,864.7 136,330.0 143,558.5 150,390.5 156,888.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 22 Forecast Sales of Consumer Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Consumer Appliances 1,428,098.0 1,487,263.2 1,576,389.6 1,672,030.2 1,762,631.3 1,848,205.2 
Major Appliances 628,745.9 653,879.8 687,009.1 718,810.1 749,106.5 777,462.3 
Small Appliances 799,352.0 833,383.4 889,380.5 953,220.0 1,013,524.8 1,070,742.9 

 

 

 

 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 

Data removed from sample 

 

Data removed from sample 

 



C O N S U M E R  A P P L I A N C E S  I N  I N D I A  P a s s p o r t  18 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 23 Forecast Sales of Consumer Appliances by Category: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Consumer Appliances 4.9 5.0 27.9 
Major Appliances 5.0 5.2 28.8 
Small Appliances 4.9 5.0 27.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 24 Forecast Sales of Consumer Appliances by Category: % Value Growth 2023-
2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Consumer Appliances 4.1 5.3 29.4 
Major Appliances 4.0 4.3 23.7 
Small Appliances 4.3 6.0 34.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 25 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Major Appliances 25,969.4 27,271.8 28,816.6 30,379.2 31,921.6 33,437.1 
Built-In Major Appliances 442.6 472.4 503.0 534.3 566.2 598.7 
Freestanding Major 25,526.8 26,799.4 28,313.7 29,844.9 31,355.5 32,838.5 
    Appliances       
Dishwashers 151.4 156.0 160.8 165.0 167.7 169.1 
- Built-in Dishwashers - - - - - - 
- Freestanding 151.4 156.0 160.8 165.0 167.7 169.1 
    Dishwashers       
Home Laundry Appliances 8,868.4 9,457.1 10,118.3 10,783.3 11,425.0 12,037.3 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 8,868.4 9,457.1 10,118.3 10,783.3 11,425.0 12,037.3 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 4.3 4.5 4.7 4.8 4.9 5.0 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 4.3 4.5 4.7 4.8 4.9 5.0 
    Automatic Washer Dryers       
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- Automatic Washing 3,479.5 3,727.6 3,984.4 4,247.8 4,517.1 4,790.4 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 3,479.5 3,727.6 3,984.4 4,247.8 4,517.1 4,790.4 
    Automatic Washing       
    Machines       
- Semi-Automatic 5,384.7 5,725.1 6,129.3 6,530.7 6,903.0 7,241.9 
    Washing Machines       
Large Cooking Appliances 1,878.9 2,069.9 2,274.4 2,492.8 2,725.5 2,972.6 
- Built-in Large 442.6 472.4 503.0 534.3 566.2 598.7 
    Cooking Appliances       
- Freestanding Large 1,436.3 1,597.5 1,771.4 1,958.6 2,159.3 2,373.9 
    Cooking Appliances       
- Built-in Hobs 345.6 368.6 392.2 416.5 441.3 466.7 
- Ovens 96.9 103.8 110.7 117.8 124.9 132.0 
- Cooker Hoods 1,429.3 1,590.0 1,763.4 1,950.0 2,150.2 2,364.4 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 1,429.3 1,590.0 1,763.4 1,950.0 2,150.2 2,364.4 
    Hoods       
- Cookers 7.1 7.5 8.1 8.6 9.1 9.6 
- Range Cookers - - - - - - 
Microwaves 1,397.9 1,412.9 1,431.1 1,453.2 1,470.7 1,483.6 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 1,397.9 1,412.9 1,431.1 1,453.2 1,470.7 1,483.6 
Refrigeration Appliances 13,672.8 14,175.9 14,832.0 15,484.8 16,132.8 16,774.5 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 13,672.8 14,175.9 14,832.0 15,484.8 16,132.8 16,774.5 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 13,667.2 14,171.6 14,828.4 15,481.6 16,129.9 16,771.8 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 13,667.2 14,171.6 14,828.4 15,481.6 16,129.9 16,771.8 
    Freezers       
- Fridges 5.5 4.4 3.7 3.2 2.9 2.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 5.5 4.4 3.7 3.2 2.9 2.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 26 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Major Appliances 628,745.9 653,879.8 687,009.1 718,810.1 749,106.5 777,462.3 
Built-In Major Appliances 12,896.1 13,773.0 14,672.6 15,566.4 16,434.8 17,270.8 
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Freestanding Major 615,849.9 640,106.8 672,336.5 703,243.8 732,671.7 760,191.5 
    Appliances       
Dishwashers 7,019.9 7,323.0 7,607.2 7,874.0 8,109.6 8,328.7 
- Built-in Dishwashers - - - - - - 
- Freestanding 7,019.9 7,323.0 7,607.2 7,874.0 8,109.6 8,328.7 
    Dishwashers       
Home Laundry Appliances 195,006.3 208,363.9 223,187.6 237,483.5 250,835.9 263,267.9 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 195,006.3 208,363.9 223,187.6 237,483.5 250,835.9 263,267.9 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 339.5 360.5 376.8 389.0 399.3 406.3 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 339.5 360.5 376.8 389.0 399.3 406.3 
    Automatic Washer Dryers       
- Automatic Washing 107,627.2 115,356.2 123,210.9 131,077.2 138,746.1 146,178.6 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 107,627.2 115,356.2 123,210.9 131,077.2 138,746.1 146,178.6 
    Automatic Washing       
    Machines       
- Semi-Automatic 87,039.6 92,647.2 99,599.8 106,017.3 111,690.5 116,683.0 
    Washing Machines       
Large Cooking Appliances 39,768.7 43,524.2 47,734.1 52,054.0 56,419.8 60,721.8 
- Built-in Large 12,896.1 13,773.0 14,672.6 15,566.4 16,434.8 17,270.8 
    Cooking Appliances       
- Freestanding Large 26,872.6 29,751.2 33,061.5 36,487.7 39,985.0 43,451.0 
    Cooking Appliances       
- Built-in Hobs 8,036.7 8,574.0 9,140.2 9,696.8 10,252.3 10,793.0 
- Ovens 4,859.4 5,199.0 5,532.4 5,869.5 6,182.4 6,477.9 
- Cooker Hoods 26,530.6 29,383.1 32,663.6 36,060.4 39,531.2 42,973.7 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 26,530.6 29,383.1 32,663.6 36,060.4 39,531.2 42,973.7 
    Hoods       
- Cookers 342.0 368.1 397.9 427.2 453.8 477.3 
- Range Cookers - - - - - - 
Microwaves 18,975.6 18,857.1 18,577.8 18,237.9 17,782.9 17,040.0 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 18,975.6 18,857.1 18,577.8 18,237.9 17,782.9 17,040.0 
Refrigeration Appliances 367,975.5 375,811.5 389,902.4 403,160.6 415,958.4 428,103.9 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 367,975.5 375,811.5 389,902.4 403,160.6 415,958.4 428,103.9 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
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- Fridge Freezers 367,910.8 375,760.7 389,859.9 403,123.1 415,925.2 428,073.2 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 367,910.8 375,760.7 389,859.9 403,123.1 415,925.2 428,073.2 
    Freezers       
- Fridges 64.7 50.8 42.5 37.5 33.2 30.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 64.7 50.8 42.5 37.5 33.2 30.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 27 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
% Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Major Appliances 5.0 5.2 28.8 
Built-In Major Appliances 6.7 6.2 35.3 
Freestanding Major Appliances 5.0 5.2 28.6 
Dishwashers 3.0 2.2 11.7 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 3.0 2.2 11.7 
Home Laundry Appliances 6.6 6.3 35.7 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.6 6.3 35.7 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 5.8 3.4 18.4 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 5.8 3.4 18.4 
- Automatic Washing Machines 7.1 6.6 37.7 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 7.1 6.6 37.7 
- Semi-Automatic Washing Machines 6.3 6.1 34.5 
Large Cooking Appliances 10.2 9.6 58.2 
- Built-in Large Cooking Appliances 6.7 6.2 35.3 
- Freestanding Large Cooking Appliances 11.2 10.6 65.3 
- Built-in Hobs 6.6 6.2 35.0 
- Ovens 7.1 6.4 36.2 
- Cooker Hoods 11.2 10.6 65.4 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 11.2 10.6 65.4 
- Cookers 6.5 6.3 35.6 
- Range Cookers - - - 
Microwaves 1.1 1.2 6.1 
- Built-in Microwaves - - - 
- Freestanding Microwaves 1.1 1.2 6.1 
Refrigeration Appliances 3.7 4.2 22.7 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 3.7 4.2 22.7 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 3.7 4.2 22.7 
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-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 3.7 4.2 22.7 
- Fridges -21.4 -13.3 -51.0 
-- Built-in Fridges - - - 
-- Freestanding Fridges -21.4 -13.3 -51.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 28 Forecast Sales of Major Appliances by Category and Built-in/Freestanding Split: 
% Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Major Appliances 4.0 4.3 23.7 
Built-In Major Appliances 6.8 6.0 33.9 
Freestanding Major Appliances 3.9 4.3 23.4 
Dishwashers 4.3 3.5 18.6 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 4.3 3.5 18.6 
Home Laundry Appliances 6.8 6.2 35.0 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.8 6.2 35.0 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 6.2 3.7 19.7 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 6.2 3.7 19.7 
- Automatic Washing Machines 7.2 6.3 35.8 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 7.2 6.3 35.8 
- Semi-Automatic Washing Machines 6.4 6.0 34.1 
Large Cooking Appliances 9.4 8.8 52.7 
- Built-in Large Cooking Appliances 6.8 6.0 33.9 
- Freestanding Large Cooking Appliances 10.7 10.1 61.7 
- Built-in Hobs 6.7 6.1 34.3 
- Ovens 7.0 5.9 33.3 
- Cooker Hoods 10.8 10.1 62.0 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 10.8 10.1 62.0 
- Cookers 7.6 6.9 39.6 
- Range Cookers - - - 
Microwaves -0.6 -2.1 -10.2 
- Built-in Microwaves - - - 
- Freestanding Microwaves -0.6 -2.1 -10.2 
Refrigeration Appliances 2.1 3.1 16.3 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 2.1 3.1 16.3 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 2.1 3.1 16.4 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 2.1 3.1 16.4 
- Fridges -21.5 -13.9 -52.6 
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-- Built-in Fridges - - - 
-- Freestanding Fridges -21.5 -13.9 -52.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 29 Forecast Sales of Small Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Small Appliances 122,812.3 128,864.7 136,330.0 143,558.5 150,390.5 156,888.2 
Air Treatment Products 50,297.8 53,191.3 56,961.0 60,556.0 63,825.0 66,807.6 
Food Preparation 17,066.1 17,407.7 17,867.6 18,269.8 18,623.6 18,939.5 
    Appliances       
Heating Appliances 872.0 861.7 845.9 831.1 818.3 808.2 
Irons 17,568.7 18,856.6 20,327.4 21,811.7 23,302.8 24,794.2 
Personal Care Appliances 16,594.1 17,584.5 18,580.6 19,578.9 20,564.7 21,554.2 
Small Cooking Appliances 19,946.0 20,489.2 21,269.8 22,033.5 22,780.9 23,513.1 
Vacuum Cleaners 467.4 473.7 477.6 477.5 475.2 471.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 30 Forecast Sales of Small Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Small Appliances 799,352.0 833,383.4 889,380.5 953,220.0 1,013,524.8 1,070,742.9 
Air Treatment Products 570,549.8 598,064.1 645,388.7 701,189.1 754,502.8 805,833.8 
Food Preparation 68,209.4 68,753.3 70,023.8 71,139.1 71,995.9 72,589.6 
    Appliances       
Heating Appliances 2,579.5 2,543.4 2,484.2 2,414.9 2,347.4 2,281.5 
Irons 13,977.6 15,030.1 16,278.6 17,516.0 18,749.6 19,953.2 
Personal Care Appliances 34,511.9 36,588.0 38,626.4 40,455.6 42,113.2 43,672.5 
Small Cooking Appliances 105,761.3 108,585.2 112,728.7 116,676.3 120,037.3 122,710.5 
Vacuum Cleaners 3,762.5 3,819.4 3,850.1 3,829.0 3,778.5 3,701.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 31 Forecast Sales of Small Appliances by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Small Appliances 4.9 5.0 27.7 
Air Treatment Products 5.8 5.8 32.8 
Food Preparation Appliances 2.0 2.1 11.0 
Heating Appliances -1.2 -1.5 -7.3 
Irons 7.3 7.1 41.1 
Personal Care Appliances 6.0 5.4 29.9 
Small Cooking Appliances 2.7 3.3 17.9 
Vacuum Cleaners 1.3 0.2 0.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 32 Forecast Sales of Small Appliances by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Small Appliances 4.3 6.0 34.0 
Air Treatment Products 4.8 7.1 41.2 
Food Preparation Appliances 0.8 1.3 6.4 
Heating Appliances -1.4 -2.4 -11.6 
Irons 7.5 7.4 42.8 
Personal Care Appliances 6.0 4.8 26.5 
Small Cooking Appliances 2.7 3.0 16.0 
Vacuum Cleaners 1.5 -0.3 -1.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast and scenario closing date: 30 October 2023 

Report closing date: 12 February 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during research include the following: 

 

Summary 1 Research Sources 

Official Sources IBEF 

Trade Associations All India Air conditioning & Refrigeration 

Association 

 CEAMA 

 Consumer Electronics & Appliances 

Manufacturers Association 

 Federation of Indian Chambers of Commerce 

& Industry 

 Indian Fan Manufacturers Association 

Trade Press Brand equity 

 Business Line 

 Business Standard 

 Business Today 

 CNBC 
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 Economic Times 

 ET News 

 Financial Express 

 Livemint 

 Money Control 

 Retail ET 

 The Hindu Business Line 

 Times of India 

 TV Veopar Journal 

 Zee news 

Source: Euromonitor International 
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DISHWASHERS IN INDIA - CATEGORY 
ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales rise by 3% in 2023 to 151,000 

▪ Freestanding dishwashers is the best performing category in 2023, with retail volume sales 

growing by 3% to 151,000 

▪ BSH Household Appliances Mfg Pvt Ltd is the leading player in 2023, with a retail volume 

share of 46% 

▪ Retail volume sales are set to grow at a CAGR of 2% over the forecast period to 169,000 

 

 

2023 DEVELOPMENTS 
 

Normalising of demand post-pandemic, hindered by inflationary 
concerns and the return of domestic help 

During the pandemic, dishwashers experienced a surge in sales as consumers were confined 

to their homes and therefore sought appliances that would help simplify household chores while 

they tried to balance work and childcare responsibilities. However, the last two years of the 

review period witnessed a notable slowdown in retail volume growth for the category due to the 

return of domestic help and rising inflationary pressures, thus deterring new consumers from 

purchasing these appliances, or prompting them to postpone their purchases to a later date. 

For a typical Indian consumer, the need for a dishwasher is not fully recognised or accepted, 

especially due to the high price tag, easy availability of domestic help, and an inclination 

towards hands-on cleaning practices. Many local consumers still perceive the manual washing 

of dishes to yield better results compared to when using a dishwasher. As a result, even some 

consumers who purchased dishwashers during the pandemic have moved away from using 

these appliances and have reverted to manual cleaning through hired help. Increased mobility, 

the reopening of restaurants and cafés, and increasing reliance on food delivery services have 

also impacted category growth, since Indians are not washing dishes at home as frequently. 

 

Bosch retains slim lead of dishwashers in 2023 

Since dishwashers is a rather niche category in India, it is comprised of a small number of 

major brands such as IFB, Bosch, LG, Siemens, and Samsung. In 2023, Bosch continued to 

lead the category, albeit by a small margin over IFB, with the two brands dominating retail 

volume sales. 

Bosch was able to maintain this lead through diverse brand collaborations and localised 

offerings. For instance, in 2023, it partnered with Reckitt Benckiser brand, Finish, to launch a 

“#NoMoreDishStress” campaign, which celebrates the technology of Finish automatic 

dishwashing tablets together with the efficacy of Bosch dishwashers. Bosch was also the official 

appliance partner for MasterChef India 2023, which further allowed the brand to highlight its 

products and build market presence. By integrating localised offerings into its dishwashers, the 

brand is also able to remain relevant and garner favour from Indian consumers. Since Indian 

cuisine involves the use of many spices and oil, Bosch launched an Intensive Kadhai Program 
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specifically designed to clean oily masala stains, reduce bacteria, and ensure overall hygiene, 

while catering for various types of Indian cookware. 

 

Offline stores continue to dominate distribution 

In 2023, the distribution landscape for dishwashers in India remained dominated by 

appliances and electronics specialists. This was mainly due to the relatively novel nature of the 

category. Since local consumers are mostly unfamiliar with this appliance, they desire a 

shopping experience where they can physically see and touch the product, seek guidance from 

assistants, and gain insight into different brands/features. This trend is expected to continue 

over the forecast period, until consumer awareness regarding the appliance grows. Therefore, 

the share of e-commerce is expected to remain fairly low over the forecast period, despite the 

wider variety of brands and models, along with the convenience the channel offers. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Category growth to remain muted over the forecast period 

The penetration of dishwashers in India stood at less than 1% of households in 2023. While 

this leaves huge potential for players to tap into, the growth of the category is expected to 

remain subdued over the forecast period due to factors such as low consumer awareness and 

the expensive nature of the appliance. 

While the category gained favour during the pandemic, it is still rather unfamiliar where 

exposure is limited to high-income earners. Even then, consumers in these income groups do 

not generally see a need to invest in this appliance since domestic help is readily available. The 

price of dishwashers and related products such as automatic dishwashing products is also far 

higher compared to hired help or hand dishwashing, which hampers the growth and penetration. 

Nonetheless, the category is slowly gaining familiarity as players invest in marketing campaigns 

and the placement for dishwashers in stores continues to grow. However, there is a 

considerable way to go until dishwashers become widely accepted as many Indian consumers 

still consider this appliance to be non-essential. Therefore, players need to focus on educating 

customers and addressing their pain points through localisation to encourage purchases. 

 

Localisation the way forward to ensure greater penetration of 
dishwashers 

To boost demand for dishwashers in India going forward, players will need to focus on 

tailoring their offerings to fit local requirements in terms of size, price points and local 

food/cooking nuances. Currently, one of the major obstacles to widespread adoption of 

dishwashers is that the appliance cannot be incorporated into an average Indian kitchen. With 

dimensions typically measuring 60x60x50cm, a standard dishwasher is often too large to fit 

seamlessly into the limited space. Therefore, they need to be kept outside of the kitchen, which 

makes them arduous to use. As a result, players need to explore compact designs that will allow 

dishwashers to become a part of the kitchen. 

