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CONSUMER FOODSERVICE IN 
AUSTRALIA - INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Consumer foodservice in 2021: The big picture 

Consumer foodservice’s performance suffered in 2021 after being on the road to recovery in 

the first half of the year. The Delta outbreak sent the nation into lockdown starting from June 

2021, and caused the shift of consumer spend towards retail and away from foodservice. The 

lockdown period drove many businesses in hospitality and foodservice to adapt their strategies 

and pivot offerings to stay afloat. This resulted in an increasing number of foodservice outlets 

offering takeaway and delivery services while increasing partnerships with delivery providers 

and improving their digital services to boost sales.  

Although limited-service chains were able to respond and adopt agile processes to adjust and 

improve delivery services and the drive-through experience, operators of bars/pubs were 

significantly impacted due to ongoing social distancing rules, the requirement to sit at tables and 

limited consumer numbers. Cafés responded to the changes brought about by the pandemic by 

selling essential groceries, as well as baked goods in order to pivot businesses to garner greater 

profit and sustain operations. The state government in New South Wales stepped in to introduce 

the Dine & Discover Scheme with vouchers distributed to residents to encourage spending on 

dining out. However, self-service cafeterias remained severely challenged during the year, with 

growing concerns surrounding health and sanitation as buffet-style offerings continued to fall out 

of favour. Due to the outbreak of COVID-19 and greater time spent within the home, popular 

third party delivery app Uber Eats partnered with the largest Australian retailer Woolworths, to 

enable quick delivery of groceries using this service. 

 

2021 key trends 

As local consumers have grown increasingly wary of hygiene and safety in public settings, the 

desire to steer away from conventional paper menus handled and touched repeatedly by 

different people to avoid COVID-19 infections has led to the rise in demand for contactless 

ordering in consumer foodservice establishments. Devices such as me&u allow consumers to 

browse menus, order and pay for food digitally via smartphones, making contactless ordering at 

foodservice locations seamless and efficient. 

Additionally, the majority of foodservice businesses in 2021 suffered massively due to staff 

shortages while struggling to retain existing employees. As international borders were closed for 

foreign nationals such as working holiday visa holders and students, foodservice was impacted 

significantly. The unprecedented lack of migrant labour as well as shortage of skilled chefs in 

restaurants caused obstacles for foodservice outlets hoping to repair the financial damage 

endured during COVID-19 lockdowns of 2020 and 2021. 

 

Competitive landscape 

Although foodservice operators faced challenges throughout the year in terms of an uncertain 

market environment, labour shortage issues and strained revenue sources with lack of 

international visitors entering the country, meant that businesses pivoted towards offering 

deliveries and building on their digital capabilities to cater for consumers and diversify their 
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revenue models. Restaurants reduced opening hours and ran leaner operations by simplifying 

or reducing their menus. 

Chained limited-service operators have been able to pivot quickly in comparison to other 

types of foodservice, enabling them to manage the crisis despite the business challenges due to 

further outbreaks in 2021. Leading operators such as McDonald’s and KFC saw different 

branches across the country facing overwhelming demand, encouraging them to diversify their 

offer such as new limited lines including Pizza Doubles by KFC and Cheese Toastie Crust by 

Domino’s Pizza. 

 

Independent foodservice developments 

Independent full-service and limited-service restaurants were heavily impacted by the 

pandemic in 2021 as strict lockdown restrictions due to the Delta outbreak and fears over 

infection pushed many businesses to the brink of collapse. Sustaining operational costs, 

including covering staff wages with minimal to no turnover for an extended period of time, has 

been challenging for the hospitality business. Independent outlets particularly suffered in 2021 

as larger hospitality venues had greater capacity to pay increased wages in the wake of labour 

shortages caused by international border closures. 

Independent foodservice operators struggled in comparison to chained service restaurants as 

they had to address sourcing of labour and limited resources to help get through the lockdowns. 

Many independent foodservice operators have been forced to stand down staff or make 

redundancies, and close their outlets either temporarily or permanently depending on their 

ability to pivot and based on financial resources to maintain rental agreements and leases. 

Despite the grim period during the lockdowns following the Delta outbreak, there is optimism for 

independent foodservice businesses in 2022 as international borders reopen and the country 

moves forward. 

 

What next for consumer foodservice? 

The lack of international tourists entering the country significantly impacted the hospitality 

industry in terms of lower number of customers as well as short supply of immigrant workers 

who traditionally help fill the labour gap in the foodservice industry. As Australia moves forward 

in terms of living with COVID-19 with the country moving past strict lockdowns and social 

distancing measures, international borders are set to reopen in 2022, and therefore consumer 

foodservice can expect the labour shortage in the market to gradually recover.  

However, shifts in consumption behaviour and business practices have led innovation around 

technology and delivery services. The further accelerated adoption of technology in foodservice 

such as QR codes, contactless ordering and loyalty programmes among others is expected as 

consumers become increasingly comfortable with these changes. Ranging from drone-delivery 

services to pivoting offerings, and meeting adequate staff requirements to keep operations 

running, consumer foodservice operators require agility to recover from the setback caused by 

the Delta and Omicron outbreaks of 2021. 

 

 

MARKET DATA 
 

Table 1 Units, Transactions and Value Sales in Consumer Foodservice 2016-2021 

 

 2016 2017 2018 2019 2020 2021 
 
Units 67,244.0 67,893.0 68,522.0 69,133.0 65,878.0 62,694.0 
Transactions (mn) 3,475.4 3,527.3 3,574.0 3,622.3 3,360.8 3,182.5 
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AUD million current 59,216.9 61,880.0 64,257.3 66,750.6 59,784.1 53,710.7 
    prices       
AUD million constant 59,216.9 60,697.3 61,846.9 63,228.2 56,153.8 49,215.0 
    prices       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 2 Units, Transactions and Value Sales in Consumer Foodservice: % Growth 
2016-2021 

 

% growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Units -4.8 -1.4 -6.8 
Transactions -5.3 -1.7 -8.4 
Value current prices -10.2 -1.9 -9.3 
Value constant prices -12.4 -3.6 -16.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 3 Consumer Foodservice by Independent vs Chained by Type: Units/Outlets 2021 

 

outlets 
 Independent Chained Total 
 
Cafés/Bars 11,120 2,852 13,972 
Full-Service Restaurants 20,938 347 21,285 
Limited-Service Restaurants 13,302 10,773 24,075 
Self-Service Cafeterias 14 10 24 
Street Stalls/Kiosks 3,006 332 3,338 
Consumer Foodservice by Type 48,380 14,314 62,694 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 4 Consumer Foodservice by Independent vs Chained: % Foodservice Value 
2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Chained Foodservice 27.3 27.0 26.2 25.9 28.5 30.5 
Independent Foodservice 72.7 73.0 73.8 74.1 71.5 69.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 5 Sales in Consumer Foodservice by Eat-In vs Delivery and To-Go: % 
Foodservice Value 2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Drive-Through 4.1 4.1 4.0 4.0 6.2 7.0 
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Eat-in 67.8 67.6 67.8 67.7 52.7 44.6 
Home Delivery 6.1 6.4 6.8 7.1 11.5 13.7 
Takeaway 22.1 21.8 21.4 21.2 29.7 34.6 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 6 Sales in Consumer Foodservice by Food vs Drink Split: % Foodservice Value 
2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Drink 45.8 46.2 46.7 47.0 42.1 41.7 
Food 54.2 53.8 53.3 53.0 57.9 58.3 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 7 Sales in Consumer Foodservice by Food vs Drink Split by Type: % Foodservice 
Value 2021 

 

% value analysis  
 Food Drink Total 
 
Cafés/Bars 24.0 76.0 100.0 
Full-Service Restaurants 84.7 15.3 100.0 
Limited-Service Restaurants 74.3 25.7 100.0 
Self-Service Cafeterias 87.9 12.1 100.0 
Street Stalls/Kiosks 54.7 45.3 100.0 
Consumer Foodservice by Type 58.3 41.7 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 8 Sales in Consumer Foodservice by Online/Offline Ordering: % Foodservice 
Value 2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Offline 89.8 88.9 87.5 84.6 76.6 71.6 
Online 10.2 11.1 12.5 15.4 23.4 28.4 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 9 Sales in Consumer Foodservice by Location: % Foodservice Value 2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Leisure 2.5 2.5 2.4 2.4 2.5 2.3 
Lodging 3.4 3.4 3.3 3.3 3.0 3.1 
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Retail 16.4 16.5 16.5 16.6 17.2 16.9 
Stand-Alone 73.4 73.4 73.4 73.3 73.3 73.7 
Travel 4.2 4.3 4.3 4.3 4.1 3.9 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 10 GBO Company Shares in Chained Consumer Foodservice: % Foodservice 
Value 2017-2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
McDonald's Corp 29.5 29.5 30.0 30.3 29.8 
Yum! Brands Inc 12.7 12.8 13.4 14.4 15.6 
Restaurant Brands 8.4 8.8 9.1 9.1 8.5 
    International Inc      
Domino's Pizza Inc 5.3 6.0 6.0 6.5 7.3 
Doctor's Associates Inc 6.2 5.5 4.9 4.5 4.8 
Craveable Brands Ltd 4.3 4.4 4.3 4.1 4.1 
Retail Food Group Ltd 3.7 3.4 2.7 2.3 2.3 
Guzman y Gomez Pty Ltd 1.0 1.2 1.5 1.9 2.2 
Minor International PCL 2.3 2.3 2.3 2.3 1.9 
Retail Zoo Pty Ltd 1.7 1.7 1.8 1.8 1.7 
Nando's Group Holdings 1.6 1.6 1.3 1.4 1.4 
    Ltd      
Zambrero Pty Ltd 1.0 1.0 1.1 1.2 1.3 
Grill'd Pty Ltd 1.3 1.3 1.3 1.3 1.3 
Seven & I Holdings Co Ltd 1.1 1.1 1.2 1.2 1.2 
Foodco Group Pty Ltd 1.4 1.2 1.2 1.1 1.0 
Rockpool Dining Group 0.4 0.7 1.1 1.0 0.9 
    Pty Ltd      
British Petroleum Co 0.9 0.9 0.9 0.8 0.8 
    Plc, The      
Coles Group Ltd - 0.9 0.9 0.9 0.8 
Caltex Australia Ltd 0.7 0.7 0.7 0.7 0.8 
Woolworths Group Ltd 0.7 0.7 0.7 0.7 0.7 
Zarraffa's Coffee Pty Ltd 0.8 0.9 0.9 0.7 0.7 
Hog's Breath Café 1.2 1.1 0.9 0.6 0.6 
    (Australia) Pty Ltd      
La Kaffa International 0.2 0.3 0.4 0.5 0.5 
    Co Ltd      
Inter IKEA Systems BV 0.4 0.4 0.4 0.4 0.4 
Sushi Sushi (Melbourne) 0.4 0.4 0.4 0.4 0.4 
    Pty Ltd      
Starbucks Corp 0.3 0.3 0.4 0.4 0.4 
Mad Mex International 0.4 0.4 0.4 0.4 0.4 
    Pty Ltd      
Schnitz Franchising Pty 0.4 0.4 0.4 0.4 0.4 
    Ltd      
Rolld Australia Pty Ltd 0.3 0.3 0.4 0.4 0.4 
Venga Pty Ltd 0.4 0.4 0.4 0.4 0.3 
Others 11.0 9.3 8.7 8.0 7.2 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 11 GBN Brand Shares in Chained Consumer Foodservice: % Foodservice Value 
2018-2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
McDonald's McDonald's Corp 26.8 27.3 27.6 27.0 
KFC Yum! Brands Inc 11.5 12.1 13.0 14.1 
Hungry Jack's Restaurant Brands 8.8 9.1 9.1 8.5 
 International Inc     
Domino's Pizza Domino's Pizza Inc 6.0 6.0 6.5 7.3 
Subway Doctor's Associates Inc 5.5 4.9 4.5 4.8 
McCafé McDonald's Corp 2.7 2.7 2.7 2.8 
Red Rooster Craveable Brands Ltd 2.9 2.8 2.6 2.5 
Guzman y Gomez Guzman y Gomez Pty Ltd 1.2 1.5 1.9 2.2 
The Coffee Club Minor International PCL 2.3 2.3 2.3 1.9 
Nando's Nando's Group Holdings Ltd 1.6 1.3 1.4 1.4 
Pizza Hut Yum! Brands Inc 1.2 1.2 1.3 1.3 
Oporto Craveable Brands Ltd 1.2 1.3 1.2 1.3 
Zambrero Zambrero Pty Ltd 1.0 1.1 1.2 1.3 
Grill'd Grill'd Pty Ltd 1.3 1.3 1.3 1.3 
7-Eleven Seven & I Holdings Co Ltd 1.1 1.2 1.2 1.2 
Boost Juice Retail Zoo Pty Ltd 1.1 1.2 1.2 1.1 
Gloria Jean's Coffees Retail Food Group Ltd 1.3 1.0 1.0 1.0 
Bavarian Bier Café Rockpool Dining Group 0.7 1.1 1.0 0.9 
 Pty Ltd     
Coles Express Coles Group Ltd 0.9 0.9 0.9 0.8 
Star Mart Caltex Australia Ltd 0.7 0.7 0.7 0.8 
Woolworths Petrol Woolworths Group Ltd 0.7 0.7 0.7 0.7 
Zarraffa's Coffee Zarraffa's Coffee Pty Ltd 0.9 0.9 0.7 0.7 
Muffin Break Foodco Group Pty Ltd 0.7 0.7 0.6 0.7 
Hog's Australia's Hog's Breath Café 1.1 0.9 0.6 0.6 
    Steakhouse (Australia) Pty Ltd     
Chatime La Kaffa International 0.3 0.4 0.5 0.5 
 Co Ltd     
Crust Gourmet Pizza Retail Food Group Ltd 0.5 0.5 0.4 0.4 
Ikea Restaurant Inter IKEA Systems BV 0.4 0.4 0.4 0.4 
Wild Bean Café British Petroleum Co 0.4 0.4 0.4 0.4 
 Plc, The     
Sushi Sushi Sushi Sushi (Melbourne) 0.4 0.4 0.4 0.4 
 Pty Ltd     
Starbucks Starbucks Corp 0.3 0.4 0.4 0.4 
Michel's Patisserie Retail Food Group Ltd 0.5 - - - 
Others  13.9 13.4 12.3 11.3 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 12 GBN Brand Shares in Chained Consumer Foodservice: Units/Outlets 2021 

 

  
Brand Global Brand Owner outlets 
 
Subway Doctor's Associates Inc 1,248.0 
McCafé McDonald's Corp 970.0 
McDonald's McDonald's Corp 970.0 
Coles Express Coles Group Ltd 700.0 
Domino's Pizza Domino's Pizza Inc 700.0 
7-Eleven Seven & I Holdings Co Ltd 700.0 
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KFC Yum! Brands Inc 650.0 
Woolworths Petrol Woolworths Group Ltd 540.0 
Star Mart Caltex Australia Ltd 520.0 
Hungry Jack's Restaurant Brands International Inc 440.0 
BP Connect/BP Express/BP Shop British Petroleum Co Plc, The 350.0 
Red Rooster Craveable Brands Ltd 345.0 
The Coffee Club Minor International PCL 296.0 
Pizza Hut Yum! Brands Inc 270.0 
Boost Juice Retail Zoo Pty Ltd 260.0 
IGA Metcash Ltd 254.0 
Muffin Break Foodco Group Pty Ltd 210.0 
Gloria Jean's Coffees Retail Food Group Ltd 204.0 
Zambrero Zambrero Pty Ltd 197.0 
Nando's Nando's Group Holdings Ltd 190.0 
Oporto Craveable Brands Ltd 160.0 
Wild Bean Café British Petroleum Co Plc, The 150.0 
On The Run On The Run Pty Ltd 145.0 
Grill'd Grill'd Pty Ltd 144.0 
Crust Gourmet Pizza Retail Food Group Ltd 140.0 
Sushi Sushi Sushi Sushi (Melbourne) Pty Ltd 140.0 
Guzman y Gomez Guzman y Gomez Pty Ltd 139.0 
Chatime La Kaffa International Co Ltd 126.0 
Donut King Retail Food Group Ltd 120.0 
Gong Cha Gong Cha (S) Pte Ltd 100.0 
Others  2,936.0 
Total  14,314.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 13 Forecast Units, Transactions and Value Sales in Consumer Foodservice 2021-
2026 

 

 2021 2022 2023 2024 2025 2026 
 
Units 62,694.0 64,264.0 65,779.0 67,091.0 68,330.0 69,593.0 
Transactions (mn) 3,182.5 3,318.6 3,445.0 3,563.5 3,681.6 3,801.6 
AUD million 53,710.7 56,737.6 59,367.7 61,734.0 64,098.0 66,503.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 14 Forecast Units, Transactions and Value Sales in Consumer Foodservice: % 
Growth 2021-2026 

 

% growth 
 2021/22 2021-26 CAGR 2021/26 Total 
 
Units 2.5 2.1 11.0 
Transactions 4.3 3.6 19.5 
Constant value 5.6 4.4 23.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 7 February 2022 
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Report closing date: 3 March 2022 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2021 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources Australian Bureau of Statistics 

Trade Associations Australasian Association of Convenience 

Stores (AACS) 

 Australian Food & Grocery Council (AFGC) 

 Franchise Council of Australia 

 Franchise Systems Group 

 Restaurant & Catering Industry Association 

Trade Press ABC News 

 Australian Financial Review 

 Australian Food News 

 B&T Magazine 

 Business Franchise Australia 

 Business News 

 Business Review Weekly 

 Business Spectator 

 C-store 

 DynamicBusiness.com.au 

 Food & Hospitality Group 

 Forbes 

 Franchise Business 

 Franchise Magazine 

 Herald Sun 

 Hospitality Magazine 

 Inside Retailing 

 InsideRetail 

 Marketing Interactive 
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 QSR Media 

 Smart Co 

 Startup Smart 

 Sydney Morning Herald 

 The Advertiser 

 The Age 

 The Shout 

Company Sources 7-Eleven Stores Pty Ltd 

 Aktiv Brands Pty Ltd 

 Ali Baba Lebanese Cuisine Pty Ltd 

 Allied Brands Ltd 

 Banjo's 

 Baskin-Robbins Australia 

 BB's Café 

 Boost Juice Bars Pty Ltd 

 BP Australia Pty Ltd 

 Bubba Pizza 

 Burger Edge Pty Ltd 

 Caltex Australia Petroleum Pty Ltd 

 Canberra Times 

 Cantarella Bros Pty Ltd 

 Capercorp Pty Ltd 

 Cappuccino Xpress 

 Chicken Express Systems Pty Ltd 

 Chooks Fresh & Tasty 

 Cinnabon LLC 

 City Convenience 

 CMO 

 Coffee Club Pty Ltd, The 

 Coffee Emporium, The 

 Coles Group Ltd 

 Collins Foods Group Pty Ltd 

 Collins Foods Ltd 

 Competitive Foods Australia Ltd 
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 Cookie Man Pty Ltd 

 Cookies Australia Pty Ltd 

 Country Fried Chicken Ltd 

 Croissant Express 

 Cupcake Bakery 

 Dairy Bell Ice Cream Pty Ltd 

 DCM Coffee & Donuts Pty Ltd 

 Deliveroo 

 Detour Espresso Bar 

 Dimmi 

 Dôme Coffees Australia Pty Ltd 

 Domino's Pizza Enterprises Ltd 

 Domino's Pizza Inc 

 Doughnut Time 

 Eagle Boys Dial-A-Pizza Australia Pty Ltd 

 Fasta Pasta Pty Ltd 

 Ferrier Hodgson 

 Fine Food Australia 

 Flakey Jake's Franchising Pty Ltd 

 Food & Drink Business 

 Foodco Group Pty Ltd 

 Foodnavigator-asia 

 Foodora 

 Franchise Food Co 

 Future Food 

 Future Food Australia 

 Gloria Jean's Gourmet Coffee Pty Ltd 

 Grill'd Pty Ltd 

 Hans Café Pty Ltd 

 Hard Rock Café Pty Ltd 

 Healthy Habits Australia Pty Ltd 

 Hog's Breath Café (Australia) Pty Ltd 

 Hokka Hokka Franchise Pty Ltd 

 Hudsons Coffee (Emirates Leisure Retail) 
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 Hungry Jack's Pty Ltd 

 Iku Wholefoods 

 Jesters 

 Jireh International Pty Ltd 

 Juice & Smoothie Bar Consulting 

 Kebab Co 

 Kentucky Fried Chicken Corp 

 Krispy Kreme Australia Pty Ltd 

 Krispy Kreme Doughnut Corp 

 Krispy Kreme Inc 

 Landmara Pty Ltd 

 Lucky 7 

 Marley Spoon 

 McDonald's Australia Ltd 

 McDonald's Corp 

 Metcash Ltd 

 Moochi Operations Pty Ltd 

 Mr Whippy Pty Ltd 

 Muffin Break PT 

 Nando's Australia Pty Ltd 

 New Zealand Natural Pty Ltd 

 News.com.au 

 NightOwl Convenience 

 Noodle Box 

 Oporto Portuguese Style Chicken Pty Ltd 

 Outback Jacks Bar & Grill 

 Outback Steakhouse of Australia Pty Ltd 

 Pacific Retail Management Pty Ltd 

 PappaRich Australia Pty Ltd 

 Pie Face Pty Ltd 

 Pizza Haven Australia Pty Ltd 

 PNF Management Pty Ltd 

 Puffy Cookie Puff 

 QSRH 
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 Queensland Business Review 

 Quick Service Restaurant Holdings Pty Ltd 

 Red Rooster 

 Restaurant Brands Australia Pty Ltd 

 Restaurant Brands International 

 Restaurant Food Group 

 Retail Food Group Ltd 

 Rolld 

 Salsas Fresh Mex Grill 

 Souvlaki 

 Spar Australia Ltd 

 ST Group Food Industries Holdings Ltd 

 Starbucks Corp 

 Strasburger Enterprises (Properties) Pty Ltd 

 Subway Systems Australia Pty Ltd 

 Sumo Salad (Franchising) Pty Ltd 

 Sushi Sushi 

 Sushi World Oy 

 Taco Bill Mexican Restaurants Pty Ltd 

 Tayble 

 Theobroma Chocolate Lounge Pty Ltd 

 Toby's Estate Coffee Pty Ltd 

 Tourism Australia 

 Trios Pty Ltd 

 Uncle Tony's Kebabs Pty Ltd 

 Urban Purveyor 

 Wagamama (Australia) Pty Ltd 

 Wendy's International Inc 

 Wesfarmers Ltd 

 Woolworths Ltd 

 Xpresso Coffee (Aust) Pty Ltd 

 Yum! Brands Inc 

 Zarraffa's Coffee Pty Ltd 

Other Sources 10 Daily 
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 Australian Packaging Covenant 

 Business Insider Australia 

 Commercial Real Estate 

 Goodfood AU 

 Yahoo Finance 

Source: Euromonitor International 
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CAFÉS/BARS IN AUSTRALIA - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales fall by 13% in current terms in 2021 to AUD19.4 billion, whilst outlet 

numbers decrease by 6% to 13,972 

▪ Specialist coffee and tea shops is the best performing category in 2021, with foodservice 

value sales still decreasing by 7% in current terms to AUD1.8 billion 

▪ McDonald’s Australia Ltd is the leading player in 2021, with a foodservice value share of 2% 

▪ Foodservice value sales are set to rise at a current value CAGR of 8% (2021 constant value 

CAGR of 6%) over the forecast period to AUD28.6 billion, whilst the number of outlets is 

expected to rise at a CAGR of 3% to 15,797 

 

 

2021 DEVELOPMENTS 
 

Severe disruptions for bars/pubs in light of strict rules 

Bars/pubs experienced the sudden and severe impact of the pandemic with a drastic decline 

in the number of consumers and subsequent declines in business in 2021, with many operators 

finding it difficult to adapt to takeaway and delivery channels due to alcohol service being one of 

their key offerings. In comparison, cafés were more successful in quickly pivoting to offer 

takeaway and food delivery solutions without suffering significant losses. Strict rules around 

dancing and singing, in addition to limited seating, took away from the jovial atmosphere of 

bars/pubs, resulting in many independent outlets struggling, especially during the lockdowns 

following the Delta outbreak in 2021. 

