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LIMITED-SERVICE RESTAURANTS IN 
ROMANIA - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales grow by 12% in current terms in 2021 to RON3.8 billion, whilst outlet 

numbers fall by 0.3% to 2,469 

▪ Ice cream limited-service restaurants is the best performing category in 2021, with 

foodservice value sales rising by 28% in current terms to RON24 million 

▪ Premier Restaurants Romania SRL is the leading player in 2021, with a foodservice value 

share of 27% 

▪ Foodservice value sales are set to grow at a current value CAGR of 12% (2021 constant 

value CAGR of 9%) over the forecast period to RON6.6 billion, whilst the number of outlets is 

expected to increase at a CAGR of 2% to 2,781 

 

 

2021 DEVELOPMENTS 
 

Move towards takeaway and home delivery amidst continued 
restrictions 

After seeing a significant current value decline in 2020, limited-service restaurants saw a good 

recovery in 2021, despite the COVID-19 restrictions at the beginning and the end of the year. In 

fact, restrictions referred mostly to opening hours and the ban on dine-in until 15 May, and the 

reduced number of consumers after the ban on unvaccinated people dining at limited-service 

restaurants after 15 October 2021. However, even in the periods of restrictions, the takeaway 

component of businesses was significant, and in cases where seated service was forbidden, it 

was the main way to maintain sales. Home delivery also showed an important advance during 

the pandemic, due to the introduction of limited-service restaurants on specialised delivery 

platforms operating in the big cities, such as Glovo, Takeaway, Foodpanda and Tazz by eMAG. 

It should be noted that Foodpanda was acquired by Glovo at the end of the year – the 

transaction was finalised in December 2021 – and it was absorbed/discontinued as a brand 

starting from 2022. Delivery through players’ own applications was common before and during 

the pandemic for pizza limited-service restaurants and brands dedicated totally to delivery, such 

as Jerry’s Pizza, Domino’s Pizza and Pizza Hut Delivery, but also became important for the 

main international brands McDonald’s and KFC.  

 

International burger and chicken chains perform well with drive-through 
and delivery 

Burger limited-service restaurants accounted for the highest value sales within overall limited-

service restaurants in 2021, and this was the consequence of activities by the international 

brands McDonald’s and Burger King. Both opened new outlets in 2021, and were present in 

delivery through their own app, in the case of McDonald’s, and/or through specialised delivery 

platforms, used by both players. An advantage for McDonald’s in the last part of 2021 was its 

drive-through service, which had a significant presence across the country and allowed both 

vaccinated and unvaccinated customers to access its dishes. The second largest category, 
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chicken limited-service restaurants, owes its position to the international brand KFC, which also 

benefited in 2021 from its own online ordering and delivery platform and the expansion of drive-

through. 

 

A range of cuisines perform well, led by Latin American limited-service 
restaurants 

Limited-service restaurants such as Asian, Latin American and Middle Eastern, were also 

highly dynamic in 2021, recovering all or a significant part of the loss in sales in 2020, and with 

good prospects for total recovery in 2022. Latin American limited-service restaurants owed its 

total recovery of the 2020 loss to the performance of the international brand Taco Bell, the only 

brand in the category, which followed an expansion plan in the country during the pandemic, 

with several new outlet openings. On the other hand, Asian and Middle Eastern limited-service 

restaurants relied mainly on the performance of domestic players in both the chained and 

independent segments. New openings, as in the case of Noodle Pack in Asian limited-service 

restaurants and Mesopotamia in Middle Eastern limited-service restaurants, showed the 

increasing consumer interest in new experiences during the pandemic, such as exotic Asian and 

Middle Eastern food on the one hand, and more traditional (less exotic) food from the region on 

the other hand, from brands such as Spartan, Cartofisserie and Salad Box, included within other 

limited-service restaurants. All the main brands also benefited from online ordering and delivery 

on the active delivery platforms. Meanwhile, the Asian limited-service restaurants brand 

Chopstix also developed its own ordering and delivery services, whilst Taco Bell operates Order 

& Collect. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

Dynamism expected as COVID-19 restrictions ease 

In the forecast period limited-service restaurants is expected to witness dynamic growth in 

outlet numbers and current value sales, as a result of the natural decrease in the incidence of 

COVID-19, the increasing level of immunisation of the population and the easy access to such 

outlets in all locations. By default, limited-service restaurants will remain a strong attraction for 

consumers in all income segments and of all ages, and the expected loss of purchasing power 

due to high inflation and the rising prices of utilities will also drive sales in the channel. 