Players that focus on making the product cost-efficient will also gain favour from consumers, 

since price is a major consideration for many Indians. Elista, for example, has announced plans 

to launch a compact dishwasher priced at INR10,000 and aimed at young couples and small 

families. Lastly, Indian cooking methods require the use of spices, oil, tadka and paste, which 

leave utensils greasy and oily. Therefore, players will have to adapt their offerings to ensure 

they can remove tough stains caused by masala, turmeric, and oil, and accommodate large 

vessels and pressure cookers. 
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CATEGORY DATA 
 

Table 33 Sales of Dishwashers by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Dishwashers 56.4 61.1 120.2 144.3 147.3 151.4 
- Built-in Dishwashers - - - - - - 
- Freestanding 56.4 61.1 120.2 144.3 147.3 151.4 
    Dishwashers       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 34 Sales of Dishwashers by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Dishwashers 1,920.9 2,112.7 4,254.9 5,606.0 6,359.4 7,019.9 
- Built-in Dishwashers - - - - - - 
- Freestanding 1,920.9 2,112.7 4,254.9 5,606.0 6,359.4 7,019.9 
    Dishwashers       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 35 Sales of Dishwashers by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Dishwashers 2.8 21.8 168.5 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 2.8 21.8 168.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 36 Sales of Dishwashers by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Dishwashers 10.4 29.6 265.4 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 10.4 29.6 265.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 37 Sales of Dishwashers by Format: % Volume 2018-2023 
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% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Table-Top - - - - - - 
Full Size 93.9 93.9 93.9 93.9 93.9 93.9 
Slimline 6.1 6.1 6.1 6.1 6.1 6.1 
Compact - - - - - - 
Dishdrawer - - - - - - 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 38 Sales of Dishwashers by Connected Appliances: % Volume 2019-2023 

 

% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 39 NBO Company Shares of Dishwashers: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
BSH Household Appliances 42.4 44.9 45.6 46.1 46.0 
    Mfg Pvt Ltd      
IFB Industries Ltd 39.4 39.6 39.6 39.2 38.9 
LG Electronics India Pvt 9.4 5.3 5.2 5.2 5.1 
    Ltd      
Samsung India Electronics 4.5 3.3 2.9 2.8 2.8 
    Pvt Ltd      
Electrolux AB 0.7 0.4 0.2 0.2 0.1 
Others 3.6 6.4 6.5 6.5 7.1 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 40 LBN Brand Shares of Dishwashers: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Bosch (BSH Hausgeräte BSH Household Appliances 38.1 38.7 39.3 39.2 
    GmbH) Mfg Pvt Ltd     
IFB IFB Industries Ltd 39.6 39.6 39.2 38.9 
Siemens (BSH BSH Household Appliances 6.8 6.8 6.8 6.8 
    Hausgeräte GmbH) Mfg Pvt Ltd     
LG (LG Corp) LG Electronics India Pvt Ltd 5.3 5.2 5.2 5.1 
Samsung (Samsung Corp) Samsung India Electronics 3.3 2.9 2.8 2.8 
 Pvt Ltd     
Electrolux Electrolux AB 0.4 0.2 0.2 0.1 
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Bosch (BSH Bosch & BSH Household Appliances - - - - 
    Siemens Hausgeräte Mfg Pvt Ltd     
    GmbH)      
Siemens (BSH Bosch & BSH Household Appliances - - - - 
    Siemens Hausgeräte Mfg Pvt Ltd     
    GmbH)      
Others Others 6.4 6.5 6.5 7.1 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 41 Distribution of Dishwashers by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 97.7 97.6 97.3 97.1 96.9 96.8 
-- Grocery Retailers 0.4 0.4 0.1 0.2 0.2 0.3 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 0.4 0.4 0.1 0.2 0.2 0.3 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 97.3 97.2 97.1 96.9 96.7 96.5 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 92.4 92.3 94.5 94.2 93.7 93.5 
    Electronics Specialists       
--- Home Products 4.9 4.8 2.7 2.7 3.0 3.1 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 2.3 2.4 2.7 2.9 3.1 3.2 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 42 Forecast Sales of Dishwashers by Category: Volume 2023-2028 
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'000 units 
 2023 2024 2025 2026 2027 2028 
 
Dishwashers 151.4 156.0 160.8 165.0 167.7 169.1 
- Built-in Dishwashers -  - - - - - 
- Freestanding 151.4 156.0 160.8 165.0 167.7 169.1 
    Dishwashers       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 43 Forecast Sales of Dishwashers by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Dishwashers 7,019.9 7,323.0 7,607.2 7,874.0 8,109.6 8,328.7 
- Built-in Dishwashers - - - - - - 
- Freestanding 7,019.9 7,323.0 7,607.2 7,874.0 8,109.6 8,328.7 
    Dishwashers       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 44 Forecast Sales of Dishwashers by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Dishwashers 3.0 2.2 11.7 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 3.0 2.2 11.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 45 Forecast Sales of Dishwashers by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Dishwashers 4.3 3.5 18.6 
- Built-in Dishwashers - - - 
- Freestanding Dishwashers 4.3 3.5 18.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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HOME LAUNDRY APPLIANCES IN 
INDIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales increase by 7% in 2023 to 8.9 million 

▪ Freestanding home laundry appliances is the best performing category in 2023, with retail 

volume sales increasing by 7% to 8.9 million 

▪ LG Electronics India Pvt Ltd is the leading player in 2023, with a retail volume share of 25% 

▪ Retail volume sales are set to increase at a CAGR of 6% over the forecast period to 12 million 

 

 

2023 DEVELOPMENTS 
 

Growth of home laundry appliances continues on positive trajectory 

After a year of strong recovery in 2022, the growth of home laundry appliances marginally 

slowed in 2023, but demand remained robust due to factors such as increasing penetration, a 

greater need for convenience-driven appliances, access to financing schemes, and new product 

launches. 

As local consumers move towards increasingly busy lifestyles and a growing number of 

women join the workforce, they are looking to invest in appliances that will simplify chores in the 

home and offer time-saving benefits. In addition, the demand for these products is not just 

limited to metros and Tier 1 cities, but also to Tier 2/Tier 3 and beyond, as consumers 

increasingly demand products with features such as hard water wash, steam, in-built water 

heater and zero pressure fill technology. This growing demand is further supported by affordable 

payment options, such as Buy Now Pay Later schemes and low-cost EMI. Bank offers, 

cashback, and discounts during specific periods of the year have also helped support sales. 

 

Sale of premium models supports value growth in 2023 

The premiumisation trend continues to be one of the key growth drivers of home laundry 

appliances as mid- to high-income groups splurge on the latest models with the most advanced 

features. Several brands, including LG and Samsung, have also reported rising demand for 

premium appliances, such as front-loading washing machines or larger capacity appliances, 

especially from consumers in Tier 2 and Tier 3 towns. 

Noting this trend, many brands are launching premium variants of home laundry appliances. 

For instance, in November 2023, Haier launched its new Front Load Washing Machine that 

comes with a 5-star energy rating and intelligent features, such as AI Dynamic Balance System, 

Anti-Bacterial Technology, Wi-Fi and PuriSteam. The machine also boasts the industry’s first 

extra-large 525mm Super Drum, that allows ample space for clothes. 

 

Rising number of brands manufacturing locally under the “make in india” 
initiative 

The "Make in India" initiative has significantly influenced the manufacturing landscape of 

washing machines in the country, leading to a notable increase in the number of brands opting 

to produce locally. This initiative, launched to boost domestic manufacturing and reduce 
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dependence on imports, has spurred a positive transformation within the overall consumer 

appliance landscape. For example, in 2023, TCL launched the latest range of fully automatic 

washing machines that were produced at its state-of-the-art manufacturing unit in Hyderabad, 

India. Haier is also expanding its Greater Noida plant to strengthen its manufacturing 

capabilities. Its latest launch of the next-gen front-loading washing machine was also produced 

locally in India. 

By producing these products locally, global brands can respond more swiftly to market 

demands and trends, and ensure a faster turnaround time from production to availability. They 

can also adopt a strong distribution and sales strategy to boost penetration in the local market. 

On the consumer side, this means lower costs and fewer stockout events. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Stronger growth expected over the forecast period, driven by rising 
penetration rates 

The category is expected to record robust growth over the forecast period due to several 

factors such as the current low penetration rate, improved electricity coverage, higher 

disposable incomes, and the growing need for products with advanced features. At the end of 

the review period, India had one of the lowest penetration rates for laundry appliances, globally. 

The penetration rate for automatic washing machines stood at 9% in 2023, while semi-automatic 

washing machines had a penetration rate of 14%. Therefore, this scenario offers significant 

room for growth. The rolling out of electrification in rural areas of India is also expected to make 

a key contribution to further demand over the forecast period, especially for semi-automatic 

washing machines. 

According to Euromonitor International’s Economies and Consumers data, 100% of 

households are expected to have electricity by 2028, as opposed to 94% in 2018. Increasingly 

hectic lifestyles will also encourage consumers to purchase appliances that will simplify their 

lives and provide time-saving benefits. According to Euromonitor International’s Voice the 

Consumer: Lifestyles Survey 2023, over one third (38%) of Indian respondents agree that they 

are willing to spend money to save time. Factors such as higher disposable incomes and 

growing demand for premium products will also support retail value growth of the category over 

the forecast period. 

 

Growing integration of iot and ai in home laundry appliances 

In recent years, local consumers have become increasingly tech savvy and are actively 

seeking out smart devices that can offer benefits such as greater convenience, energy efficiency 

and cost savings. To meet the demand for intelligent features, some players have also been 

launching smart washing machines in India. Haier, for example, launched the new 959 Super 

Drum series front-loading fully automatic washing machine that can be managed remotely 

through the Wi-Fi control functionality, allowing users to monitor and modify settings directly 

from their smartphone. Using the Haier HaiSmart App, users can also streamline the operations 

of the washing machine such as their desired wash program, and control washing cycles from 

any location. Going forward, as demand for connected appliances increases, a growing number 

of players are expected to focus on integrating these features into their product designs. 
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Automatic and front-loading models to gain further popularity over 
forecast period 

While semi-automatic washing machines accounted for a major share of demand within home 

laundry appliances in 2023, over the forecast period, automatic washing machines are expected 

to record robust growth due to factors such as increasingly busy consumer lifestyles, rising 

disposable incomes, and a general trend towards more premium products. Automatic washing 

machines allow consumers to wash clothes without significant intervention, making them an 

ideal choice for those with busy lifestyles. 

Semi-automatic washing machines, on the other hand, require consumers to move clothes 

from one drum to the other for spinning or drying. With an increasing number of employees 

returning to the office, they will naturally shift to appliances that demand minimal effort and can 

save time. Within automatic washing machines, there is also growing interest in front-loading 

models, which is expected to continue over the forecast period. Noting this trend, a number of 

major players launched new front-loading washing machines in 2023, including BSH Household 

Appliances, Haier, TCL, and Stanley Black & Decker, for the Indian market. 

 

 

CATEGORY DATA 
 

Table 46 Sales of Home Laundry Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Home Laundry Appliances 7,410.3 7,936.1 7,503.9 7,705.5 8,324.8 8,868.4 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 7,410.3 7,936.1 7,503.9 7,705.5 8,324.8 8,868.4 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 5.8 6.0 3.3 3.5 3.9 4.3 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 5.8 6.0 3.3 3.5 3.9 4.3 
    Automatic Washer Dryers       
- Automatic Washing 2,827.0 3,111.2 2,915.0 2,977.0 3,239.0 3,479.5 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 2,827.0 3,111.2 2,915.0 2,977.0 3,239.0 3,479.5 
    Automatic Washing       
    Machines       
- Semi-Automatic 4,577.4 4,818.9 4,585.7 4,725.1 5,081.8 5,384.7 
    Washing Machines       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 47 Sales of Home Laundry Appliances by Category: Value 2018-2023 

 

INR million 
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 2018 2019 2020 2021 2022 2023 
 
Home Laundry Appliances 120,775.9 129,277.0 122,901.4 145,850.0 172,211.1 195,006.3 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 120,775.9 129,277.0 122,901.4 145,850.0 172,211.1 195,006.3 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 366.2 373.6 201.9 241.9 296.3 339.5 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 366.2 373.6 201.9 241.9 296.3 339.5 
    Automatic Washer Dryers       
- Automatic Washing 66,835.2 71,679.4 68,016.4 80,033.3 94,834.7 107,627.2 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 66,835.2 71,679.4 68,016.4 80,033.3 94,834.7 107,627.2 
    Automatic Washing       
    Machines       
- Semi-Automatic 53,574.6 57,224.1 54,683.1 65,574.9 77,080.0 87,039.6 
    Washing Machines       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 48 Sales of Home Laundry Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Home Laundry Appliances 6.5 3.7 19.7 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.5 3.7 19.7 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 8.8 -6.2 -27.3 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 8.8 -6.2 -27.3 
- Automatic Washing Machines 7.4 4.2 23.1 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 7.4 4.2 23.1 
- Semi-Automatic Washing Machines 6.0 3.3 17.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 49 Sales of Home Laundry Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Home Laundry Appliances 13.2 10.1 61.5 
- Built-in Home Laundry Appliances - - - 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 

 

 

 

 

Data removed from sample 

 

Data removed from sample 

 



C O N S U M E R  A P P L I A N C E S  I N  I N D I A  P a s s p o r t  36 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

- Freestanding Home Laundry Appliances 13.2 10.1 61.5 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 14.6 -1.5 -7.3 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 14.6 -1.5 -7.3 
- Automatic Washing Machines 13.5 10.0 61.0 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 13.5 10.0 61.0 
- Semi-Automatic Washing Machines 12.9 10.2 62.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 50 Sales of Automatic Washer Dryers by Connected Appliances: % Volume 2018-
2023 

 

% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 51 Sales of Automatic Washing Machines by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Front-Loading 37.0 37.5 37.9 38.5 39.7 40.7 
Top-Loading 63.0 62.5 62.1 61.5 60.3 59.3 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 52 Sales of Automatic Washing Machines by Volume Capacity: % Volume 2018-
2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Small (<=6 kg) 9.6 9.6 9.4 9.3 9.2 9.0 
Medium (6.0-8.9 kg) 85.7 85.4 85.6 85.9 86.3 86.5 
Large ( >=9 kg) 4.7 5.1 4.9 4.8 4.6 4.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 53 Sales of Automatic Washing Machines by Connected Appliances: % Volume 
2019-2023 
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% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 54 NBO Company Shares of Home Laundry Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
LG Electronics India Pvt 24.2 24.7 24.8 24.8 24.9 
    Ltd      
Samsung India Electronics 20.2 21.0 21.2 21.2 21.3 
    Pvt Ltd      
Whirlpool of India Ltd 11.5 10.8 10.6 10.3 10.2 
IFB Industries Ltd 8.5 8.1 8.0 8.0 8.0 
Godrej & Boyce Mfg Co Ltd 7.1 6.5 6.4 6.5 6.5 
BSH Household Appliances 2.6 3.7 3.9 4.0 4.2 
    Mfg Pvt Ltd      
Haier Appliances India 4.2 4.0 3.8 3.6 3.6 
    Pvt Ltd      
Electrolux AB 1.4 1.3 1.3 1.1 1.0 
Panasonic Home Appliances 0.8 0.8 0.8 0.8 0.9 
    India Co Ltd      
Videocon Industries Ltd 1.0 0.0 - - - 
Others 18.5 19.0 19.3 19.5 19.5 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 55 LBN Brand Shares of Home Laundry Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
LG (LG Corp) LG Electronics India Pvt Ltd 24.7 24.8 24.8 24.9 
Samsung (Samsung Corp) Samsung India Electronics 21.0 21.2 21.2 21.3 
 Pvt Ltd     
Whirlpool (Whirlpool Whirlpool of India Ltd 10.8 10.6 10.3 10.2 
    Corp)      
IFB IFB Industries Ltd 8.1 8.0 8.0 8.0 
Godrej Godrej & Boyce Mfg Co Ltd 6.5 6.4 6.5 6.5 
Haier (Haier Group) Haier Appliances India 4.0 3.8 3.6 3.6 
 Pvt Ltd     
Bosch (BSH Hausgeräte BSH Household Appliances 3.2 3.3 3.4 3.6 
    GmbH) Mfg Pvt Ltd     
Electrolux Electrolux AB 1.3 1.3 1.1 1.0 
Panasonic (Panasonic Panasonic Home Appliances 0.8 0.8 0.8 0.9 
    Corp) India Co Ltd     
Siemens (BSH BSH Household Appliances 0.6 0.6 0.6 0.6 
    Hausgeräte GmbH) Mfg Pvt Ltd     
Videocon Videocon Industries Ltd 0.0 - - - 
Bosch (BSH Bosch & BSH Household Appliances - - - - 
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    Siemens Hausgeräte Mfg Pvt Ltd     
    GmbH)      
Others Others 19.0 19.3 19.5 19.5 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 56 Distribution of Home Laundry Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 88.5 87.0 75.9 71.6 69.2 67.3 
-- Grocery Retailers 1.5 1.6 0.9 1.1 1.2 1.2 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 1.5 1.6 0.9 1.1 1.2 1.2 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 87.0 85.3 75.0 70.5 68.0 66.1 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 84.6 83.0 72.7 68.3 65.8 63.9 
    Electronics Specialists       
--- Home Products 2.4 2.4 2.3 2.2 2.2 2.2 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 11.5 13.0 24.1 28.4 30.8 32.7 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 57 Production of Home Laundry Appliances: Total Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
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Home Laundry Appliances 6,675.9 6,918.7 5,414.6 4,941.3 5,198.3 5,498.4 
    – Production       

Source: Euromonitor International from trade sources/national statistics 
Note: ‘-’ indicates data not available 

 

 

Table 58 Forecast Sales of Home Laundry Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Home Laundry Appliances 8,868.4 9,457.1 10,118.3 10,783.3 11,425.0 12,037.3 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 8,868.4 9,457.1 10,118.3 10,783.3 11,425.0 12,037.3 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 4.3 4.5 4.7 4.8 4.9 5.0 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 4.3 4.5 4.7 4.8 4.9 5.0 
    Automatic Washer Dryers       
- Automatic Washing 3,479.5 3,727.6 3,984.4 4,247.8 4,517.1 4,790.4 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 3,479.5 3,727.6 3,984.4 4,247.8 4,517.1 4,790.4 
    Automatic Washing       
    Machines       
- Semi-Automatic 5,384.7 5,725.1 6,129.3 6,530.7 6,903.0 7,241.9 
    Washing Machines       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 59 Forecast Sales of Home Laundry Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Home Laundry Appliances 195,006.3 208,363.9 223,187.6 237,483.5 250,835.9 263,267.9 
- Built-in Home Laundry - - - - - - 
    Appliances       
- Freestanding Home 195,006.3 208,363.9 223,187.6 237,483.5 250,835.9 263,267.9 
    Laundry Appliances       
- Automatic Dryers - - - - - - 
-- Built-in Automatic - - - - - - 
    Dryers       
-- Freestanding - - - - - - 
    Automatic Dryers       
- Automatic Washer Dryers 339.5 360.5 376.8 389.0 399.3 406.3 
-- Built-in Automatic - - - - - - 
    Washer Dryers       
-- Freestanding 339.5 360.5 376.8 389.0 399.3 406.3 
    Automatic Washer Dryers       
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- Automatic Washing 107,627.2 115,356.2 123,210.9 131,077.2 138,746.1 146,178.6 
    Machines       
-- Built-in Automatic - - - - - - 
    Washing Machines       
-- Freestanding 107,627.2 115,356.2 123,210.9 131,077.2 138,746.1 146,178.6 
    Automatic Washing       
    Machines       
- Semi-Automatic 87,039.6 92,647.2 99,599.8 106,017.3 111,690.5 116,683.0 
    Washing Machines       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 60 Forecast Sales of Home Laundry Appliances by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Home Laundry Appliances 6.6 6.3 35.7 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.6 6.3 35.7 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 5.8 3.4 18.4 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 5.8 3.4 18.4 
- Automatic Washing Machines 7.1 6.6 37.7 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 7.1 6.6 37.7 
- Semi-Automatic Washing Machines 6.3 6.1 34.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 61 Forecast Sales of Home Laundry Appliances by Category: % Value Growth 
2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Home Laundry Appliances 6.8 6.2 35.0 
- Built-in Home Laundry Appliances - - - 
- Freestanding Home Laundry Appliances 6.8 6.2 35.0 
- Automatic Dryers - - - 
-- Built-in Automatic Dryers - - - 
-- Freestanding Automatic Dryers - - - 
- Automatic Washer Dryers 6.2 3.7 19.7 
-- Built-in Automatic Washer Dryers - - - 
-- Freestanding Automatic Washer Dryers 6.2 3.7 19.7 
- Automatic Washing Machines 7.2 6.3 35.8 
-- Built-in Automatic Washing Machines - - - 
-- Freestanding Automatic Washing Machines 7.2 6.3 35.8 
- Semi-Automatic Washing Machines 6.4 6.0 34.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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LARGE COOKING APPLIANCES IN 
INDIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales increase by 11% in 2023 to 1.9 million 

▪ Freestanding large cooking appliances is the best performing category in 2023, with retail 

volume sales increasing by 12% to 1.4 million 

▪ Faber Heatkraft Industries Ltd is the leading player in 2023, with a retail volume share of 28% 

▪ Retail volume sales are set to rise at a CAGR of 10% over the forecast period to 3.0 million 

 

 

2023 DEVELOPMENTS 
 

Category experiences robust growth in 2023, albeit from a low base 

The category of large cooking appliances remained relatively small in 2023 due to cultural 

differences, wherein most local consumers rely heavily on freestanding appliances, such as 

freestanding hobs (included in small cooking appliances), as opposed to built-in options. This is 

mainly due to the price difference between the two, and the notion that freestanding appliances 

can be taken from house to house while relocating. Sales of appliances such as cookers and 

ovens also remain low with limited penetration due to different culinary habits. 

However, cooker hoods (more commonly known as kitchen chimneys) are marginally more 

popular, as consumers find them beneficial for eliminating smoke and odours from the kitchen. 

This helped drive the stronger performance of freestanding cooker hoods in 2023. While the 

growth of freestanding cooker hoods slowed compared to 2022, it still remained robust due to 

factors such as rising awareness, greater demand for modular kitchens, and a growing need to 

maximise space in an aesthetic manner. 

 

Appliances and electronics specialists remains dominant distribution 
channel 

Since awareness and consumer knowledge regarding large cooking appliances in India is 

rather low, local consumers are heavily dependent on touch-and-feel factors, as well as 

experiencing the products in-store, to understand how they work and would look in the kitchen. 

As a result, offline stores and experience centres are crucial to informing a wider base of 

potential consumers. There are also consumers who are increasingly adopting omnichannel 

retail, by visiting a physical store to examine the products in person and receive 

recommendations from sales assistants, before going online to search for the same model at a 

cheaper price. 

As consumers become increasingly well-read and well-informed, this trend is expected to gain 

further momentum over the forecast period. Therefore, brands will need to focus on improving 

their online as well as offline presence. Faber, for instance, has already expanded its digital 

presence through features such as a “virtual showroom” that allows users to view the product 

from the comfort of their homes. It also has extensive reach through offline stores to ensure it 

reaches consumers who prefer to see the products physically. 

 

 
 

Content removed from sample 
 

 
 
 
 
 

Content removed from sample 
 

 
 
 
 
 
 
 

Content removed from sample 
 



C O N S U M E R  A P P L I A N C E S  I N  I N D I A  P a s s p o r t  43 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Faber continues to lead large cooking appliances in 2023 

In 2023, Faber Heatkraft Industries Ltd retained its lead of large cooking appliances in retail 

volume terms due to its wide presence in the country and innovative product launches that cater 

for the needs of Indian consumers. It has been a pioneer in the category with industry-first 

innovations such as the silent suction Sunzi chimneys, a 3D hood with 3-way suction, and an 

Aerostation hood, which combines the functionality of hood, air purifier, and cooling fan in one. It 

is also one of the first few brands to embrace the omnichannel retailing experience by improving 

online presence and user experience through the “virtual showroom” feature. 