 

New styles of service to engage consumers 

Following the pandemic, specialist coffee shops started to take a new approach and offer 

different services to consumers, introducing more expansive menus to engage and excite 

consumers. A unique process of freezing whole coffee beans has been gaining in popularity as 

it allows local café baristas to maintain the quality of the coffee for longer. Players such as ONA 

Coffee in Sydney and Toby Estate’s Freezus are some examples of the trend. Local consumers 

are becoming increasingly educated about the coffee culture in Australia and are willing to 

spend on brands that ensure that the coffee experience is unique. 

 

Safety is the first priority for health of consumers and employees 

Cafés have had to take additional measures to ensure safety while returning to business with 

café owners using disposable and wooden cutlery to avoid risks related to handling and sharing 

of utensils in public spaces. Although sustainability issues remain a key concern for businesses 

and employees, due to risk of spreading infections, cafés were forced to halt usage of reusable 

keep cups during the pandemic and consumers were encouraged to make cashless payments. 

As Australia reverts back to business as normal, the shift in payment preferences is likely to 

bring about long-term change in consumer behaviour as they increasingly prefer digital modes 

of payment for safety and convenience. 
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PROSPECTS AND OPPORTUNITIES 
 

Consumers search for sustainably-sourced and manufactured products 

Conscious consumers are making mindful choices and careful purchasing decisions, 

especially post-pandemic, due to concerns about their impact on the environment. The concept 

of sustainability is evolving as Australians are opting for choices that are deemed to be better for 

the community by supporting producers that have strong ethical and sustainable practices. As it 

becomes increasingly essential for companies to redefine their roles in communities, The Coffee 

Club is incorporating sustainable business practices across its supply chain. The chained café is 

ensuring that its food products are ethically sourced, ranging from cage-free Australian eggs, 

locally-roasted coffee to RSPCA-approved chickens, as well as participating in the Simply Cups 

upcycling programme. 

 

Digital strategies and technology to boost growth 

Building digital capabilities became fundamental for cafés as channels other than dining-in 

became increasingly popular, with consumers highly concerned about safety and protecting 

themselves from the virus. Partnerships with third party delivery services such as Uber Eats and 

Menulog became essential for cafés to establish a wider reach to meet consumer demand. In 

addition to utilising regular app delivery services, chained operator Banjo’s Bakery Cafe 

relaunched its app to offer consumers a seamless user experience by prioritising convenience 

and modernisation. 

 

Opportunities for growth presented by the charm of bubble tea 

As consumers seek new food experiences, the bubble tea market in Australia witnessed 

strong growth as multiple brands introduced creative reinventions of the traditional “boba” drink 

to appeal to a new generation of Australians. Bubble tea has been able to excite local 

consumers as its customisable nature resonates well with them, as it allows them to personalise 

their drinks and customise with fresh ingredients, reduced sugar and non-dairy alternatives 

among other options. Players have been exploring premium bubble tea options with brands 

such as Gotcha offering premium, made-to-order fresh tea as well as holiday-inspired seasonal 

limited-edition drinks to spur consumer demand. 

 

 

CATEGORY DATA 
 

Table 15 Cafés/Bars by Category: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
- Bars/Pubs 3,847 3,930 4,032 4,137 3,888 3,534 
-- Chained Bars/Pubs 13 12 20 31 31 31 
-- Independent Bars/Pubs 3,834 3,918 4,012 4,106 3,857 3,503 
- Cafés 7,638 7,739 7,784 7,853 7,280 6,801 
-- Chained Cafés 709 713 674 665 624 591 
-- Independent Cafés 6,929 7,026 7,110 7,188 6,656 6,210 
- Juice/Smoothie Bars 517 549 614 687 702 703 
-- Chained Juice/ 448 479 543 615 633 638 
    Smoothie Bars       
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-- Independent Juice/ 69 70 71 72 69 65 
    Smoothie Bars       
- Specialist Coffee and 2,904 2,975 3,122 3,105 2,927 2,934 
    Tea Shops       
-- Chained Specialist 1,479 1,525 1,561 1,555 1,497 1,592 
    Coffee and Tea Shops       
-- Independent 1,425 1,450 1,561 1,550 1,430 1,342 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 2,649 2,729 2,798 2,866 2,785 2,852 
- Independent Cafés/Bars 12,257 12,464 12,754 12,916 12,012 11,120 
Cafés/Bars 14,906 15,193 15,552 15,782 14,797 13,972 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 16 Sales in Cafés/Bars by Category: Number of Transactions 2016-2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
- Bars/Pubs 298,601.0 305,678.2 314,794.7 324,886.4 277,290.7 252,895.1 
-- Chained Bars/Pubs 1,687.8 1,570.7 2,617.8 4,129.7 3,678.7 3,607.2 
-- Independent Bars/Pubs 296,913.3 304,107.5 312,176.9 320,756.8 273,612.0 249,287.9 
- Cafés 273,325.4 276,457.3 277,739.6 281,055.5 257,432.5 235,212.1 
-- Chained Cafés 40,394.7 39,957.3 37,091.3 35,968.4 32,687.7 26,087.1 
-- Independent Cafés 232,930.8 236,500.1 240,648.4 245,087.0 224,744.8 209,125.0 
- Juice/Smoothie Bars 38,371.9 38,728.4 44,042.1 50,059.0 49,201.4 47,330.1 
-- Chained Juice/ 34,478.5 34,771.2 39,944.9 45,811.6 45,379.9 43,938.1 
    Smoothie Bars       
-- Independent Juice/ 3,893.4 3,957.2 4,097.2 4,247.4 3,821.6 3,392.0 
    Smoothie Bars       
- Specialist Coffee and 219,224.8 225,992.8 236,692.5 228,437.6 211,902.6 204,832.5 
    Tea Shops       
-- Chained Specialist 112,026.2 115,471.0 118,346.3 114,218.8 106,387.3 105,057.8 
    Coffee and Tea Shops       
-- Independent 107,198.6 110,521.8 118,346.3 114,218.8 105,515.3 99,774.6 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 188,587.1 191,770.1 198,000.2 200,128.5 188,133.6 178,690.3 
- Independent Cafés/Bars 640,936.1 655,086.6 675,268.8 684,310.0 607,693.7 561,579.6 
Cafés/Bars 829,523.2 846,856.7 873,269.0 884,438.5 795,827.3 740,269.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 17 Sales in Cafés/Bars by Category: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
- Bars/Pubs 15,569.9 16,674.1 17,978.4 19,274.3 16,324.7 13,972.9 
-- Chained Bars/Pubs 74.8 71.2 118.6 189.7 172.7 155.3 
-- Independent Bars/Pubs 15,495.2 16,602.9 17,859.9 19,084.6 16,152.1 13,817.6 
- Cafés 3,570.2 3,705.0 3,808.6 3,929.8 3,605.8 3,296.6 
-- Chained Cafés 647.7 662.1 635.1 640.4 601.5 491.0 
-- Independent Cafés 2,922.5 3,042.9 3,173.5 3,289.4 3,004.3 2,805.6 
- Juice/Smoothie Bars 282.3 290.0 328.9 375.5 371.4 340.6 
-- Chained Juice/ 255.6 261.9 299.4 344.7 344.4 316.3 
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    Smoothie Bars       
-- Independent Juice/ 26.7 28.1 29.5 30.8 27.0 24.2 
    Smoothie Bars       
- Specialist Coffee and 1,957.6 2,119.3 2,164.1 2,132.6 1,932.4 1,789.6 
    Tea Shops       
-- Chained Specialist 977.6 1,049.4 1,082.1 1,066.3 995.2 945.1 
    Coffee and Tea Shops       
-- Independent 980.0 1,069.9 1,082.1 1,066.3 937.2 844.5 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 1,955.6 2,044.6 2,135.1 2,241.2 2,113.7 1,907.8 
- Independent Cafés/Bars 19,424.4 20,743.8 22,145.0 23,471.1 20,120.6 17,491.9 
Cafés/Bars 21,380.0 22,788.4 24,280.1 25,712.3 22,234.3 19,399.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 18 Cafés/Bars by Category: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Bars/Pubs -9.1 -1.7 -8.1 
-- Chained Bars/Pubs 0.0 19.0 138.5 
-- Independent Bars/Pubs -9.2 -1.8 -8.6 
- Cafés -6.6 -2.3 -11.0 
-- Chained Cafés -5.3 -3.6 -16.6 
-- Independent Cafés -6.7 -2.2 -10.4 
- Juice/Smoothie Bars 0.1 6.3 36.0 
-- Chained Juice/Smoothie Bars 0.8 7.3 42.4 
-- Independent Juice/Smoothie Bars -5.8 -1.2 -5.8 
- Specialist Coffee and Tea Shops 0.2 0.2 1.0 
-- Chained Specialist Coffee and Tea 6.3 1.5 7.6 
    Shops    
-- Independent Specialist Coffee and -6.2 -1.2 -5.8 
    Tea Shops    
- Chained Cafés/Bars 2.4 1.5 7.7 
- Independent Cafés/Bars -7.4 -1.9 -9.3 
Cafés/Bars -5.6 -1.3 -6.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 19 Sales in Cafés/Bars by Category: % Transaction Growth 2016-2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Bars/Pubs -8.8 -3.3 -15.3 
-- Chained Bars/Pubs -1.9 16.4 113.7 
-- Independent Bars/Pubs -8.9 -3.4 -16.0 
- Cafés -8.6 -3.0 -13.9 
-- Chained Cafés -20.2 -8.4 -35.4 
-- Independent Cafés -6.9 -2.1 -10.2 
- Juice/Smoothie Bars -3.8 4.3 23.3 
-- Chained Juice/Smoothie Bars -3.2 5.0 27.4 
-- Independent Juice/Smoothie Bars -11.2 -2.7 -12.9 
- Specialist Coffee and Tea Shops -3.3 -1.3 -6.6 
-- Chained Specialist Coffee and Tea -1.2 -1.3 -6.2 
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    Shops    
-- Independent Specialist Coffee and -5.4 -1.4 -6.9 
    Tea Shops    
- Chained Cafés/Bars -5.0 -1.1 -5.2 
- Independent Cafés/Bars -7.6 -2.6 -12.4 
Cafés/Bars -7.0 -2.3 -10.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 20 Sales in Cafés/Bars by Category: % Foodservice Value Growth 2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Bars/Pubs -14.4 -2.1 -10.3 
-- Chained Bars/Pubs -10.0 15.8 107.8 
-- Independent Bars/Pubs -14.5 -2.3 -10.8 
- Cafés -8.6 -1.6 -7.7 
-- Chained Cafés -18.4 -5.4 -24.2 
-- Independent Cafés -6.6 -0.8 -4.0 
- Juice/Smoothie Bars -8.3 3.8 20.6 
-- Chained Juice/Smoothie Bars -8.2 4.4 23.8 
-- Independent Juice/Smoothie Bars -10.4 -1.9 -9.2 
- Specialist Coffee and Tea Shops -7.4 -1.8 -8.6 
-- Chained Specialist Coffee and Tea -5.0 -0.7 -3.3 
    Shops    
-- Independent Specialist Coffee and -9.9 -2.9 -13.8 
    Tea Shops    
- Chained Cafés/Bars -9.7 -0.5 -2.4 
- Independent Cafés/Bars -13.1 -2.1 -9.9 
Cafés/Bars -12.7 -1.9 -9.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 21 GBO Company Shares in Chained Cafés/Bars: % Foodservice Value 2017-
2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
McDonald's Corp 21.8 21.2 21.0 22.1 24.1 
Minor International PCL 19.2 18.0 17.9 18.3 16.4 
Retail Zoo Pty Ltd 10.9 10.9 11.0 11.3 11.1 
Retail Food Group Ltd 16.3 14.8 11.5 10.6 11.0 
Rockpool Dining Group 3.5 5.6 8.5 8.2 8.1 
    Pty Ltd      
Zarraffa's Coffee Pty Ltd 6.4 6.9 7.0 5.7 5.7 
La Kaffa International 1.9 2.4 3.3 3.7 3.9 
    Co Ltd      
British Petroleum Co 3.4 3.5 3.3 3.4 3.6 
    Plc, The      
Starbucks Corp 2.8 2.7 3.1 3.3 3.5 
Foodco Group Pty Ltd 4.8 4.4 3.9 3.7 2.9 
Dôme Coffees Australia 3.0 2.9 2.6 2.7 2.5 
    Pty Ltd      
Top Juice Pty Ltd 1.5 2.1 2.1 2.1 2.2 
Banjo's Corp Pty Ltd 1.1 1.1 1.1 1.3 1.3 
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Emirates Group Plc 1.6 1.7 1.4 1.3 1.1 
Coffee Emporium Pty 0.6 0.6 0.8 0.9 0.9 
    Ltd, The      
Coffee Guru Pty Ltd 0.8 0.8 0.8 0.6 0.7 
Gong Cha (S) Pte Ltd 0.3 0.3 0.5 0.5 0.5 
OCOCO International Co 0.1 0.1 0.2 0.3 0.3 
    Ltd      
Dryandra Pty Ltd 0.2 0.2 0.1 0.1 0.1 
Sharetea Ltd 0.1 0.1 0.1 0.1 0.1 
Jireh International Pty - - - - - 
    Ltd      
Easy Way Co Ltd - - - - - 
Aromas (Franchising) - - - - - 
    Pty Ltd      
Urban Purveyor Group - - - - - 
    Pty Ltd      
Royal Tea Taiwan Co Ltd - - - - - 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 22 GBN Brand Shares in Chained Cafés/Bars: % Foodservice Value 2018-2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
McCafé McDonald's Corp 21.2 21.0 22.1 24.1 
The Coffee Club Minor International PCL 18.0 17.9 18.3 16.4 
Boost Juice Retail Zoo Pty Ltd 9.0 9.3 9.7 9.6 
Gloria Jean's Coffees Retail Food Group Ltd 10.1 7.4 8.0 8.4 
Bavarian Bier Café Rockpool Dining Group 5.6 8.5 8.2 8.1 
 Pty Ltd     
Zarraffa's Coffee Zarraffa's Coffee Pty Ltd 6.9 7.0 5.7 5.7 
Chatime La Kaffa International 2.4 3.3 3.7 3.9 
 Co Ltd     
Wild Bean Café British Petroleum Co 3.5 3.3 3.4 3.6 
 Plc, The     
Starbucks Starbucks Corp 2.7 3.1 3.3 3.5 
Jamaica Blue Foodco Group Pty Ltd 4.4 3.9 3.7 2.9 
Michel's Retail Food Group Ltd - 3.1 2.6 2.6 
Dôme Dôme Coffees Australia 2.9 2.6 2.7 2.5 
 Pty Ltd     
Top Juice Top Juice Pty Ltd 2.1 2.1 2.1 2.2 
Cibo Espresso Retail Zoo Pty Ltd 1.8 1.7 1.6 1.5 
Banjo's Bakery Cafe Banjo's Corp Pty Ltd 1.1 1.1 1.3 1.3 
Hudsons Coffee Emirates Group Plc 1.7 1.4 1.3 1.1 
The Coffee Emporium Coffee Emporium Pty 0.6 0.8 0.9 0.9 
 Ltd, The     
Coffee Guru Coffee Guru Pty Ltd 0.8 0.8 0.6 0.7 
Gong Cha Gong Cha (S) Pte Ltd 0.3 0.5 0.5 0.5 
CoCo Fresh Tea & OCOCO International Co 0.1 0.2 0.3 0.3 
    Juice Ltd     
Aroma Café Dryandra Pty Ltd 0.2 0.1 0.1 0.1 
Sharetea Sharetea Ltd 0.1 0.1 0.1 0.1 
BB's Café Retail Food Group Ltd 1.1 1.0 - - 
Michel's Patisserie Retail Food Group Ltd 3.6 - - - 
Aromas Aromas (Franchising) - - - - 
 Pty Ltd     
Easy Way Easy Way Co Ltd - - - - 
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Gloria Jean's Coffees Jireh International Pty - - - - 
 Ltd     
Esquires Coffee Retail Food Group Ltd - - - - 
Gong Cha Royal Tea Taiwan Co Ltd - - - - 
Bavarian Bier Café Urban Purveyor Group - - - - 
 Pty Ltd     
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 23 Forecast Cafés/Bars by Category: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
- Bars/Pubs 3,534 3,724 3,864 3,968 4,088 4,213 
-- Chained Bars/Pubs 31 32 34 36 39 42 
-- Independent Bars/Pubs 3,503 3,692 3,830 3,932 4,049 4,171 
- Cafés 6,801 6,948 7,099 7,246 7,370 7,489 
-- Chained Cafés 591 609 619 626 633 640 
-- Independent Cafés 6,210 6,339 6,480 6,620 6,737 6,849 
- Juice/Smoothie Bars 703 718 745 780 825 872 
-- Chained Juice/ 638 651 675 707 749 793 
    Smoothie Bars       
-- Independent Juice/ 65 67 70 73 76 79 
    Smoothie Bars       
- Specialist Coffee and 2,934 2,998 3,060 3,115 3,170 3,223 
    Tea Shops       
-- Chained Specialist 1,592 1,636 1,672 1,692 1,710 1,727 
    Coffee and Tea Shops       
-- Independent 1,342 1,362 1,388 1,423 1,460 1,496 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 2,852 2,928 3,000 3,061 3,131 3,202 
- Independent Cafés/Bars 11,120 11,460 11,768 12,048 12,322 12,595 
Cafés/Bars 13,972 14,388 14,768 15,109 15,453 15,797 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 24 Forecast Sales in Cafés/Bars by Category: Number of Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
- Bars/Pubs 252,895.1 270,182.7 283,915.5 295,241.4 306,782.7 319,090.6 
-- Chained Bars/Pubs 3,607.2 3,803.1 4,103.2 4,508.2 4,972.5 5,479.7 
-- Independent Bars/Pubs 249,287.9 266,379.6 279,812.3 290,733.2 301,810.2 313,610.9 
- Cafés 235,212.1 247,276.4 257,136.0 265,272.6 272,848.9 281,169.1 
-- Chained Cafés 26,087.1 26,211.9 26,333.2 26,441.9 26,519.0 26,611.8 
-- Independent Cafés 209,125.0 221,064.6 230,802.8 238,830.6 246,329.9 254,557.3 
- Juice/Smoothie Bars 47,330.1 49,134.5 51,163.2 53,293.3 55,737.0 58,182.8 
-- Chained Juice/ 43,938.1 45,502.3 47,281.5 49,153.8 51,331.3 53,502.6 
    Smoothie Bars       
-- Independent Juice/ 3,392.0 3,632.2 3,881.8 4,139.5 4,405.7 4,680.2 
    Smoothie Bars       
- Specialist Coffee and 204,832.5 210,653.5 217,203.5 224,363.5 232,009.5 239,598.0 
    Tea Shops       
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-- Chained Specialist 105,057.8 109,123.6 113,117.5 117,087.9 120,998.7 124,870.6 
    Coffee and Tea Shops       
-- Independent 99,774.6 101,529.9 104,086.0 107,275.6 111,010.8 114,727.4 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 178,690.3 184,640.9 190,835.3 197,191.8 203,821.4 210,464.7 
- Independent Cafés/Bars 561,579.6 592,606.3 618,582.9 640,979.0 663,556.6 687,575.9 
Cafés/Bars 740,269.9 777,247.2 809,418.3 838,170.8 867,378.0 898,040.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 25 Forecast Sales in Cafés/Bars by Category: Foodservice Value 2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
- Bars/Pubs 13,972.9 15,224.0 16,237.4 17,108.4 18,001.6 18,946.8 
-- Chained Bars/Pubs 155.3 167.0 177.2 188.8 202.8 217.5 
-- Independent Bars/Pubs 13,817.6 15,057.1 16,060.2 16,919.7 17,798.8 18,729.4 
- Cafés 3,296.6 3,447.6 3,597.6 3,742.3 3,882.8 4,021.6 
-- Chained Cafés 491.0 509.4 526.8 542.7 558.1 573.5 
-- Independent Cafés 2,805.6 2,938.1 3,070.8 3,199.6 3,324.7 3,448.1 
- Juice/Smoothie Bars 340.6 356.8 379.8 410.5 449.0 490.7 
-- Chained Juice/ 316.3 331.1 352.8 382.3 419.7 460.3 
    Smoothie Bars       
-- Independent Juice/ 24.2 25.6 27.1 28.2 29.3 30.4 
    Smoothie Bars       
- Specialist Coffee and 1,789.6 1,851.8 1,905.2 1,956.9 2,009.8 2,059.3 
    Tea Shops       
-- Chained Specialist 945.1 991.9 1,024.5 1,053.3 1,081.1 1,107.6 
    Coffee and Tea Shops       
-- Independent 844.5 859.9 880.7 903.6 928.7 951.8 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 1,907.8 1,999.4 2,081.3 2,167.1 2,261.8 2,358.8 
- Independent Cafés/Bars 17,491.9 18,880.8 20,038.7 21,051.0 22,081.5 23,159.7 
Cafés/Bars 19,399.6 20,880.2 22,120.0 23,218.1 24,343.3 25,518.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 26 Forecast Cafés/Bars by Category: % Units/Outlets Growth 2021-2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Bars/Pubs 5.4 3.6 19.2 
-- Chained Bars/Pubs 3.2 6.3 35.5 
-- Independent Bars/Pubs 5.4 3.6 19.1 
- Cafés 2.2 1.9 10.1 
-- Chained Cafés 3.0 1.6 8.3 
-- Independent Cafés 2.1 2.0 10.3 
- Juice/Smoothie Bars 2.1 4.4 24.0 
-- Chained Juice/Smoothie Bars 2.0 4.4 24.3 
-- Independent Juice/Smoothie Bars 3.1 4.0 21.5 
- Specialist Coffee and Tea Shops 2.2 1.9 9.9 
-- Chained Specialist Coffee and Tea 2.8 1.6 8.5 
    Shops    
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-- Independent Specialist Coffee and 1.5 2.2 11.5 
    Tea Shops    
- Chained Cafés/Bars 2.7 2.3 12.3 
- Independent Cafés/Bars 3.1 2.5 13.3 
Cafés/Bars 3.0 2.5 13.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 27 Forecast Sales in Cafés/Bars by Category: % Transaction Growth 2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Bars/Pubs 6.8 4.8 26.2 
-- Chained Bars/Pubs 5.4 8.7 51.9 
-- Independent Bars/Pubs 6.9 4.7 25.8 
- Cafés 5.1 3.6 19.5 
-- Chained Cafés 0.5 0.4 2.0 
-- Independent Cafés 5.7 4.0 21.7 
- Juice/Smoothie Bars 3.8 4.2 22.9 
-- Chained Juice/Smoothie Bars 3.6 4.0 21.8 
-- Independent Juice/Smoothie Bars 7.1 6.6 38.0 
- Specialist Coffee and Tea Shops 2.8 3.2 17.0 
-- Chained Specialist Coffee and Tea 3.9 3.5 18.9 
    Shops    
-- Independent Specialist Coffee and 1.8 2.8 15.0 
    Tea Shops    
- Chained Cafés/Bars 3.3 3.3 17.8 
- Independent Cafés/Bars 5.5 4.1 22.4 
Cafés/Bars 5.0 3.9 21.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 28 Forecast Sales in Cafés/Bars by Category: % Foodservice Value Growth 2021-
2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Bars/Pubs 9.0 6.3 35.6 
-- Chained Bars/Pubs 7.5 7.0 40.0 
-- Independent Bars/Pubs 9.0 6.3 35.5 
- Cafés 4.6 4.1 22.0 
-- Chained Cafés 3.8 3.2 16.8 
-- Independent Cafés 4.7 4.2 22.9 
- Juice/Smoothie Bars 4.8 7.6 44.1 
-- Chained Juice/Smoothie Bars 4.7 7.8 45.5 
-- Independent Juice/Smoothie Bars 5.7 4.7 25.5 
- Specialist Coffee and Tea Shops 3.5 2.8 15.1 
-- Chained Specialist Coffee and Tea 5.0 3.2 17.2 
    Shops    
-- Independent Specialist Coffee and 1.8 2.4 12.7 
    Tea Shops    
- Chained Cafés/Bars 4.8 4.3 23.6 
- Independent Cafés/Bars 7.9 5.8 32.4 
Cafés/Bars 7.6 5.6 31.5 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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FULL-SERVICE RESTAURANTS IN 
AUSTRALIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales fall by 15% in current terms in 2021 to AUD12.5 billion, whilst outlet 