Takeaway and online ordering and delivery, which developed significantly in 2020-2021, will 

become the new normal for the majority of players during the forecast period, and drive-through 

will also see more rapid penetration. This trend was already observed during the review period 

from McDonald’s and KFC. 

 

Chains expected to be attracted to shopping centres 

The expansion of big international chains is expected to continue over the forecast period. 

Representing the totality of Latin American limited-service restaurants at present, Taco Bell is 

expected to have the continued support of the master franchisee, and this will put this category 

at the top in terms of dynamism over the forecast period. The expansion plans laid out at the 

time of the brand’s launch in the country had to be reconsidered during the pandemic, but are 

expected to return to the previous figures, such as opening in tier 1 cities with over 200,000 

inhabitants. For chains, tracking the reopening of shopping centres as the pandemic reduces its 

impact is expected to be an alternative way of expanding in the country. Practically, shopping 

centres will continue to be anchors for food courts, which in turn represent places offering rapid 
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meals for office employees, who are expected to progressively return to working in the office 

starting from 2022.  

 

McDonald’s set to maintain its lead, with digitalisation being A growth 
driver 

Burger limited-service restaurants is expected to remain at the top in terms of current value 

sales over the forecast period, as a result of the performance of the international brands 

McDonald’s and Burger King. McDonald’s is also expected to maintain the leading position not 

only in limited-service restaurants, but also within overall consumer foodservice, due to several 

factors, of which digitalisation remains at the top. The latest trends seen from McDonald’s are 

the opening of standalone locations, and the implementation of the “Experience of the Future” 

system, that includes the digitalisation of orders through digital control stations, where 

customers can order their own products, customise their orders, pay by card and scan the 

McDonald’s app. In fact, digitalisation is on an upwards trend in limited-service restaurants, as 

the new entrant Popeyes Louisiana Kitchen in chicken limited-service restaurants is planning to 

expand to 90 outlets in the next 10 years (starting in 2022) and provide digital display screens, 

mobile orders, table service and delivery.  

 

 

CATEGORY DATA 
 

Table 1 Limited-Service Restaurants by Category: Units/Outlets 2016-2021 

 

outlets 
 2016 2017 2018 2019 2020 2021 
 
-- Asian Limited- 134 174 201 224 203 210 
    Service Restaurants       
--- Chained Asian 29 45 51 53 52 62 
    Limited-Service       
    Restaurants       
--- Independent Asian 105 129 150 171 151 148 
    Limited-Service       
    Restaurants       
-- Bakery Products 706 738 738 733 623 578 
    Limited-Service       
    Restaurants       
--- Chained Bakery 99 124 117 110 95 85 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 607 614 621 623 528 493 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 205 197 191 191 189 193 
    Service Restaurants       
--- Chained Burger 79 84 88 94 100 106 
    Limited-Service       
    Restaurants       
--- Independent Burger 126 113 103 97 89 87 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 146 142 143 140 135 136 
    Service Restaurants       
--- Chained Chicken 63 67 76 80 84 90 
    Limited-Service       
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    Restaurants       
--- Independent Chicken 83 75 67 60 51 46 
    Limited-Service       
    Restaurants       
-- Convenience Stores 323 401 488 584 601 615 
    Limited-Service       
    Restaurants       
--- Chained Convenience 323 401 488 584 601 615 
    Stores Limited-Service       
    Restaurants       
--- Independent - - - - - - 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 4 4 4 5 5 5 
    Restaurants       
--- Chained Fish 4 4 4 5 5 5 
    Limited-Service       
    Restaurants       
--- Independent Fish - - - - - - 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 44 48 51 56 52 51 
    Service Restaurants       
--- Chained Ice Cream 8 9 9 11 12 12 
    Limited-Service       
    Restaurants       
--- Independent Ice 36 39 42 45 40 39 
    Cream Limited-Service       
    Restaurants       
-- Latin American - 2 5 10 11 13 
    Limited-Service       
    Restaurants       
--- Chained Latin - 2 5 10 11 13 
    American Limited-       
    Service Restaurants       
--- Independent Latin - - - - - - 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 214 229 246 258 265 271 
    Limited-Service       
    Restaurants       
--- Chained Middle 48 75 95 108 121 128 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 166 154 151 150 144 143 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 140 151 165 169 166 168 
    Service Restaurants       
--- Chained Pizza 66 77 91 95 94 96 
    Limited-Service       
    Restaurants       
--- Independent Pizza 74 74 74 74 72 72 
    Limited-Service       
    Restaurants       
-- Other Limited- 169 178 196 219 227 229 
    Service Restaurants       
--- Chained Other 96 101 112 124 135 137 
    Limited-Service       
    Restaurants       
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--- Independent Other 73 77 84 95 92 92 
    Limited-Service       
    Restaurants       
- Limited-Service 2,085 2,264 2,428 2,589 2,477 2,469 
    Restaurants by Type       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 2 Sales in Limited-Service Restaurants by Category: Number of Transactions 
2016-2021 