Faber, and closest competitors Elica and Kaff, dominated retail volume share in 2023. There 

are other players that offer more premium ranges, such as IFB and Whirlpool, but their share 

remains low. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Future positive growth to be driven by rising urbanisation 

Large cooking appliances is expected to witness strong growth over the forecast period due to 

factors such as growing disposable incomes, higher urbanisation, and greater demand for 

aesthetically-pleasing modular kitchens. Exposure to global content through lifestyle shows and 

social media has increased the aspirational demand of consumers for kitchens with better visual 

aesthetics, improved functionality, and efficient utilisation of space. 

Furthermore, as an increasing number of consumers move from independent houses to 

apartments, they are upgrading to cooker hoods to better eliminate fumes and odours from the 

kitchen. This is even more necessary for Indian cooking, which is heavily oil-based. In response 

to this, many brands are also developing new localised offerings for Indian consumers with 

better suction capabilities and auto clean functions, to account for the heavy usage of spices 

and oil in cooking practices. 

 

Demand for premium large cooking appliances set to grow over forecast 
period 

Urban consumers, primarily from high-income households, are increasingly looking to 

purchase premium large cooking appliances as a symbol of their status and to demonstrate their 

high-end lifestyles. Premiumisation is a trend that is being witnessed across the country for 

many different consumer appliance categories, as consumers are willing to invest more in 

quality products that are visually appealing and can be considered a lifestyle statement. 

According to Euromonitor International’s Voice of the Consumer: Lifestyles Survey 2023, 36.4% 

of respondents agree that they would rather buy fewer, but higher-quality products. This trend is 

being primarily driven by rising disposable incomes, access to easy financing schemes, 

exposure to global trends, and aspirations for a higher standard of living. 

In response to this trend, many players are already shifting focus on expanding their product 

portfolios to include more premium offerings. For instance, in 2023, Whirlpool launched a new 

range of premium cooking appliances specifically designed for Indian needs. Its new range of 

cooker hoods comes with an Intellisensor that automatically adjusts and controls speed level by 

actively sensing smoke, heat and odour present in the air. The cookers hoods are also 

imbedded with 6th Sense TurboQuiet technology, that makes them incredibly silent. Going 

forward, an increasing number of players will have to refocus their portfolios to include more 

premium products if they are to target different consumer groups. 
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CATEGORY DATA 
 

Table 62 Sales of Large Cooking Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Large Cooking Appliances 1,194.0 1,318.7 1,357.3 1,499.6 1,701.0 1,878.9 
- Built-in Large 366.8 393.2 375.9 387.0 414.4 442.6 
    Cooking Appliances        
- Freestanding Large 827.1 925.5 981.4 1,112.6 1,286.7 1,436.3 
    Cooking Appliances       
- Built-in Hobs 244.9 263.6 278.2 301.0 323.4 345.6 
- Ovens 122.0 129.6 97.7 86.0 91.0 96.9 
- Cooker Hoods 818.7 917.0 974.5 1,106.3 1,280.0 1,429.3 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 818.7 917.0 974.5 1,106.3 1,280.0 1,429.3 
    Hoods       
- Cookers 8.4 8.5 6.9 6.3 6.7 7.1 
- Range Cookers - - - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 63 Sales of Large Cooking Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Large Cooking Appliances 22,201.9 23,862.9 23,588.3 29,075.4 34,644.4 39,768.7 
- Built-in Large 9,140.0 9,475.2 8,723.9 9,952.6 11,477.8 12,896.1 
    Cooking Appliances       
- Freestanding Large 13,062.0 14,387.7 14,864.3 19,122.8 23,166.6 26,872.6 
    Cooking Appliances       
- Built-in Hobs 4,350.2 4,589.8 4,984.2 6,154.2 7,142.4 8,036.7 
- Ovens 4,789.7 4,885.5 3,739.8 3,798.4 4,335.4 4,859.4 
- Cooker Hoods 12,781.0 14,095.1 14,623.4 18,873.1 22,871.0 26,530.6 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 12,781.0 14,095.1 14,623.4 18,873.1 22,871.0 26,530.6 
    Hoods       
- Cookers 281.0 292.6 240.9 249.7 295.5 342.0 
- Range Cookers - -  - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 64 Sales of Large Cooking Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Large Cooking Appliances 10.5 9.5 57.4 
- Built-in Large Cooking Appliances 6.8 3.8 20.6 
- Freestanding Large Cooking Appliances 11.6 11.7 73.6 
- Built-in Hobs 6.9 7.1 41.2 
- Ovens 6.5 -4.5 -20.5 
- Cooker Hoods 11.7 11.8 74.6 
-- Built-in Cooker Hoods - - - 
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-- Freestanding Cooker Hoods 11.7 11.8 74.6 
- Cookers 6.0 -3.4 -15.9 
- Range Cookers - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 65 Sales of Large Cooking Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Large Cooking Appliances 14.8 12.4 79.1 
- Built-in Large Cooking Appliances 12.4 7.1 41.1 
- Freestanding Large Cooking Appliances 16.0 15.5 105.7 
- Built-in Hobs 12.5 13.1 84.7 
- Ovens 12.1 0.3 1.5 
- Cooker Hoods 16.0 15.7 107.6 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 16.0 15.7 107.6 
- Cookers 15.7 4.0 21.7 
- Range Cookers - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 66 Sales of Built-in Hobs by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Gas 74.4 75.1 75.2 74.7 74.7 74.4 
Standard Electric 2.3 2.3 2.3 2.3 2.3 2.3 
Mixed 9.1 8.7 8.2 8.0 7.7 7.5 
Vitroceramic - - - - - - 
Induction 14.2 13.9 14.3 15.0 15.3 15.8 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 67 Sales of Ovens by Connected Appliances: % Volume 2019-2023 

 

% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 68 NBO Company Shares of Large Cooking Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 

Data removed from sample 

 

 

 

 

Data removed from sample 

 

 

 

Data removed from sample 

 

Data removed from sample 

 



C O N S U M E R  A P P L I A N C E S  I N  I N D I A  P a s s p o r t  46 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 
Faber Heatkraft 18.8 19.8 24.3 26.9 28.0 
    Industries Ltd      
Elica PB India Pvt Ltd 15.1 15.6 15.6 15.5 15.5 
Kaff Appliances Ltd 11.6 10.9 10.4 10.0 9.8 
HSIL Ltd 7.1 7.5 7.7 7.8 7.8 
Glen Appliances Ltd 8.6 8.2 7.9 7.6 7.6 
Sunflame Enterprises Pvt 6.1 5.7 5.4 5.2 5.1 
    Ltd      
Tuareg Marketing Pvt Ltd 2.1 2.1 2.1 2.0 2.0 
CATA Appliances Ltd 1.0 1.0 0.9 0.9 0.8 
Others 29.6 29.1 25.7 24.0 23.4 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 69 LBN Brand Shares of Large Cooking Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Faber (Franke Holding Faber Heatkraft 19.8 24.3 26.9 28.0 
    AG) Industries Ltd     
Elica (Elica SpA) Elica PB India Pvt Ltd 15.6 15.6 15.5 15.5 
Kaff (Nanika Kaff Appliances Ltd 10.9 10.4 10.0 9.8 
    International)      
Hindware HSIL Ltd 7.5 7.7 7.8 7.8 
Glen (Glen India Ltd) Glen Appliances Ltd 8.2 7.9 7.6 7.6 
Sunflame Sunflame Enterprises Pvt Ltd 5.7 5.4 5.2 5.1 
Inalsa (Taurus Group) Tuareg Marketing Pvt Ltd 2.1 2.1 2.0 2.0 
Cata (CNA Group) CATA Appliances Ltd 1.0 0.9 0.9 0.8 
Others Others 29.1 25.7 24.0 23.4 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 70 NBO Company Shares of Built-in Hobs: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Faber Heatkraft 19.9 19.8 23.3 24.7 25.6 
    Industries Ltd      
Elica PB India Pvt Ltd 21.1 21.3 19.9 19.4 19.0 
Kaff Appliances Ltd 17.0 16.9 16.4 16.0 15.7 
Glen Appliances Ltd 10.6 10.6 10.6 10.6 10.6 
HSIL Ltd 8.7 9.0 9.1 9.3 9.4 
CATA Appliances Ltd 5.0 4.9 4.7 4.5 4.4 
Sunflame Enterprises Pvt 3.4 3.3 3.1 2.9 2.8 
    Ltd      
Others 14.4 14.3 13.0 12.7 12.6 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 71 NBO Company Shares of Ovens: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Kaff Appliances Ltd 30.2 30.3 30.5 30.6 30.7 
Faber Heatkraft 29.3 29.1 29.0 29.0 29.0 
    Industries Ltd      
Glen Appliances Ltd 20.8 20.9 21.1 21.2 21.3 
Sunflame Enterprises Pvt 12.9 13.0 13.1 13.2 13.3 
    Ltd      
Others 6.8 6.6 6.3 6.0 5.7 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 72 NBO Company Shares of Cooker Hoods: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Faber Heatkraft 17.1 18.9 24.3 27.4 28.5 
    Industries Ltd      
Elica PB India Pvt Ltd 15.7 15.7 15.7 15.7 15.8 
HSIL Ltd 7.7 7.9 8.0 8.0 8.0 
Kaff Appliances Ltd 7.4 7.3 7.1 7.0 6.9 
Glen Appliances Ltd 6.2 6.2 6.1 5.9 5.8 
Sunflame Enterprises Pvt 5.7 5.6 5.4 5.2 5.0 
    Ltd      
Tuareg Marketing Pvt Ltd 2.9 2.9 2.8 2.7 2.6 
Others 37.2 35.7 30.7 28.2 27.3 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 73 NBO Company Shares of Freestanding Cooker Hoods: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Faber Heatkraft 17.1 18.9 24.3 27.4 28.5 
    Industries Ltd      
Elica PB India Pvt Ltd 15.7 15.7 15.7 15.7 15.8 
HSIL Ltd 7.7 7.9 8.0 8.0 8.0 
Kaff Appliances Ltd 7.4 7.3 7.1 7.0 6.9 
Glen Appliances Ltd 6.2 6.2 6.1 5.9 5.8 
Sunflame Enterprises Pvt 5.7 5.6 5.4 5.2 5.0 
    Ltd      
Tuareg Marketing Pvt Ltd 2.9 2.9 2.8 2.7 2.6 
Others 37.2 35.7 30.7 28.2 27.3 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 74 NBO Company Shares of Cookers: % Volume 2019-2023 
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% retail volume 
Company 2019 2020 2021 2022 2023 
 
Sunflame Enterprises Pvt 20.8 21.1 21.7 21.8 21.9 
    Ltd      
Faber Heatkraft 19.3 20.1 20.8 21.2 21.5 
    Industries Ltd      
Glen Appliances Ltd 17.0 17.0 16.5 16.3 16.2 
Kaff Appliances Ltd 12.0 12.0 12.4 12.4 12.4 
Tuareg Marketing Pvt Ltd 9.2 9.1 9.0 8.8 8.6 
Whirlpool of India Ltd 8.2 8.3 8.4 8.5 8.5 
Fisher & Paykel 6.2 6.5 7.0 6.9 6.7 
    Appliances Ltd      
BPL Sanyo Utilities & 2.2 2.1 1.6 1.5 1.3 
    Appliances Ltd      
Groupe SEB India Pvt Ltd 1.6 1.5 1.1 1.0 1.0 
Others 3.4 2.2 1.4 1.7 1.8 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 75 Distribution of Large Cooking Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 98.0 97.7 99.0 99.0 98.9 98.5 
- Retail Offline 95.8 95.4 96.2 96.3 96.2 95.8 
-- Grocery Retailers 1.3 1.2 1.0 0.8 0.8 0.8 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 1.3 1.2 1.0 0.8 0.8 0.8 
--- Discounters -  - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 94.5 94.2 95.3 95.5 95.4 94.9 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 92.8 92.7 94.3 94.9 94.8 94.3 
    Electronics Specialists       
--- Home Products 1.8 1.5 1.0 0.7 0.6 0.6 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 2.2 2.4 2.8 2.7 2.7 2.7 
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Non-retail channels 2.0 2.3 1.0 1.0 1.1 1.5 
- Builder Merchants and 2.0 2.3 1.0 1.0 1.1 1.5 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 76 Production of Large Cooking Appliances: Total Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Large Cooking 637.9 609.3 466.7 411.4 425.1 441.4 
    Appliances – Production       

Source: Euromonitor International from trade sources/national statistics 
Note: ‘-’ indicates data not available 

 

 

Table 77 Forecast Sales of Large Cooking Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Large Cooking Appliances 1,878.9 2,069.9 2,274.4 2,492.8 2,725.5 2,972.6 
- Built-in Large 442.6 472.4 503.0 534.3 566.2 598.7 
    Cooking Appliances       
- Freestanding Large 1,436.3 1,597.5 1,771.4 1,958.6 2,159.3 2,373.9 
    Cooking Appliances       
- Built-in Hobs 345.6 368.6 392.2 416.5 441.3 466.7 
- Ovens 96.9 103.8 110.7 117.8 124.9 132.0 
- Cooker Hoods 1,429.3 1,590.0 1,763.4 1,950.0 2,150.2 2,364.4 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 1,429.3 1,590.0 1,763.4 1,950.0 2,150.2 2,364.4 
    Hoods       
- Cookers 7.1 7.5 8.1 8.6 9.1 9.6 
- Range Cookers - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 78 Forecast Sales of Large Cooking Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Large Cooking Appliances 39,768.7 43,524.2 47,734.1 52,054.0 56,419.8 60,721.8 
- Built-in Large 12,896.1 13,773.0 14,672.6 15,566.4 16,434.8 17,270.8 
    Cooking Appliances       
- Freestanding Large 26,872.6 29,751.2 33,061.5 36,487.7 39,985.0 43,451.0 
    Cooking Appliances       
- Built-in Hobs 8,036.7 8,574.0 9,140.2 9,696.8 10,252.3 10,793.0 
- Ovens 4,859.4 5,199.0 5,532.4 5,869.5 6,182.4 6,477.9 
- Cooker Hoods 26,530.6 29,383.1 32,663.6 36,060.4 39,531.2 42,973.7 
-- Built-in Cooker Hoods - - - - - - 
-- Freestanding Cooker 26,530.6 29,383.1 32,663.6 36,060.4 39,531.2 42,973.7 
    Hoods       
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- Cookers 342.0 368.1 397.9 427.2 453.8 477.3 
- Range Cookers - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 79 Forecast Sales of Large Cooking Appliances by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Large Cooking Appliances 10.2 9.6 58.2 
- Built-in Large Cooking Appliances 6.7 6.2 35.3 
- Freestanding Large Cooking Appliances 11.2 10.6 65.3 
- Built-in Hobs 6.6 6.2 35.0 
- Ovens 7.1 6.4 36.2 
- Cooker Hoods 11.2 10.6 65.4 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 11.2 10.6 65.4 
- Cookers 6.5 6.3 35.6 
- Range Cookers - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 80 Forecast Sales of Large Cooking Appliances by Category: % Value Growth 
2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Large Cooking Appliances 9.4 8.8 52.7 
- Built-in Large Cooking Appliances 6.8 6.0 33.9 
- Freestanding Large Cooking Appliances 10.7 10.1 61.7 
- Built-in Hobs 6.7 6.1 34.3 
- Ovens 7.0 5.9 33.3 
- Cooker Hoods 10.8 10.1 62.0 
-- Built-in Cooker Hoods - - - 
-- Freestanding Cooker Hoods 10.8 10.1 62.0 
- Cookers 7.6 6.9 39.6 
- Range Cookers - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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MICROWAVES IN INDIA - CATEGORY 
ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales grow by 1% in 2023 to 1.4 million 

▪ Freestanding microwaves is the best performing category in 2023, with retail volume sales 

rising by 1% to 1.4 million 

▪ LG Electronics India Pvt Ltd is the leading player in 2023, with a retail volume share of 30% 

▪ Retail volume sales are set to rise at a CAGR of 1% over the forecast period to 1.5 million 

 

 

2023 DEVELOPMENTS 
 

Demand for microwaves remains muted due to inflationary pressures 

Microwaves in India continued to experience muted demand in 2023, as consumers restricted 

their expenditure during a period of economic uncertainty. There were several other factors, 

such as the return of domestic help, reopening of restaurants, growing reliance on 

takeaway/delivery, and inflationary concerns that also impacted growth of the category. 

Indian cuisine relies heavily on the use of LPG stoves (liquid propane gas) or induction hobs 

for frying and/or sautéing, for which microwaves remain unsuitable. The easy availability of 

domestic help and cooks also means that local consumers have access to hot, readymade food, 

further reducing the need for microwaves. Post-pandemic, as consumers returned to spending 

greater time outside of the home and the baking/cooking trend eased, the need for microwaves 

also slowed. Lastly, with inflation impacting the economy, consumers are becoming increasingly 

cost-conscious and restricting spending on discretionary products that do not add specific value 

to their lives. The category also faces competition from products such as light fryers and OTG 

ovens (oven, toaster, grill), that are multifunctional and offered at significantly lower prices. 

 

Lg electronics retains lead of consolidated competitive landscape 

The competitive landscape of microwaves in India remained consolidated in 2023, with LG 

Electronics and Samsung India Electronics dominating retail volume share. The players 

continued to gain favour from local consumers at the end of the review period due to their 

reputation for reliable/durable products, wide variety, and positive brand image. LG Electronics, 

in particular, has been able to maintain its lead in the category through new product launches, 

brand collaborations, customisation to domestic nuances, and localisation efforts. For instance, 

in August 2023, LG collaborated with ITC Foods to launch two LG Charcoal Healthy microwaves 

that have a “Scan to Cook” feature. This allows users to scan the barcode on an ITC Master 

Chef frozen food packet and send instructions directly to the microwave. 

The player has also introduced features modified for cooking Indian dishes such as gravies, 

ghee, roti, and pasteurised milk. By doing so, it can better cater for the needs of Indian 

consumers who otherwise would be more inclined to use traditional methods of cooking. Lastly, 

LG’s localisation strategy, with the manufacturing and production planning of microwaves in 

India, has also allowed it to better cater for demand and offer more competitive prices. 
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New launches by lg and samsung focus on connected technology 

Appliances with smart functionalities are increasingly becoming popular among Indian 

consumers, especially urban millennials, as they offer convenience and enhance user 

experience. As a result, a growing number of players are launching appliances that incorporate 

connected technology. For example, in 2023, Samsung and LG both launched microwaves in 

India with Wi-Fi capabilities. Samsung, in March 2023, launched the Wi-Fi enabled Bespoke 

microwave in India with SmartThings connectivity, which allows consumers to monitor and 

control the microwave’s functions and settings from anywhere through a smartphone. LG also 

introduced the “Scan to Cook” feature in its latest range of microwaves, which allows users to 

browse its 401 Auto Cook menu in the ThinQ application and send instructions to the 

microwave. This trend is expected to continue moving forward with more brands focusing on 

smart microwave models. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Microwaves expected to experience flat volume growth 

The penetration of microwaves in India stood at less than 4% of households in 2023. While 

this factor, combined with the rapidly changing consumer lifestyle and family dynamics, leaves 

huge potential for players to tap into, growth of the category is expected to remain muted in 

volume terms. This is mainly due to factors such as competition from other appliances, the 

discretionary nature of the product and high price point. 

In recent years, there has been greater demand from Indian consumers for innovative and 

multifunctional appliances such as light fryers and OTG ovens that are considered conducive 

with healthier lifestyles, while being cost-effective at the same time. The popularity of these 

appliances is expected to impact demand for microwaves, especially due to the local perception 

that the latter is mainly used to reheat food (something that can be achieved on a gas stove). 

The category is also considered non-essential to Indian consumers as they tend to lean heavily 

towards traditional methods of cooking. Therefore, in an attempt to boost demand, producers of 

microwaves will have to focus on multifunctional and time-saving solutions that can offer 

consumers with value for money. 

 

Purchase of microwaves through e-commerce set to rise in coming 
years 

At the end of the review period, appliances and electronics specialists remained by far the 

most popular distribution channel for microwaves in India. Local consumers still prefer to shop at 

traditional bricks-and-mortar stores to gain first-hand demonstration of the product, and to be 

able to compare various models in person. However, e-commerce platforms are increasingly 

gaining traction, especially among younger consumers, who prefer the convenience that online 

shopping offers, along with the offer of attractive discounts. The ability to easily compare 

different models and at-home delivery is also encouraging consumers to transition from offline to 

online. 