numbers decrease by 6% to 21,285 

▪ European full-service restaurants is the best performing category in 2021, with foodservice 

value sales still decreasing by 11% in current terms to AUD2.5 billion 

▪ Hog’s Breath Café (Australia) Pty Ltd is the leading player in 2021, with a foodservice value 

share of 1% 

▪ Foodservice value sales are set to grow at a current value CAGR of 6% (2021 constant value 

CAGR of 3%) over the forecast period to AUD16.4 billion, whilst the number of outlets is 

expected to grow at a CAGR of 2% to 23,521 

 

 

2021 DEVELOPMENTS 
 

Iconic brand Sizzler ceases operations as Australian foodservice 
evolves 

The pandemic pushed steep declines for full-service restaurants that did not have sufficient 

digital capabilities to ensure home deliveries and takeaway services after the Delta outbreak in 

2021. The pandemic also brought about shifts in consumer behaviour as Australians 

increasingly avoided public eateries over safety concerns and fear of contracting the virus. 

Iconic North American full-service restaurant chain Sizzler closed all of its remaining restaurants 

in Australia, causing significant staff redundancies. As the dining landscape evolved in Australia 

with growing affinity towards flavour combinations and Asian cuisine, Sizzler’s relevance was 

already dwindling, but the pandemic finally forced the business to close as the self-service buffet 

salads proved to work against the chain as consumers avoided food that would potentially have 

increased exposure. 

 

Labour shortage causes crisis for businesses 

The new value equation is expected to heighten as Australia expects to see polarisation in 

consumer demands and needs. Foodservice businesses catering for consumers wanting to 

indulge in fine dining experiences are likely to expect a sturdier recovery as the consumer base 

is less sensitive to financial crisis. At the other end of the spectrum, foodservice outlets offering 

economy options are also expected to witness an uptick as consumers with budgetary 

restrictions are expected to search for value. The shift towards more affordable alternatives 

such as limited-service restaurants have been noticeable as consumers flocked to the latter 

channel in search of comfort food at economical prices. Additionally, the majority of foodservice 

businesses in 2021 suffered massively due to staff shortages and struggled to retain existing 

employees. As international borders were closed for foreign nationals such as working holiday 

visa holders and students, foodservice was impacted significantly. The unprecedented lack of 

migrant labour as well as shortage of skilled chefs in restaurants caused obstacles for 

foodservice outlets hoping to repair the financial damage endured during COVID-19 lockdowns 

of 2020 as well as 2021. 
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Bold flavours and unique combinations stir consumer excitement 

Flavour innovations and brand collaborations continue to fuel growth and interest around 

foodservice despite consumers growing mindful of health concerns. Lockdown restrictions 

forced Australian households to prepare their own meals instead of eating out, leading to the 

rise in choice of comfort food for many. As consumers were restricted in terms of choice, they 

sought moments of escape and indulgence from their food choices and options. This 

encouraged brands to collaborate and launch unique combinations and special flavours to 

excite consumers such as chained Asian full-service restaurant PappaRich, which reintroduced 

its Nasi Lemak burger. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Online solutions for foodservice operators 

COVID-19 brought about long-term shifts in consumer habits such as cooking more often at 

home, takeaway from foodservice restaurants and avoiding places with a high concentration of 

people. Multiple top chefs operating fine dining services across Australia shifted to limited 

menus and providing drive-through, takeaway services or switching the focus to a home meal 

service to maintain agile business operations. Digital solutions to ensure local businesses can 

stay afloat have led to online marketplaces such as Chefprep, where customers can select 

different dishes from multiple restaurants in a single transaction and then have them delivered to 

their homes. 

 

Sustainability practices to minimise waste growing as A priority 

The ethical food movement, which is already significant in parts of Australia, is set to further 

expand over the forecast period as consumers grow increasingly conscious of their choices. 

Sustainable and fair trade food movements are expanding and now extend well beyond their 

previously niche appeal. Government bodies such as the Environment Protection Authority in 

New South Wales, which operates the programme Bin Trim, aim to provide businesses with 

greater support to recycle and waste less. Therefore, full-service players still have plenty of 

scope to grow and improve their sourcing, a trend likely to gather further momentum over the 

forecast period. 

 

Improving sales likely as Australia reopens international borders 

Many operators of full-service restaurants have adapted their strategies to include delivery 

and takeaway services, enabling them to remain open. Additionally, the majority of foodservice 

businesses in 2021 suffered massively due to staff shortages and struggled to retain existing 

staff. As international borders were closed for foreign nationals such as working holiday visa 

holders and students, foodservice was impacted significantly. The unprecedented lack of 

migrant labour as well as shortage of skilled chefs in restaurants caused obstacles for 

foodservice outlets hoping to repair the financial damage endured during COVID-19 lockdowns 

of 2020 and 2021. However, while unlikely to fully recover to pre-pandemic levels by the end of 

the forecast period in value sales terms (at constant 2021 prices), full-service restaurants will 

see a gradual improvement from 2022 onwards, as Australia reopens its international borders 

after two years. 
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CATEGORY DATA 
 

Table 29 Full-Service Restaurants by Category: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
-- Asian Full-Service 5,574 5,658 5,753 5,841 5,531 5,192 
    Restaurants       
--- Chained Asian Full- 81 85 91 83 73 77 
    Service Restaurants       
--- Independent Asian 5,493 5,573 5,662 5,758 5,458 5,115 
    Full-Service Restaurants       
-- European Full- 4,352 4,377 4,418 4,476 4,272 4,046 
    Service Restaurants       
--- Chained European 41 35 33 29 29 39 
    Full-Service Restaurants       
--- Independent 4,311 4,342 4,385 4,447 4,243 4,007 
    European Full-Service       
    Restaurants       
-- Latin American Full- 1,205 1,209 1,218 1,225 1,128 1,020 
    Service Restaurants       
--- Chained Latin 55 49 49 48 46 41 
    American Full-Service       
    Restaurants       
--- Independent Latin 1,150 1,160 1,169 1,177 1,082 979 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 2,180 2,197 2,212 2,225 2,172 2,125 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 2,180 2,197 2,212 2,225 2,172 2,125 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 4,229 4,216 4,218 4,199 3,779 3,504 
    Service Restaurants       
--- Chained North 143 126 125 104 89 77 
    American Full-Service       
    Restaurants       
--- Independent North 4,086 4,090 4,093 4,095 3,690 3,427 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 899 912 924 937 846 774 
    Restaurants       
--- Chained Pizza Full- 48 47 45 42 40 38 
    Service Restaurants       
--- Independent Pizza 851 865 879 895 806 736 
    Full-Service Restaurants       
-- Other Full-Service 5,086 5,095 5,097 5,126 4,891 4,624 
    Restaurants       
--- Chained Other Full- 101 93 72 71 71 75 
    Service Restaurants       
--- Independent Other 4,985 5,002 5,025 5,055 4,820 4,549 
    Full-Service Restaurants       
- Full-Service 23,525 23,664 23,840 24,029 22,619 21,285 
    Restaurants by Type       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 30 Sales in Full-Service Restaurants by Category: Number of Transactions 2016-
2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
-- Asian Full-Service 62,055.2 63,578.0 65,246.2 66,486.0 56,596.3 52,408.6 
    Restaurants       
--- Chained Asian Full- 3,286.0 3,574.7 3,862.8 3,568.0 3,055.4 2,915.3 
    Service Restaurants       
--- Independent Asian 58,769.1 60,003.3 61,383.4 62,918.0 53,540.9 49,493.2 
    Full-Service Restaurants       
-- European Full- 66,936.1 67,838.8 68,949.6 70,112.2 60,431.8 54,937.1 
    Service Restaurants       
--- Chained European 1,620.9 1,413.2 1,328.4 1,138.6 1,017.9 1,025.0 
    Full-Service Restaurants       
--- Independent 65,315.2 66,425.6 67,621.2 68,973.6 59,413.9 53,912.2 
    European Full-Service       
    Restaurants       
-- Latin American Full- 22,535.9 22,656.0 22,942.8 23,183.8 19,560.9 18,736.9 
    Service Restaurants       
--- Chained Latin 2,377.7 2,175.4 2,175.4 2,146.4 1,925.6 1,826.4 
    American Full-Service       
    Restaurants       
--- Independent Latin 20,158.1 20,480.7 20,767.4 21,037.4 17,635.4 16,910.5 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 47,600.2 48,028.6 48,412.8 49,062.8 41,316.0 37,357.9 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 47,600.2 48,028.6 48,412.8 49,062.8 41,316.0 37,357.9 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 80,356.7 80,256.5 80,912.8 80,454.0 66,890.9 54,301.4 
    Service Restaurants       
--- Chained North 7,532.4 6,558.3 6,403.9 5,274.6 4,055.9 3,398.8 
    American Full-Service       
    Restaurants       
--- Independent North 72,824.3 73,698.2 74,508.9 75,179.4 62,835.0 50,902.6 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 26,372.7 26,962.0 27,559.2 28,157.3 24,052.9 21,138.0 
    Restaurants       
--- Chained Pizza Full- 1,913.3 1,878.9 1,798.9 1,675.7 1,453.5 1,345.5 
    Service Restaurants       
--- Independent Pizza 24,459.4 25,083.1 25,760.3 26,481.6 22,599.4 19,792.5 
    Full-Service Restaurants       
-- Other Full-Service 97,962.9 99,541.1 100,883.0 103,274.9 90,630.2 81,084.1 
    Restaurants       
--- Chained Other Full- 4,841.4 4,371.0 3,428.8 3,384.4 3,136.1 3,100.5 
    Service Restaurants       
--- Independent Other 93,121.4 95,170.1 97,454.2 99,890.6 87,494.1 77,983.5 
    Full-Service Restaurants       
- Full-Service 403,819.6 408,861.0 414,906.4 420,731.0 359,479.1 319,964.0 
    Restaurants by Type       
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 31 Sales in Full-Service Restaurants by Category: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
-- Asian Full-Service 2,323.5 2,417.0 2,518.5 2,593.9 2,124.3 1,807.5 
    Restaurants       
--- Chained Asian Full- 88.1 97.3 105.3 98.7 81.0 74.3 
    Service Restaurants       
--- Independent Asian 2,235.5 2,319.7 2,413.2 2,495.2 2,043.3 1,733.1 
    Full-Service Restaurants       
-- European Full- 2,788.1 2,883.7 2,994.3 3,090.9 2,821.6 2,516.1 
    Service Restaurants       
--- Chained European 82.2 73.1 68.7 60.0 54.7 52.5 
    Full-Service Restaurants       
--- Independent 2,705.9 2,810.6 2,925.6 3,030.9 2,766.9 2,463.7 
    European Full-Service       
    Restaurants       
-- Latin American Full- 1,112.6 1,142.9 1,185.2 1,219.4 1,005.1 892.3 
    Service Restaurants       
--- Chained Latin 93.0 82.5 82.5 82.6 75.2 61.5 
    American Full-Service       
    Restaurants       
--- Independent Latin 1,019.7 1,060.4 1,102.7 1,136.8 929.9 830.8 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 2,038.5 2,081.3 2,128.2 2,165.9 1,853.2 1,637.5 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 2,038.5 2,081.3 2,128.2 2,165.9 1,853.2 1,637.5 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 3,381.4 3,430.0 3,518.2 3,534.4 2,753.0 2,067.3 
    Service Restaurants       
--- Chained North 337.3 294.5 289.7 235.6 183.2 132.2 
    American Full-Service       
    Restaurants       
--- Independent North 3,044.1 3,135.5 3,228.5 3,298.8 2,569.8 1,935.0 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 603.9 625.7 647.8 667.8 569.0 476.1 
    Restaurants       
--- Chained Pizza Full- 62.9 62.0 59.4 56.4 49.9 41.3 
    Service Restaurants       
--- Independent Pizza 540.9 563.7 588.4 611.4 519.1 434.9 
    Full-Service Restaurants       
-- Other Full-Service 3,927.5 4,002.8 4,079.4 4,154.1 3,616.0 3,127.0 
    Restaurants       
--- Chained Other Full- 116.2 107.6 88.6 88.5 83.8 70.2 
    Service Restaurants       
--- Independent Other 3,811.3 3,895.1 3,990.8 4,065.6 3,532.2 3,056.8 
    Full-Service Restaurants       
- Full-Service 16,175.6 16,583.4 17,071.5 17,426.5 14,742.3 12,523.7 
    Restaurants by Type       
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 32 Full-Service Restaurants by Category: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Full-Service Restaurants -6.1 -1.4 -6.9 
--- Chained Asian Full-Service 5.5 -1.0 -4.9 
    Restaurants    
--- Independent Asian Full-Service -6.3 -1.4 -6.9 
    Restaurants    
-- European Full-Service Restaurants -5.3 -1.4 -7.0 
--- Chained European Full-Service 34.5 -1.0 -4.9 
    Restaurants    
--- Independent European Full-Service -5.6 -1.5 -7.1 
    Restaurants    
-- Latin American Full-Service -9.6 -3.3 -15.4 
    Restaurants    
--- Chained Latin American Full- -10.9 -5.7 -25.5 
    Service Restaurants    
--- Independent Latin American Full- -9.5 -3.2 -14.9 
    Service Restaurants    
-- Middle Eastern Full-Service -2.2 -0.5 -2.5 
    Restaurants    
--- Chained Middle Eastern Full- - - - 
    Service Restaurants    
--- Independent Middle Eastern Full- -2.2 -0.5 -2.5 
    Service Restaurants    
-- North American Full-Service -7.3 -3.7 -17.1 
    Restaurants    
--- Chained North American Full- -13.5 -11.6 -46.2 
    Service Restaurants    
--- Independent North American Full- -7.1 -3.5 -16.1 
    Service Restaurants    
-- Pizza Full-Service Restaurants -8.5 -2.9 -13.9 
--- Chained Pizza Full-Service -5.0 -4.6 -20.8 
    Restaurants    
--- Independent Pizza Full-Service -8.7 -2.9 -13.5 
    Restaurants    
-- Other Full-Service Restaurants -5.5 -1.9 -9.1 
--- Chained Other Full-Service 5.6 -5.8 -25.7 
    Restaurants    
--- Independent Other Full-Service -5.6 -1.8 -8.7 
    Restaurants    
- Full-Service Restaurants by Type -5.9 -2.0 -9.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 33 Sales in Full-Service Restaurants by Category: % Transaction Growth 2016-
2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Full-Service Restaurants -7.4 -3.3 -15.5 
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--- Chained Asian Full-Service -4.6 -2.4 -11.3 
    Restaurants    
--- Independent Asian Full-Service -7.6 -3.4 -15.8 
    Restaurants    
-- European Full-Service Restaurants -9.1 -3.9 -17.9 
--- Chained European Full-Service 0.7 -8.8 -36.8 
    Restaurants    
--- Independent European Full-Service -9.3 -3.8 -17.5 
    Restaurants    
-- Latin American Full-Service -4.2 -3.6 -16.9 
    Restaurants    
--- Chained Latin American Full- -5.2 -5.1 -23.2 
    Service Restaurants    
--- Independent Latin American Full- -4.1 -3.5 -16.1 
    Service Restaurants    
-- Middle Eastern Full-Service -9.6 -4.7 -21.5 
    Restaurants    
--- Chained Middle Eastern Full- - - - 
    Service Restaurants    
--- Independent Middle Eastern Full- -9.6 -4.7 -21.5 
    Service Restaurants    
-- North American Full-Service -18.8 -7.5 -32.4 
    Restaurants    
--- Chained North American Full- -16.2 -14.7 -54.9 
    Service Restaurants    
--- Independent North American Full- -19.0 -6.9 -30.1 
    Service Restaurants    
-- Pizza Full-Service Restaurants -12.1 -4.3 -19.8 
--- Chained Pizza Full-Service -7.4 -6.8 -29.7 
    Restaurants    
--- Independent Pizza Full-Service -12.4 -4.1 -19.1 
    Restaurants    
-- Other Full-Service Restaurants -10.5 -3.7 -17.2 
--- Chained Other Full-Service -1.1 -8.5 -36.0 
    Restaurants    
--- Independent Other Full-Service -10.9 -3.5 -16.3 
    Restaurants    
- Full-Service Restaurants by Type -11.0 -4.5 -20.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 34 Sales in Full-Service Restaurants by Category: % Foodservice Value Growth 
2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Full-Service Restaurants -14.9 -4.9 -22.2 
--- Chained Asian Full-Service -8.3 -3.3 -15.6 
    Restaurants    
--- Independent Asian Full-Service -15.2 -5.0 -22.5 
    Restaurants    
-- European Full-Service Restaurants -10.8 -2.0 -9.8 
--- Chained European Full-Service -4.1 -8.6 -36.2 
    Restaurants    
--- Independent European Full-Service -11.0 -1.9 -9.0 
    Restaurants    
-- Latin American Full-Service -11.2 -4.3 -19.8 
    Restaurants    
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--- Chained Latin American Full- -18.2 -7.9 -33.9 
    Service Restaurants    
--- Independent Latin American Full- -10.7 -4.0 -18.5 
    Service Restaurants    
-- Middle Eastern Full-Service -11.6 -4.3 -19.7 
    Restaurants    
--- Chained Middle Eastern Full- - - - 
    Service Restaurants    
--- Independent Middle Eastern Full- -11.6 -4.3 -19.7 
    Service Restaurants    
-- North American Full-Service -24.9 -9.4 -38.9 
    Restaurants    
--- Chained North American Full- -27.8 -17.1 -60.8 
    Service Restaurants    
--- Independent North American Full- -24.7 -8.7 -36.4 
    Service Restaurants    
-- Pizza Full-Service Restaurants -16.3 -4.6 -21.2 
--- Chained Pizza Full-Service -17.4 -8.1 -34.5 
    Restaurants    
--- Independent Pizza Full-Service -16.2 -4.3 -19.6 
    Restaurants    
-- Other Full-Service Restaurants -13.5 -4.5 -20.4 
--- Chained Other Full-Service -16.2 -9.6 -39.6 
    Restaurants    
--- Independent Other Full-Service -13.5 -4.3 -19.8 
    Restaurants    
- Full-Service Restaurants by Type -15.0 -5.0 -22.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 35 GBO Company Shares in Chained Full-Service Restaurants: % Foodservice 
Value 2017-2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
Hog's Breath Café 27.2 27.0 24.0 20.9 21.3 
    (Australia) Pty Ltd      
Venga Pty Ltd 9.9 10.2 11.1 12.2 12.2 
Sushi Train Australia 6.8 7.6 8.1 9.4 10.1 
    Pty Ltd      
Taco Bill Mexican 8.0 8.3 9.5 10.0 9.8 
    Restaurants Pty Ltd      
La Porchetta 8.6 8.6 9.1 9.5 9.5 
Fasta Pasta Pty Ltd 4.9 4.8 5.2 6.0 6.7 
PappaRich Group Sdn Bhd 5.7 6.5 6.9 5.2 6.4 
Primo Products Pty Ltd 5.3 5.1 4.5 4.4 5.5 
TGI Fridays Inc 2.7 4.2 4.1 4.2 4.6 
Montezuma's Mesa 3.5 3.6 3.8 4.2 4.5 
    Australia Pty Ltd      
Strauss Group Ltd 5.1 2.5 3.1 3.6 4.0 
Lovely Pancakes Pty Ltd 2.3 2.6 3.1 3.3 3.3 
Outback Jacks Bar & Grill 3.7 3.2 1.9 1.7 1.0 
Hans Café Pty Ltd 1.1 1.0 0.8 0.7 0.8 
Hard Rock Café 0.5 0.5 0.6 0.6 0.4 
    International Inc      
Worldwide Restaurant 4.6 4.3 4.2 4.0 - 
    Concepts Inc      
Wagamama Ltd - - - - - 
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Theobroma - Food of the - - - - - 
    Gods Pty Ltd      
Sitar Group - - - - - 
Bloomin' Brands Inc - - - - - 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 36 GBN Brand Shares in Chained Full-Service Restaurants: % Foodservice Value 
2018-2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
Hog's Australia's Hog's Breath Café 27.0 24.0 20.9 21.3 
    Steakhouse (Australia) Pty Ltd     
Chocolateria San Venga Pty Ltd 10.2 11.1 12.2 12.2 
    Churro      
Sushi Train Sushi Train Australia 7.6 8.1 9.4 10.1 
 Pty Ltd     
Taco Bill Taco Bill Mexican 8.3 9.5 10.0 9.8 
 Restaurants Pty Ltd     
La Porchetta  8.6 9.1 9.5 9.5 
Fasta Pasta Fasta Pasta Pty Ltd 4.8 5.2 6.0 6.7 
PappaRich PappaRich Group Sdn Bhd 6.5 6.9 5.2 6.4 
Caffe Primo Primo Products Pty Ltd 5.1 4.5 4.4 5.5 
TGI Fridays TGI Fridays Inc 4.2 4.1 4.2 4.6 
Montezuma's Montezuma's Mesa 3.6 3.8 4.2 4.5 
 Australia Pty Ltd     
Max Brenner Strauss Group Ltd 2.5 3.1 3.6 4.0 
Pancake Parlour Lovely Pancakes Pty Ltd 2.6 3.1 3.3 3.3 
Outback Jacks Bar &  3.2 1.9 1.7 1.0 
    Grill      
Hans Café Hans Café Pty Ltd 1.0 0.8 0.7 0.8 
Hard Rock Café Hard Rock Café 0.5 0.6 0.6 0.4 
 International Inc     
Sizzler Worldwide Restaurant 4.3 4.2 4.0 - 
 Concepts Inc     
Outback Steakhouse Bloomin' Brands Inc - - - - 
Hog's Breath Café Hog's Breath Café - - - - 
 (Australia) Pty Ltd     
Sitar Sitar Group - - - - 
Theobroma Theobroma - Food of the - - - - 
 Gods Pty Ltd     
Wagamama Wagamama Ltd - - - - 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 37 Forecast Full-Service Restaurants by Category: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Full-Service 5,192 5,353 5,489 5,557 5,616 5,679 
    Restaurants       
--- Chained Asian Full- 77 81 85 88 91 94 
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    Service Restaurants       
--- Independent Asian 5,115 5,272 5,404 5,469 5,525 5,585 
    Full-Service Restaurants       
-- European Full- 4,046 4,173 4,253 4,327 4,394 4,454 
    Service Restaurants       
--- Chained European 39 39 40 41 44 47 
    Full-Service Restaurants       
--- Independent 4,007 4,134 4,213 4,286 4,350 4,407 
    European Full-Service       
    Restaurants       
-- Latin American Full- 1,020 1,068 1,107 1,139 1,165 1,194 
    Service Restaurants       
--- Chained Latin 41 44 45 48 49 52 
    American Full-Service       
    Restaurants       
--- Independent Latin 979 1,024 1,062 1,091 1,116 1,142 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 2,125 2,219 2,301 2,356 2,409 2,465 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 2,125 2,219 2,301 2,356 2,409 2,465 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 3,504 3,680 3,805 3,887 3,955 4,028 
    Service Restaurants       
--- Chained North 77 81 83 84 84 84 
    American Full-Service       
    Restaurants       
--- Independent North 3,427 3,599 3,722 3,803 3,871 3,944 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 774 800 813 825 838 852 
    Restaurants       
--- Chained Pizza Full- 38 39 40 41 42 43 
    Service Restaurants       
--- Independent Pizza 736 761 773 784 796 809 
    Full-Service Restaurants       
-- Other Full-Service 4,624 4,686 4,743 4,791 4,822 4,849 
    Restaurants       
--- Chained Other Full- 75 78 81 84 87 90 
    Service Restaurants       
--- Independent Other 4,549 4,608 4,662 4,707 4,735 4,759 
    Full-Service Restaurants       
- Full-Service 21,285 21,979 22,511 22,882 23,199 23,521 
    Restaurants by Type       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 38 Forecast Sales in Full-Service Restaurants by Category: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Full-Service 52,408.6 56,546.8 60,001.6 62,916.5 65,792.7 68,419.7 
    Restaurants       

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 

Data removed from sample 

 



C O N S U M E R  F O O D S E R V I C E  I N  A U S T R A L I A  P a s s p o r t  34 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

--- Chained Asian Full- 2,915.3 3,078.1 3,209.4 3,329.2 3,440.5 3,548.5 
    Service Restaurants       
--- Independent Asian 49,493.2 53,468.7 56,792.2 59,587.4 62,352.2 64,871.2 
    Full-Service Restaurants       
-- European Full- 54,937.1 56,626.5 59,128.5 61,775.9 64,674.6 67,522.3 
    Service Restaurants       
--- Chained European 1,025.0 1,016.1 1,010.0 1,004.9 998.8 993.8 
    Full-Service Restaurants       
--- Independent 53,912.2 55,610.4 58,118.4 60,771.0 63,675.8 66,528.5 
    European Full-Service       
    Restaurants       
-- Latin American Full- 18,736.9 20,121.7 20,931.6 21,710.4 22,485.7 23,241.9 
    Service Restaurants       
--- Chained Latin 1,826.4 1,883.7 1,944.4 2,005.4 2,059.6 2,109.0 
    American Full-Service       
    Restaurants       
--- Independent Latin 16,910.5 18,238.0 18,987.2 19,705.0 20,426.2 21,132.9 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 37,357.9 40,082.9 42,264.0 44,029.1 45,825.5 47,663.1 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 37,357.9 40,082.9 42,264.0 44,029.1 45,825.5 47,663.1 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 54,301.4 57,207.0 59,324.6 60,795.9 62,177.0 63,421.6 
    Service Restaurants       
--- Chained North 3,398.8 3,498.0 3,574.6 3,640.7 3,701.5 3,770.8 
    American Full-Service       
    Restaurants       
--- Independent North 50,902.6 53,709.1 55,750.0 57,155.2 58,475.4 59,650.8 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 21,138.0 22,281.9 23,252.3 24,222.0 25,181.3 26,197.0 
    Restaurants       
--- Chained Pizza Full- 1,345.5 1,377.0 1,403.4 1,427.0 1,449.4 1,470.8 
    Service Restaurants       
--- Independent Pizza 19,792.5 20,904.9 21,849.0 22,795.0 23,731.9 24,726.3 
    Full-Service Restaurants       
-- Other Full-Service 81,084.1 86,446.1 91,115.6 95,726.5 100,274.9 104,757.1 
    Restaurants       
--- Chained Other Full- 3,100.5 3,206.5 3,272.9 3,307.1 3,336.2 3,368.9 
    Service Restaurants       
--- Independent Other 77,983.5 83,239.6 87,842.8 92,419.4 96,938.7 101,388.2 
    Full-Service Restaurants       
- Full-Service 319,964.0 339,313.0 356,018.3 371,176.3 386,411.7 401,222.6 
    Restaurants by Type       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 39 Forecast Sales in Full-Service Restaurants by Category: Foodservice Value 
2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Full-Service 1,807.5 1,844.7 1,944.8 2,037.9 2,130.1 2,224.6 
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    Restaurants       
--- Chained Asian Full- 74.3 80.0 84.6 88.8 92.8 97.2 
    Service Restaurants       
--- Independent Asian 1,733.1 1,764.7 1,860.2 1,949.1 2,037.3 2,127.4 
    Full-Service Restaurants       
-- European Full- 2,516.1 2,612.9 2,684.4 2,754.5 2,819.6 2,878.1 
    Service Restaurants       
--- Chained European 52.5 53.4 53.7 53.9 53.9 53.9 
    Full-Service Restaurants       
--- Independent 2,463.7 2,559.5 2,630.7 2,700.6 2,765.7 2,824.2 
    European Full-Service       
    Restaurants       
-- Latin American Full- 892.3 953.4 998.2 1,031.2 1,065.9 1,100.7 
    Service Restaurants       
--- Chained Latin 61.5 63.0 63.7 64.2 64.7 65.0 
    American Full-Service       
    Restaurants       
--- Independent Latin 830.8 890.4 934.5 967.0 1,001.2 1,035.6 
    American Full-Service       
    Restaurants       
-- Middle Eastern Full- 1,637.5 1,748.2 1,820.0 1,869.2 1,909.3 1,954.0 
    Service Restaurants       
--- Chained Middle - - - - - - 
    Eastern Full-Service       
    Restaurants       
--- Independent Middle 1,637.5 1,748.2 1,820.0 1,869.2 1,909.3 1,954.0 
    Eastern Full-Service       
    Restaurants       
-- North American Full- 2,067.3 2,190.5 2,276.9 2,351.5 2,416.7 2,479.1 
    Service Restaurants       
--- Chained North 132.2 137.1 141.1 144.8 148.0 150.9 
    American Full-Service       
    Restaurants       
--- Independent North 1,935.0 2,053.4 2,135.8 2,206.7 2,268.8 2,328.2 
    American Full-Service       
    Restaurants       
-- Pizza Full-Service 476.1 493.3 510.5 527.8 544.5 561.2 
    Restaurants       
--- Chained Pizza Full- 41.3 42.1 43.0 43.8 44.5 45.3 
    Service Restaurants       
--- Independent Pizza 434.9 451.2 467.5 484.0 500.0 515.9 
    Full-Service Restaurants       
-- Other Full-Service 3,127.0 3,191.6 3,251.9 3,304.8 3,362.3 3,414.6 
    Restaurants       
--- Chained Other Full- 70.2 70.7 70.4 70.2 70.1 70.1 
    Service Restaurants       
--- Independent Other 3,056.8 3,121.0 3,181.5 3,234.6 3,292.2 3,344.5 
    Full-Service Restaurants       
- Full-Service 12,523.7 13,034.6 13,486.7 13,876.9 14,248.4 14,612.2 
    Restaurants by Type       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 40 Forecast Full-Service Res taurants by Category: % Units/Outlets Growth 2021-
2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
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-- Asian Full-Service Restaurants 3.1 1.8 9.4 
--- Chained Asian Full-Service 5.2 4.1 22.1 
    Restaurants    
--- Independent Asian Full-Service 3.1 1.8 9.2 
    Restaurants    
-- European Full-Service Restaurants 3.1 1.9 10.1 
--- Chained European Full-Service 0.0 3.8 20.5 
    Restaurants    
--- Independent European Full-Service 3.2 1.9 10.0 
    Restaurants    
-- Latin American Full-Service 4.7 3.2 17.1 
    Restaurants    
--- Chained Latin American Full- 7.3 4.9 26.8 
    Service Restaurants    
--- Independent Latin American Full- 4.6 3.1 16.6 
    Service Restaurants    
-- Middle Eastern Full-Service 4.4 3.0 16.0 
    Restaurants    
--- Chained Middle Eastern Full- - - - 
    Service Restaurants    
--- Independent Middle Eastern Full- 4.4 3.0 16.0 
    Service Restaurants    
-- North American Full-Service 5.0 2.8 15.0 
    Restaurants    
--- Chained North American Full- 5.2 1.8 9.1 
    Service Restaurants    
--- Independent North American Full- 5.0 2.9 15.1 
    Service Restaurants    
-- Pizza Full-Service Restaurants 3.4 1.9 10.1 
--- Chained Pizza Full-Service 2.6 2.5 13.2 
    Restaurants    
--- Independent Pizza Full-Service 3.4 1.9 9.9 
    Restaurants    
-- Other Full-Service Restaurants 1.3 1.0 4.9 
--- Chained Other Full-Service 4.0 3.7 20.0 
    Restaurants    
--- Independent Other Full-Service 1.3 0.9 4.6 
    Restaurants    
- Full-Service Restaurants by Type 3.3 2.0 10.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 41 Forecast Sales in Full-Service Restaurants by Category: % Transaction Growth 
2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
-- Asian Full-Service Restaurants 7.9 5.5 30.6 
--- Chained Asian Full-Service 5.6 4.0 21.7 
    Restaurants    
--- Independent Asian Full-Service 8.0 5.6 31.1 
    Restaurants    
-- European Full-Service Restaurants 3.1 4.2 22.9 
--- Chained European Full-Service -0.9 -0.6 -3.0 
    Restaurants    
--- Independent European Full-Service 3.2 4.3 23.4 
    Restaurants    
-- Latin American Full-Service 7.4 4.4 24.0 
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    Restaurants    
--- Chained Latin American Full- 3.1 2.9 15.5 
    Service Restaurants    
--- Independent Latin American Full- 7.9 4.6 25.0 
    Service Restaurants    
-- Middle Eastern Full-Service 7.3 5.0 27.6 
    Restaurants    
--- Chained Middle Eastern Full- - - - 
    Service Restaurants    
--- Independent Middle Eastern Full- 7.3 5.0 27.6 
    Service Restaurants    
-- North American Full-Service 5.4 3.2 16.8 
    Restaurants    
--- Chained North American Full- 2.9 2.1 10.9 
    Service Restaurants    
--- Independent North American Full- 5.5 3.2 17.2 
    Service Restaurants    
-- Pizza Full-Service Restaurants 5.4 4.4 23.9 
--- Chained Pizza Full-Service 2.3 1.8 9.3 
    Restaurants    
--- Independent Pizza Full-Service 5.6 4.6 24.9 
    Restaurants    
-- Other Full-Service Restaurants 6.6 5.3 29.2 
--- Chained Other Full-Service 3.4 1.7 8.7 
    Restaurants    
--- Independent Other Full-Service 6.7 5.4 30.0 
    Restaurants    
- Full-Service Restaurants by Type 6.0 4.6 25.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 42 Forecast Sales in Full-Service Restaurants by Category: % Foodservice Value 
Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
-- Asian Full-Service Restaurants 2.1 4.2 23.1 
--- Chained Asian Full-Service 7.6 5.5 30.7 
    Restaurants    
--- Independent Asian Full-Service 1.8 4.2 22.8 
    Restaurants    
-- European Full-Service Restaurants 3.8 2.7 14.4 
--- Chained European Full-Service 1.7 0.6 2.8 
    Restaurants    
--- Independent European Full-Service 3.9 2.8 14.6 
    Restaurants    
-- Latin American Full-Service 6.8 4.3 23.4 
    Restaurants    
--- Chained Latin American Full- 2.4 1.1 5.8 
    Service Restaurants    
--- Independent Latin American Full- 7.2 4.5 24.7 
    Service Restaurants    
-- Middle Eastern Full-Service 6.8 3.6 19.3 
    Restaurants    
--- Chained Middle Eastern Full- - - - 
    Service Restaurants    
--- Independent Middle Eastern Full- 6.8 3.6 19.3 
    Service Restaurants    
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-- North American Full-Service 6.0 3.7 19.9 
    Restaurants    
--- Chained North American Full- 3.7 2.7 14.1 
    Service Restaurants    
--- Independent North American Full- 6.1 3.8 20.3 
    Service Restaurants    
-- Pizza Full-Service Restaurants 3.6 3.3 17.9 
--- Chained Pizza Full-Service 2.2 1.9 9.8 
    Restaurants    
--- Independent Pizza Full-Service 3.7 3.5 18.6 
    Restaurants    
-- Other Full-Service Restaurants 2.1 1.8 9.2 
--- Chained Other Full-Service 0.7 0.0 -0.1 
    Restaurants    
--- Independent Other Full-Service 2.1 1.8 9.4 
    Restaurants    
- Full-Service Restaurants by Type 4.1 3.1 16.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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LIMITED-SERVICE RESTAURANTS IN 
AUSTRALIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales decrease by 4% in current terms in 2021 to AUD20.8 billion, whilst 

outlet numbers fall by 3% to 24,075 

▪ Latin American limited-service restaurants is the best performing category in 2021, with 

foodservice value sales growing by 5% in current terms to AUD786 million 

▪ McDonald’s Australia Ltd is the leading player in 2021, with a foodservice value share of 21% 

▪ Foodservice value sales are set to increase at a current value CAGR of 6% (2021 constant 

value CAGR of 4%) over the forecast period to AUD28.2 billion, whilst the number of outlets is 

expected to grow at a CAGR of 2% to 26,380 

 

 

2021 DEVELOPMENTS 
 

Changing strategies and technology to leverage businesses 

It became crucial for businesses to be flexible and adapt in order to survive and thrive in 

uncertain and challenging situations such as the lockdown in Australia as the market 

environment changed drastically. Limited- service chains had to pivot their strategies and adapt 

to the changing situation to ensure that their businesses remained open. Limited-service 

restaurants had to build on their digital capabilities, ensuring that they had physical locations 

functioning to fulfil online orders as well. KFC, Taco Bell and Pizza Hut continued their own 

online delivery services while also entering into partnerships with third party delivery players 

such as Uber Eats to allow a higher number of consumers access to their services. Australians 

craved convenience, optionality and a seamless process when ordering food, supporting the 

lower declines experienced by limited-service chains as a whole in 2021. 

 

Leaner is better as businesses adapt 

As businesses struggled to adapt to swiftly changing uncertain market conditions, limited-

service restaurants needed to streamline menu offerings and processes to stay afloat and 

survive. McDonald’s rolled out limited menus as it emerged from lockdown and multiple chains 

omitted gourmet creations to ensure simpler operations as businesses adjusted to meeting 

demand efficiently post-lockdown in the wake of crippling labour shortages. The limited-service 

chain halted its popular all-day breakfast menu, citing reasons to better meet demands during 

peak hours. 

 

Engage and indulge with flexible variety 

Operators of limited-service restaurants are recognising the need to cater for changing 

consumer requirements and preferences by creating varying culinary experiences to excite and 

engage customers. The competitive landscape is pushing chains to innovate and bring about 

significant changes in offerings, with Red Rooster starting to sell fried chicken alongside its 

signature roasts for the first time since the chain came into operation nearly 50 years ago. 
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Popular pizza limited-service chain Domino’s Pizza also added food items such as fried chicken 

and nachos to its menu, although its core service remains pizza and innovations around it. 

Hungry Jack’s in Australia also released its Jack’s Fried Chicken range of chicken burgers 

late in 2021, marketing it as being of a significantly larger size for consumers to indulge in, with 

the new range featuring a premium whole breast of chicken in a brioche bun. Players are 

pivoting and becoming increasingly flexible with their menu offerings to gain a larger share of 

foodservice by offering multiple indulgent options in one place.  

 

 

PROSPECTS AND OPPORTUNITIES 
 

Building capabilities and channels for wider outreach 

Building digital capabilities became fundamental for limited-service restaurants as channels 

other than dining-in became increasingly popular during the pandemic, with consumers highly 

concerned about safety and protecting themselves from the virus. Partnerships with third party 

delivery services such as Uber Eats and Menulog became essential for limited-service 

restaurants to gain a wider reach to meet consumer demand. In addition to utilising regular app 

delivery services, limited-service chain KFC teamed up with drone service provider Wing, to pilot 

a delivery service in Australia. The pilot programme is set to be initially tested in South 

Queensland as the popular fried chicken chain looks to target consumers who increasingly 

value convenience with a glimpse into the future of meal delivery. The programme requires KFC 

to invest in its first cloud kitchen built with the purpose of optimising drone despatch without any 

seating areas or drive-through services. 

 

Safety is the first priority for health of consumers and employees 

McDonald’s Australia temporarily suspended reusable cups at McCafé as part of its efforts to 

protect the health and wellbeing of both staff and customers during the early period of the 

pandemic. However, as consumers and businesses have adapted to living alongside the virus, 

ensuring that the ordering process is still convenient and time efficient while keeping the health 

of both employees and customers at the forefront has now become the priority. Safety 

assurances help garner greater consumer confidence such as contactless delivery and 

collection services. In cases where consumers want to dine-in, COVID-19 safety measures such 

as cleaning, social distancing, and contact tracing appear to enhance the perception amongst 

consumers of feeling safe when eating outside of the home. As food hygiene and cleanliness 

are a priority for consumers, limited-service chains can now apply food labelling systems 

through services such as PREPsafe to elevate the consumer experience by ensuring prepared 

food is adequately labelled to gain consumer confidence. 

 

Demand for plant-based options to spike further 

Local consumers are seeking fresher and healthier options in search of convenience, quality 

and good experience. As an increasing number of consumers look for convenient options when 

eating out, foodservice operators need to be mindful of inclusivity and offer plant-based menu 

items as well. Soul Origin launched its vegan aioli late in 2021 to ensure consumers could enjoy 

the sauce on their food regardless of dietary restrictions and choices. Similarly, Guzman y 

Gomez launched its shredded shiitake mushroom taco filling after three years of planning and 

experimenting in early 2021. As an increasing proportion of the Australian population adopts a 

flexitarian lifestyle, it has encouraged players to expand their offer, including Pizza Hut, which 

launched its plant-based chicken wings, marking it as a first in the Australian market. Another 

pizza limited-service chain Crust Gourmet Pizza also announced the launch of plant-based beef, 
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sausage and mince as part of its menu to reach vegetarians and flexitarians in 2022. Burger 

limited-service chain Grill’d has also launched restaurants that only serve plant-based burgers 

called Impossibly Grill’d at the start of 2022. Limited-service restaurants have the opportunity to 

appeal to consumers with fresh, plant-based food with an experiential element to elevate their 

dining experience at maximum value. 