 

 

CATEGORY DATA 
 

Table 81 Sales of Microwaves by Category: Volume 2018-2023 

 

'000 units 
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 2018 2019 2020 2021 2022 2023 
 
Microwaves 1,447.9 1,375.2 1,387.3 1,376.3 1,385.6 1,397.9 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 1,447.9 1,375.2 1,387.3 1,376.3 1,385.6 1,397.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 82 Sales of Microwaves by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Microwaves 16,984.6 15,231.0 14,868.5 16,233.5 17,734.3 18,975.6 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 16,984.6 15,231.0 14,868.5 16,233.5 17,734.3 18,975.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 83 Sales of Microwaves by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Microwaves 0.9 -0.7 -3.5 
- Built-in Microwaves - - - 
- Freestanding Microwaves 0.9 -0.7 -3.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 84 Sales of Microwaves by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Microwaves 7.0 2.2 11.7 
- Built-in Microwaves - - - 
- Freestanding Microwaves 7.0 2.2 11.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 85 Sales of Microwaves by Connected Appliances: % Volume 2019-2023 

 

% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 86 NBO Company Shares of Microwaves: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
LG Electronics India Pvt 29.7 30.0 30.2 30.1 30.1 
    Ltd      
Samsung India Electronics 28.2 28.3 28.5 28.5 28.5 
    Pvt Ltd      
IFB Industries Ltd 17.9 12.3 13.2 13.3 13.4 
Haier Appliances India 3.5 4.6 6.3 6.3 6.4 
    Pvt Ltd      
Godrej & Boyce Mfg Co Ltd 5.0 4.9 4.9 4.8 4.7 
Whirlpool of India Ltd 3.2 3.2 3.1 2.9 2.8 
Panasonic Home Appliances 3.9 3.7 3.0 2.8 2.6 
    India Co Ltd      
Bajaj Electricals Ltd 1.9 1.8 1.8 1.8 1.7 
Electrolux AB 1.4 1.1 0.6 0.6 0.5 
Kenstar Kitchen 0.2 0.1 0.0 0.0 0.0 
    Appliances India Ltd      
Private Label 1.8 1.8 1.8 1.8 1.8 
Others 3.4 8.3 6.5 7.0 7.5 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 87 LBN Brand Shares of Microwaves: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
LG (LG Corp) LG Electronics India Pvt Ltd 30.0 30.2 30.1 30.1 
Samsung (Samsung Corp) Samsung India Electronics 28.3 28.5 28.5 28.5 
 Pvt Ltd     
IFB IFB Industries Ltd 12.3 13.2 13.3 13.4 
Haier (Haier Group) Haier Appliances India 4.6 6.3 6.3 6.4 
 Pvt Ltd     
Godrej Godrej & Boyce Mfg Co Ltd 4.9 4.9 4.8 4.7 
Whirlpool (Whirlpool Whirlpool of India Ltd 3.2 3.1 2.9 2.8 
    Corp)      
National (Panasonic Panasonic Home Appliances 3.7 3.0 2.8 2.6 
    Corp) India Co Ltd     
Bajaj Bajaj Electricals Ltd 1.8 1.8 1.8 1.7 
Electrolux Electrolux AB 1.1 0.6 0.6 0.5 
Kenstar (Videocon Kenstar Kitchen 0.1 0.0 0.0 0.0 
    Industries Ltd) Appliances India Ltd     
Private label Private Label 1.8 1.8 1.8 1.8 
Others Others 8.3 6.5 7.0 7.5 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 88 Distribution of Microwaves by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
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Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 95.0 94.0 89.8 87.4 86.7 84.0 
-- Grocery Retailers 2.0 1.9 1.8 1.7 1.5 1.5 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 2.0 1.9 1.8 1.7 1.5 1.5 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 92.9 92.1 88.0 85.8 85.2 82.4 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 90.5 89.9 85.9 83.8 83.4 80.7 
    Electronics Specialists       
--- Home Products 2.4 2.2 2.1 1.9 1.8 1.8 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 5.0 6.0 10.2 12.6 13.3 16.0 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 89 Production of Microwaves: Total Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Microwaves – Production 550.1 528.1 418.0 373.5 387.3 402.5 

Source: Euromonitor International from trade sources/national statistics 
Note: ‘-’ indicates data not available 

 

 

Table 90 Forecast Sales of Microwaves by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Microwaves 1,397.9 1,412.9 1,431.1 1,453.2 1,470.7 1,483.6 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 1,397.9 1,412.9 1,431.1 1,453.2 1,470.7 1,483.6 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 91 Forecast Sales of Microwaves by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Microwaves 18,975.6 18,857.1 18,577.8 18,237.9 17,782.9 17,040.0 
- Built-in Microwaves - - - - - - 
- Freestanding Microwaves 18,975.6 18,857.1 18,577.8 18,237.9 17,782.9 17,040.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 92 Forecast Sales of Microwaves by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Microwaves 1.1 1.2 6.1 
- Built-in Microwaves - - - 
- Freestanding Microwaves 1.1 1.2 6.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 93 Forecast Sales of Microwaves by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Microwaves -0.6 -2.1 -10.2 
- Built-in Microwaves - - - 
- Freestanding Microwaves -0.6 -2.1 -10.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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REFRIGERATION APPLIANCES IN 
INDIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales increase by 2% in 2023 to 14 million 

▪ Freestanding refrigeration appliances is the best performing category in 2023, with retail 

volume sales rising by 2% to 14 million 

▪ Samsung India Electronics Pvt Ltd is the leading player in 2023, with a retail volume share of 

25% 

▪ Retail volume sales are set to grow at a CAGR of 4% over the forecast period to 17 million 

 

 

2023 DEVELOPMENTS 
 

Inflationary pressures impact growth of the category 

Following a year of healthy growth in 2022, the demand for refrigeration appliances slowed in 

2023 due to inflationary pressures and unfavourable weather conditions. Sporadic rain during 

the summer months disrupted sales for cooling products such as refrigerators and air 

conditioners. In recent years, the once-anticipated summer monsoon has become increasingly 

erratic and unreliable due to climate change, which has doubled the variability factor of any 

weather event. Monsoon 2023 in India was marred by huge variations across different regions. 

According to IMD (India Meteorological Department), the rainfall was 9% deficient in June, in 

excess by 13% in July, deficient again by 36% in August and, finally in September, returned to 

excess again, by 13%. As a result, while some regions impacted by heatwaves witnessed 

demand for refrigeration appliances, pan-India growth for the category remained muted. In 

addition, demand for refrigeration appliances was also impacted by a cost-of-living crisis and 

inflation, wherein consumers looked to reduce their spending on discretionary products or defer 

purchases until the economic situation improves. Indians chose to divert their spending away 

from consumer durables to essential, non-discretionary products. 

 

Rising preference for premium, larger capacity refrigeration appliances 

While economic uncertainty and inflationary pressures continued to impact demand for entry-

level refrigeration appliances in 2023, there was strong traction in the country for premium 

options, such as side-by-side models. This trend towards premiumisation was not just limited to 

fridge freezers, but also applicable to other consumer appliances such as washing machines 

and electronics such as televisions. In recent years, Indian consumers have shown a notable 

preference for fridge freezers with larger storage capacity, energy-efficient technologies, smart 

features, and aesthetic designs. The trend was noted by LG, which reported that it expected the 

contribution of side-by-side refrigeration appliances to its total category sales to increase from 

15% in 2022 to approximately 25% in 2023. 

In response to this trend, many players have also started moving away from mass and entry-

level products to focus their resources on bigger, more premium products to boost their profit 

margins. For instance, in September 2023, LG launched a new range of Wi-Fi convertible side-

by-side refrigeration appliances which can be controlled remotely using the LG ThinQ 
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application. The range boasts features such as Smart Learner powered by AI, Hygiene Fresh+ 

air filter, and Smart Diagnosis Technology, and retails for INR1,22,999. 

 

Growing number of brands adopt “make in india” initiative for fridge 
freezers 

Supported by the government’s Production Linked Incentive (PLI) Scheme, brands are 

increasingly building manufacturing facilities in India to benefit from a diversified supply chain 

and lower dependence on imports. In 2023, Panasonic launched new refrigerator models as 

part of its Prime Convertible series featuring greater capacity and bottom-mounted freezer 

designs, and which are manufactured in India. Haier also launched the MetaLustre series of 

refrigeration appliances in October 2023, with these products manufactured at its facility in 

Ranjangaon, Pune. In January 2023, LG invested additional funds into a new manufacturing line 

that is set to produce side-by-side fridge freezers in addition to double-door and single-door 

models. Meanwhile, Havells is also considering options to create a new manufacturing unit in 

Rajasthan to benefit from backward integration and economies of scale. 

In line with a greater government focus on making India a manufacturing hub, an increasing 

number of players are expected to build production facilities in the country under the PLI 

scheme. This is expected to benefit consumers through lower costs, fewer inventory disruptions 

and higher-quality localised products developed with local nuances in mind. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Category expected to record solid growth over the forecast period 

Over the forecast period, demand for refrigeration appliances is expected to grow steadily due 

to factors such as greater awareness, higher disposable incomes, improved distribution 

channels and access to financing schemes. 

Increasing access to smartphones, televisions, and social media is increasing awareness of 

refrigeration appliances in smaller cities and rural areas of the country. This is expected to lead 

to greater penetration for the category in Tier 2 and Tier 3 markets. Rising aspirational demand 

from consumers in these cities is also expected to lead to more frequent upgrades of existing 

products over the forecast period. The electrification rates in India have also significantly 

improved, which will further allow brands to target and penetrate rural markets. 

Furthermore, the expansion of retail stores in smaller cities is expected to result in consumers 

becoming more educated about the functionality/utility of refrigeration appliances and encourage 

purchase. Lastly, brands are also increasingly offering financing schemes such as low-cost EMI 

or Buy Now Pay Later (BNPL) plans to encourage consumer purchases or for them to choose 

products with more of a premium positioning. This is expected to support both volume and value 

growth for the category over the forecast period. 

 

Changes in energy efficiency norms to influence price of refrigeration 
appliances 

In January 2023, the Bureau of Energy Efficiency (BEE) revised labelling norms for 

refrigeration appliances that mandate separate star labelling for freezers and the refrigerator 

provisioning units (storage part). In addition, the updated standards require manufacturers to 

declare the net capacity of a refrigerator unit and not the gross capacity. Net capacity is the 

usable capacity of any refrigeration appliance, while gross capacity is based on the total volume 

(of liquid) which can be stored in a unit. The move was enforced to allow consumers to make 

informed decisions about the true space available to them for storing items. 
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To comply with the latest energy efficiency standards, players are undertaking various 

measures, such as updating product designs, improving insulation on their current models, and 

upgrading/changing their compressors. These actions are expected to increase input costs, with 

the average unit price of the category set to remain above pre-pandemic levels (at constant 

2023 prices). However, in the long term, this will translate into cost-saving benefits for 

consumers in terms of electricity usage, since these products will be more energy efficient. 

 

Shift to e-commerce expected to increase in the coming years 

Many consumers purchasing refrigeration appliances in India greatly value being able to 

physically evaluate the functions and utility of the products by visiting store-based appliances 

and electronics specialists. In addition, since these products are relatively big-ticket items, local 

consumers are apprehensive about purchasing them online without physically checking them 

first. Nevertheless, a greater shift towards e-commerce platforms is likely in the coming years 

due to the specific convenience, greater variety, and access to deals/discounts that can be 

found online. 

According to Euromonitor International’s Voice of the Consumer: Lifestyles Survey 2023, 

more than one third (33%) of respondents mentioned best price as one of the reasons they buy 

online. This is even more relevant for the younger millennial population, who are tech savvy and 

appreciate being able to research product features and reviews from the comfort of their homes. 

Therefore, they also have greater confidence and are comfortable with shopping for big-ticket 

items online. 

 

 

CATEGORY DATA 
 

Table 94 Sales of Refrigeration Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Refrigeration Appliances 12,334.1 13,358.7 12,333.5 12,675.6 13,383.4 13,672.8 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 12,334.1 13,358.7 12,333.5 12,675.6 13,383.4 13,672.8 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 12,286.7 13,317.3 12,308.9 12,663.3 13,375.7 13,667.2 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 12,286.7 13,317.3 12,308.9 12,663.3 13,375.7 13,667.2 
    Freezers       
- Fridges 47.4 41.4 24.7 12.3 7.8 5.5 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 47.4 41.4 24.7 12.3 7.8 5.5 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 95 Sales of Refrigeration Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Refrigeration Appliances 230,090.3 266,184.7 249,702.0 304,100.3 350,443.0 367,975.5 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 230,090.3 266,184.7 249,702.0 304,100.3 350,443.0 367,975.5 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 229,683.0 265,827.0 249,487.0 303,976.0 350,356.7 367,910.8 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 229,683.0 265,827.0 249,487.0 303,976.0 350,356.7 367,910.8 
    Freezers       
- Fridges 407.3 357.7 215.0 124.3 86.4 64.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 407.3 357.7 215.0 124.3 86.4 64.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 96 Sales of Refrigeration Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Refrigeration Appliances 2.2 2.1 10.9 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 2.2 2.1 10.9 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 2.2 2.2 11.2 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 2.2 2.2 11.2 
- Fridges -28.7 -34.9 -88.3 
-- Built-in Fridges - - - 
-- Freestanding Fridges -28.7 -34.9 -88.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 

 

 

 

 

 

Data removed from sample 

 



C O N S U M E R  A P P L I A N C E S  I N  I N D I A  P a s s p o r t  61 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 

Table 97 Sales of Refrigeration Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Refrigeration Appliances 5.0 9.8 59.9 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 5.0 9.8 59.9 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 5.0 9.9 60.2 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 5.0 9.9 60.2 
- Fridges -25.0 -30.8 -84.1 
-- Built-in Fridges - - - 
-- Freestanding Fridges -25.0 -30.8 -84.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 98 Sales of Fridge Freezers by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Single Door 71.5 69.1 66.9 65.0 63.9 62.8 
Double Door (Bottom 0.7 0.7 0.6 0.6 0.5 0.5 
    Freezer)       
Double Door (Top Freezer) 24.1 26.5 28.8 30.9 32.1 33.2 
Side-by-Side 0.3 0.3 0.3 0.3 0.3 0.3 
Side-by-Side w/ Dispenser 0.1 0.1 0.1 0.1 0.1 0.1 
Side-by-Side w/out 0.2 0.2 0.2 0.2 0.2 0.2 
    Dispenser       
3-Door 2.7 2.7 2.6 2.6 2.5 2.5 
3-Door w/ Dispenser 0.8 0.8 0.8 0.8 0.8 0.8 
3-Door w/out Dispenser 1.8 1.8  1.8 1.8 1.7 1.7 
4-Door+ Combinations 0.8 0.8 0.8 0.7 0.7 0.7 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 99 Sales of Fridge Freezers by Volume Capacity: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
<142 litre (<5 cu ft) - - - - - - 
142-340 litre (5-12 cu 76.4 76.3 76.7 76.8 76.7 76.6 
    ft)       
341-510 litre (12.1-18 19.2 19.7 19.9 20.1 20.4 20.7 
    cu ft)       
511-595 litre (18.1-21 2.8 2.5 2.2 2.1 2.1 2.1 
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    cu ft)       
>595 litre (>21 cu ft) 1.6 1.5 1.2 1.0 0.8 0.6 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 100 Sales of Fridge Freezers by Connected Appliances: % Volume 2019-2023 

 

% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 101 Sales of Fridges by Volume Capacity: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
<142 litre (<5 cu ft) 100.0 100.0 100.0 100.0 100.0 100.0 
142-340 litre (5-12 cu - - - - - - 
    ft)       
341-510 litre (12.1-18 - - - - - - 
    cu ft)       
511-595 litre (18.1-21 - - - - - - 
    cu ft)       
>595 litre (>21 cu ft) - - - - - - 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 102 NBO Company Shares of Refrigeration Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Samsung India Electronics 23.5 24.9 25.3 25.3 25.3 
    Pvt Ltd      
LG Electronics India Pvt 23.7 24.9 25.1 25.1 25.1 
    Ltd      
Haier Appliances India 10.1 8.7 12.5 12.7 13.0 
    Pvt Ltd      
Whirlpool of India Ltd 14.0 13.6 13.1 12.9 12.6 
Godrej & Boyce Mfg Co Ltd 11.5 10.0 9.9 9.7 9.5 
Panasonic Home Appliances 2.3 2.4 2.4 2.5 2.5 
    India Co Ltd      
Electrolux AB 0.9 0.7 0.6 0.5 0.4 
Arçelik Hitachi Home - - 0.3 0.3 0.3 
    Appliances Sales      
    (Singapore) Pte Ltd      
Hitachi Home & Life 0.6 0.4 - - - 
    Solutions (India) Ltd      
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Videocon Industries Ltd 0.5 0.0 - - - 
IFB Industries Ltd - - - - - 
Others 12.8 14.2 10.8 11.1 11.2 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 103 LBN Brand Shares of Refrigeration Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Samsung (Samsung Corp) Samsung India Electronics 24.9 25.3 25.3 25.3 
 Pvt Ltd     
LG (LG Corp) LG Electronics India Pvt Ltd 24.9 25.1 25.1 25.1 
Haier (Haier Group) Haier Appliances India 8.7 12.5 12.7 13.0 
 Pvt Ltd     
Whirlpool (Whirlpool Whirlpool of India Ltd 13.6 13.1 12.9 12.6 
    Corp)      
Godrej Godrej & Boyce Mfg Co Ltd 10.0 9.9 9.7 9.5 
Panasonic (Panasonic Panasonic Home Appliances 2.4 2.4 2.5 2.5 
    Corp) India Co Ltd      
Electrolux Electrolux AB 0.7 0.6 0.5 0.4 
Hitachi (Arçelik AS) Arçelik Hitachi Home - 0.3 0.3 0.3 
 Appliances Sales     
 (Singapore) Pte Ltd     
Hitachi (Hitachi Ltd) Hitachi Home & Life 0.4 - - - 
 Solutions (India) Ltd     
Videocon Videocon Industries Ltd 0.0 - - - 
IFB IFB Industries Ltd - - - - 
Others Others 14.2 10.8 11.1 11.2 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 104 NBO Company Shares of Freestanding Fridge Freezers: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Samsung India Electronics 23.6 25.0 25.3 25.3 25.3 
    Pvt Ltd      
LG Electronics India Pvt 23.8 25.0 25.1 25.1 25.1 
    Ltd      
Haier Appliances India 10.1 8.7 12.5 12.7 13.0 
    Pvt Ltd      
Whirlpool of India Ltd 14.0 13.7 13.1 12.9 12.6 
Godrej & Boyce Mfg Co Ltd 11.5 10.1 9.9 9.7 9.5 
Panasonic Home Appliances 2.3 2.4 2.4 2.5 2.5 
    India Co Ltd      
Electrolux AB 0.7 0.6 0.5 0.5 0.4 
Arçelik Hitachi Home - - 0.3 0.3 0.3 
    Appliances Sales      
    (Singapore) Pte Ltd      
Hitachi Home & Life 0.6 0.4 - - - 
    Solutions (India) Ltd      
Videocon Industries Ltd 0.5 0.0 - - - 
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IFB Industries Ltd - - - - - 
Others 12.8 14.2 10.8 11.0 11.2 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 105 NBO Company Shares of Freestanding Fridges: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Electrolux AB 65.5 71.7 60.1 58.5 59.8 
Haier Appliances India 10.8 10.9 12.3 12.0 11.9 
    Pvt Ltd      
Videocon Industries Ltd 12.7 0.2 - - - 
LG Electronics India Pvt - - - - - 
    Ltd      
Others 11.1 17.2 27.5 29.5 28.3 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 106 Distribution of Refrigeration Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 96.0 94.0 88.7 86.4 84.8 82.6 
-- Grocery Retailers 0.9 1.0 0.6 0.7 0.7 0.7 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 0.9 1.0 0.6 0.7 0.7 0.7 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 95.1 93.0 88.1 85.7 84.1 81.9 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 93.0 91.1 86.3 84.1 82.8 80.6 
    Electronics Specialists       
--- Home Products 2.1 1.9 1.8 1.5 1.3 1.3 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
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-- Direct Selling - - - - - - 
- Retail E-Commerce 4.0 5.9 11.3 13.6 15.2 17.4 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 107 Production of Refrigeration Appliances: Total Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Refrigeration 12,779.0 13,418.0 10,216.4 9,259.2 9,833.1 10,506.3 
    Appliances – Production       

Source: Euromonitor International from trade sources/national statistics 
Note: ‘-’ indicates data not available 

 

 

Table 108 Forecast Sales of Refrigeration Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Refrigeration Appliances 13,672.8 14,175.9 14,832.0 15,484.8 16,132.8 16,774.5 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 13,672.8 14,175.9 14,832.0 15,484.8 16,132.8 16,774.5 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 13,667.2 14,171.6 14,828.4 15,481.6 16,129.9 16,771.8 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 13,667.2 14,171.6 14,828.4 15,481.6 16,129.9 16,771.8 
    Freezers       
- Fridges 5.5 4.4 3.7 3.2 2.9 2.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 5.5 4.4 3.7 3.2 2.9 2.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 109 Forecast Sales of Refrigeration Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
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Refrigeration Appliances 367,975.5 375,811.5 389,902.4 403,160.6 415,958.4 428,103.9 
- Built-in - - - - - - 
    Refrigeration Appliances       
- Freestanding 367,975.5 375,811.5 389,902.4 403,160.6 415,958.4 428,103.9 
    Refrigeration Appliances       
- Electric Wine Coolers/ - - - - - - 
    Chillers       
-- Built-in Electric - - - - - - 
    Wine Coolers/Chillers       
-- Freestanding - - - - - - 
    Electric Wine Coolers/       
    Chillers       
- Freezers - - - - - - 
-- Built-in Freezers - - - - - - 
-- Freestanding Freezers - - - - - - 
- Fridge Freezers 367,910.8 375,760.7 389,859.9 403,123.1 415,925.2 428,073.2 
-- Built-in Fridge - - - - - - 
    Freezers       
-- Freestanding Fridge 367,910.8 375,760.7 389,859.9 403,123.1 415,925.2 428,073.2 
    Freezers       
- Fridges 64.7 50.8 42.5 37.5 33.2 30.7 
-- Built-in Fridges - - - - - - 
-- Freestanding Fridges 64.7 50.8 42.5 37.5 33.2 30.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 110 Forecast Sales of Refrigeration Appliances by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Refrigeration Appliances 3.7 4.2 22.7 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 3.7 4.2 22.7 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers  3.7 4.2 22.7 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 3.7 4.2 22.7 
- Fridges -21.4 -13.3 -51.0 
-- Built-in Fridges - - - 
-- Freestanding Fridges -21.4 -13.3 -51.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 111 Forecast Sales of Refrigeration Appliances by Category: % Value Growth 2023-
2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
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Refrigeration Appliances 2.1 3.1 16.3 
- Built-in Refrigeration Appliances - - - 
- Freestanding Refrigeration Appliances 2.1 3.1 16.3 
- Electric Wine Coolers/Chillers - - - 
-- Built-in Electric Wine Coolers/Chillers - - - 
-- Freestanding Electric Wine Coolers/Chillers - - - 
- Freezers - - - 
-- Built-in Freezers - - - 
-- Freestanding Freezers - - - 
- Fridge Freezers 2.1 3.1 16.4 
-- Built-in Fridge Freezers - - - 
-- Freestanding Fridge Freezers 2.1 3.1 16.4 
- Fridges -21.5 -13.9 -52.6 
-- Built-in Fridges - - - 
-- Freestanding Fridges -21.5 -13.9 -52.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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AIR TREATMENT PRODUCTS IN INDIA 
- CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales grow by 4% in 2023 to 50 million 

▪ Air purifiers is the best performing category in 2023, with retail volume sales increasing by 9% 

to 240,000 

▪ Crompton Greaves Consumer Electricals Ltd is the leading player in 2023, with a retail 

volume share of 24% 

▪ Retail volume sales are set to grow at a CAGR of 6% over the forecast period to 67 million 

 

 

2023 DEVELOPMENTS 
 

After a year of robust growth, retail volume sales of air treatment 
products slow in 2023 

In 2022, retail volume sales of air treatment products in India, especially cooling products 

such as air conditioners and air coolers, recorded double-digit growth, due to factors such as 

pent-up demand, harsh summer conditions and greater consumer willingness to spend on 

lifestyle products. Contrary to this, in 2023, retail volume sales experienced a notable slowdown, 

with mixed performances across the category. 

Cooling, especially air conditioners, experienced subdued growth in 2023 due to factors such 

as unfavourable weather conditions and inflationary pressures. An unusually rainy season 

during the summer months resulted in lacklustre demand for products such as fans, air coolers, 

and air conditioners. The influence of the El Niño effect resulted in an unstable summer across 

India, and while there was an uptick in demand for cooling products in regions affected by 

heatwaves, it proved insufficient to support overall category growth. Economic uncertainty and 

low consumer sentiment, due to steep inflation, further impeded the growth of this category as 

consumers clamped down on discretionary spending or delayed their purchases. While there 

was an increase in demand for premium/mid-level models, the sale of mass market products 

continued to suffer. 

Furthermore, in January 2023, the Bureau of Energy Efficiency (BEE) called for mandatory 

star labelling norms on all ceiling fans sold in India and banned manufacturers from 

producing/selling unstarred fans. While the intent behind this, in the long term, is to lower the 

overall consumption of energy and reduce carbon footprint, in the short term, this regulatory 

change has increased prices of ceiling fans by approximately 8-20%, further dissuading 

purchases, especially in rural areas. On the other hand, sales of air purifiers remained optimistic 

in 2023 due to factors such as worsening air quality, new brand launches, and a decrease in the 

price of entry-level models. 

 

Rising demand for air purifiers due to worsening air quality and new 
brand launches 

Air purifiers continued to experience strong retail volume and value growth in 2023 due to 

factors such as rising pollution, greater consumer awareness, and launches of new models. A 
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product that was previously considered a luxury, is now becoming a necessity among 

consumers due to the deteriorating condition of air quality across major cities and growing 

awareness of health risks associated with indoor air pollution. This is also in line with reduced 

seasonality that is becoming prevalent across the country, whereby consumers are purchasing 

air purifiers year-round (even during periods of low pollution) as opposed to buying only during 

the peak season, which tends to span October and November. 

Another contributing factor that has helped drive growth for this category in 2023 has been a 

higher number of new brand launches from various players. For instance, Dyson expanded its 

portfolio with the launch of Dyson Purifier Cool Gen 1 that is equipped with Dyson’s core 

filtration technology, comprising HEPA H-13 grade filtration and activated carbon to capture 

allergens and ultra-fine particles at a molecular level. Xiaomi also launched the Smart Air 

Purifier 4 in 2023, retailing for INR13,999. It comes equipped with an upgraded filter, larger 

room coverage and quieter design. Sharp also expanded its range with the launch of a 

dehumidifier with an air purifier that comes equipped with patented Plasmacluster Technology 

that claims to supress viruses, offensive odours, and fungi. The decrease in the price of entry-

level air purifiers has also contributed to overall growth as it becomes accessible to a wider 

target audience. 

 

Government initiatives boost local production of air conditioners 

The White Goods Production Linked Incentive (PLI) Scheme launched by the central 

government has resulted in a steady increase in the share of domestically produced air 

conditioners, as players continue to expand their manufacturing footprint in India. LG, for 

instance, became the first player to manufacture its own compressors in India through 

investments of INR300 crore in manufacturing components for air conditioners. Daikin also 

expanded its production through the PLI Scheme by establishing and commencing operations at 

its third manufacturing facility in 2023. Carrier, which currently operates a production facility in 

Haryana, has also pledged to invest USD800 million in India over the forecast period to build its 

local presence and supply chain and capitalise on the opportunity presented by low air 

penetration in the country. 

As players invest in developing manufacturing facilities in India, the local value addition is 

expected to increase from the present 15-20% to 75-80%. Overall, the impact of greater local 

production would translate into reduced imports, lower costs for India consumers, fewer supply 

disruptions and better ability to manage local demand. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Strong growth expected in volume and value terms as temperatures rise 

Demand for air treatment products is expected to gain strong momentum over the forecast 

period due to a variety of factors such as hotter summers, worsening air quality, increasing 

urbanisation, rising disposable incomes and aspiration for a better lifestyle. In 2023, the 

penetration of split air conditioners in India stood at 15% of households, leaving a significant 

opportunity for players to tap into. 

As a result, many players are building backward integrated manufacturing facilities to benefit 

from the PLI scheme and better cater for the growing demand in the country. This would also 

result in lower costs for Indians and the launch of consumer-centric products fitting local 

nuances. The presence of easy financing schemes, such as low-cost EMI and Buy Now Pay 

Later (BNPL) plans, will further bolster growth for the category and incentivise consumers to 

upgrade to better appliances/brands. Lastly, access to 24-hour electricity and increased 
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electrification will result in growing rural penetration, further supporting growth for air treatment 

products such as cooling fans and air coolers. 

 

Premiumisation trend will continue to be a major driver of value growth 

While demand for entry-level air treatment products remained sluggish in 2023, premium/mid-

premium products continued to fare well as Indian consumers increasingly demanded models 

with innovative features, smart connectivity, and better energy efficiency. This trend towards 

premiumisation is expected to continue over the forecast period, as consumers choose to spend 

more on better-quality products that are aesthetically pleasing and offer greater energy 

efficiency. There is also a growing preference for connected and AI integrated air treatment 

devices. According to Euromonitor International’s Voice of the Consumer: Lifestyles Survey 

2023, 36.4% of respondents agree they would rather buy fewer, but higher-quality products. 

This trend is being primarily driven by rising disposable incomes, access to easy financing 

schemes, exposure to global trends, and aspiration for a higher standard of living. It is 

interesting to note that the demand for premium products offer higher specific value is not only 

being driven by urban areas but also from smaller towns/cities. In response to this trend, many 

players are already shifting their focus to expanding their portfolios to include more premium 

offerings. Crompton Greaves, for instance, plans to increase the premium mix of its fans to 

models that include superior designs, make less noise and can be controlled using voice-

enabled devices such as Alexa. 

 

Appliances and electronics specialists to remain dominant distribution 
channel, while e-commerce will likely gain further share 

The distribution of air treatment products in India is likely to remain dominated by appliances 

and electronics specialists over the forecast period, since local consumers prefer to experience 

the physical product and talk to in-store experts before making a purchasing decision. This is 

especially true for products such as air conditioners, for which the penetration is still quite low 

and there are many first-time buyers who value being able to see or try the product beforehand. 

According to Euromonitor International’s Voice of the Consumer: Lifestyles Survey 2023, 31% of 

respondents agree that seeing or trying before buying is one of the reasons for shopping in-

store. 

Nevertheless, e-commerce is expected to gain further penetration of the category over the 

forecast period due to factors such as greater convenience, access to better deals/discounts, 

wider and more exclusive product ranges and the option to pay through monthly instalments. 

The channel is expected to perform well for products such as cooling fans, as they are relatively 

inexpensive and small, and thus can be easily purchased online. 

 

 

CATEGORY DATA 
 

Table 112 Sales of Air Treatment Products by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Air Treatment Products 50,182.3 53,348.7 45,080.6 43,227.9 48,341.2 50,297.8 
- Air Purifiers 157.2 190.6 196.3 206.3 221.5 240.4 
- Cooling 50,025.0 53,158.1 44,884.4 43,021.6 48,119.7 50,057.5 
-- Air Conditioners 5,213.9 5,418.5 4,592.7 4,742.9 6,525.9 6,627.4 
--- Portable Room Air - - - - - - 
    Conditioners       
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--- Split Air 4,627.9 4,944.9 4,247.9 4,445.8 6,254.4 6,378.2 
    Conditioners       
--- Window Air 586.0 473.6 344.9 297.1 271.6 249.2 
    Conditioners       
-- Air Coolers 2,696.8 2,892.1 2,003.7 2,291.9 2,720.8 2,811.7 
-- Cooling Fans 42,114.3 44,847.5 38,287.9 35,986.8 38,872.9 40,618.3 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 113 Sales of Air Treatment Products by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Air Treatment Products 358,362.4 380,351.9 318,018.5 371,661.7 529,383.5 570,549.8 
- Air Purifiers 3,114.8 2,973.5 3,156.1 3,621.2 4,191.0 4,801.4 
- Cooling 355,247.7 377,378.4 314,862.4 368,040.5 525,192.5 565,748.4 
-- Air Conditioners 260,466.0 274,708.3 228,536.5 276,105.7 415,689.3 443,844.8 
--- Portable Room Air - - - - - - 
    Conditioners       
--- Split Air 240,461.0 258,344.0 216,866.0 264,989.0 404,659.8 433,201.7 
    Conditioners       
--- Window Air 20,005.0 16,364.3 11,670.5 11,116.7 11,029.6 10,643.1 
    Conditioners       
-- Air Coolers 15,379.9 17,362.6 12,791.0 16,163.6 20,747.0 22,619.2 
-- Cooling Fans 79,401.8 85,307.6 73,534.9 75,771.2 88,756.1 99,284.4 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 114 Sales of Air Treatment Products by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Air Treatment Products 4.0 0.0 0.2 
- Air Purifiers 8.5 8.9 52.9 
- Cooling 4.0 0.0 0.1 
-- Air Conditioners 1.6 4.9 27.1 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 2.0 6.6 37.8 
--- Window Air Conditioners -8.2 -15.7 -57.5 
-- Air Coolers 3.3 0.8 4.3 
-- Cooling Fans 4.5 -0.7 -3.6 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 115 Sales of Air Treatment Products by Category: % Value Growth 2018-2023 

 

% current value growth 
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 2022/23 2018-23 CAGR 2018/23 Total 
 
Air Treatment Products 7.8 9.7 59.2 
- Air Purifiers 14.6 9.0 54.1 
- Cooling 7.7 9.8 59.3 
-- Air Conditioners 6.8 11.2 70.4 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 7.1 12.5 80.2 
--- Window Air Conditioners -3.5 -11.9 -46.8 
-- Air Coolers 9.0 8.0 47.1 
-- Cooling Fans 11.9 4.6 25.0 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 116 Sales of Air Conditioners by Connected Appliances: % Volume 2019-2023 

 

% retail volume 
 2019 2020 2021 2022 2023 
 
Smart - - - - - 
Non-Smart 100.0 100.0 100.0 100.0 100.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 117 NBO Company Shares of Air Treatment Products: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Crompton Greaves Consumer 23.7 24.4 24.0 23.3 23.5 
    Electricals Ltd      
Usha International Ltd 14.9 14.9 14.6 14.1 14.2 
Havells India Ltd 8.9 9.2 9.3 9.3 9.4 
Bajaj Electricals Ltd 8.6 8.7 8.8 8.7 8.9 
Orient Electric Ltd 8.1 8.2 7.9 7.4 7.5 
Khaitan Electricals Ltd 6.1 6.1 6.0 5.8 5.8 
Voltas Ltd 2.3 2.2 2.4 2.9 2.8 
LG Electronics India Pvt 1.6 1.7 1.9 2.4 2.3 
    Ltd      
Symphony Ltd 2.1 1.8 2.1 2.3 2.3 
Daikin Airconditioning 0.8 0.9 0.9 1.3 1.3 
    India Pvt Ltd      
Samsung India Electronics 0.8 0.9 1.0 1.2 1.2 
    Pvt Ltd      
Panasonic Home Appliances 0.6 0.6 0.7 0.9 0.9 
    India Co Ltd      
Haier Appliances India 0.6 0.6 0.7 0.8 0.8 
    Pvt Ltd      
Kenstar Kitchen 1.0 0.8 0.8 0.7 0.7 
    Appliances India Ltd      
Hitachi Home & Life 0.7 0.5 0.5 0.6 0.6 
    Solutions (India) Ltd      
Godrej & Boyce Mfg Co Ltd 0.5 0.4 0.5 0.6 0.6 
Polar Industries Ltd 0.9 0.8 0.6 0.5 0.4 
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Blue Star Ltd 0.3 0.3 0.3 0.4 0.4 
Whirlpool of India Ltd 0.2 0.2 0.2 0.3 0.3 
Philips India Ltd 0.1 0.2 0.2 0.2 0.2 
Carrier Midea India Pvt Ltd 0.1 0.1 0.1 0.1 0.1 
Electrolux AB 0.1 0.1 0.1 0.1 0.1 
Videocon Industries Ltd 0.2 0.0 - - - 
Crompton Greaves Ltd - - - - - 
Fedders Lloyd Corp Ltd - - - - - 
Others 16.9 16.3 16.4 16.3 15.9 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 118 LBN Brand Shares of Air Treatment Products: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Crompton Crompton Greaves Consumer 24.4 24.0 23.3 23.5 
 Electricals Ltd     
Usha Usha International Ltd 14.9 14.6 14.1 14.2 
Bajaj Bajaj Electricals Ltd 8.7 8.8 8.7 8.9 
Havells Havells India Ltd 8.3 8.3 8.2 8.3 
Orient Orient Electric Ltd 8.2 7.9 7.4 7.5 
Khaitan Khaitan Electricals Ltd 6.1 6.0 5.8 5.8 
Voltas (Tata Group) Voltas Ltd 2.2 2.4 2.9 2.8 
LG (LG Corp) LG Electronics India Pvt Ltd 1.7 1.9 2.4 2.3 
Symphony Symphony Ltd 1.8 2.1 2.3 2.3 
Daikin (Daikin Daikin Airconditioning 0.9 0.9 1.3 1.3 
    Industries Ltd) India Pvt Ltd     
Samsung (Samsung Corp) Samsung India Electronics 0.9 1.0 1.2 1.2 
 Pvt Ltd     
Lloyd Havells India Ltd 0.9 0.9 1.1 1.1 
Panasonic (Panasonic Panasonic Home Appliances 0.6 0.7 0.9 0.9 
    Corp) India Co Ltd     
Haier (Haier Group) Haier Appliances India 0.6 0.7 0.8 0.8 
 Pvt Ltd     
Kenstar (Videocon Kenstar Kitchen 0.8 0.8 0.7 0.7 
    Industries Ltd) Appliances India Ltd     
Hitachi (Johnson Hitachi Home & Life 0.5 0.5 0.6 0.6 
    Controls Inc) Solutions (India) Ltd     
Godrej Godrej & Boyce Mfg Co Ltd 0.4 0.5 0.6 0.6 
Polar Polar Industries Ltd 0.8 0.6 0.5 0.4 
Blue Star Blue Star Ltd 0.3 0.3 0.4 0.4 
Whirlpool (Whirlpool Whirlpool of India Ltd 0.2 0.2 0.3 0.3 
    Corp)      
Philips (Versuni Philips India Ltd - - - 0.2 
    Holding BV)      
Carrier (Midea Group Carrier Midea India Pvt Ltd 0.1 0.1 0.1 0.1 
    Co Ltd)      
Electrolux Electrolux AB 0.1 0.1 0.1 0.1 
Philips (Philips Philips India Ltd - 0.2 0.2 - 
    Domestic Appliance)      
Philips (Koninklijke Philips India Ltd 0.2 - - - 
    Philips NV)      
Videocon Videocon Industries Ltd 0.0 - - - 
Crompton Crompton Greaves Ltd - - - - 
Lloyd Fedders Lloyd Corp Ltd - - - - 
Hitachi (Hitachi Ltd) Hitachi Home & Life - - - - 
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 Solutions (India) Ltd     
Others Others 16.3 16.4 16.3 15.9 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 119 Distribution of Air Treatment Products by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 95.4 94.3 88.5 85.6 83.9 80.9 
-- Grocery Retailers 4.1 4.8 2.7 2.8 2.8 2.9 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 4.1 4.8 2.7 2.8 2.8 2.9 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 91.3 89.4 85.7 82.8 81.1 78.0 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 91.3 89.4 85.7 82.8 81.1 78.0 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling 0.0 0.0 0.0 0.0 0.0 0.0 
- Retail E-Commerce 4.6 5.7 11.5 14.4 16.1 19.1 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 120 Production of Air Conditioners: Total Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Air Conditioners – 2,855.9 3,073.2 1,818.4 1,670.2 1,861.6 2,091.3 
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    Production       

Source: Euromonitor International from trade sources/national statistics 
Note: ‘-’ indicates data not available 

 

 

Table 121 Forecast Sales of Air Treatment Products by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Air Treatment Products 50,297.8 53,191.3 56,961.0 60,556.0 63,825.0 66,807.6 
- Air Purifiers 240.4 261.6 285.4 308.4 330.4 351.7 
- Cooling 50,057.5 52,929.7 56,675.6 60,247.6 63,494.7 66,455.9 
-- Air Conditioners 6,627.4 6,898.9 7,456.6 8,180.1 8,921.3 9,698.3 
--- Portable Room Air - - - - - - 
    Conditioners       
--- Split Air 6,378.2 6,665.9 7,234.6 7,966.0 8,713.1 9,494.6 
    Conditioners       
--- Window Air 249.2 233.1 222.0 214.1 208.3 203.7 
    Conditioners       
-- Air Coolers 2,811.7 2,930.7 3,093.3 3,257.4 3,408.1 3,545.8 
-- Cooling Fans 40,618.3 43,100.1 46,125.7 48,810.2 51,165.2 53,211.8 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 122 Forecast Sales of Air Treatment Products by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Air Treatment Products 570,549.8 598,064.1 645,388.7 701,189.1 754,502.8 805,833.8 
- Air Purifiers 4,801.4 5,258.0 5,781.6 6,286.6 6,721.0 7,075.4 
- Cooling 565,748.4 592,806.0 639,607.1 694,902.5 747,781.8 798,758.4 
-- Air Conditioners 443,844.8 462,037.4 499,220.1 546,611.6 593,506.8 640,299.2 
--- Portable Room Air - - - - - - 
    Conditioners       
--- Split Air 433,201.7 452,089.9 489,768.9 537,573.5 584,832.6 631,969.8 
    Conditioners       
--- Window Air 10,643.1 9,947.5 9,451.2 9,038.1 8,674.2 8,329.4 
    Conditioners       
-- Air Coolers 22,619.2 23,638.9 24,930.0 26,089.3 26,983.1 27,625.8 
-- Cooling Fans 99,284.4 107,129.8 115,457.1 122,201.6 127,291.9 130,833.4 
- Dehumidifiers - - - - - - 
- Humidifiers - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 123 Forecast Sales of Air Treatment Products by Category: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Air Treatment Products 5.8 5.8 32.8 
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- Air Purifiers 8.8 7.9 46.3 
- Cooling 5.7 5.8 32.8 
-- Air Conditioners 4.1 7.9 46.3 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 4.5 8.3 48.9 
--- Window Air Conditioners -6.5 -4.0 -18.3 
-- Air Coolers 4.2 4.7 26.1 
-- Cooling Fans 6.1 5.5 31.0 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 124 Forecast Sales of Air Treatment Products by Category: % Value Growth 2023-
2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Air Treatment Products 4.8 7.1 41.2 
- Air Purifiers 9.5 8.1 47.4 
- Cooling 4.8 7.1 41.2 
-- Air Conditioners 4.1 7.6 44.3 
--- Portable Room Air Conditioners - - - 
--- Split Air Conditioners 4.4 7.8 45.9 
--- Window Air Conditioners -6.5 -4.8 -21.7 
-- Air Coolers 4.5 4.1 22.1 
-- Cooling Fans 7.9 5.7 31.8 
- Dehumidifiers - - - 
- Humidifiers - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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FOOD PREPARATION APPLIANCES IN 
INDIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales rise by 1% in 2023 to 17 million 

▪ Mixers is the best performing category in 2023, with retail volume sales increasing by 3% to 

61,000 

▪ Bajaj Electricals Ltd is the leading player in 2023, with a retail volume share of 17% 

▪ Retail volume sales are set to rise at a CAGR of 2% over the forecast period to 19 million 

 

 

2023 DEVELOPMENTS 
 

Muted growth in 2023 due to inflationary pressures 

Food preparation appliances witnessed flat growth in 2023 due to slow demand as consumers 

diverted their share of wallet from durables and appliances to essential products. The cost-of-

living crisis and inflation resulted in consumers pushing back spending on discretionary 

products. This was especially true for low-income households or rural markets, that have been 

more significantly impacted by the economic climate. This slowdown in demand from the rural 

segment has had a greater impact on category growth. This is because food preparation 

appliances (mainly comprising blenders and food processors in India), already has high 

penetration of urban markets due to factors such as greater awareness and increasingly busy 

lifestyles. 