 

 

CATEGORY DATA 
 

Table 43 Limited-Service Restaurants by Category: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
-- Asian Limited- 2,106 2,141 2,201 2,223 2,155 2,068 
    Service Restaurants       
--- Chained Asian 409 398 409 386 373 357 
    Limited-Service       
    Restaurants       
--- Independent Asian 1,697 1,743 1,792 1,837 1,782 1,711 
    Limited-Service       
    Restaurants       
-- Bakery Products 3,424 3,431 3,332 3,266 3,172 3,156 
    Limited-Service       
    Restaurants       
--- Chained Bakery 2,017 1,989 1,855 1,757 1,685 1,712 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 1,407 1,442 1,477 1,509 1,487 1,444 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 1,785 1,813 1,845 1,872 1,866 1,837 
    Service Restaurants       
--- Chained Burger 1,511 1,532 1,557 1,577 1,580 1,559 
    Limited-Service       
    Restaurants       
--- Independent Burger 274 281 288 295 286 278 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 1,814 1,814 1,824 1,799 1,817 1,748 
    Service Restaurants       
--- Chained Chicken 1,464 1,464 1,475 1,452 1,474 1,411 
    Limited-Service       
    Restaurants       
--- Independent Chicken 350 350 349 347 343 337 
    Limited-Service       
    Restaurants       
-- Convenience Stores 3,403 3,408 3,445 3,548 3,631 3,458 
    Limited-Service       
    Restaurants       
--- Chained Convenience 3,260 3,266 3,304 3,408 3,500 3,334 
    Stores Limited-Service       
    Restaurants       
--- Independent 143 142 141 140 131 124 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 1,420 1,430 1,439 1,447 1,400 1,347 
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    Restaurants       
--- Chained Fish - - - - - - 
    Limited-Service       
    Restaurants       
--- Independent Fish 1,420 1,430 1,439 1,447 1,400 1,347 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 1,557 1,568 1,559 1,551 1,458 1,393 
    Service Restaurants       
--- Chained Ice Cream 484 469 433 400 362 366 
    Limited-Service       
    Restaurants       
--- Independent Ice 1,073 1,099 1,126 1,151 1,096 1,027 
    Cream Limited-Service       
    Restaurants       
-- Latin American 390 440 468 492 521 533 
    Limited-Service       
    Restaurants       
--- Chained Latin 327 374 399 420 452 466 
    American Limited-       
    Service Restaurants       
--- Independent Latin 63 66 69 72 69 67 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 1,060 1,084 1,126 1,158 1,120 1,100 
    Limited-Service       
    Restaurants       
--- Chained Middle 117 111 123 125 113 113 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 943 973 1,003 1,033 1,007 987 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 2,367 2,320 2,299 2,292 2,225 2,210 
    Service Restaurants       
--- Chained Pizza 1,262 1,207 1,179 1,165 1,154 1,163 
    Limited-Service       
    Restaurants       
--- Independent Pizza 1,105 1,113 1,120 1,127 1,071 1,047 
    Limited-Service       
    Restaurants       
-- Other Limited- 5,522 5,588 5,593 5,648 5,442 5,225 
    Service Restaurants       
--- Chained Other 339 364 326 330 308 292 
    Limited-Service       
    Restaurants       
--- Independent Other 5,183 5,224 5,267 5,318 5,134 4,933 
    Limited-Service       
    Restaurants       
- Limited-Service 24,848 25,037 25,131 25,296 24,807 24,075 
    Restaurants by Type       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 44 Sales in Limited-Service Restaurants by Category: Number of Transactions 
2016-2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
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-- Asian Limited- 149,415.0 154,177.7 160,329.4 164,279.0 156,308.7 147,629.5 
    Service Restaurants       
--- Chained Asian 18,811.9 18,481.1 19,069.2 17,955.6 16,439.5 14,599.9 
    Limited-Service       
    Restaurants       
--- Independent Asian 130,603.1 135,696.6 141,260.2 146,323.4 139,869.2 133,029.6 
    Limited-Service       
    Restaurants       
-- Bakery Products 206,433.3 197,134.2 180,496.7 172,494.5 160,164.0 159,161.0 
    Limited-Service       
    Restaurants       
--- Chained Bakery 138,892.0 128,107.0 110,019.9 100,678.7 90,978.2 89,518.6 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 67,541.3 69,027.2 70,476.8 71,815.8 69,185.8 69,642.5 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 645,099.9 655,840.9 667,020.1 678,017.1 654,640.1 626,390.9 
    Service Restaurants       
--- Chained Burger 630,751.9 641,134.2 651,975.2 662,641.2 639,913.2 612,216.3 
    Limited-Service       
    Restaurants       
--- Independent Burger 14,348.0 14,706.7 15,044.9 15,375.9 14,726.9 14,174.6 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 216,820.5 224,270.9 226,340.5 231,377.7 232,285.3 236,923.9 
    Service Restaurants       
--- Chained Chicken 204,862.6 212,301.1 214,346.7 219,335.9 220,684.3 225,607.1 
    Limited-Service       
    Restaurants       
--- Independent Chicken 11,957.9 11,969.8 11,993.8 12,041.8 11,601.0 11,316.8 
    Limited-Service       
    Restaurants       
-- Convenience Stores 130,164.1 131,288.1 132,112.5 134,818.8 127,434.3 123,599.5 
    Limited-Service       
    Restaurants       
--- Chained Convenience 127,917.4 129,079.6 129,946.0 132,695.6 125,473.6 121,740.8 
    Stores Limited-Service       
    Restaurants       
--- Independent 2,246.7 2,208.5 2,166.5 2,123.2 1,960.7 1,858.7 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 96,072.0 97,340.1 98,702.9 100,282.1 95,819.6 91,641.8 
    Restaurants       
--- Chained Fish - - - - - - 
    Limited-Service       
    Restaurants       
--- Independent Fish 96,072.0 97,340.1 98,702.9 100,282.1 95,819.6 91,641.8 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 119,210.3 120,510.0 120,258.2 120,481.5 112,453.6 107,977.9 
    Service Restaurants       
--- Chained Ice Cream 31,871.5 30,944.0 28,273.9 25,829.7 23,111.8 20,556.9 
    Limited-Service       
    Restaurants       
--- Independent Ice 87,338.8 89,566.0 91,984.2 94,651.8 89,341.8 87,421.0 
    Cream Limited-Service       
    Restaurants       
-- Latin American 30,086.5 33,905.8 36,775.1 41,657.9 45,722.2 47,201.8 
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    Limited-Service       
    Restaurants       
--- Chained Latin 25,696.7 29,230.7 31,819.4 36,434.6 40,729.8 42,359.7 
    American Limited-       
    Service Restaurants       
--- Independent Latin 4,389.8 4,675.2 4,955.7 5,223.3 4,992.4 4,842.1 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 57,640.5 58,411.6 60,357.8 61,019.0 56,939.3 54,960.1 
    Limited-Service       
    Restaurants       
--- Chained Middle 6,351.9 5,994.7 6,840.1 6,538.0 5,405.7 5,250.8 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 51,288.6 52,416.9 53,517.7 54,481.0 51,533.6 49,709.3 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 90,113.9 89,929.8 92,389.3 93,046.7 93,413.2 92,205.0 
    Service Restaurants       
--- Chained Pizza 64,700.0 64,006.7 65,960.9 66,126.3 67,717.7 67,449.9 
    Limited-Service       
    Restaurants       
--- Independent Pizza 25,413.9 25,923.2 26,428.5 26,920.4 25,695.5 24,755.1 
    Limited-Service       
    Restaurants       
-- Other Limited- 285,513.4 288,666.2 289,563.6 293,465.6 278,673.5 268,262.4 
    Service Restaurants       
--- Chained Other 14,351.0 14,300.1 11,916.7 11,797.9 10,646.8 10,125.8 
    Limited-Service       
    Restaurants       
--- Independent Other 271,162.4 274,366.1 277,646.9 281,667.7 268,026.8 258,136.6 
    Limited-Service       
    Restaurants       
- Limited-Service 2,026,56 2,051,47 2,064,34 2,090,93 2,013,85 1,955,95 
    Restaurants by Type 9.3 5.2 6.0 9.9 3.8 3.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 45 Sales in Limited-Service Restaurants by Category: Foodservice Value 2016-
2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
-- Asian Limited- 1,322.5 1,372.8 1,428.6 1,454.0 1,336.7 1,217.9 
    Service Restaurants       
--- Chained Asian 241.1 248.2 255.6 245.9 230.8 207.3 
    Limited-Service       
    Restaurants       
--- Independent Asian 1,081.4 1,124.7 1,173.0 1,208.1 1,106.0 1,010.6 
    Limited-Service       
    Restaurants       
-- Bakery Products 2,169.4 2,066.8 1,886.2 1,803.1 1,647.5 1,610.2 
    Limited-Service       
    Restaurants       
--- Chained Bakery 1,543.9 1,420.6 1,218.9 1,119.9 1,023.1 1,026.9 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 625.5 646.2 667.3 683.2 624.4 583.3 
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    Products Limited-       
    Service Restaurants       
-- Burger Limited- 5,858.0 6,259.2 6,388.5 6,690.4 6,625.8 6,164.7 
    Service Restaurants       
--- Chained Burger 5,718.8 6,113.5 6,236.1 6,532.2 6,476.3 6,024.3 
    Limited-Service       
    Restaurants       
--- Independent Burger 139.2 145.7 152.4 158.2 149.5 140.4 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 2,933.1 3,045.2 3,090.3 3,210.2 3,290.7 3,346.2 
    Service Restaurants       
--- Chained Chicken 2,796.6 2,907.2 2,951.4 3,071.4 3,162.7 3,225.3 
    Limited-Service       
    Restaurants       
--- Independent Chicken 136.5 138.0 138.9 138.8 128.0 120.9 
    Limited-Service       
    Restaurants       
-- Convenience Stores 714.0 736.6 753.2 777.0 751.0 730.1 
    Limited-Service       
    Restaurants       
--- Chained Convenience 699.7 722.5 739.2 763.3 738.4 718.4 
    Stores Limited-Service       
    Restaurants       
--- Independent 14.3 14.1 14.0 13.7 12.6 11.8 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 1,013.8 1,046.2 1,082.6 1,111.6 1,040.1 981.7 
    Restaurants       
--- Chained Fish - - - - - - 
    Limited-Service       
    Restaurants       
--- Independent Fish 1,013.8 1,046.2 1,082.6 1,111.6 1,040.1 981.7 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 653.0 671.6 668.9 661.8 622.1 563.1 
    Service Restaurants       
--- Chained Ice Cream 238.3 237.8 214.3 193.8 178.1 146.6 
    Limited-Service       
    Restaurants       
--- Independent Ice 414.7 433.7 454.6 468.0 444.0 416.6 
    Cream Limited-Service       
    Restaurants       
-- Latin American 461.2 527.0 576.6 669.1 749.9 785.5 
    Limited-Service       
    Restaurants       
--- Chained Latin 412.3 474.0 519.6 608.7 692.9 731.9 
    American Limited-       
    Service Restaurants       
--- Independent Latin 49.0 52.9 57.0 60.3 57.0 53.5 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 582.1 603.4 635.3 652.7 603.0 558.5 
    Limited-Service       
    Restaurants       
--- Chained Middle 69.9 68.1 76.5 73.8 62.3 59.7 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 512.2 535.3 558.8 578.9 540.8 498.8 
    Eastern Limited-Service       
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    Restaurants       
-- Pizza Limited- 1,629.4 1,695.6 1,792.8 1,834.0 1,860.8 1,927.1 
    Service Restaurants       
--- Chained Pizza 1,224.6 1,272.7 1,351.3 1,376.3 1,434.5 1,526.7 
    Limited-Service       
    Restaurants       
--- Independent Pizza 404.8 422.9 441.5 457.7 426.3 400.4 
    Limited-Service       
    Restaurants       
-- Other Limited- 3,063.8 3,164.0 3,254.5 3,359.7 3,106.6 2,894.5 
    Service Restaurants       
--- Chained Other 218.2 224.3 206.8 215.9 205.2 188.9 
    Limited-Service       
    Restaurants       
--- Independent Other 2,845.6 2,939.7 3,047.7 3,143.7 2,901.4 2,705.6 
    Limited-Service       
    Restaurants       
- Limited-Service 20,400.3 21,188.4 21,557.5 22,223.7 21,634.3 20,779.5 
    Restaurants by Type       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 46 Limited-Service Restaurants by Category: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Limited-Service Restaurants -4.0 -0.4 -1.8 
--- Chained Asian Limited-Service -4.3 -2.7 -12.7 
    Restaurants    
--- Independent Asian Limited-Service -4.0 0.2 0.8 
    Restaurants    
-- Bakery Products Limited-Service -0.5 -1.6 -7.8 
    Restaurants    
--- Chained Bakery Products Limited- 1.6 -3.2 -15.1 
    Service Restaurants    
--- Independent Bakery Products -2.9 0.5 2.6 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants -1.6 0.6 2.9 
--- Chained Burger Limited-Service -1.3 0.6 3.2 
    Restaurants    
--- Independent Burger Limited-Service -2.8 0.3 1.5 
    Restaurants    
-- Chicken Limited-Service Restaurants -3.8 -0.7 -3.6 
--- Chained Chicken Limited-Service -4.3 -0.7 -3.6 
    Restaurants    
--- Independent Chicken Limited- -1.7 -0.8 -3.7 
    Service Restaurants    
-- Convenience Stores Limited-Service -4.8 0.3 1.6 
    Restaurants    
--- Chained Convenience Stores Limited- -4.7 0.4 2.3 
    Service Restaurants    
--- Independent Convenience Stores -5.3 -2.8 -13.3 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants -3.8 -1.0 -5.1 
--- Chained Fish Limited-Service - - - 
    Restaurants    
--- Independent Fish Limited-Service -3.8 -1.0 -5.1 
    Restaurants    
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-- Ice Cream Limited-Service Restaurants -4.5 -2.2 -10.5 
--- Chained Ice Cream Limited-Service 1.1 -5.4 -24.4 
    Restaurants    
--- Independent Ice Cream Limited- -6.3 -0.9 -4.3 
    Service Restaurants    
-- Latin American Limited-Service 2.3 6.4 36.7 
    Restaurants    
--- Chained Latin American Limited- 3.1 7.3 42.5 
    Service Restaurants    
--- Independent Latin American Limited- -2.9 1.2 6.3 
    Service Restaurants    
-- Middle Eastern Limited-Service -1.8 0.7 3.8 
    Restaurants    
--- Chained Middle Eastern Limited- 0.0 -0.7 -3.4 
    Service Restaurants    
--- Independent Middle Eastern Limited- -2.0 0.9 4.7 
    Service Restaurants    
-- Pizza Limited-Service Restaurants -0.7 -1.4 -6.6 
--- Chained Pizza Limited-Service 0.8 -1.6 -7.8 
    Restaurants    
--- Independent Pizza Limited-Service -2.2 -1.1 -5.2 
    Restaurants    
-- Other Limited-Service Restaurants -4.0 -1.1 -5.4 
--- Chained Other Limited-Service -5.2 -2.9 -13.9 
    Restaurants    
--- Independent Other Limited-Service -3.9 -1.0 -4.8 
    Restaurants    
- Limited-Service Restaurants by Type -3.0 -0.6 -3.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 47 Sales in Limited-Service Restaurants by Category: % Transaction Growth 2016-
2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Limited-Service Restaurants -5.6 -0.2 -1.2 
--- Chained Asian Limited-Service -11.2 -4.9 -22.4 
    Restaurants    
--- Independent Asian Limited-Service -4.9 0.4 1.9 
    Restaurants    
-- Bakery Products Limited-Service -0.6 -5.1 -22.9 
    Restaurants    
--- Chained Bakery Products Limited- -1.6 -8.4 -35.5 
    Service Restaurants    
--- Independent Bakery Products 0.7 0.6 3.1 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants -4.3 -0.6 -2.9 
--- Chained Burger Limited-Service -4.3 -0.6 -2.9 
    Restaurants    
--- Independent Burger Limited-Service -3.7 -0.2 -1.2 
    Restaurants    
-- Chicken Limited-Service Restaurants 2.0 1.8 9.3 
--- Chained Chicken Limited-Service 2.2 1.9 10.1 
    Restaurants    
--- Independent Chicken Limited- -2.5 -1.1 -5.4 
    Service Restaurants    
-- Convenience Stores Limited-Service -3.0 -1.0 -5.0 
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    Restaurants    
--- Chained Convenience Stores Limited- -3.0 -1.0 -4.8 
    Service Restaurants    
--- Independent Convenience Stores -5.2 -3.7 -17.3 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants -4.4 -0.9 -4.6 
--- Chained Fish Limited-Service - - - 
    Restaurants    
--- Independent Fish Limited-Service -4.4 -0.9 -4.6 
    Restaurants    
-- Ice Cream Limited-Service Restaurants -4.0 -2.0 -9.4 
--- Chained Ice Cream Limited-Service -11.1 -8.4 -35.5 
    Restaurants    
--- Independent Ice Cream Limited- -2.1 0.0 0.1 
    Service Restaurants    
-- Latin American Limited-Service 3.2 9.4 56.9 
    Restaurants    
--- Chained Latin American Limited- 4.0 10.5 64.8 
    Service Restaurants    
--- Independent Latin American Limited- -3.0 2.0 10.3 
    Service Restaurants    
-- Middle Eastern Limited-Service -3.5 -0.9 -4.7 
    Restaurants    
--- Chained Middle Eastern Limited- -2.9 -3.7 -17.3 
    Service Restaurants    
--- Independent Middle Eastern Limited- -3.5 -0.6 -3.1 
    Service Restaurants    
-- Pizza Limited-Service Restaurants -1.3 0.5 2.3 
--- Chained Pizza Limited-Service -0.4 0.8 4.3 
    Restaurants    
--- Independent Pizza Limited-Service -3.7 -0.5 -2.6 
    Restaurants    
-- Other Limited-Service Restaurants -3.7 -1.2 -6.0 
--- Chained Other Limited-Service -4.9 -6.7 -29.4 
    Restaurants    
--- Independent Other Limited-Service -3.7 -1.0 -4.8 
    Restaurants    
- Limited-Service Restaurants by Type -2.9 -0.7 -3.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 48 Sales in Limited-Service Restaurants by Category: % Foodservice Value 
Growth 2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Limited-Service Restaurants -8.9 -1.6 -7.9 
--- Chained Asian Limited-Service -10.2 -3.0 -14.0 
    Restaurants    
--- Independent Asian Limited-Service -8.6 -1.3 -6.5 
    Restaurants    
-- Bakery Products Limited-Service -2.3 -5.8 -25.8 
    Restaurants    
--- Chained Bakery Products Limited- 0.4 -7.8 -33.5 
    Service Restaurants    
--- Independent Bakery Products -6.6 -1.4 -6.8 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants -7.0 1.0 5.2 
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--- Chained Burger Limited-Service -7.0 1.0 5.3 
    Restaurants    
--- Independent Burger Limited-Service -6.1 0.2 0.9 
    Restaurants    
-- Chicken Limited-Service Restaurants 1.7 2.7 14.1 
--- Chained Chicken Limited-Service 2.0 2.9 15.3 
    Restaurants    
--- Independent Chicken Limited- -5.5 -2.4 -11.4 
    Service Restaurants    
-- Convenience Stores Limited-Service -2.8 0.4 2.3 
    Restaurants    
--- Chained Convenience Stores Limited- -2.7 0.5 2.7 
    Service Restaurants    
--- Independent Convenience Stores -6.7 -3.8 -17.7 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants -5.6 -0.6 -3.2 
--- Chained Fish Limited-Service - - - 
    Restaurants    
--- Independent Fish Limited-Service -5.6 -0.6 -3.2 
    Restaurants    
-- Ice Cream Limited-Service Restaurants -9.5 -2.9 -13.8 
--- Chained Ice Cream Limited-Service -17.7 -9.3 -38.5 
    Restaurants    
--- Independent Ice Cream Limited- -6.2 0.1 0.5 
    Service Restaurants    
-- Latin American Limited-Service 4.7 11.2 70.3 
    Restaurants    
--- Chained Latin American Limited- 5.6 12.2 77.5 
    Service Restaurants    
--- Independent Latin American Limited- -6.1 1.8 9.4 
    Service Restaurants    
-- Middle Eastern Limited-Service -7.4 -0.8 -4.1 
    Restaurants    
--- Chained Middle Eastern Limited- -4.1 -3.1 -14.5 
    Service Restaurants    
--- Independent Middle Eastern Limited- -7.8 -0.5 -2.6 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 3.6 3.4 18.3 
--- Chained Pizza Limited-Service 6.4 4.5 24.7 
    Restaurants    
--- Independent Pizza Limited-Service -6.1 -0.2 -1.1 
    Restaurants    
-- Other Limited-Service Restaurants -6.8 -1.1 -5.5 
--- Chained Other Limited-Service -7.9 -2.8 -13.4 
    Restaurants    
--- Independent Other Limited-Service -6.7 -1.0 -4.9 
    Restaurants    
- Limited-Service Restaurants by Type -4.0 0.4 1.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 49 GBO Company Shares in Chained Limited-Service Restaurants: % Foodservice 
Value 2017-2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
McDonald's Corp 32.8 32.8 33.2 33.1 31.9 
Yum! Brands Inc 15.6 15.6 16.4 17.3 18.5 
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Restaurant Brands 10.2 10.8 11.1 10.9 10.0 
    International Inc      
Domino's Pizza Inc 6.5 7.3 7.3 7.8 8.7 
Doctor's Associates Inc 7.5 6.7 5.9 5.5 5.7 
Craveable Brands Ltd 5.3 5.4 5.3 5.0 4.9 
Guzman y Gomez Pty Ltd 1.2 1.5 1.8 2.2 2.5 
Nando's Group Holdings 2.0 2.0 1.5 1.6 1.7 
    Ltd      
Zambrero Pty Ltd 1.2 1.2 1.4 1.5 1.5 
Grill'd Pty Ltd 1.5 1.6 1.6 1.6 1.5 
Seven & I Holdings Co Ltd 1.3 1.4 1.4 1.4 1.5 
Retail Food Group Ltd 1.7 1.4 1.1 1.0 1.0 
Coles Group Ltd - 1.1 1.1 1.0 1.0 
Caltex Australia Ltd 0.8 0.8 0.8 0.9 0.9 
Woolworths Group Ltd 0.8 0.8 0.9 0.8 0.8 
Foodco Group Pty Ltd 1.0 0.8 0.8 0.7 0.8 
Sushi Sushi (Melbourne) 0.5 0.5 0.5 0.5 0.5 
    Pty Ltd      
Mad Mex International 0.5 0.5 0.5 0.5 0.5 
    Pty Ltd      
British Petroleum Co 0.5 0.5 0.5 0.5 0.5 
    Plc, The      
Schnitz Franchising Pty 0.5 0.5 0.5 0.4 0.4 
    Ltd      
Retail Zoo Pty Ltd 0.5 0.4 0.5 0.4 0.4 
Rolld Australia Pty Ltd 0.3 0.4 0.5 0.5 0.4 
Noodle Box Pty Ltd 0.3 0.3 0.3 0.3 0.3 
Soul Origin Pty Ltd 0.3 0.3 0.3 0.3 0.3 
Franchised Food Co Pty 0.5 0.4 0.3 0.3 0.3 
    Ltd      
PNF Management Pty Ltd 0.3 0.3 0.3 0.3 0.3 
Fishbowl Pty Ltd 0.0 0.1 0.2 0.2 0.2 
Supatreats Australia 0.3 0.3 0.2 0.2 0.2 
    Pty Ltd      
Inspire Brands Inc - - - 0.1 0.2 
Metcash Ltd 0.2 0.2 0.2 0.2 0.2 
Others - - - - - 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 50 GBN Brand Shares in Chained Limited-Service Restaurants: % Foodservice 
Value 2018-2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
McDonald's McDonald's Corp 32.8 33.2 33.1 31.9 
KFC Yum! Brands Inc 14.1 14.8 15.6 16.7 