However, in rural areas, penetration remains low. As a result, the main avenues for growth 

are expanding into rural markets, replacement demand and upgrades, all of which have been 

impacted by inflationary pressures. Furthermore, low levels of product innovation have also 

impacted growth, through lower upgrade demand. 

 

Bajaj electricals retains lead of food preparation appliances in 2023 

In 2023, Bajaj Electricals remained the leading player in food preparation appliances in retail 

volume terms due to factors such as a strong presence across different categories, new product 

development, competitive pricing, and widespread distribution. The player recognises local 

nuances and consumer habits to develop products that provide utility to the consumer. For 

example, in India, a mixer grinder is one of the most used appliances and as a result, prone to 

wear and tear, falls or dents. 

Bajaj, in its most recent launch, developed a product that is designed to withstand kitchen 

accidents and falls without sustaining dents/damage. Its “Military Grade” mixer grinder features 

a sleek design and incomparable durability (with handles and lids reinforced to endure 

accidental drops). The brand also aims to cater for different price points and consumer groups 

through the launch of its new brand, “Nex”, which aims to target upscale urban consumers with 

a premium range of appliances. It plans to increase its presence in the premium space by 

launching products that will focus on improving brand perception and premiumisation. 
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Greater convenience and time-saving benefits key reasons for purchase 

Within food preparation appliances, blenders (or more widely known in India as “mixer 

grinders”) accounted for 80% retail volume share, and considered an essential part of the 

kitchen. This is because Indian cooking relies heavily on mixing, blending, and grinding to make 

chutneys and pastes. Traditionally, these were prepared manually using a grinder-stone, but this 

can be an extremely time-consuming and tedious process. On the other hand, blenders can 

achieve this task in a matter of minutes. As a result, consumers are increasingly opting for food 

preparation appliances, which become especially necessary with greater participation of women 

in the workforce and increasingly busy lifestyles. 

Identifying this trend, players also promote their appliances as providing convenience and 

time-saving benefits. For example, the newest launch of a mixer grinder range by Crompton 

Greaves boasts MaxiGrind Technology, with claims that its three razor sharp blades offer a 

faster and superior grinding experience, resulting in a finely grated, smooth texture. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Demand set to recover by 2025 as economic situation improves 

Retail volume sales of food preparation appliances are set to recover by 2025 due to factors 

such as improving economic conditions, increase in the number of working women, and growing 

penetration of the category through e-commerce and offline channels. As inflation stabilises and 

the economic situation improves, rural demand is expected to return, especially for entry-level 

products blenders and food processors. Consumers who have been postponing their purchasing 

decisions will also resume spending. 

Increasingly busy consumer lifestyles and an increase in the number of women entering the 

workforce will also give rise to demand for products that will simplify the cooking process and 

provide convenience and time-saving benefits. According to Euromonitor International’s Voice of 

the Consumer: Lifestyles Survey 2023, over one third (38%) of Indian respondents agree that 

they are willing to spend money to save time. Improved distribution channels, both through 

offline and e-commerce, is also expected to support growth for the category as it will lead to 

greater awareness of the products and easier access to them. 

 

Consumers to increasingly upgrade from basic models to premium 
appliances 

Rising disposable incomes and greater aspirational demand for the latest, technologically-

advanced products will continue to drive spending on food preparation appliances. Local 

consumers are increasingly seeking products with higher functionality, better aesthetics, and 

improved durability, and are ready to pay a premium for them. For food preparation appliances, 

this implies better motors, greater functionality through different jars/modes, and quieter, sleek-

looking products. This trend is not just limited to bigger cities, but also to smaller towns as 

consumers increasingly demand the latest products. 

A growing number of players have been quick to capture this trend, with players such as Bajaj 

and Crompton Greaves launching new mixer grinders with various features, including anti-

corrosive jars, ergonomic designs, and powerful motors. Going forward, brands will need to 

focus their product portfolios on including more premium models to cater for these consumer 

groups. 
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Rising number of consumers expected to embrace e-commerce for its 
convenience 

Over the forecast period, e-commerce will continue to gain share as a distribution channel for 

food preparation appliances in India due to factors such as doorstep delivery, access to 

deals/discounts, and a wide variety of products. Furthermore, there is high awareness among 

consumer groups of food preparation appliances since many of them are widely used for daily 

cooking. Therefore, they do not necessarily need a demonstration or personal experience of the 

product and can easily buy these products online. 

E-commerce channels are also gaining popularity in Tier 2 and Tier 3 areas, due to greater 

reach and lower prices. Since offline stores are lacking in these regions, consumers can easily 

utilise online platforms to fulfil their needs. In recent years, many pure offline retailers in India, 

such as Croma and Reliance Digital, have also shifted their focus to building an online presence 

to expand their reach. 

 

 

CATEGORY DATA 
 

Table 125 Sales of Food Preparation Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Food Preparation 16,392.5 17,644.0 16,782.8 16,426.4 16,856.9 17,066.1 
    Appliances       
- Blenders 13,062.6 14,150.7 13,440.5 13,134.0 13,530.7 13,687.7 
- Food Processors 2,038.9 2,133.7 2,211.6 2,253.4 2,272.7 2,299.7 
- Juice Extractors 218.4 227.4 199.4 183.7 186.7 190.4 
-- Centrifugal Juicers 218.4 227.4 199.4 183.7 186.7 190.4 
-- Slow Juicers - - - - - - 
- Mixers 81.7 85.2 71.6 62.8 59.4 60.9 
- Other Food 990.8 1,047.0 859.8 792.5 807.4 827.4 
    Preparation Appliances       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes mincers, food slicers and other food preparation items 

 

 

Table 126 Sales of Food Preparation Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Food Preparation 54,382.8 57,929.9 56,069.8 59,378.9 65,034.1 68,209.4 
    Appliances       
- Blenders 39,558.0 42,356.2 40,676.7 43,016.6 47,595.1 49,789.2 
- Food Processors 10,768.7 11,313.4 11,837.5 12,888.6 13,736.6 14,471.0 
- Juice Extractors 833.3 878.9 797.2 792.7 856.5 910.3 
-- Centrifugal Juicers 833.3 878.9 797.2 792.7 856.5 910.3 
-- Slow Juicers - - - - - - 
- Mixers 277.6 295.2 253.0 235.9 236.2 252.2 
- Other Food 2,945.1 3,086.3 2,505.4 2,445.0 2,609.8 2,786.7 
    Preparation Appliances       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes mincers, food slicers and other food preparation items 
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Table 127 Sales of Food Preparation Appliances by Category: % Volume Growth 2018-
2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Food Preparation Appliances 1.2 0.8 4.1 
- Blenders 1.2 0.9 4.8 
- Food Processors 1.2 2.4 12.8 
- Juice Extractors 2.0 -2.7 -12.8 
-- Centrifugal Juicers 2.0 -2.7 -12.8 
-- Slow Juicers - - - 
- Mixers 2.6 -5.7 -25.4 
- Other Food Preparation Appliances 2.5 -3.5 -16.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes mincers, food slicers and other food preparation items 

 

 

Table 128 Sales of Food Preparation Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Food Preparation Appliances 4.9 4.6 25.4 
- Blenders 4.6 4.7 25.9 
- Food Processors 5.3 6.1 34.4 
- Juice Extractors 6.3 1.8 9.2 
-- Centrifugal Juicers 6.3 1.8 9.2 
-- Slow Juicers - - - 
- Mixers 6.8 -1.9 -9.2 
- Other Food Preparation Appliances 6.8 -1.1 -5.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes mincers, food slicers and other food preparation items 

 

 

Table 129 NBO Company Shares of Food Preparation Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Bajaj Electricals Ltd 16.2 16.8 16.9 16.9 17.0 
Philips India Ltd 9.1 9.5 9.6 9.6 9.7 
Preethi Industries Ltd 10.3 8.8 7.0 7.0 7.0 
Groupe SEB India Pvt Ltd 6.2 5.7 5.6 5.7 5.7 
Butterfly Gandhimathi 4.9 5.3 5.4 5.4 5.4 
    Appliances Ltd      
TTK Prestige Ltd 4.8 4.9 5.0 5.0 5.0 
Tuareg Marketing Pvt Ltd 2.9 3.0 3.0 3.0 3.0 
Usha International Ltd 1.3 1.5 1.6 1.6 1.6 
Boss Electricals Pvt Ltd 1.9 1.7 1.4 1.4 1.4 
Khaitan Electricals Ltd 1.8 1.4 1.3 1.2 1.2 
Crompton Greaves Consumer 0.8 0.8 0.8 0.8 0.8 
    Electricals Ltd      
Jaipan Industries Ltd 0.6 0.5 0.5 0.4 0.4 
Kenstar Kitchen 0.6 0.4 0.3 0.3 0.3 
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    Appliances India Ltd      
Procter & Gamble Co, The 0.6 0.3 0.2 0.2 0.1 
Orbitronics Mfg Ltd 0.2 0.1 0.1 0.1 0.1 
Kenwood India Ltd 0.3 0.1 0.1 0.1 0.1 
Panasonic Home Appliances 0.1 0.1 0.1 0.1 0.0 
    India Co Ltd      
Crompton Greaves Ltd - - - - - 
Others 37.3 39.1 41.2 41.2 41.1 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 130 LBN Brand Shares of Food Preparation Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Bajaj Bajaj Electricals Ltd 15.0 15.2 15.2 15.3 
Philips (Versuni Philips India Ltd - - - 9.7 
    Holding BV)      
Preethi (Versuni Preethi Industries Ltd - - - 7.0 
    Holding BV)      
Maharaja Whiteline Groupe SEB India Pvt Ltd 5.7 5.6 5.7 5.7 
    (SEB Groupe)      
Butterfly Butterfly Gandhimathi 5.3 5.4 5.4 5.4 
 Appliances Ltd     
Prestige TTK Prestige Ltd 4.9 5.0 5.0 5.0 
Inalsa (Taurus Group) Tuareg Marketing Pvt Ltd 3.0 3.0 3.0 3.0 
Morphy Richards (Glen Bajaj Electricals Ltd 1.7 1.8 1.7 1.7 
    Dimplex Group)      
Usha Usha International Ltd 1.5 1.6 1.6 1.6 
Boss Boss Electricals Pvt Ltd 1.7 1.4 1.4 1.4 
Khaitan Khaitan Electricals Ltd 1.4 1.3 1.2 1.2 
Crompton Crompton Greaves Consumer 0.8 0.8 0.8 0.8 
 Electricals Ltd     
Jaipan Jaipan Industries Ltd 0.5 0.5 0.4 0.4 
Kenstar (Videocon Kenstar Kitchen 0.4 0.3 0.3 0.3 
    Industries Ltd) Appliances India Ltd     
Braun (De'Longhi SpA) Procter & Gamble Co, The 0.3 0.2 0.2 0.1 
Orbit Orbitronics Mfg Ltd 0.1 0.1 0.1 0.1 
Kenwood (De'Longhi SpA) Kenwood India Ltd 0.1 0.1 0.1 0.1 
Panasonic (Panasonic Panasonic Home Appliances 0.1 0.0 0.0 0.0 
    Corp) India Co Ltd     
Philips (Philips Philips India Ltd - 9.6 9.6 - 
    Domestic Appliance)      
Preethi (Philips Preethi Industries Ltd - 7.0 7.0 - 
    Domestic Appliance)      
Philips (Koninklijke Philips India Ltd 9.5 - - - 
    Philips NV)      
Preethi (Koninklijke Preethi Industries Ltd 8.8 - - - 
    Philips NV)      
Crompton Crompton Greaves Ltd - - - - 
Others Others 39.1 41.2 41.2 41.1 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 131 Distribution of Food Preparation Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 97.4 95.2 91.5 89.4 87.6 85.7 
-- Grocery Retailers 2.7 2.8 1.8 1.7 1.7 1.7 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 2.7 2.8 1.8 1.7 1.7 1.7 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 94.7 92.4 89.7 87.7 85.9 84.0 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 72.9 71.9 72.4 73.5 73.4 72.4 
    Electronics Specialists       
--- Home Products 21.8 20.5 17.3 14.2 12.5 11.5 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 2.6 4.8 8.5 10.6 12.4 14.3 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 132 Forecast Sales of Food Preparation Appliances by Category: Volume 2023-
2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Food Preparation 17,066.1 17,407.7 17,867.6 18,269.8 18,623.6 18,939.5 
    Appliances       
- Blenders 13,687.7 13,945.9 14,291.8 14,580.5 14,822.0 15,026.8 
- Food Processors 2,299.7 2,346.0 2,405.6 2,463.4 2,519.4 2,572.8 
- Juice Extractors 190.4 195.6 202.4 209.2 215.7 222.0 
-- Centrifugal Juicers 190.4 195.6 202.4 209.2 215.7 222.0 
-- Slow Juicers - - - - - - 
- Mixers 60.9 63.1 66.0 68.9 71.7 74.6 
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- Other Food 827.4 857.2 901.8 947.8 994.8 1,043.3 
    Preparation Appliances       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

Note: Other includes mincers, food slicers and other food preparation items 

 

 

Table 133 Forecast Sales of Food Preparation Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Food Preparation 68,209.4 68,753.3 70,023.8 71,139.1 71,995.9 72,589.6 
    Appliances       
- Blenders 49,789.2 50,083.9 50,852.7 51,336.8 51,629.0 51,722.7 
- Food Processors 14,471.0 14,620.8 14,961.4 15,441.3 15,866.1 16,234.8 
- Juice Extractors 910.3 927.9 954.0 977.5 996.6 1,012.4 
-- Centrifugal Juicers 910.3 927.9 954.0 977.5 996.6 1,012.4 
-- Slow Juicers - - - - - - 
- Mixers 252.2 258.5 267.5 276.2 284.0 291.3 
- Other Food 2,786.7 2,862.2 2,988.2 3,107.4 3,220.2 3,328.4 
    Preparation Appliances       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

Note: Other includes mincers, food slicers and other food preparation items 

 

 

Table 134 Forecast Sales of Food Preparation Appliances by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Food Preparation Appliances 2.0 2.1 11.0 
- Blenders 1.9 1.9 9.8 
- Food Processors 2.0 2.3 11.9 
- Juice Extractors 2.7 3.1 16.6 
-- Centrifugal Juicers 2.7 3.1 16.6 
-- Slow Juicers - - - 
- Mixers 3.5 4.1 22.4 
- Other Food Preparation Appliances 3.6 4.7 26.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

Note: Other includes mincers, food slicers and other food preparation items 

 

 

Table 135 Forecast Sales of Food Preparation Appliances by Category: % Value Growth 
2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Food Preparation Appliances 0.8 1.3 6.4 
- Blenders 0.6 0.8 3.9 
- Food Processors 1.0 2.3 12.2 
- Juice Extractors 1.9 2.1 11.2 
-- Centrifugal Juicers 1.9 2.1 11.2 
-- Slow Juicers - - - 
- Mixers 2.5 2.9 15.5 
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- Other Food Preparation Appliances 2.7 3.6 19.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

Note: Other includes mincers, food slicers and other food preparation items 
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PERSONAL CARE APPLIANCES IN 
INDIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales grow by 6% in 2023 to 17 million 

▪ Hair care appliances is the best performing category in 2023, with retail volume sales rising by 

6% to 12 million 

▪ Philips India Ltd is the leading player in 2023, with a retail volume share of 34% 

▪ Retail volume sales are set to increase at a CAGR of 5% over the forecast period to 22 million 

 

 

2023 DEVELOPMENTS 
 

Increasing mobility leads to greater demand for personal care 
appliances 

While the growth rate for the category slowed marginally in 2023, retail volume sales 

remained robust due to factors such as rising awareness, new product innovation and launches, 

and greater mobility. A growing emphasis on hygiene, personal grooming, and appearance has 

increasingly prompted consumers to invest in personal care appliances. Furthermore, the 

influence of media and social trends has also played a significant role in boosting sales for the 

category, as consumers seek to align with the latest beauty trends and technologies and remain 

updated on the latest grooming practices. 

Brands are also creating innovative new products to invigorate interest in the category. 

Xiaomi, for instance, launched the Xiaomi UniBlade Trimmer in September 2023, which features 

a 3-way blade and a dual-edge blade for a smooth shave. It is also one of the few models in the 

local market that offers an USB-C port for charging the device. Lastly, improved mobility post-

pandemic has also supported growth, since consumers are increasingly leaving the home for 

work, social gatherings, or travel, and therefore feel the need to purchase these products to 

remain well groomed. 

 

Philips india retains category lead, driven by wide portfolio and frequent 
new launches 

In 2023, Philips India remained the leader of personal care appliances with a retail volume 

share of 34%. The player’s lead in the category can be attributed to its extensive product 

portfolio, which allows it to operate across all personal care appliances. It has an especially 

strong presence in body shavers and hair care appliances, which cater for all genders. 

Philips India has managed to remain relevant through frequent new product launches 

targeting the needs of Indian consumers. For instance, in 2023, it launched the new Philips 

Beard Trimmer Series 1000 and Hair Straightening Brush, both of which are manufactured 

locally. It also announced plans to expand its production facility in India to encompass a broader 

range of beauty and grooming products. This is likely to benefit consumers through lower costs 

and fewer supply chain issues. 
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Male grooming products experience growing demand 

The male grooming industry in India is experiencing a surge, reflecting changing trends and 

attitudes towards personal care among local male consumers. Traditionally, grooming products 

primarily targeted women, but there has been a paradigm shift with men showing an increasing 

interest in grooming and personal wellbeing. Influenced by global beauty trends and the desire 

to present a polished, well-groomed image, men are now more open to experimenting with their 

looks. 

In response to this trend, a greater number of brands are introducing and expanding their 

lines of male grooming products. For example, in 2023, Morphy Richards launched the 

Kingsman Pro BG3509 12-in-1 Body Groomer, which is an all-in-one grooming solution for face, 

body and intimate areas. With 12 attachments and 2-hour fast charge, it is marketed as a 

versatile option for all grooming needs. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Solid growth projected for personal care appliances over the forecast 
period 

The category is expected to maintain strong retail volume growth over the forecast period as 

consumers increasingly rely on personal care appliances for groom requirements. There is 

rising awareness of personal grooming, hygiene, and overall presentation in India, which is 

expected to drive sales for this category. The development of more efficient and user-friendly 

devices is also prompting consumers to invest in these devices. The growing urbanisation and 

changing lifestyle patterns will also contribute to the demand for time-saving and convenient 

personal care solutions, leading to an upsurge in the adoption of personal care appliances. 

Also interesting to note is that the demand for personal care appliances has moved beyond 

metropolitan areas, with players introducing affordable product ranges which have been 

performing well in Tier 2 and Tier 3 markets. This is mainly due to the increased exposure and 

influence of media/social trends that has prompted consumers in these markets to follow the 

latest beauty trends and grooming practices. As a result, there is significant opportunity for 

growth in these areas over the forecast period. 

 

Retail e-commerce to remain a major platform for personal care 
appliances 

The retail volume share of e-commerce is expected to continue rising within personal care 

appliances over the forecast period, with consumers increasingly turning to online retailers to 

seek the convenience of doorstep delivery, wider product variety and a range of 

discounts/offers. Furthermore, since these products are relatively low-ticket items, consumer 

perceive the risk of shopping online to be lower. Features such as next-day delivery and free 

delivery are other factors influencing consumers to shop online since many of them are leading 

increasingly busy lives. Going forward, as familiarity with these appliances grows and brands 

improve their distribution, a rising number of consumers will likely shop online. 

 

 

CATEGORY DATA 
 

Table 136 Sales of Personal Care Appliances by Category: Volume 2018-2023 

 

'000 units 
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 2018 2019 2020 2021 2022 2023 
 
Personal Care Appliances 10,713.0 12,091.3 13,495.9 14,579.7 15,592.6 16,594.1 
- Body Shavers 2,757.1 3,092.4 3,566.5 3,974.2 4,218.2 4,489.0 
- Electric Facial - - - - - - 
    Cleansers       
- Hair Care Appliances 7,955.9 8,998.9 9,929.3 10,605.5 11,374.4 12,105.2 
- Oral Care Appliances - - - - - - 
-- Battery Toothbrush - - - - - - 
    Units       
-- Electric Toothbrush - - - - - - 
    Units       
-- Other Oral Care - - - - - - 
    Appliances       
- Other Personal Care - - - - - - 
    Appliances       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 137 Sales of Personal Care Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Personal Care Appliances 17,680.4 19,831.8 22,458.1 26,672.3 30,697.1 34,511.9 
- Body Shavers 6,797.4 7,657.5 8,980.7 11,018.9 12,715.2 14,440.9 
- Electric Facial - - - - - - 
    Cleansers       
- Hair Care Appliances 10,883.0 12,174.3 13,477.4 15,653.3 17,981.8 20,071.0 
- Oral Care Appliances - - - - - - 
-- Battery Toothbrush - - - - - - 
    Units       
-- Electric Toothbrush - - - - - - 
    Units       
-- Other Oral Care - - - - - - 
    Appliances       
- Other Personal Care - - - - - - 
    Appliances       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 138 Sales of Personal Care Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Personal Care Appliances 6.4 9.1 54.9 
- Body Shavers 6.4 10.2 62.8 
- Electric Facial Cleansers - - - 
- Hair Care Appliances 6.4 8.8 52.2 
- Oral Care Appliances - - - 
-- Battery Toothbrush Units - - - 
-- Electric Toothbrush Units - - - 
-- Other Oral Care Appliances - - - 
- Other Personal Care Appliances - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 139 Sales of Personal Care Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Personal Care Appliances 12.4 14.3 95.2 
- Body Shavers 13.6 16.3 112.4 
- Electric Facial Cleansers - - - 
- Hair Care Appliances 11.6 13.0 84.4 
- Oral Care Appliances - - - 
-- Battery Toothbrush Units - - - 
-- Electric Toothbrush Units - - - 
-- Other Oral Care Appliances - - - 
- Other Personal Care Appliances - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 140 Sales of Body Shavers by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Men's Shavers 67.7 68.5 67.3 68.2 69.6 69.7 
Men's Shavers - Wet 5.0 4.9 3.8 3.2 3.1 3.0 
Men's Shavers - Dry 62.6 63.6 63.5 65.0 66.5 66.7 
Women's Shavers 26.1 25.4 27.6 27.2 26.9 26.8 
Depilators 6.2 6.1 5.1 4.5 3.5 3.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 141 Sales of Hair Care Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Hair Dryers 11.4 11.5 9.9 10.8 11.2 11.5 
Hair Styling Appliances 26.2 28.9 20.9 21.4 22.6 23.0 
Hair and Beard Trimmers 62.4 59.6 69.3 67.8 66.2 65.4 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 142 NBO Company Shares of Personal Care Appliances 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Philips India Ltd 34.0 33.9 33.7 33.7 33.5 
Panasonic Home Appliances 8.4 8.1 7.9 7.9 7.7 
    India Co Ltd      
Procter & Gamble Co, The 6.1 5.3 4.1 3.9 3.7 
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Bajaj Electricals Ltd 1.6 1.2 1.1 1.0 0.9 
Others 49.9 51.5 53.2 53.6 54.1 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 143 LBN Brand Shares of Personal Care Appliances 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Philips (Koninklijke Philips India Ltd 33.9 33.7 33.7 33.5 
    Philips NV)      
Panasonic (Panasonic Panasonic Home Appliances 8.1 7.9 7.9 7.7 
    Corp) India Co Ltd     
Braun Procter & Gamble Co, The 5.3 4.1 3.9 3.7 
Morphy Richards (Glen Bajaj Electricals Ltd 1.2 1.1 1.0 0.9 
    Dimplex Group)      
Others Others 51.5 53.2 53.6 54.1 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 144 Distribution of Personal Care Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 83.6 79.3 67.1 62.8 58.6 52.2 
-- Grocery Retailers 3.1 3.8 2.1 2.3 2.5 2.6 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 3.1 3.8 2.1 2.3 2.5 2.6 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 80.5 75.5 65.0 60.5 56.1 49.7 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 60.2 53.3 47.7 43.5 39.0 32.5 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty 20.3 22.2 17.4 17.0 17.1 17.2 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
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-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 16.4 20.7 32.9 37.2 41.4 47.8 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 145 Forecast Sales of Personal Care Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Personal Care Appliances 16,594.1 17,584.5 18,580.6 19,578.9 20,564.7 21,554.2 
- Body Shavers 4,489.0 4,790.2 5,140.9 5,511.6 5,897.9 6,306.0 
- Electric Facial - - - - - - 
    Cleansers       
- Hair Care Appliances 12,105.2 12,794.3 13,439.7 14,067.4 14,666.8 15,248.2 
- Oral Care Appliances - - - - - - 
-- Battery Toothbrush - - - - - - 
    Units       
-- Electric Toothbrush - - - - - - 
    Units       
-- Other Oral Care - - - - - - 
    Appliances       
- Other Personal Care - - - - - - 
    Appliances       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 146 Forecast Sales of Personal Care Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Personal Care Appliances 34,511.9 36,588.0 38,626.4 40,455.6 42,113.2 43,672.5 
- Body Shavers 14,440.9 15,494.0 16,595.7 17,617.6 18,599.3 19,590.3 
- Electric Facial - - - - - - 
    Cleansers       
- Hair Care Appliances 20,071.0 21,093.9 22,030.7 22,837.9 23,514.0 24,082.2 
- Oral Care Appliances - - - - - - 
-- Battery Toothbrush - - - - - - 
    Units       
-- Electric Toothbrush - - - - - - 
    Units       
-- Other Oral Care - - - - - - 
    Appliances       
- Other Personal Care - - - - - - 
    Appliances       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 147 Forecast Sales of Personal Care Appliances by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Personal Care Appliances 6.0 5.4 29.9 
- Body Shavers 6.7 7.0 40.5 
- Electric Facial Cleansers - - - 
- Hair Care Appliances 5.7 4.7 26.0 
- Oral Care Appliances - - - 
-- Battery Toothbrush Units - - - 
-- Electric Toothbrush Units - - - 
-- Other Oral Care Appliances - - - 
- Other Personal Care Appliances - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 148 Forecast Sales of Personal Care Appliances by Category: % Value Growth 
2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Personal Care Appliances 6.0 4.8 26.5 
- Body Shavers 7.3 6.3 35.7 
- Electric Facial Cleansers - - - 
- Hair Care Appliances 5.1 3.7 20.0 
- Oral Care Appliances - - - 
-- Battery Toothbrush Units - - - 
-- Electric Toothbrush Units - - - 
-- Other Oral Care Appliances - - - 
- Other Personal Care Appliances - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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SMALL COOKING APPLIANCES IN 
INDIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales rise by 2% in 2023 to 20 million 

▪ Rice cookers is the best performing category in 2023, with retail volume sales increasing by 

7% to 2.2 million 

▪ TTK Prestige Ltd is the leading player in 2023, with a retail volume share of 15% 

▪ Retail volume sales are set to increase at a CAGR of 3% over the forecast period to 24 million 

 

 

2023 DEVELOPMENTS 
 

Growth slows in 2023, but still remains in positive territory 

Following the reopening of schools and offices, many local consumers have been returning to 

pre-pandemic lifestyles and thus are more pressed for time. With expansion of the employed 

female population, households are looking for appliances that allow for easier and healthier 

cooking at home. This has benefited the sales of small cooking appliances in India. According to 

Euromonitor International’s Voice of the Consumer: Lifestyles Survey 2023, over one third 

(38%) of Indian respondents agree that they are willing to spend money to save time. 

Nevertheless, retail volume growth was hampered by inflationary pressures in 2023, with 

many consumers choosing to postpone purchases of discretionary items until the economic 

situation improves. Furthermore, with the relaxation of pandemic restrictions, the share of wallet 

for durable items has been reduced, with consumers allocating a substantial portion of their 

purse towards spending on travel, entertainment, and hospitality. 

 

Ttk prestige retains lead of small cooking appliances due to established 
presence 

TTK Prestige has long been a household name in India, due to its longstanding presence in 

the country, wide product offerings, growing distribution channels/geographical coverage, and 

strong brand equity. It has a strong presence in much of the category, including freestanding 

hobs, rice cookers, electric grills, sandwich makers, OTG, light fryers and more. The Prestige 

brand remains relevant through frequent product launches based on the needs of local 

consumers. For instance, in 2023, Prestige launched new stainless steel Svachh Perfect gas 

stoves that claim to ensure efficient usage of LPG through highly efficient tri-pin brass burners. 

During the year, it also launched the Svachh Neo gas stove with safe cleaning features, such 

as burners that can be lifted up. The invention was conceived in response to research that 

revealed that consumers were increasingly frustrated with the difficulty of cleaning gas stoves 

after use. The brand is also gearing up to launch a range of premium kitchenware brands to 

cater for the higher end of the market. 

 

E-commerce continues to gain share of distribution 

In 2023, appliances and electronics specialists continued to dominate the distribution of small 

cooking appliances, with many consumers preferring to physically check the features of the 
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product before making a purchase. Nevertheless, e-commerce has been a fast-growing 

distribution channel in India and continued to gain share at the end of the review period. This is 

attributable to features such as doorstep delivery, access to deals/discounts, and the wide 

variety of products found on e-commerce platforms. As local consumers are becoming 

increasingly tech savvy, they are able to easily search for product information and reviews, and 

compare different models from the comfort of their homes. Furthermore, since products in this 

category are usually relatively low-ticket items, consumers are comfortable with the idea of 

making the purchase online. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Positive demand expected for small cooking appliances in the coming 
years 

The demand for easy-to-cook, healthy meals will continue to drive growth for small cooking 

appliances in India over the forecast period. As the lifestyle of consumers in India becomes 

increasingly busy, less time will be available for everyday tasks such as cooking. Therefore, 

they will rely heavily on appliances such as rice cookers, electric grills, and light fryers to reduce 

the time spent cooking. Growing concerns over health and wellness will also drive growth for 

this category, as consumers will choose to prepare healthy meals at home as opposed to eating 

out in foodservice. 

Freestanding hobs, which is by far the largest category as it accounted for two thirds of 

volume sales in 2023, is also expected to record solid growth over the forecast period due to 

increasing rural penetration. This is primarily due to government schemes, such as the Pradhan 

Mantri Ujjwala Yojana (PMUY) Scheme that provides rural households with incentives to shift 

from traditional stoves to gas stoves, thereby prompting greater adoption. There is also a high 

chance that these consumers, seeing the benefits of gas stoves, will continue purchasing them 

as opposed to reverting to traditional stoves when these schemes are no longer available. 

 

Demand for premium small cooking appliances on the rise 

In the coming years, the premiumisation trend is expected to drive retail value growth of small 

cooking appliances as consumers increasingly spend on the latest technologies and 

innovations. Those in higher-income groups especially wish to invest in products that deliver 

value both in terms of features and design, and provide an elevated user experience. It is 

important to note that the demand for premium products is not only present in metro cities, but 

also in Tier 2 and Tier 3 areas where consumers are keen to test innovative options. Over the 

forecast period, factors such as higher disposable incomes, greater aspirational demand, and 

access to financing schemes will further bolster demand for premium products. 

In response to this trend, players are focusing on driving premiumisation, by introducing 

freestanding hobs made from materials such as glass, as opposed to the traditional stainless 

steel. Models with four burners and above are also being introduced, with features such as auto 

ignition and easy to clean designs. Players such as TTK Prestige and Usha International are 

also refocusing their product portfolios to include premium appliances. For instance, in October 

2023, Usha partnered with Reliance Digital to launch a premium cooking appliance range that 

includes air fryers, blenders and kettles. 
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Light fryers and rice cookers to outperform category over the forecast 
period 

Within small cooking appliances, light fryers and rice cookers are expected to record robust 

growth over the forecast years. Light fryers remains a novel appliance in India, but one that is 

gaining traction and awareness due to the healthy eating trend. This is not just limited to metro 

cities, but also to Tier 2/Tier 3 cities, where consumers are eager to try out innovative products. 

In addition to consumers purchasing for their own needs, air fryers are also becoming a popular 

item for gifting. Given their small ticket price, along with relevant use in Indian kitchens, air fryers 

are likely to reap the benefits of this trend over the forecast period. Rice cookers will also gain 

traction as consumers look to simplify their cooking processes amidst hectic and time-bound 

lifestyles. 

 

 

CATEGORY DATA 
 

Table 149 Sales of Small Cooking Appliances by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Small Cooking Appliances 17,733.8 18,824.1 18,836.3 19,018.0 19,546.6 19,946.0 
- Breadmakers - - - - - - 
- Coffee Machines 289.3 295.7 260.0 252.5 261.9 273.5 
-- Standard Coffee 289.3 295.7 260.0 252.5 261.9 273.5 
    Machines       
--- Espresso Coffee 149.6 152.8 134.3 134.0 144.4 154.6 
    Machines       
--- Filter Coffee 115.9 118.9 104.9 100.2 99.3 100.4 
    Machines       
--- Other Standard 23.8 23.9 20.7 18.4 18.3 18.5 
    Coffee Machines       
-- Pod Coffee Machines - - - - - - 
--- Hard Pods - - - - - - 
--- Soft Pods - - - - - - 
- Coffee Mills 8.6 8.9 6.8 5.7 5.6 5.5 
- Fryers 157.2 175.2 167.0 163.4 166.6 172.0 
-- Light Fryers 157.2 175.2 167.0 163.4 166.6 172.0 
-- Deep Fat Fryers - - - - - - 
- Electric Grills 62.8 67.2 59.0 54.8 53.7 54.8 
- Electric Steamers 121.1 130.1 112.0 103.8 100.7 101.7 
- Freestanding Hobs 12,248.7 13,032.6 13,352.2 13,548.5 13,862.8 14,013.0 
- Kettles 673.3 704.0 718.7 746.3 773.3 799.7 
- Rice Cookers 1,975.3 2,116.0 1,932.5 1,891.9 2,013.0 2,152.1 
- Slow Cookers - - - - - - 
- Other Small Cooking 2,197.6 2,294.6 2,228.2 2,251.0 2,309.0 2,373.8 
    Appliances       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 150 Sales of Small Cooking Appliances by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Small Cooking Appliances 74,707.7 80,496.3 82,777.7 90,211.8 98,863.0 105,761.3 
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- Breadmakers - - - - - - 
- Coffee Machines 961.5 1,065.5 972.9 1,022.7 1,178.0 1,324.2 
-- Standard Coffee 961.5 1,065.5 972.9 1,022.7 1,178.0 1,324.2 
    Machines       
--- Espresso Coffee 519.9 579.5 534.7 583.6 711.8 823.4 
    Machines       
--- Filter Coffee 301.2 332.1 300.6 308.4 326.8 350.8 
    Machines       
--- Other Standard 140.3 153.9 137.5 130.8 139.4 150.0 
    Coffee Machines       
-- Pod Coffee Machines - - - - - - 
--- Hard Pods - - - - - - 
--- Soft Pods - - - - - - 
- Coffee Mills 33.7 35.1 27.0 24.6 25.6 27.1 
- Fryers 1,007.1 1,090.4 1,061.3 1,124.9 1,237.2 1,353.6 
-- Light Fryers 1,007.1 1,090.4 1,061.3 1,124.9 1,237.2 1,353.6 
-- Deep Fat Fryers - - - - - - 
- Electric Grills 249.6 276.7 250.5 249.1 258.4 275.4 
- Electric Steamers 401.4 451.4 404.3 404.0 420.2 449.7 
- Freestanding Hobs 62,009.5 66,802.8 69,816.9 76,333.6 83,431.2 88,745.8 
- Kettles 1,247.3 1,334.6 1,393.7 1,561.6 1,722.3 1,877.1 
- Rice Cookers 4,099.0 4,425.9 4,085.5 4,288.0 4,861.3 5,459.7 
- Slow Cookers - - - - - - 
- Other Small Cooking 4,698.5 5,013.7 4,765.6 5,203.2 5,728.7 6,248.7 
    Appliances       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 151 Sales of Small Cooking Appliances by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Small Cooking Appliances 2.0 2.4 12.5 
- Breadmakers - - - 
- Coffee Machines 4.4 -1.1 -5.5 
-- Standard Coffee Machines 4.4 -1.1 -5.5 
--- Espresso Coffee Machines 7.1 0.7 3.4 
--- Filter Coffee Machines 1.1 -2.8 -13.4 
--- Other Standard Coffee Machines 1.0 -5.0 -22.4 
-- Pod Coffee Machines - - - 
--- Hard Pods - - - 
--- Soft Pods - - - 
- Coffee Mills -0.7 -8.5 -35.8 
- Fryers 3.3 1.8 9.4 
-- Light Fryers 3.3 1.8 9.4 
-- Deep Fat Fryers - - - 
- Electric Grills 2.1 -2.7 -12.7 
- Electric Steamers 1.0 -3.4 -16.0 
- Freestanding Hobs 1.1 2.7 14.4 
- Kettles 3.4 3.5 18.8 
- Rice Cookers 6.9 1.7 9.0 
- Slow Cookers - - - 
- Other Small Cooking Appliances 2.8 1.6 8.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 152 Sales of Small Cooking Appliances by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Small Cooking Appliances 7.0 7.2 41.6 
- Breadmakers - - - 
- Coffee Machines 12.4 6.6 37.7 
-- Standard Coffee Machines 12.4 6.6 37.7 
--- Espresso Coffee Machines 15.7 9.6 58.4 
--- Filter Coffee Machines 7.3 3.1 16.5 
--- Other Standard Coffee Machines 7.6 1.3 6.8 
-- Pod Coffee Machines - - - 
--- Hard Pods - - - 
--- Soft Pods - - - 
- Coffee Mills 5.8 -4.3 -19.8 
- Fryers 9.4 6.1 34.4 
-- Light Fryers 9.4 6.1 34.4 
-- Deep Fat Fryers - - - 
- Electric Grills 6.5 2.0 10.3 
- Electric Steamers 7.0 2.3 12.0 
- Freestanding Hobs 6.4 7.4 43.1 
- Kettles 9.0 8.5 50.5 
- Rice Cookers 12.3 5.9 33.2 
- Slow Cookers - - - 
- Other Small Cooking Appliances 9.1 5.9 33.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 153 Sales of Freestanding Hobs by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Gas 71.7 70.9 69.3 68.8 68.2 67.3 
Standard Electric 1.1 1.1 1.0 1.0 0.9 0.8 
Mixed 3.1 3.0 2.8 2.7 2.5 2.5 
Vitroceramic - - - - - - 
Induction 24.1 25.0 26.9 27.6 28.4 29.3 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 154 NBO Company Shares of Small Cooking Appliances: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
TTK Prestige Ltd 14.5 14.4 14.4 14.5 14.5 
Pigeon Appliances Pvt Ltd 6.8 7.1 7.2 7.3 7.4 
Butterfly Gandhimathi 6.1 6.3 6.3 6.3 6.3 
    Appliances Ltd      
Bajaj Electricals Ltd 5.6 5.5 5.5 5.5 5.5 
Panasonic Home Appliances 3.8 3.3 3.1 3.1 3.2 
    India Co Ltd      
Tuareg Marketing Pvt Ltd 2.8 2.8 2.8 2.8 2.8 
Philips India Ltd 2.9 2.7 2.6 2.5 2.6 
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Glen Appliances Ltd 0.9 0.9 0.9 0.9 0.9 
Sunflame Enterprises Pvt 0.6 0.6 0.6 0.6 0.6 
    Ltd      
Groupe SEB India Pvt Ltd 0.6 0.5 0.5 0.5 0.5 
Jaipan Industries Ltd 0.3 0.3 0.3 0.3 0.3 
Faber Heatkraft 0.2 0.3 0.3 0.3 0.3 
    Industries Ltd      
Usha International Ltd 0.1 0.1 0.1 0.1 0.1 
Nova Electrical Pvt Ltd 0.3 0.1 0.1 0.1 0.1 
Kenwood India Ltd 0.3 0.2 0.1 0.1 0.1 
Kenstar Kitchen 0.6 0.3 0.1 0.1 0.0 
    Appliances India Ltd      
Stanley Black & Decker 0.1 0.0 0.0 0.0 0.0 
    India Ltd      
Premier Industrial Corp 0.1 0.1 0.0 0.0 0.0 
Others 53.5 54.5 55.0 54.9 54.8 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 155 LBN Brand Shares of Small Cooking Appliances: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Prestige TTK Prestige Ltd 14.4 14.4 14.5 14.5 
Pigeon Pigeon Appliances Pvt Ltd 7.1 7.2 7.3 7.4 
Butterfly Butterfly Gandhimathi 6.3 6.3 6.3 6.3 
 Appliances Ltd     
Panasonic (Panasonic Panasonic Home Appliances 3.3 3.1 3.1 3.2 
    Corp) India Co Ltd     
Bajaj Bajaj Electricals Ltd 3.0 3.1 3.1 3.1 
Inalsa (Taurus Group) Tuareg Marketing Pvt Ltd 2.8 2.8 2.8 2.8 
Philips (Versuni Philips India Ltd - - - 2.6 
    Holding BV)      
Morphy Richards (Glen Bajaj Electricals Ltd 2.5 2.4 2.4 2.4 
    Dimplex Group)      
Glen (Glen India Ltd) Glen Appliances Ltd 0.9 0.9 0.9 0.9 
Sunflame Sunflame Enterprises Pvt Ltd 0.6 0.6 0.6 0.6 
Maharaja Whiteline Groupe SEB India Pvt Ltd 0.5 0.5 0.5 0.5 
    (SEB Groupe)      
Jaipan Jaipan Industries Ltd 0.3 0.3 0.3 0.3 
Faber (Franke Holding Faber Heatkraft 0.3 0.3 0.3 0.3 
    AG) Industries Ltd     
Usha Usha International Ltd 0.1 0.1 0.1 0.1 
Nova Nova Electrical Pvt Ltd 0.1 0.1 0.1 0.1 
Kenwood (De'Longhi SpA) Kenwood India Ltd 0.2 0.1 0.1 0.1 
Kenstar (Videocon Kenstar Kitchen 0.3 0.1 0.1 0.0 
    Industries Ltd) Appliances India Ltd     
Black+Decker (Stanley Stanley Black & Decker 0.0 0.0 0.0 0.0 
    Black & Decker Inc) India Ltd     
Premier Premier Industrial Corp 0.1 0.0 0.0 0.0 
Philips (Philips Philips India Ltd - 2.6 2.5 - 
    Domestic Appliance)      
Philips (Koninklijke Philips India Ltd 2.7 - - - 
    Philips NV)      
Others Others 54.5 55.0 54.9 54.8 
Total Total 100.0 100.0 100.0 100.0 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 156 Distribution of Small Cooking Appliances by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 97.2 97.0 94.4 93.3 91.9 89.5 
-- Grocery Retailers 2.0 2.2 1.5 1.5 1.6 1.7 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 2.0 2.2 1.5 1.5 1.6 1.7 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 95.1 94.8 93.0 91.8 90.3 87.8 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 75.0 74.7 76.7 75.8 74.4 71.8 
    Electronics Specialists       
--- Home Products 20.2 20.1 16.3 16.0 15.8 16.0 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling - - - - - - 
- Retail E-Commerce 2.8 3.0 5.6 6.7 8.1 10.5 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 157 Forecast Sales of Small Cooking Appliances by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Small Cooking Appliances 19,946.0 20,489.2 21,269.8 22,033.5 22,780.9 23,513.1 
- Breadmakers - - - - - - 
- Coffee Machines 273.5 285.6 297.5 309.1 320.5 331.5 
-- Standard Coffee 273.5 285.6 297.5 309.1 320.5 331.5 
    Machines       
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--- Espresso Coffee 154.6 165.0 175.3 185.5 195.6 205.6 
    Machines       
--- Filter Coffee 100.4 101.9 103.2 104.4 105.4 106.3 
    Machines       
--- Other Standard 18.5 18.8 19.0 19.2 19.4 19.6 
    Coffee Machines       
-- Pod Coffee Machines - - - - - - 
--- Hard Pods - - - - - - 
--- Soft Pods - - - - - - 
- Coffee Mills 5.5 5.6 5.7 5.7 5.8 5.8 
- Fryers 172.0 180.2 191.4 202.7 214.4 226.4 
-- Light Fryers 172.0 180.2 191.4 202.7 214.4 226.4 
-- Deep Fat Fryers - - - - - - 
- Electric Grills 54.8 56.5 58.7 61.2 63.6 65.6 
- Electric Steamers 101.7 103.3 106.0 108.5 110.9 113.1 
- Freestanding Hobs 14,013.0 14,300.5 14,831.7 15,354.9 15,869.1 16,373.8 
- Kettles 799.7 825.5 850.6 875.0 898.6 921.9 
- Rice Cookers 2,152.1 2,284.5 2,413.5 2,536.6 2,656.1 2,771.9 
- Slow Cookers - - - - - - 
- Other Small Cooking 2,373.8 2,447.7 2,514.8 2,579.7 2,641.9 2,703.2 
    Appliances       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 158 Forecast Sales of Small Cooking Appliances by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Small Cooking Appliances 105,761.3 108,585.2 112,728.7 116,676.3 120,037.3 122,710.5 
- Breadmakers - - - - - - 
- Coffee Machines 1,324.2 1,411.5 1,493.4 1,566.5 1,628.4 1,681.0 
-- Standard Coffee 1,324.2 1,411.5 1,493.4 1,566.5 1,628.4 1,681.0 
    Machines       
--- Espresso Coffee 823.4 896.8 967.8 1,033.1 1,091.3 1,142.1 
    Machines       
--- Filter Coffee 350.8 360.6 368.9 375.3 378.6 380.7 
    Machines       
--- Other Standard 150.0 154.0 156.6 158.1 158.6 158.2 
    Coffee Machines       
-- Pod Coffee Machines - - - - - - 
--- Hard Pods - - - - - - 
--- Soft Pods - - - - - - 
- Coffee Mills 27.1 27.6 28.1 28.5 28.7 28.7 
- Fryers 1,353.6 1,425.7 1,517.3 1,602.5 1,680.5 1,754.7 
-- Light Fryers 1,353.6 1,425.7 1,517.3 1,602.5 1,680.5 1,754.7 
-- Deep Fat Fryers - - - - - - 
- Electric Grills 275.4 282.0 291.0 301.1 309.0 314.9 
- Electric Steamers 449.7 462.4 477.6 487.8 495.3 499.6 
- Freestanding Hobs 88,745.8 90,739.6 94,057.5 97,262.7 99,980.4 102,100.0 
- Kettles 1,877.1 1,943.0 2,006.8 2,062.7 2,112.0 2,153.2 
- Rice Cookers 5,459.7 5,801.0 6,134.7 6,429.0 6,686.6 6,904.4 
- Slow Cookers - - - - - - 
- Other Small Cooking 6,248.7 6,492.4 6,722.4 6,935.6 7,116.4 7,273.9 
    Appliances       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 159 Forecast Sales of Small Cooking Appliances by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Small Cooking Appliances 2.7 3.3 17.9 
- Breadmakers - - - 
- Coffee Machines 4.5 3.9 21.2 
-- Standard Coffee Machines 4.5 3.9 21.2 
--- Espresso Coffee Machines 6.7 5.9 33.0 
--- Filter Coffee Machines 1.6 1.1 5.9 
--- Other Standard Coffee Machines 1.6 1.2 6.1 
-- Pod Coffee Machines - - - 
--- Hard Pods - - - 
--- Soft Pods - - - 
- Coffee Mills 1.0 1.1 5.4 
- Fryers 4.8 5.6 31.6 
-- Light Fryers 4.8 5.6 31.6 
-- Deep Fat Fryers - - - 
- Electric Grills 3.1 3.7 19.8 
- Electric Steamers 1.6 2.2 11.2 
- Freestanding Hobs 2.1 3.2 16.8 
- Kettles 3.2 2.9 15.3 
- Rice Cookers 6.2 5.2 28.8 
- Slow Cookers - - - 
- Other Small Cooking Appliances 3.1 2.6 13.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 160 Forecast Sales of Small Cooking Appliances by Category: % Value Growth 
2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Small Cooking Appliances 2.7 3.0 16.0 
- Breadmakers - - - 
- Coffee Machines 6.6 4.9 26.9 
-- Standard Coffee Machines 6.6 4.9 26.9 
--- Espresso Coffee Machines 8.9 6.8 38.7 
--- Filter Coffee Machines 2.8 1.6 8.5 
--- Other Standard Coffee Machines 2.7 1.1 5.5 
-- Pod Coffee Machines - - - 
--- Hard Pods - - - 
--- Soft Pods - - - 
- Coffee Mills 1.8 1.2 6.1 
- Fryers 5.3 5.3 29.6 
-- Light Fryers 5.3 5.3 29.6 
-- Deep Fat Fryers - - - 
- Electric Grills 2.4 2.7 14.3 
- Electric Steamers 2.8 2.1 11.1 
- Freestanding Hobs 2.2 2.8 15.0 
- Kettles 3.5 2.8 14.7 
- Rice Cookers 6.3 4.8 26.5 
- Slow Cookers - - - 
- Other Small Cooking Appliances 3.9 3.1 16.4 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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VACUUM CLEANERS IN INDIA - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail volume sales increase by 2% in 2023 to 467,000 