Hungry Jack's Restaurant Brands 10.8 11.1 10.9 10.0 
 International Inc     
Domino's Pizza Domino's Pizza Inc 7.3 7.3 7.8 8.7 
Subway Doctor's Associates Inc 6.7 5.9 5.5 5.7 
Red Rooster Craveable Brands Ltd 3.5 3.4 3.1 2.9 
Guzman y Gomez Guzman y Gomez Pty Ltd 1.5 1.8 2.2 2.5 
Nando's Nando's Group Holdings Ltd 2.0 1.5 1.6 1.7 
Pizza Hut Yum! Brands Inc 1.5 1.5 1.5 1.6 
Oporto Craveable Brands Ltd 1.5 1.5 1.5 1.6 
Zambrero Zambrero Pty Ltd 1.2 1.4 1.5 1.5 
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Grill'd Grill'd Pty Ltd 1.6 1.6 1.6 1.5 
7-Eleven Seven & I Holdings Co Ltd 1.4 1.4 1.4 1.5 
Coles Express Coles Group Ltd 1.1 1.1 1.0 1.0 
Star Mart Caltex Australia Ltd 0.8 0.8 0.9 0.9 
Woolworths Petrol Woolworths Group Ltd 0.8 0.9 0.8 0.8 
Muffin Break Foodco Group Pty Ltd 0.8 0.8 0.7 0.8 
Crust Gourmet Pizza Retail Food Group Ltd 0.6 0.6 0.5 0.5 
Sushi Sushi Sushi Sushi (Melbourne) 0.5 0.5 0.5 0.5 
 Pty Ltd     
Mad Mex Mad Mex International 0.5 0.5 0.5 0.5 
 Pty Ltd     
BP Connect/BP British Petroleum Co 0.5 0.5 0.5 0.5 
    Express/BP Shop Plc, The     
Schnitz Schnitz Franchising Pty 0.5 0.5 0.4 0.4 
 Ltd     
Salsa's Fresh Mex Retail Zoo Pty Ltd 0.4 0.5 0.4 0.4 
    Grill      
Roll'd Rolld Australia Pty Ltd 0.4 0.5 0.5 0.4 
Donut King Retail Food Group Ltd 0.5 0.4 0.4 0.4 
Chicken Treat Craveable Brands Ltd 0.4 0.4 0.3 0.4 
Noodle Box Noodle Box Pty Ltd 0.3 0.3 0.3 0.3 
Soul Origin Soul Origin Pty Ltd 0.3 0.3 0.3 0.3 
Sandwich Chefs PNF Management Pty Ltd 0.3 0.3 0.3 0.3 
Cold Rock Ice- Franchised Food Co Pty 0.3 0.3 0.3 0.3 
    Creamery Ltd     
Others  4.9 4.4 3.9 3.6 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 51 Forecast Limited-Service Restaurants by Category: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Limited- 2,068 2,108 2,181 2,252 2,322 2,395 
    Service Restaurants       
--- Chained Asian 357 371 385 400 416 433 
    Limited-Service       
    Restaurants       
--- Independent Asian 1,711 1,737 1,796 1,852 1,906 1,962 
    Limited-Service       
    Restaurants       
-- Bakery Products 3,156 3,201 3,244 3,283 3,320 3,358 
    Limited-Service       
    Restaurants       
--- Chained Bakery 1,712 1,715 1,720 1,724 1,731 1,738 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 1,444 1,486 1,524 1,559 1,589 1,620 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 1,837 1,869 1,901 1,931 1,960 1,990 
    Service Restaurants       
--- Chained Burger 1,559 1,580 1,603 1,625 1,646 1,668 
    Limited-Service       
    Restaurants       
--- Independent Burger 278 289 298 306 314 322 
    Limited-Service       
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    Restaurants       
-- Chicken Limited- 1,748 1,763 1,778 1,794 1,809 1,827 
    Service Restaurants       
--- Chained Chicken 1,411 1,421 1,429 1,439 1,449 1,462 
    Limited-Service       
    Restaurants       
--- Independent Chicken 337 342 349 355 360 365 
    Limited-Service       
    Restaurants       
-- Convenience Stores 3,458 3,487 3,512 3,535 3,555 3,579 
    Limited-Service       
    Restaurants       
--- Chained Convenience 3,334 3,360 3,384 3,405 3,423 3,445 
    Stores Limited-Service       
    Restaurants       
--- Independent 124 127 128 130 132 134 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 1,347 1,379 1,410 1,437 1,464 1,493 
    Restaurants       
--- Chained Fish - - - - - - 
    Limited-Service       
    Restaurants       
--- Independent Fish 1,347 1,379 1,410 1,437 1,464 1,493 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 1,393 1,405 1,436 1,464 1,491 1,521 
    Service Restaurants       
--- Chained Ice Cream 366 363 362 360 357 355 
    Limited-Service       
    Restaurants       
--- Independent Ice 1,027 1,042 1,074 1,104 1,134 1,166 
    Cream Limited-Service       
    Restaurants       
-- Latin American 533 545 567 599 631 663 
    Limited-Service       
    Restaurants       
--- Chained Latin 466 476 495 523 551 579 
    American Limited-       
    Service Restaurants       
--- Independent Latin 67 69 72 76 80 84 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 1,100 1,124 1,147 1,187 1,227 1,268 
    Limited-Service       
    Restaurants       
--- Chained Middle 113 114 115 116 117 118 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 987 1,010 1,032 1,071 1,110 1,150 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 2,210 2,268 2,326 2,386 2,444 2,505 
    Service Restaurants       
--- Chained Pizza 1,163 1,206 1,247 1,292 1,337 1,384 
    Limited-Service       
    Restaurants       
--- Independent Pizza 1,047 1,062 1,079 1,094 1,107 1,121 
    Limited-Service       
    Restaurants       
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-- Other Limited- 5,225 5,260 5,406 5,540 5,665 5,781 
    Service Restaurants       
--- Chained Other 292 296 300 304 308 311 
    Limited-Service       
    Restaurants       
--- Independent Other 4,933 4,964 5,106 5,236 5,357 5,470 
    Limited-Service       
    Restaurants       
- Limited-Service 24,075 24,409 24,908 25,408 25,888 26,380 
    Restaurants by Type       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 52 Forecast Sales in Limited-Service Restaurants by Category: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Limited- 147,629.5 154,293.7 160,935.3 167,597.8 174,349.2 180,854.7 
    Service Restaurants       
--- Chained Asian 14,599.9 15,482.1 16,370.6 17,270.1 18,190.6 19,105.6 
    Limited-Service       
    Restaurants       
--- Independent Asian 133,029.6 138,811.6 144,564.7 150,327.8 156,158.6 161,749.1 
    Limited-Service       
    Restaurants       
-- Bakery Products 159,161.0 160,773.6 162,532.1 164,290.9 166,169.9 168,046.2 
    Limited-Service       
    Restaurants       
--- Chained Bakery 89,518.6 88,675.7 88,066.1 87,604.7 87,245.5 86,975.1 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 69,642.5 72,097.9 74,466.0 76,686.2 78,924.4 81,071.1 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 626,390.9 648,821.4 671,433.8 693,995.2 716,111.2 739,950.7 
    Service Restaurants       
--- Chained Burger 612,216.3 634,125.1 656,272.6 678,419.1 700,128.5 723,582.8 
    Limited-Service       
    Restaurants       
--- Independent Burger 14,174.6 14,696.2 15,161.2 15,576.1 15,982.7 16,367.8 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 236,923.9 249,220.1 261,194.7 273,089.0 284,863.4 296,581.4 
    Service Restaurants       
--- Chained Chicken 225,607.1 237,590.4 249,256.0 260,871.4 272,375.8 283,842.8 
    Limited-Service       
    Restaurants       
--- Independent Chicken 11,316.8 11,629.7 11,938.7 12,217.6 12,487.6 12,738.6 
    Limited-Service       
    Restaurants       
-- Convenience Stores 123,599.5 129,420.5 135,227.5 140,688.9 146,236.2 152,279.3 
    Limited-Service       
    Restaurants       
--- Chained Convenience 121,740.8 127,573.3 133,395.6 138,877.2 144,446.2 150,514.3 
    Stores Limited-Service       
    Restaurants       
--- Independent 1,858.7 1,847.2 1,831.9 1,811.8 1,790.0 1,765.0 
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    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 91,641.8 95,295.1 98,882.8 102,243.5 105,454.0 108,659.8 
    Restaurants       
--- Chained Fish - - - - - - 
    Limited-Service       
    Restaurants       
--- Independent Fish 91,641.8 95,295.1 98,882.8 102,243.5 105,454.0 108,659.8 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 107,977.9 111,691.6 114,900.5 117,893.7 120,901.7 123,749.4 
    Service Restaurants       
--- Chained Ice Cream 20,556.9 20,791.3 20,618.7 20,472.3 20,343.4 20,154.2 
    Limited-Service       
    Restaurants       
--- Independent Ice 87,421.0 90,900.3 94,281.8 97,421.4 100,558.4 103,595.2 
    Cream Limited-Service       
    Restaurants       
-- Latin American 47,201.8 49,589.4 51,982.7 54,349.3 56,700.1 59,369.2 
    Limited-Service       
    Restaurants       
--- Chained Latin 42,359.7 44,480.3 46,613.6 48,723.8 50,832.3 53,236.6 
    American Limited-       
    Service Restaurants       
--- Independent Latin 4,842.1 5,109.2 5,369.1 5,625.4 5,867.9 6,132.5 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 54,960.1 56,735.7 58,451.0 60,027.9 61,457.7 63,039.9 
    Limited-Service       
    Restaurants       
--- Chained Middle 5,250.8 5,348.5 5,423.9 5,495.0 5,556.0 5,623.2 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 49,709.3 51,387.2 53,027.1 54,533.0 55,901.7 57,416.7 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 92,205.0 95,401.3 98,528.1 101,587.5 104,543.7 107,487.0 
    Service Restaurants       
--- Chained Pizza 67,449.9 69,726.3 71,961.0 74,198.9 76,358.1 78,503.8 
    Limited-Service       
    Restaurants       
--- Independent Pizza 24,755.1 25,675.0 26,567.1 27,388.6 28,185.6 28,983.2 
    Limited-Service       
    Restaurants       
-- Other Limited- 268,262.4 278,805.8 288,242.0 296,566.4 304,744.5 311,964.3 
    Service Restaurants       
--- Chained Other 10,125.8 10,840.1 11,579.0 12,325.9 13,085.3 13,859.5 
    Limited-Service       
    Restaurants       
--- Independent Other 258,136.6 267,965.7 276,663.0 284,240.5 291,659.2 298,104.9 
    Limited-Service       
    Restaurants       
- Limited-Service 1,955,95 2,030,04 2,102,31 2,172,33 2,241,53 2,311,98 
    Restaurants by Type 3.9 8.2 0.6 0.2 1.6 1.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 53 Forecast Sales in Limited-Service Restaurants by Category: Foodservice Value 
2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Limited- 1,217.9 1,263.5 1,300.9 1,332.6 1,363.9 1,394.5 
    Service Restaurants       
--- Chained Asian 207.3 219.7 231.4 242.8 254.5 266.2 
    Limited-Service       
    Restaurants       
--- Independent Asian 1,010.6 1,043.8 1,069.5 1,089.9 1,109.5 1,128.3 
    Limited-Service       
    Restaurants       
-- Bakery Products 1,610.2 1,612.4 1,613.2 1,614.1 1,615.1 1,617.9 
    Limited-Service       
    Restaurants       
--- Chained Bakery 1,026.9 1,008.7 993.6 981.7 970.8 960.9 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 583.3 603.7 619.6 632.4 644.3 657.0 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 6,164.7 6,561.8 6,924.7 7,289.0 7,655.9 8,034.2 
    Service Restaurants       
--- Chained Burger 6,024.3 6,415.1 6,773.3 7,133.6 7,497.3 7,871.8 
    Limited-Service       
    Restaurants       
--- Independent Burger 140.4 146.7 151.4 155.4 158.6 162.4 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 3,346.2 3,519.4 3,685.8 3,844.7 4,000.0 4,150.7 
    Service Restaurants       
--- Chained Chicken 3,225.3 3,397.5 3,563.3 3,721.6 3,876.5 4,026.6 
    Limited-Service       
    Restaurants       
--- Independent Chicken 120.9 121.8 122.6 123.1 123.5 124.1 
    Limited-Service       
    Restaurants       
-- Convenience Stores 730.1 766.9 799.6 829.0 858.4 889.8 
    Limited-Service       
    Restaurants       
--- Chained Convenience 718.4 755.4 788.3 817.9 847.5 879.1 
    Stores Limited-Service       
    Restaurants       
--- Independent 11.8 11.6 11.3 11.1 10.9 10.7 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 981.7 1,007.8 1,027.0 1,038.7 1,049.4 1,057.1 
    Restaurants       
--- Chained Fish - - - - - - 
    Limited-Service       
    Restaurants       
--- Independent Fish 981.7 1,007.8 1,027.0 1,038.7 1,049.4 1,057.1 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 563.1 581.1 595.6 607.7 619.1 629.2 
    Service Restaurants       
--- Chained Ice Cream 146.6 147.5 146.3 145.3 144.1 142.7 
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    Limited-Service       
    Restaurants       
--- Independent Ice 416.6 433.7 449.3 462.4 475.0 486.6 
    Cream Limited-Service       
    Restaurants       
-- Latin American 785.5 843.1 896.8 944.8 993.6 1,040.1 
    Limited-Service       
    Restaurants       
--- Chained Latin 731.9 787.1 837.8 883.2 929.3 973.3 
    American Limited-       
    Service Restaurants       
--- Independent Latin 53.5 56.1 58.9 61.6 64.3 66.8 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 558.5 580.5 599.0 614.6 629.3 644.7 
    Limited-Service       
    Restaurants       
--- Chained Middle 59.7 59.2 58.2 57.0 56.0 54.9 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 498.8 521.3 540.8 557.6 573.3 589.8 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 1,927.1 1,992.7 2,054.0 2,107.9 2,159.5 2,208.2 
    Service Restaurants       
--- Chained Pizza 1,526.7 1,577.2 1,626.9 1,672.0 1,714.0 1,753.7 
    Limited-Service       
    Restaurants       
--- Independent Pizza 400.4 415.5 427.1 435.9 445.5 454.5 
    Limited-Service       
    Restaurants       
-- Other Limited- 2,894.5 3,040.9 3,167.8 3,275.6 3,378.6 3,481.1 
    Service Restaurants       
--- Chained Other 188.9 196.0 209.3 221.3 233.8 246.5 
    Limited-Service       
    Restaurants       
--- Independent Other 2,705.6 2,844.8 2,958.5 3,054.3 3,144.8 3,234.6 
    Limited-Service       
    Restaurants       
- Limited-Service 20,779.5 21,770.1 22,664.4 23,498.8 24,322.8 25,147.6 
    Restaurants by Type       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 54 Forecast Limited-Service Restaurants by Category: % Units/Outlets Growth 
2021-2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
-- Asian Limited-Service Restaurants 1.9 3.0 15.8 
--- Chained Asian Limited-Service 3.9 3.9 21.3 
    Restaurants    
--- Independent Asian Limited-Service 1.5 2.8 14.7 
    Restaurants    
-- Bakery Products Limited-Service 1.4 1.2 6.4 
    Restaurants    
--- Chained Bakery Products Limited- 0.2 0.3 1.5 
    Service Restaurants    
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--- Independent Bakery Products 2.9 2.3 12.2 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 1.7 1.6 8.3 
--- Chained Burger Limited-Service 1.3 1.4 7.0 
    Restaurants    
--- Independent Burger Limited-Service 4.0 3.0 15.8 
    Restaurants    
-- Chicken Limited-Service Restaurants 0.9 0.9 4.5 
--- Chained Chicken Limited-Service 0.7 0.7 3.6 
    Restaurants    
--- Independent Chicken Limited- 1.5 1.6 8.3 
    Service Restaurants    
-- Convenience Stores Limited-Service 0.8 0.7 3.5 
    Restaurants    
--- Chained Convenience Stores Limited- 0.8 0.7 3.3 
    Service Restaurants    
--- Independent Convenience Stores 2.4 1.6 8.1 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 2.4 2.1 10.8 
--- Chained Fish Limited-Service - - - 
    Restaurants    
--- Independent Fish Limited-Service 2.4 2.1 10.8 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 0.9 1.8 9.2 
--- Chained Ice Cream Limited-Service -0.8 -0.6 -3.0 
    Restaurants    
--- Independent Ice Cream Limited- 1.5 2.6 13.5 
    Service Restaurants    
-- Latin American Limited-Service 2.3 4.5 24.4 
    Restaurants    
--- Chained Latin American Limited- 2.1 4.4 24.2 
    Service Restaurants    
--- Independent Latin American Limited- 3.0 4.6 25.4 
    Service Restaurants    
-- Middle Eastern Limited-Service 2.2 2.9 15.3 
    Restaurants    
--- Chained Middle Eastern Limited- 0.9 0.9 4.4 
    Service Restaurants    
--- Independent Middle Eastern Limited- 2.3 3.1 16.5 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 2.6 2.5 13.3 
--- Chained Pizza Limited-Service 3.7 3.5 19.0 
    Restaurants    
--- Independent Pizza Limited-Service 1.4 1.4 7.1 
    Restaurants    
-- Other Limited-Service Restaurants 0.7 2.0 10.6 
--- Chained Other Limited-Service 1.4 1.3 6.5 
    Restaurants    
--- Independent Other Limited-Service 0.6 2.1 10.9 
    Restaurants    
- Limited-Service Restaurants by Type 1.4 1.8 9.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 55 Forecast Sales in Limited-Service Restaurants by Category: % Transaction 
Growth 2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
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-- Asian Limited-Service Restaurants 4.5 4.1 22.5 
--- Chained Asian Limited-Service 6.0 5.5 30.9 
    Restaurants    
--- Independent Asian Limited-Service 4.3 4.0 21.6 
    Restaurants    
-- Bakery Products Limited-Service 1.0 1.1 5.6 
    Restaurants    
--- Chained Bakery Products Limited- -0.9 -0.6 -2.8 
    Service Restaurants    
--- Independent Bakery Products 3.5 3.1 16.4 
    Limited-Service Restaurants     
-- Burger Limited-Service Restaurants 3.6 3.4 18.1 
--- Chained Burger Limited-Service 3.6 3.4 18.2 
    Restaurants    
--- Independent Burger Limited-Service 3.7 2.9 15.5 
    Restaurants    
-- Chicken Limited-Service Restaurants 5.2 4.6 25.2 
--- Chained Chicken Limited-Service 5.3 4.7 25.8 
    Restaurants    
--- Independent Chicken Limited- 2.8 2.4 12.6 
    Service Restaurants    
-- Convenience Stores Limited-Service 4.7 4.3 23.2 
    Restaurants    
--- Chained Convenience Stores Limited- 4.8 4.3 23.6 
    Service Restaurants    
--- Independent Convenience Stores -0.6 -1.0 -5.0 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 4.0 3.5 18.6 
--- Chained Fish Limited-Service - - - 
    Restaurants    
--- Independent Fish Limited-Service 4.0 3.5 18.6 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 3.4 2.8 14.6 
--- Chained Ice Cream Limited-Service 1.1 -0.4 -2.0 
    Restaurants    
--- Independent Ice Cream Limited- 4.0 3.5 18.5 
    Service Restaurants    
-- Latin American Limited-Service 5.1 4.7 25.8 
    Restaurants    
--- Chained Latin American Limited- 5.0 4.7 25.7 
    Service Restaurants    
--- Independent Latin American Limited- 5.5 4.8 26.6 
    Service Restaurants    
-- Middle Eastern Limited-Service 3.2 2.8 14.7 
    Restaurants    
--- Chained Middle Eastern Limited- 1.9 1.4 7.1 
    Service Restaurants    
--- Independent Middle Eastern Limited- 3.4 2.9 15.5 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 3.5 3.1 16.6 
--- Chained Pizza Limited-Service 3.4 3.1 16.4 
    Restaurants    
--- Independent Pizza Limited-Service 3.7 3.2 17.1 
    Restaurants    
-- Other Limited-Service Restaurants 3.9 3.1 16.3 
--- Chained Other Limited-Service 7.1 6.5 36.9 
    Restaurants    
--- Independent Other Limited-Service 3.8 2.9 15.5 
    Restaurants    
- Limited-Service Restaurants by Type 3.8 3.4 18.2 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 56 Forecast Sales in Limited-Service Restaurants by Category: % Foodservice 
Value Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
-- Asian Limited-Service Restaurants 3.7 2.7 14.5 
--- Chained Asian Limited-Service 6.0 5.1 28.4 
    Restaurants    
--- Independent Asian Limited-Service 3.3 2.2 11.6 
    Restaurants    
-- Bakery Products Limited-Service 0.1 0.1 0.5 
    Restaurants    
--- Chained Bakery Products Limited- -1.8 -1.3 -6.4 
    Service Restaurants    
--- Independent Bakery Products 3.5 2.4 12.6 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 6.4 5.4 30.3 
--- Chained Burger Limited-Service 6.5 5.5 30.7 
    Restaurants    
--- Independent Burger Limited-Service 4.5 2.9 15.6 
    Restaurants    
-- Chicken Limited-Service Restaurants 5.2 4.4 24.0 
--- Chained Chicken Limited-Service 5.3 4.5 24.8 
    Restaurants    
--- Independent Chicken Limited- 0.8 0.5 2.6 
    Service Restaurants    
-- Convenience Stores Limited-Service 5.0 4.0 21.9 
    Restaurants    
--- Chained Convenience Stores Limited- 5.1 4.1 22.4 
    Service Restaurants    
--- Independent Convenience Stores -1.5 -1.9 -9.0 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 2.7 1.5 7.7 
--- Chained Fish Limited-Service - - - 
    Restaurants    
--- Independent Fish Limited-Service 2.7 1.5 7.7 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 3.2 2.2 11.7 
--- Chained Ice Cream Limited-Service 0.6 -0.5 -2.6 
    Restaurants    
--- Independent Ice Cream Limited- 4.1 3.2 16.8 
    Service Restaurants    
-- Latin American Limited-Service 7.3 5.8 32.4 
    Restaurants    
--- Chained Latin American Limited- 7.5 5.9 33.0 
    Service Restaurants    
--- Independent Latin American Limited- 4.7 4.5 24.9 
    Service Restaurants    
-- Middle Eastern Limited-Service 3.9 2.9 15.4 
    Restaurants    
--- Chained Middle Eastern Limited- -0.9 -1.7 -8.0 
    Service Restaurants    
--- Independent Middle Eastern Limited- 4.5 3.4 18.2 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 3.4 2.8 14.6 
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--- Chained Pizza Limited-Service 3.3 2.8 14.9 
    Restaurants    
--- Independent Pizza Limited-Service 3.8 2.6 13.5 
    Restaurants    
-- Other Limited-Service Restaurants 5.1 3.8 20.3 
--- Chained Other Limited-Service 3.8 5.5 30.5 
    Restaurants    
--- Independent Other Limited-Service 5.1 3.6 19.6 
    Restaurants    
- Limited-Service Restaurants by Type 4.8 3.9 21.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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SELF-SERVICE CAFETERIAS IN 
AUSTRALIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales decrease by 5% in current terms in 2021 to AUD86 million, whilst 

outlet numbers fall by 8% to 24 

▪ Chained self-service cafeterias is the best performing category in 2021, with foodservice 

value sales still decreasing by 3% in current terms to AUD69 million 

▪ Ikea Pty Ltd is the leading player in 2021, with a foodservice value share of 81% 