▪ Standard vacuum cleaners is the best performing category in 2023, with retail volume sales 

rising by 2% to 467,000 

▪ Eureka Forbes Ltd is the leading player in 2023, with a retail volume share of 70% 

▪ Retail volume sales are set to rise at a CAGR of 0.2% over the forecast period to 471,000 

 

 

2023 DEVELOPMENTS 
 

Growth slows due to economic uncertainty and the return of domestic 
help 

While growth for vacuum cleaners increased during the pandemic due to the unavailability of 

domestic workers, demand for the category slowed considerably in 2023 due to inflationary 

pressures and the return of hired help. In India, there is a significant dependence on domestic 

staff to do manual cleaning due to the perception that it is more effective. The easy availability of 

domestic help at economical prices further impacts growth of vacuum cleaners in India, which is 

considered a non-essential appliance by many consumers. The demand for vacuum cleaners 

has been further impacted by the economic conditions, whereby consumers are looking to 

reduce discretionary spending and defer purchasing decisions. 

 

Wet and dry format gains popularity among indian consumers 

While vacuum cleaner sales remain negligible in India, there is a growing preference among 

consumers for wet and dry models which combine both vacuuming and mopping functionalities 

in a single product. This is because traditionally, Indian consumers are used to sweeping and 

mopping their homes on a daily basis. Therefore, a vacuum cleaner that combines both features 

into one can provide significant functionality for consumers as it can be time-saving and 

convenient. Seeing this trend, a growing number of brands are launching new wet and dry 

vacuum cleaner models. 

In August 2023, Dyson launched its first all-in-one wet and dry cordless vacuum cleaner, the 

V12 Detect Slim Submarine, equipped with powerful suction, dust illumination and anti-tangle 

technology. The addition of a wet roller head also allows for cleaning wet spills and tough stains 

using a water-based cleaning system. Inalsa also launched a new range of wet and dry vacuum 

cleaners in 2023, with an innovative filtration system and an extra-large drain port to easily 

dispose of any wet spillages. 

 

Robotic vacuum cleaners emerge in the indian market 

The popularity of robotic vacuum cleaners is on the rise in India, marking a notable shift in the 

way households approach home cleaning. This surge can be attributed to several factors, such 

as greater aspirational demand for high-tech gadgets, and the rising awareness and 

understanding of smart home technologies. Local consumers are becoming increasingly tech-
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savvy, and the appeal of automated devices that simplify everyday tasks, such as vacuuming, is 

gaining traction. 

An increasing number of consumers, especially in urban cities, are opting for this appliance 

for convenience. For example, dual-income couples that work during the day can programme 

the robotic vacuum cleaner to clean the house while they are away. The growing traction 

towards this type of appliance has also prompted brands to launch new robotic vacuum 

cleaners. For instance, in 2023, Samsung launched the new Robotic Jet Bot+ vacuum cleaner, 

which retails for INR65,900 and boasts features such as smart connectivity, voice recognition, 

and Li-DAR sensor-based navigation. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Demand for vacuum cleaners expected to stagnate over forecast period 

Growth in the early part of the forecast period is expected to be muted for vacuum cleaners, 

followed by stagnation and eventually decline from 2026-2027. The category remains largely 

redundant for a majority of the Indian population due to the easy availability and affordability of 

domestic help. While there is demand for vacuum cleaners from single-person households or 

time-bound consumers, it still remains rather limited, since there is low awareness of the 

appliance and the need for one is not fully accepted by many local consumers. Local and 

cultural factors also significantly impact the demand. The size of typical households is smaller in 

India and consumers find that its faster to simply clean manually. 

Furthermore, local consumers like to sweep and mop on a daily basis, whereas many 

standard vacuum cleaners are only capable of sucking out the dirt, despite the increasing 

presence of wet and dry models. This means that consumers would need to employ someone 

else to specifically do the mopping, which is not feasible. The steep price tag of these products 

also limits access to wealthier households. However, even these consumer groups do not see a 

need to invest in a vacuum cleaner as domestic helpers are readily available and achieve 

thorough results when cleaning manually. Consumers would rather first invest in appliances that 

are perceived as providing greater functionality and utility. 

 

Appliances and electronics specialists to remain leading channel, 
although e-commerce is set to record strong growth 

Over the forecast period, appliances and electronics specialists is expected to remain the 

dominant distribution channel for vacuum cleaners in India. Since the category is still relatively 

new to most local consumers, there is a greater likelihood that they would want to physically visit 

offline stores to test how the product works, compare different models and talk to in-store 

experts before making a purchasing decision. According to Euromonitor International’s Voice of 

the Consumer: Lifestyles Survey 2023, approximately one third (31%) of Indian respondents 

agree that seeing or trying before buying is one of the reasons they make in-store purchases. 

E-commerce, on the other hand, has also been witnessing strong growth in the category. This 

is because consumers are becoming increasingly confident shopping online and have the 

means to be better informed about product specifications and reviews. Many e-commerce 

platforms also provide comprehensive demonstration videos and access to a multitude of 

discounts/offers to entice consumers to purchase. Going forward, consumers are expected to 

use a combination of the two distribution channels to make a purchase, so that they are able to 

physically see the product while at the same time gain access to price offers online. 
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CATEGORY DATA 
 

Table 161 Sales of Vacuum Cleaners by Category: Volume 2018-2023 

 

'000 units 
 2018 2019 2020 2021 2022 2023 
 
Vacuum Cleaners 402.9 412.9 431.9 446.9 458.3 467.4 
- Standard Vacuum 402.9 412.9 431.9 446.9 458.3 467.4 
    Cleaners       
-- Cylinder Vacuum 344.9 348.7 357.3 363.0 366.5 369.0 
    Cleaners       
-- Handheld Vacuum 58.1 64.2 74.6 83.9 91.9 98.5 
    Cleaners       
-- Stick Vacuum Cleaners - - - - - - 
-- Upright Vacuum - - - - - - 
    Cleaners       
-- Steam Vacuum Cleaners - - - - - - 
- Robotic Vacuum Cleaners - - - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 162 Sales of Vacuum Cleaners by Category: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Vacuum Cleaners 2,659.4 2,623.7 2,834.4 3,183.5 3,493.5 3,762.5 
- Standard Vacuum 2,659.4 2,623.7 2,834.4 3,183.5 3,493.5 3,762.5 
    Cleaners       
-- Cylinder Vacuum 2,513.6 2,468.7 2,636.0 2,925.5 3,176.0 3,387.7 
    Cleaners       
-- Handheld Vacuum 145.8 155.0 198.4 258.0 317.6 374.8 
    Cleaners       
-- Stick Vacuum Cleaners - - - - - - 
-- Upright Vacuum - - - - - - 
    Cleaners       
-- Steam Vacuum Cleaners - - - - - - 
- Robotic Vacuum Cleaners - - - - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 163 Sales of Vacuum Cleaners by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Vacuum Cleaners 2.0 3.0 16.0 
- Standard Vacuum Cleaners 2.0 3.0 16.0 
-- Cylinder Vacuum Cleaners 0.7 1.4 7.0 
-- Handheld Vacuum Cleaners 7.2 11.1 69.6 
-- Stick Vacuum Cleaners - - - 
-- Upright Vacuum Cleaners - - - 
-- Steam Vacuum Cleaners - - - 
- Robotic Vacuum Cleaners - - - 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 164 Sales of Vacuum Cleaners by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Vacuum Cleaners 7.7 7.2 41.5 
- Standard Vacuum Cleaners 7.7 7.2 41.5 
-- Cylinder Vacuum Cleaners 6.7 6.2 34.8 
-- Handheld Vacuum Cleaners 18.0 20.8 157.0 
-- Stick Vacuum Cleaners - - - 
-- Upright Vacuum Cleaners - - - 
-- Steam Vacuum Cleaners - - - 
- Robotic Vacuum Cleaners - - - 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 165 NBO Company Shares of Vacuum Cleaners: % Volume 2019-2023 

 

% retail volume 
Company 2019 2020 2021 2022 2023 
 
Eureka Forbes Ltd 74.5 73.9 72.1 71.1 70.3 
Panasonic Home Appliances 7.0 6.9 6.8 6.8 6.8 
    India Co Ltd      
Stanley Black & Decker 3.7 3.5 3.5 3.5 3.4 
    India Ltd      
Philips India Ltd 3.1 3.0 2.9 2.8 2.8 
LG Electronics India Pvt 6.0 2.3 2.1 2.1 2.1 
    Ltd      
Others 5.6 10.3 12.6 13.7 14.6 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 166 LBN Brand Shares of Vacuum Cleaners: % Volume 2020-2023 

 

% retail volume 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Eureka Forbes Eureka Forbes Ltd 73.9 72.1 71.1 70.3 
Panasonic (Panasonic Panasonic Home Appliances 6.9 6.8 6.8 6.8 
    Corp) India Co Ltd     
Black+Decker (Stanley Stanley Black & Decker 3.5 3.5 3.5 3.4 
    Black & Decker Inc) India Ltd     
Philips (Versuni Philips India Ltd - - - 2.8 
    Holding BV)      
LG (LG Corp) LG Electronics India Pvt Ltd 2.3 2.1 2.1 2.1 
Philips (Philips Philips India Ltd - 2.9 2.8 - 
    Domestic Appliance)      
Philips (Koninklijke Philips India Ltd 3.0 - - - 
    Philips NV)      
Others Others 10.3 12.6 13.7 14.6 
Total Total 100.0 100.0 100.0 100.0 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 167 Distribution of Vacuum Cleaners by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 95.6 95.0 89.1 87.3 86.1 84.8 
-- Grocery Retailers 5.9 6.0 2.2 2.3 2.3 2.3 
--- Convenience Retail - - - - - - 
--- Supermarkets - - - - - - 
--- Hypermarkets 5.9 6.0 2.2 2.3 2.3 2.3 
--- Discounters - - - - - - 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco - - - - - - 
    specialists       
--- Small Local Grocers - - - - - - 
-- Non-Grocery Retailers 13.6 13.6 47.7 49.7 51.3 52.4 
--- General Merchandise - - - - - - 
    Stores       
---- Department Stores - - - - - - 
---- Variety Stores - - - - - - 
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and 13.6 13.6 47.7 49.7 51.3 52.4 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling 76.2 75.4 39.3 35.3 32.6 30.1 
- Retail E-Commerce 4.4 5.0 10.9 12.7 13.9 15.2 
Non-retail channels - - - - - - 
- Builder Merchants and - - - - - - 
    Construction       
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Others includes sales from door to door selling, warehouse clubs etc 

 

 

Table 168 Forecast Sales of Vacuum Cleaners by Category: Volume 2023-2028 

 

'000 units 
 2023 2024 2025 2026 2027 2028 
 
Vacuum Cleaners 467.4 473.7 477.6 477.5 475.2 471.4 
- Standard Vacuum 467.4 473.7 477.6 477.5 475.2 471.4 
    Cleaners       
-- Cylinder Vacuum 369.0 369.3 367.8 362.2 354.9 346.3 
    Cleaners       
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-- Handheld Vacuum 98.5 104.4 109.8 115.3 120.3 125.1 
    Cleaners       
-- Stick Vacuum Cleaners - - - - - - 
-- Upright Vacuum - - - - - - 
    Cleaners       
-- Steam Vacuum Cleaners - - - - - - 
- Robotic Vacuum Cleaners - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 169 Forecast Sales of Vacuum Cleaners by Category: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Vacuum Cleaners 3,762.5 3,819.4 3,850.1 3,829.0 3,778.5 3,701.8 
- Standard Vacuum 3,762.5 3,819.4 3,850.1 3,829.0 3,778.5 3,701.8 
    Cleaners       
-- Cylinder Vacuum 3,387.7 3,406.0 3,400.4 3,345.2 3,265.3 3,163.0 
    Cleaners       
-- Handheld Vacuum 374.8 413.5 449.6 483.8 513.2 538.7 
    Cleaners       
-- Stick Vacuum Cleaners - - - - - - 
-- Upright Vacuum - - - - - - 
    Cleaners       
-- Steam Vacuum Cleaners - - - - - - 
- Robotic Vacuum Cleaners - - - - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 170 Forecast Sales of Vacuum Cleaners by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Vacuum Cleaners 1.3 0.2 0.8 
- Standard Vacuum Cleaners 1.3 0.2 0.8 
-- Cylinder Vacuum Cleaners 0.1 -1.3 -6.1 
-- Handheld Vacuum Cleaners 6.0 4.9 27.0 
-- Stick Vacuum Cleaners - - - 
-- Upright Vacuum Cleaners - - - 
-- Steam Vacuum Cleaners - - - 
- Robotic Vacuum Cleaners - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 171 Forecast Sales of Vacuum Cleaners by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Vacuum Cleaners 1.5 -0.3 -1.6 
- Standard Vacuum Cleaners 1.5 -0.3 -1.6 
-- Cylinder Vacuum Cleaners 0.5 -1.4 -6.6 
-- Handheld Vacuum Cleaners 10.3 7.5 43.7 
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-- Stick Vacuum Cleaners - - - 
-- Upright Vacuum Cleaners - - - 
-- Steam Vacuum Cleaners - - - 
- Robotic Vacuum Cleaners - - - 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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