▪ Foodservice value sales are set to rise at a current value CAGR of 6% (2021 constant value 

CAGR of 3%) over the forecast period to AUD112 million, whilst the number of outlets is 

expected to increase at a CAGR of 4% to 29 

 

 

2021 DEVELOPMENTS 
 

Self-service cafeterias suffer from lack of footfall during the pandemic 

Self-service cafeterias witnessed further strong declines as many of these outlets are located 

in business and retail centres with heavy foot traffic in shopping centres. However, the 

pandemic drove a change in consumer lifestyles as many Australians started to work from 

home. This led to a significant decline in footfall through business centres and retail centres, 

making it difficult for the channel to overcome these challenges. Self-service cafeterias are most 

often located in food halls in Australia that cater for office workers and consumers shopping in 

centres, with very limited capacity to carry out home delivery services, a fact that has proved to 

be a major obstacle for businesses. 

 

Food safety issues and hygiene concerns lead to further decline in sales 

Another issue for self-service cafeterias to address in Australia, is that some offer buffet-style 

self-service, and therefore struggled due to concerns over food safety and potential 

transmission of the virus. Australia has been recovering and moving forward to live with the 

virus, but international travel restrictions significantly reduced possible inbound tourists 

frequenting retail centres, resulting in a substantial decline in the consumer base. Additionally, 

consumers are increasingly choosing à la carte options to avoid the risk of contracting the virus 

in areas with a high concentration of people and possible contamination of food. 

 

Social distancing poses challenges moving forward 

Self-service operators further face the challenge of available space within busy inner-city 

venues and shopping centres. With stricter social distancing measures, self-service cafeterias 

usually located in retail centres are finding it challenging to ensure adherence to strict guidelines 

with tight margins as consumer footfall has declined significantly. These challenges have 

resulted in business closures and very low numbers of new outlets opening towards the end of 

the review period. 
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PROSPECTS AND OPPORTUNITIES 
 

Limited flexibility will continue to stunt growth of self-service cafeterias 

The number of self-service cafeterias is expected to remain subdued over the forecast period, 

with only a full recovery to pre-pandemic levels predicted for 2026. Many will continue to 

struggle to be flexible in terms of resources, labour and digital capabilities to diversify offerings 

and adapt to changing consumer preferences. Inability to streamline services and labour while 

ensuring profit margins in building delivery services have proved to be challenging for self-

service cafeterias as they struggle with dwindling demand in business and retail centres. 

 

Safety and hygiene are issues 

The wide variety of consumer foodservice options in Australia, including preferred formats 

such as limited-service restaurants and cafés/bars, is also continuing to be restrictive for self-

service cafeterias. In addition to competition from bricks-and-mortar foodservice players, self-

service cafeterias face challenges from mobile/online ordering and delivery. Players are having 

to make significant adjustments to traditional menu offerings in response to demand for less 

meat and fried food. Consumers are also increasingly adopting ethnic dishes, making the more 

traditional breakfast staples offered through this channel less appealing. The self-service buffet 

cafeteria also faces major challenges to maintain the running of businesses during and after the 

pandemic, adapting to new sanitary hygienic standards that can be implemented sustainably. 

 

Labour shortage and rising cost of goods add to the challenges 

Most foodservice businesses suffered massively in 2021 due to staff shortages while 

struggling to retain existing employees. As international borders were closed for foreign 

nationals such as working holiday visa holders and students, foodservice was impacted 

significantly. The unprecedented lack of migrant labour as well as shortage of skilled chefs in 

restaurants caused obstacles for foodservice outlets hoping to repair the financial damage 

endured during COVID-19 lockdowns in 2020 and 2021. This critical shortage of labour in 

addition to the rising cost of goods also led to an increase in prices, further changing the dining 

landscape and posing challenges for players to adapt to evolving consumer needs in terms of 

sanitation and food safety. 

 

 

CATEGORY DATA 
 

Table 57 Self-Service Cafeterias: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
- Chained Self-Service 10 10 10 10 10 10 
    Cafeterias       
- Independent Self- 18 18 19 19 16 14 
    Service Cafeterias       
Self-Service Cafeterias 28 28 29 29 26 24 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 58 Sales in Self-Service Cafeterias: Number of Transactions 2016-2021 
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'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
- Chained Self-Service 4,046.5 4,628.3 4,720.9 5,004.1 4,761.2 4,572.2 
    Cafeterias       
- Independent Self- 2,662.4 2,667.6 2,821.5 2,827.2 2,355.3 2,031.6 
    Service Cafeterias       
Self-Service Cafeterias 6,708.9 7,295.9 7,542.4 7,831.3 7,116.4 6,603.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 59 Sales in Self-Service Cafeterias: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
- Chained Self-Service 56.6 66.8 68.8 72.9 71.5 69.3 
    Cafeterias       
- Independent Self- 20.3 20.8 22.5 23.0 18.5 16.2 
    Service Cafeterias       
Self-Service Cafeterias 76.9 87.6 91.3 95.9 89.9 85.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 60 Sales in Self-Service Cafeterias: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Chained Self-Service Cafeterias 0.0 0.0 0.0 
- Independent Self-Service Cafeterias -12.5 -4.9 -22.2 
Self-Service Cafeterias -7.7 -3.0 -14.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 61 Sales in Self-Service Cafeterias: % Transaction Growth 2016-2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Chained Self-Service Cafeterias -4.0 2.5 13.0 
- Independent Self-Service Cafeterias -13.7 -5.3 -23.7 
Self-Service Cafeterias -7.2 -0.3 -1.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 62 Sales in Self-Service Cafeterias: % Foodservice Value Growth 2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Chained Self-Service Cafeterias -3.0 4.1 22.5 
- Independent Self-Service Cafeterias -12.3 -4.5 -20.4 
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Self-Service Cafeterias -4.9 2.1 11.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 63 GBO Company Shares in Chained Self-Service Cafeterias: % Foodservice 
Value 2017-2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
Inter IKEA Systems BV 100.0 100.0 100.0 100.0 100.0 
MYO Australia Pty Ltd - - - - - 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 64 GBN Brand Shares in Chained Self-Service Cafeterias: % Foodservice Value 
2018-2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
Ikea Restaurant Inter IKEA Systems BV 100.0 100.0 100.0 100.0 
MYO MYO Australia Pty Ltd - - - - 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 65 Forecast Self-Service Cafeterias: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
- Chained Self-Service 10 10 10 10 10 10 
    Cafeterias       
- Independent Self- 14 15 16 17 18 19 
    Service Cafeterias       
Self-Service Cafeterias 24 25 26 27 28 29 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 66 Forecast Sales in Self-Service Cafeterias: Number of Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
- Chained Self-Service 4,572.2 4,668.7 4,763.9 4,864.9 4,963.7 5,074.3 
    Cafeterias       
- Independent Self- 2,031.6 2,139.5 2,240.7 2,333.5 2,426.8 2,499.6 
    Service Cafeterias       
Self-Service Cafeterias 6,603.8 6,808.2 7,004.6 7,198.4 7,390.5 7,574.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 67 Forecast Sales in Self-Service Cafeterias: Foodservice Value 2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
- Chained Self-Service 69.3 71.0 72.8 74.8 76.9 79.0 
    Cafeterias       
- Independent Self- 16.2 17.3 18.2 19.1 20.0 20.8 
    Service Cafeterias       
Self-Service Cafeterias 85.5 88.3 91.1 93.9 96.9 99.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 68 Forecast Self-Service Cafeterias: % Units/Outlets Growth 2021-2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Chained Self-Service Cafeterias 0.0 0.0 0.0 
- Independent Self-Service Cafeterias 7.1 6.3 35.7 
Self-Service Cafeterias 4.2 3.9 20.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 69 Forecast Sales in Self-Service Cafeterias: % Transaction Growth 2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Chained Self-Service Cafeterias 2.1 2.1 11.0 
- Independent Self-Service Cafeterias 5.3 4.2 23.0 
Self-Service Cafeterias 3.1 2.8 14.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 70 Forecast Sales in Self-Service Cafeterias: % Foodservice Value Growth 2021-
2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Chained Self-Service Cafeterias 2.4 2.6 13.9 
- Independent Self-Service Cafeterias 7.1 5.1 28.5 
Self-Service Cafeterias 3.3 3.1 16.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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STREET STALLS/KIOSKS IN 
AUSTRALIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales decrease by 15% in current terms in 2021 to AUD922 million, whilst 

outlet numbers fall by 8% to 3,338 

▪ Chained street stalls/kiosks is the best performing category in 2021, with foodservice value 

sales still decreasing by 13% in current terms to AUD123 million 

▪ Retail Food Group Ltd is the leading player in 2021, with a foodservice value share of 2% 

▪ Foodservice value sales are set to increase at a current value CAGR of 7% (2021 constant 

value CAGR of 4%) over the forecast period to AUD1.3 billion, whilst the number of outlets is 

expected to increase at a CAGR of 3% to 3,866 

 

 

2021 DEVELOPMENTS 
 

Agile players find growth opportunities 

Chained limited-service restaurants were equipped with stronger financial capabilities to retain 

workforce, cope with the downturn and respond swiftly to constantly changing restrictions 

compared to street stalls/kiosks during the pandemic. Street stalls/kiosks suffered stronger 

declines early in 2021, but the model of takeaways helped businesses pivot and adapt, although 

lower home delivery penetration definitely hindered growth. For instance, local player Kerbside 

Creamery in Sydney, New South Wales started to offer next-day delivery on its cheesecakes 

across Sydney, following the lockdowns after the Delta outbreak in 2021. 

 

Lockdown measures force many street stalls/kiosks to close 

Given the locations of street stalls/kiosks, most of which are outdoors or in shopping centres, 

operators faced a tough period during 2021 as many were forced to close due to the lockdown 

and social distancing measures, which greatly reduced outdoor activities and gatherings as well 

as time spent in shopping centres during the pandemic. Independent operators continued to 

dominate value sales and outlet numbers in street stalls/kiosks in 2021. Chained street 

stalls/kiosks face increasingly stiff competition from their independent counterparts; with 

consumers becoming more demanding and interested in trying new cuisines, independents 

often lead the way in terms of introducing new foods and flavours. Independent street/stalls 

kiosks rely on word-of-mouth recommendations and creative marketing through social media 

platforms, enabling them to connect with digitally- savvy young consumers. Chained street 

stalls/kiosks, on the other hand, struggle to compete as they are perceived as being less 

authentic and less relevant to consumer demands. 

 

No quick return to recovery for street stalls/kiosks 

Despite lower operating costs and the government assistance programme for Dine & 

Discover, many independent outlets located in tourist locations, travel destinations and city 

centres closed permanently during the pandemic. While small businesses often have to contend 

with lower revenues and savings, they are also more flexible in terms of operations as they 
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usually employ fewer people. Nevertheless, the channel had already lost outlets over the review 

period as many traditional street stalls/kiosks struggled to adapt to changing consumer lifestyles 

of working from home and preferring home deliveries or drive-throughs. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Opportunities for growth offered by charm of bubble tea 

Strong sales growth of bubble tea through street stalls/kiosks is expected to boost revenue 

streams while encouraging an increasing number of players to offer this product. As consumers 

seek new food experiences, bubble tea in Australia has witnessed strong growth as multiple 

brands introduced creative reinventions of the traditional “boba” drink to appeal to a new 

generation of Australians. Bubble tea has been able to excite local consumers as its 

customisable nature resonates with them, as they are able to personalise their drinks and 

customise with fresh ingredients, reduced sugar and non-dairy alternatives among other 

options. 

 

Flexibility helps businesses to survive 

Consumer foodservice performance suffered in 2021 after being on the road to recovery in 

the first half of the year. The Delta outbreak sent the nation into lockdown starting from June 

2021, and caused the shift of consumer spend onto retail and away from foodservice. The 

lockdown period pushed many businesses in hospitality and foodservice to adapt their 

strategies and pivot offerings to stay afloat. This forced an increasing number of street stalls to 

offer takeaway and delivery services while increasing partnerships with delivery providers and 

improving their digital services to boost sales.  

 

Technological developments provide opportunities 

Technological developments are expected to support the gradual recovery of street 

stalls/kiosks over the forecast period. Examples of technology used during the pandemic 

included Where The Truck, an app that allows users to find a food truck, order and pay for their 

food to be delivered to them. Given the fact that delivery services are expected to remain a 

relevant trend due to the greater demand for convenience, this will be highly beneficial for street 

stalls/kiosks to thrive in the long term. This also allows players to service and cater for areas 

where traditional restaurants and delivery services might not be able to reach.  

 

 

CATEGORY DATA 
 

Table 71 Street Stalls/Kiosks: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
- Chained Street Stalls/ 498 491 448 429 361 332 
    Kiosks       
- Independent Street 3,439 3,480 3,522 3,568 3,268 3,006 
    Stalls/Kiosks       
Street Stalls/Kiosks 3,937 3,971 3,970 3,997 3,629 3,338 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 72 Sales in Street Stalls/Kiosks: Number of Transactions 2016-2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
- Chained Street Stalls/ 32,968.3 32,626.2 29,066.8 28,296.8 22,228.7 20,354.9 
    Kiosks       
- Independent Street 175,770.6 180,164.9 184,849.2 190,025.0 162,289.2 139,357.8 
    Stalls/Kiosks       
Street Stalls/Kiosks 208,738.9 212,791.1 213,916.0 218,321.8 184,518.0 159,712.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 73 Sales in Street Stalls/Kiosks: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
- Chained Street Stalls/ 202.4 204.6 181.9 176.3 141.7 123.1 
    Kiosks       
- Independent Street 981.7 1,027.7 1,075.0 1,115.8 941.6 799.2 
    Stalls/Kiosks       
Street Stalls/Kiosks 1,184.1 1,232.3 1,256.9 1,292.2 1,083.3 922.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 74 Street Stalls/Kiosks: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Chained Street Stalls/Kiosks -8.0 -7.8 -33.3 
- Independent Street Stalls/Kiosks -8.0 -2.7 -12.6 
Street Stalls/Kiosks -8.0 -3.2 -15.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 75 Sales in Street Stalls/Kiosks: % Transaction Growth 2016-2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Chained Street Stalls/Kiosks -8.4 -9.2 -38.3 
- Independent Street Stalls/Kiosks -14.1 -4.5 -20.7 
Street Stalls/Kiosks -13.4 -5.2 -23.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 76 Sales in Street Stalls/Kiosks: % Foodservice Value Growth 2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
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- Chained Street Stalls/Kiosks -13.1 -9.5 -39.2 
- Independent Street Stalls/Kiosks -15.1 -4.0 -18.6 
Street Stalls/Kiosks -14.9 -4.9 -22.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 77 GBO Company Shares in Chained Street Stalls/Kiosks: % Foodservice Value 
2017-2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
Retail Food Group Ltd 31.8 32.6 25.2 19.3 18.3 
Muzz Buzz Franchising 19.2 19.6 16.9 14.6 16.9 
    Pty Ltd      
Mrs Fields' Original 8.3 8.9 8.5 9.2 11.1 
    Cookies Inc      
Cappuccino Xpress 5.5 5.9 5.9 6.6 6.8 
Xpresso Mobile Coffee 3.2 3.9 3.8 4.7 4.6 
    Bar Pty Ltd      
Cookies Australia Pty Ltd 0.3 0.2 0.1 - - 
Cafe2U Pty Ltd - - - - - 
Puffy Pty Ltd - - - - - 
Franchised Food Co Pty - - - - - 
    Ltd      
Others 31.8 29.0 39.7 45.5 42.3 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 78 GBN Brand Shares in Chained Street Stalls/Kiosks: % Foodservice Value 2018-
2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
Muzz Buzz Muzz Buzz Franchising 19.6 16.9 14.6 16.9 
 Pty Ltd     
Cafe2U/The Coffee Guy Retail Food Group Ltd 27.4 22.6 17.0 15.9 
Mrs Fields Mrs Fields' Original 8.9 8.5 9.2 11.1 
 Cookies Inc     
Cappuccino Xpress  5.9 5.9 6.6 6.8 
Xpresso Mobile Coffee Xpresso Mobile Coffee 3.9 3.8 4.7 4.6 
 Bar Pty Ltd     
Brumby's GO! Retail Food Group Ltd 5.1 2.6 2.3 2.4 
Cookie Man Cookies Australia Pty Ltd 0.2 0.1 - - 
Cafe2U Cafe2U Pty Ltd - - - - 
Pretzel World Franchised Food Co Pty Ltd - - - - 
Puffy Cookie Puff Puffy Pty Ltd - - - - 
Others  29.0 39.7 45.5 42.3 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 79 Forecast Street Stalls/Kiosks: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
- Chained Street Stalls/ 332 343 352 361 369 377 
    Kiosks       
- Independent Street 3,006 3,120 3,214 3,304 3,393 3,489 
    Stalls/Kiosks       
Street Stalls/Kiosks 3,338 3,463 3,566 3,665 3,762 3,866 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 80 Forecast Sales in Street Stalls/Kiosks: Number of Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
- Chained Street Stalls/ 20,354.9 21,453.5 22,390.0 23,206.6 23,951.5 24,792.2 
    Kiosks        
- Independent Street 139,357.8 143,748.9 147,888.9 151,453.0 154,936.4 158,035.2 
    Stalls/Kiosks       
Street Stalls/Kiosks 159,712.6 165,202.5 170,278.9 174,659.6 178,888.0 182,827.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 81 Forecast Sales in Street Stalls/Kiosks: Foodservice Value 2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
- Chained Street Stalls/ 123.1 126.3 128.0 129.2 130.1 131.2 
    Kiosks       
- Independent Street 799.2 838.0 877.4 917.0 956.5 994.0 
    Stalls/Kiosks       
Street Stalls/Kiosks 922.4 964.3 1,005.5 1,046.3 1,086.7 1,125.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 82 Forecast Street Stalls/Kiosks: % Units/Outlets Growth 2021-2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Chained Street Stalls/Kiosks 3.3 2.6 13.6 
- Independent Street Stalls/Kiosks 3.8 3.0 16.1 
Street Stalls/Kiosks 3.7 3.0 15.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 83 Forecast Sales in Street Stalls/Kiosks: % Transaction Growth 2021-2026 

 

% transaction growth 
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 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Chained Street Stalls/Kiosks 5.4 4.0 21.8 
- Independent Street Stalls/Kiosks 3.2 2.5 13.4 
Street Stalls/Kiosks 3.4 2.7 14.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 84 Forecast Sales in Street Stalls/Kiosks: % Foodservice Value Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Chained Street Stalls/Kiosks 2.6 1.3 6.5 
- Independent Street Stalls/Kiosks 4.8 4.5 24.4 
Street Stalls/Kiosks 4.5 4.1 22.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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CONSUMER FOODSERVICE BY 
LOCATION IN AUSTRALIA - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Consumer foodservice through lodging is the best performing non-standalone category in 

2021, with foodservice value sales still falling by 6% in current terms to AUD1.7 billion, whilst 

consumer foodservice through standalone sees foodservice value sales fall by 10% in current 

terms to AUD39.6 billion in the same year 

▪ Over the forecast period, consumer foodservice through travel will be the best performing 

non-standalone category, growing at a current value CAGR of 8% (2021 constant value 

CAGR of 6%) to AUD3.1 billion, whilst consumer foodservice through standalone will rise at a 

current value CAGR of 7% (2021 constant value CAGR of 4%) to AUD54.8 billion 

 

 

2021 DEVELOPMENTS 
 

Critical shortage of labour due to border restrictions impact foodservice 

Strict border closures and travelling restrictions in place to prevent the spread of COVID-19 

have negatively impacted consumer foodservice in Australia. Lack of tourists and skilled labour, 

students and strict lockdowns forced many outlets to close, significantly disrupting travel and 

lodging locations. Although this has led to a subsequent rise in domestic tourism, growth 

remained weak in 2021, considering uncertain changes and unpredictability of the situation. 

Additionally, the majority of foodservice businesses in 2021 suffered massively due to staff 

shortages while struggling to retain existing employees. As international borders were closed for 

foreign nationals such as working holiday visa holders and students, consumer foodservice was 

impacted significantly. The unprecedented lack of migrant labour as well as shortage of skilled 

chefs in restaurants caused obstacles for foodservice outlets hoping to repair the financial 

damage endured during COVID-19 lockdowns of 2020 and 2021. 

 

Changing strategies and technology to leverage businesses 

With the outbreak of COVID-19 and increasing time spent at home, many restaurants and 

cafés focused on their delivery services to remain relevant and gain sales. Delivery providers 

such as Menulog and Uber Eats launched initiatives to help boost demand for local restaurants 

during the outbreak. The lockdown period pushed many businesses in hospitality and 

foodservice to adapt their strategies and pivot offerings to stay afloat. This led to an increasing 

number of foodservice outlets offering takeaway and delivery services while increasing 

partnerships with delivery providers and improving their digital services to boost sales.  

Although limited-service chains were able to respond and adopt agile processes to adjust and 

improve delivery services and the drive-through experience, operators of bars/pubs were 

significantly impacted due to ongoing social distancing rules, the requirement to sit at tables and 

limited customer numbers. Cafés responded to the changes brought about by the pandemic by 

selling essential groceries, as well as baked goods in order to pivot businesses to garner greater 

profit and sustain operations. 

 
 
 

Content removed from sample 
 

 
 
 
 
 

Content removed from sample 
 

 
 
 
 
 
 

Content removed from sample 
 



C O N S U M E R  F O O D S E R V I C E  I N  A U S T R A L I A  P a s s p o r t  73 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 

 

PROSPECTS AND OPPORTUNITIES 

 

Technological developments provide growth opportunities 

As consumers have grown wary of hygiene and safety measures in public settings, the desire 

to steer away from conventional paper menus handled and touched repeatedly by different 

people to avoid COVID-19 infection is leading to the rising demand for contactless ordering in 

consumer foodservice establishments. Devices such as me&u allow consumers to browse 

menus, order and pay for food digitally via smartphones, making contactless ordering at 

foodservice locations seamless and efficient. However, shifts in consumption behaviour and 

business practices have driven innovation around technology and delivery services.  

The further accelerated adoption of technology in foodservice such as QR codes, contactless 

ordering and loyalty programmes among others is expected, as consumers become increasingly 

comfortable with these changes. Ranging from drone-delivery services to pivoting offerings, and 

meeting adequate staff requirements to keep operations running, consumer foodservice 

operators require agility to recover from the setback caused by the Delta and Omicron 

outbreaks of 2021. 

 

Demand for plant-based options to spike further 

Growing health awareness due to the outbreak of COVID-19 is also set to stimulate trends 

towards veganism, and a rising number of foodservice establishments will either be increasing 

the number of vegan elements in their menus or completely transform them. While the shift 

towards plant-based or non-meat diets will take place throughout the country, it will be 

particularly strong in New South Wales, which has seen a strong rise in these kinds of diets. 

Local consumers are seeking fresher and healthier options in search of convenience, quality 

and good experience. As they continue to look for convenient options when eating out, 

foodservice operators need to be mindful of inclusivity and offer plant-based menu items as well. 

Soul Origin launched its vegan aioli late in 2021 to ensure consumers could enjoy the sauce on 

their food regardless of dietary restrictions and choices. Similarly, Guzman y Gomez launched 

its shredded shiitake mushroom taco filling after three years of planning and experimenting in 

early 2021. To address the increasing number of Australians adopting a flexitarian lifestyle, 

Pizza Hut also launched its plant-based chicken wings marking it as a first in the Australian 

market, whilst another pizza limited-service pizza chain Crust also announced the launch of 

plant-based beef, sausage and mince on its menu to reach a higher share of vegetarians and 

flexitarians in 2022. Burger limited-service chain Grill’d launched restaurants that only serve 

plant-based burgers called Impossibly Grill’d at the start of 2022. Limited-service operators have 

the opportunity to appeal to consumers with fresh, plant-based food with an experiential element 

to elevate their dining experience at maximum value. 

 

 

CATEGORY DATA 
 

Table 85 Consumer Foodservice by Location: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 46,531 46,984 47,387 47,748 45,343 43,037 
    Through Standalone       
Consumer Foodservice 2,412 2,422 2,417 2,445 2,373 2,226 
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    Through Leisure       
Consumer Foodservice 10,192 10,320 10,461 10,601 10,382 9,691 
    Through Retail       
Consumer Foodservice 2,563 2,579 2,596 2,610 2,264 2,439 
    Through Lodging       
Consumer Foodservice 5,546 5,588 5,660 5,728 5,516 5,299 
    Through Travel       
Consumer Foodservice by 67,244 67,893 68,521 69,132 65,878 62,692 
    Location       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 86 Sales in Consumer Foodservice by Location: Number of Transactions 2016-
2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 2,287,35 2,316,98 2,343,17 2,371,90 2,228,80 2,111,77 
    Through Standalone 5.6 2.0 7.2 7.9 3.3 9.7 
Consumer Foodservice 97,442.6 98,766.6 99,887.1 101,165.1 90,379.2 87,518.9 
    Through Leisure       
Consumer Foodservice 773,366.6 788,680.2 803,703.2 817,607.8 762,852.4 724,140.5 
    Through Retail       
Consumer Foodservice 51,103.4 51,583.4 52,004.9 52,521.4 44,657.2 42,659.0 
    Through Lodging       
Consumer Foodservice 266,091.6 271,267.7 275,207.6 279,060.4 234,102.4 216,406.3 
    Through Travel       
Consumer Foodservice by 3,475,35 3,527,27 3,573,97 3,622,26 3,360,79 3,182,50 
    Location 9.9 9.8 9.9 2.7 4.5 4.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 87 Sales in Consumer Foodservice by Location: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 43,492.7 45,402.6 47,144.9 48,939.4 43,827.2 39,558.6 
    Through Standalone       
Consumer Foodservice 1,462.9 1,539.0 1,572.8 1,627.1 1,466.2 1,262.2 
    Through Leisure       
Consumer Foodservice 9,723.0 10,206.2 10,634.3 11,095.0 10,259.0 9,082.5 
    Through Retail       
Consumer Foodservice 2,023.1 2,084.2 2,142.0 2,202.6 1,789.2 1,691.3 
    Through Lodging       
Consumer Foodservice 2,515.2 2,648.1 2,763.3 2,886.5 2,442.5 2,116.2 
    Through Travel       
Consumer Foodservice by 59,216.9 61,880.0 64,257.3 66,750.6 59,784.1 53,710.7 
    Location       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 88 Consumer Foodservice by Location: % Units/Outlets Growth 2016-2021 
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% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Standalone -5.1 -1.5 -7.5 
Consumer Foodservice Through Leisure -6.2 -1.6 -7.7 
Consumer Foodservice Through Retail -6.7 -1.0 -4.9 
Consumer Foodservice Through Lodging 7.7 -1.0 -4.8 
Consumer Foodservice Through Travel -3.9 -0.9 -4.5 
Consumer Foodservice by Location -4.8 -1.4 -6.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 89 Sales in Consumer Foodservice by Location: % Transaction Growth 2016-2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Standalone -5.3 -1.6 -7.7 
Consumer Foodservice Through Leisure -3.2 -2.1 -10.2 
Consumer Foodservice Through Retail -5.1 -1.3 -6.4 
Consumer Foodservice Through Lodging -4.5 -3.5 -16.5 
Consumer Foodservice Through Travel -7.6 -4.0 -18.7 
Consumer Foodservice by Location -5.3 -1.7 -8.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 90 Sales in Consumer Foodservice by Location: % Foodservice Value Growth 
2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Standalone -9.7 -1.9 -9.0 
Consumer Foodservice Through Leisure -13.9 -2.9 -13.7 
Consumer Foodservice Through Retail -11.5 -1.4 -6.6 
Consumer Foodservice Through Lodging -5.5 -3.5 -16.4 
Consumer Foodservice Through Travel -13.4 -3.4 -15.9 
Consumer Foodservice by Location -10.2 -1.9 -9.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 91 Consumer Foodservice through Standalone: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 46,531 46,984 47,387 47,748 45,343 43,037 
    Through Standalone       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 92 Sales in Consumer Foodservice through Standalone: Number of Transactions 
2016-2021 
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'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 2,287,35 2,316,98 2,343,17 2,371,90 2,228,80 2,111,77 
    Through Standalone 5.6 2.0 7.2 7.9 3.3 9.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 93 Sales in Consumer Foodservice through Standalone: Foodservice Value 2016-
2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 43,492.7 45,402.6 47,144.9 48,939.4 43,827.2 39,558.6 
    Through Standalone       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 94 Consumer Foodservice through Standalone: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Standalone -5.1 -1.5 -7.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 95 Sales in Consumer Foodservice through Standalone: % Transaction Growth 
2016-2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Standalone -5.3 -1.6 -7.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 96 Sales in Consumer Foodservice through Standalone: % Foodservice Value 
Growth 2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Standalone -9.7 -1.9 -9.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 97 Consumer Foodservice through Leisure: Units/Outlets 2016-2021 
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outlets 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 2,412 2,422 2,417 2,445 2,373 2,226 
    Through Leisure       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 98 Sales in Consumer Foodservice through Leisure: Number of Transactions 2016-
2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 97,442.6 98,766.6 99,887.1 101,165.1 90,379.2 87,518.9 
    Through Leisure       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 99 Sales in Consumer Foodservice through Leisure: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 1,462.9 1,539.0 1,572.8 1,627.1 1,466.2 1,262.2 
    Through Leisure       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 100 Consumer Foodservice through Leisure: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Leisure -6.2 -1.6 -7.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 101 Sales in Consumer Foodservice through Leisure: % Transaction Growth 2016-
2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Leisure -3.2 -2.1 -10.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 102 Sales in Consumer Foodservice through Leisure: % Foodservice Value Growth 
2016-2021 
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% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Leisure -13.9 -2.9 -13.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 103 Consumer Foodservice through Retail: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 10,192 10,320 10,461 10,601 10,382 9,691 
    Through Retail       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 104 Sales in Consumer Foodservice through Retail: Number of Transactions 2016-
2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 773,366.6 788,680.2 803,703.2 817,607.8 762,852.4 724,140.5 
    Through Retail       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 105 Sales in Consumer Foodservice through Retail: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 9,723.0 10,206.2 10,634.3 11,095.0 10,259.0 9,082.5 
    Through Retail       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 106 Consumer Foodservice through Retail: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Retail -6.7 -1.0 -4.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 107 Sales in Consumer Foodservice through Retail: % Transaction Growth 2016-
2021 

 

% transaction growth 
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 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Retail -5.1 -1.3 -6.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 108 Sales in Consumer Foodservice through Retail: % Foodservice Value Growth 
2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Retail -11.5 -1.4 -6.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 109 Consumer Foodservice through Lodging: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 2,563 2,579 2,596 2,610 2,264 2,439 
    Through Lodging       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 110 Sales in Consumer Foodservice through Lodging: Number of Transactions 
2016-2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 51,103.4 51,583.4 52,004.9 52,521.4 44,657.2 42,659.0 
    Through Lodging       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 111 Sales in Consumer Foodservice through Lodging: Foodservice Value 2016-
2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 2,023.1 2,084.2 2,142.0 2,202.6 1,789.2 1,691.3 
    Through Lodging       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 112 Consumer Foodservice through Lodging: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
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 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Lodging 7.7 -1.0 -4.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 113 Sales in Consumer Foodservice through Lodging: % Transaction Growth 2016-
2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Lodging -4.5 -3.5 -16.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 114 Sales in Consumer Foodservice through Lodging: % Foodservice Value Growth 
2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Lodging -5.5 -3.5 -16.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 115 Consumer Foodservice through Travel: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 5,546 5,588 5,660 5,728 5,516 5,299 
    Through Travel       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 116 Sales in Consumer Foodservice through Travel: Number of Transactions 2016-
2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
Consumer Foodservice 266,091.6 271,267.7 275,207.6 279,060.4 234,102.4 216,406.3 
    Through Travel       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 117 Sales in Consumer Foodservice through Travel: Foodservice Value 2016-2021 

 

AUD million 
 2016 2017 2018 2019 2020 2021 
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Consumer Foodservice 2,515.2 2,648.1 2,763.3 2,886.5 2,442.5 2,116.2 
    Through Travel       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 118 Consumer Foodservice through Travel: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Travel -3.9 -0.9 -4.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 119 Sales in Consumer Foodservice through Travel: % Transaction Growth 2016-
2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Travel -7.6 -4.0 -18.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 120 Sales in Consumer Foodservice through Travel: % Foodservice Value Growth 
2016-2021 

 

% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Consumer Foodservice Through Travel -13.4 -3.4 -15.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 121 Forecast Consumer Foodservice by Location: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 43,037 44,497 45,278 45,964 46,666 47,539 
    Through Standalone       
Consumer Foodservice 2,226 2,271 2,309 2,341 2,365 2,373 
    Through Leisure       
Consumer Foodservice 9,691 9,985 10,248 10,480 10,782 11,030 
    Through Retail       
Consumer Foodservice 2,439 2,510 2,543 2,571 2,593 2,561 
    Through Lodging       
Consumer Foodservice 5,299 5,000 5,401 5,736 5,924 6,089 
    Through Travel       
Consumer Foodservice by 62,692 64,263 65,779 67,092 68,330 69,592 
    Location       
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 122 Forecast Sales in Consumer Foodservice by Location: Number of Transactions 
2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 2,111,77 2,174,32 2,246,96 2,318,13 2,386,33 2,455,10 
    Through Standalone 9.7 8.2 0.0 5.3 7.1 3.3 
Consumer Foodservice 87,518.9 92,274.6 95,427.3 98,353.6 100,875.8 103,404.8 
    Through Leisure       
Consumer Foodservice 724,140.5 758,893.4 790,634.6 822,107.6 855,603.8 889,585.2 
    Through Retail       
Consumer Foodservice 42,659.0 44,226.4 45,018.8 45,557.8 46,096.0 45,619.8 
    Through Lodging       
Consumer Foodservice 216,406.3 248,896.4 266,989.9 279,381.2 292,687.2 307,933.4 
    Through Travel       
Consumer Foodservice by 3,182,50 3,318,61 3,445,03 3,563,53 3,681,59 3,801,64 
    Location 4.3 9.0 0.6 5.4 9.9 6.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 123 Forecast Sales in Consumer Foodservice by Location: Foodservice Value 2021-
2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 39,558.6 41,865.0 43,761.7 45,458.9 47,173.3 48,913.1 
    Through Standalone       
Consumer Foodservice 1,262.2 1,327.7 1,383.3 1,432.2 1,474.3 1,496.3 
    Through Leisure       
Consumer Foodservice 9,082.5 9,531.9 10,039.1 10,507.1 10,960.8 11,438.6 
    Through Retail       
Consumer Foodservice 1,691.3 1,766.3 1,814.8 1,854.0 1,893.7 1,895.3 
    Through Lodging       
Consumer Foodservice 2,116.2 2,246.8 2,368.8 2,481.7 2,596.0 2,759.9 
    Through Travel       
Consumer Foodservice by 53,710.7 56,737.6 59,367.7 61,734.0 64,098.0 66,503.3 
    Location       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 124 Forecast Consumer Foodservice by Location: % Units/Outlets Growth 2021-
2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Standalone 3.4 2.0 10.5 
Consumer Foodservice Through Leisure 2.0 1.3 6.6 
Consumer Foodservice Through Retail 3.0 2.6 13.8 
Consumer Foodservice Through Lodging 2.9 1.0 5.0 
Consumer Foodservice Through Travel -5.6 2.8 14.9 
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Consumer Foodservice by Location 2.5 2.1 11.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 125 Forecast Sales in Consumer Foodservice by Location: % Transaction Growth 
2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Standalone 3.0 3.1 16.3 
Consumer Foodservice Through Leisure 5.4 3.4 18.2 
Consumer Foodservice Through Retail 4.8 4.2 22.8 
Consumer Foodservice Through Lodging 3.7 1.4 6.9 
Consumer Foodservice Through Travel 15.0 7.3 42.3 
Consumer Foodservice by Location 4.3 3.6 19.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 126 Forecast Sales in Consumer Foodservice by Location: % Foodservice Value 
Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Standalone 5.8 4.3 23.6 
Consumer Foodservice Through Leisure 5.2 3.5 18.5 
Consumer Foodservice Through Retail 4.9 4.7 25.9 
Consumer Foodservice Through Lodging 4.4 2.3 12.1 
Consumer Foodservice Through Travel 6.2 5.5 30.4 
Consumer Foodservice by Location 5.6 4.4 23.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 127 Forecast Consumer Foodservice through Standalone: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 43,037 44,497 45,278 45,964 46,666 47,539 
    Through Standalone       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 128 Forecast Sales in Consumer Foodservice through Standalone: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 2,111,77 2,174,32 2,246,96 2,318,13 2,386,33 2,455,10 
    Through Standalone 9.7 8.2 0.0 5.3 7.1 3.3 

Data removed from sample 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 129 Forecast Sales in Consumer Foodservice through Standalone: Foodservice 
Value 2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 39,558.6 41,865.0 43,761.7 45,458.9 47,173.3 48,913.1 
    Through Standalone       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 130 Forecast Consumer Foodservice through Standalone: % Units/Outlets Growth 
2021-2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Standalone 3.4 2.0 10.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 131 Forecast Sales in Consumer Foodservice through Standalone: % Transaction 
Growth 2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Standalone 3.0 3.1 16.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 132 Forecast Sales in Consumer Foodservice through Standalone: % Foodservice 
Value Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Standalone 5.8 4.3 23.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 133 Forecast Consumer Foodservice through Leisure: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 2,226 2,271 2,309 2,341 2,365 2,373 
    Through Leisure       

Data removed from sample 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 134 Forecast Sales in Consumer Foodservice through Leisure: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 87,518.9 92,274.6 95,427.3 98,353.6 100,875.8 103,404.8 
    Through Leisure       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 135 Forecast Sales in Consumer Foodservice through Leisure: Foodservice Value 
2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 1,262.2 1,327.7 1,383.3 1,432.2 1,474.3 1,496.3 
    Through Leisure       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 136 Forecast Consumer Foodservice through Leisure: % Units/Outlets Growth 2021-
2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Leisure 2.0 1.3 6.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 137 Forecast Sales in Consumer Foodservice through Leisure: % Transaction 
Growth 2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Leisure 5.4 3.4 18.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 138 Forecast Sales in Consumer Foodservice through Leisure: % Foodservice 
Value Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Leisure 5.2 3.5 18.5 

Data removed from sample 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 139 Forecast Consumer Foodservice through Retail: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 9,691 9,985 10,248 10,480 10,782 11,030 
    Through Retail       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 140 Forecast Sales in Consumer Foodservice through Retail: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 724,140.5 758,893.4 790,634.6 822,107.6 855,603.8 889,585.2 
    Through Retail       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 141 Forecast Sales in Consumer Foodservice through Retail: Foodservice Value 
2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 9,082.5 9,531.9 10,039.1 10,507.1 10,960.8 11,438.6 
    Through Retail       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 142 Forecast Consumer Foodservice through Retail: % Units/Outlets Growth 2021-
2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Retail 3.0 2.6 13.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 143 Forecast Sales in Consumer Foodservice through Retail: % Transaction Growth 
2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Retail 4.8 4.2 22.8 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 144 Forecast Sales in Consumer Foodservice through Retail: % Foodservice Value 
Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Retail 4.9 4.7 25.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 145 Forecast Consumer Foodservice through Lodging: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 2,439 2,510 2,543 2,571 2,593 2,561 
    Through Lodging       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 146 Forecast Sales in Consumer Foodservice through Lodging: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 42,659.0 44,226.4 45,018.8 45,557.8 46,096.0 45,619.8 
    Through Lodging       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 147 Forecast Sales in Consumer Foodservice through Lodging: Foodservice Value 
2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 1,691.3 1,766.3 1,814.8 1,854.0 1,893.7 1,895.3 
    Through Lodging       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 148 Forecast Consumer Foodservice through Lodging: % Units/Outlets Growth 
2021-2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Lodging 2.9 1.0 5.0 
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 149 Forecast Sales in Consumer Foodservice through Lodging: % Transaction 
Growth 2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Lodging 3.7 1.4 6.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 150 Forecast Sales in Consumer Foodservice through Lodging: % Foodservice 
Value Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Lodging 4.4 2.3 12.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 151 Forecast Consumer Foodservice through Travel: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 5,299 5,000 5,401 5,736 5,924 6,089 
    Through Travel       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 152 Forecast Sales in Consumer Foodservice through Travel: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 216,406.3 248,896.4 266,989.9 279,381.2 292,687.2 307,933.4 
    Through Travel       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 153 Forecast Sales in Consumer Foodservice through Travel: Foodservice Value 
2021-2026 

 

AUD million 
 2021 2022 2023 2024 2025 2026 
 
Consumer Foodservice 2,116.2 2,246.8 2,368.8 2,481.7 2,596.0 2,759.9 
    Through Travel       
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 154 Forecast Consumer Foodservice through Travel: % Units/Outlets Growth 2021-
2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Travel -5.6 2.8 14.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 155 Forecast Sales in Consumer Foodservice through Travel: % Transaction Growth 
2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Travel 15.0 7.3 42.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 156 Forecast Sales in Consumer Foodservice through Travel: % Foodservice Value 
Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
Consumer Foodservice Through Travel 6.2 5.5 30.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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