 

'000 transactions 
 2016 2017 2018 2019 2020 2021 
 
-- Asian Limited- 5,956.1 7,644.7 8,600.1 9,730.8 6,022.6 6,738.5 
    Service Restaurants       
--- Chained Asian 2,028.3 2,867.7 3,099.4 3,506.4 2,356.0 2,975.4 
    Limited-Service       
    Restaurants       
--- Independent Asian 3,927.8 4,777.0 5,500.7 6,224.4 3,666.7 3,763.1 
    Limited-Service       
    Restaurants       
-- Bakery Products 27,681.7 30,270.9 30,495.0 30,301.8 21,318.4 21,949.5 
    Limited-Service       
    Restaurants       
--- Chained Bakery 5,817.8 7,889.1 7,688.3 7,355.3 5,320.1 5,493.3 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 21,863.9 22,381.8 22,806.7 22,946.5 15,998.3 16,456.2 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 31,703.9 33,841.6 37,124.6 41,627.4 38,187.1 40,670.6 
    Service Restaurants       
--- Chained Burger 28,590.4 31,077.8 34,620.0 39,290.6 36,192.4 38,574.4 
    Limited-Service       
    Restaurants       
--- Independent Burger 3,113.6 2,763.8 2,504.6 2,336.8 1,994.7 2,096.2 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 21,886.0 22,748.0 25,778.4 28,329.8 21,569.1 24,003.6 
    Service Restaurants       
--- Chained Chicken 17,883.3 19,098.2 22,475.3 25,347.8 19,603.7 21,904.4 
    Limited-Service       
    Restaurants       
--- Independent Chicken 4,002.7 3,649.8 3,303.1 2,982.0 1,965.4 2,099.3 
    Limited-Service       
    Restaurants       
-- Convenience Stores 4,254.7 5,498.5 8,026.6 9,643.6 7,777.4 8,026.7 
    Limited-Service       
    Restaurants       
--- Chained Convenience 4,254.7 5,498.5 8,026.6 9,643.6 7,777.4 8,026.7 
    Stores Limited-Service       
    Restaurants       
--- Independent - - - - - - 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 367.9 403.4 421.6 431.1 195.4 230.7 
    Restaurants       
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--- Chained Fish 367.9 403.4 421.6 431.1 195.4 230.7 
    Limited-Service       
    Restaurants       
--- Independent Fish - - - - - - 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 1,014.3 1,199.0 1,389.2 1,544.3 697.9 844.5 
    Service Restaurants       
--- Chained Ice Cream 461.0 620.7 781.2 905.9 449.9 554.5 
    Limited-Service       
    Restaurants       
--- Independent Ice 553.3 578.3 608.0 638.3 248.0 290.0 
    Cream Limited-Service       
    Restaurants       
-- Latin American - 134.5 538.8 1,368.1 1,286.6 1,577.0 
    Limited-Service       
    Restaurants       
--- Chained Latin - 134.5 538.8 1,368.1 1,286.6 1,577.0 
    American Limited-       
    Service Restaurants       
--- Independent Latin - - - - - - 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 10,965.4 14,417.4 16,866.9 19,345.3 14,102.2 15,729.2 
    Limited-Service       
    Restaurants       
--- Chained Middle 6,343.6 10,080.4 12,566.7 15,003.6 11,310.0 12,622.3 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 4,621.8 4,337.0 4,300.2 4,341.7 2,792.2 3,106.9 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 5,052.6 5,513.0 6,255.2 6,929.6 6,122.9 6,362.7 
    Service Restaurants       
--- Chained Pizza 3,655.4 4,114.1 4,849.2 5,511.8 4,884.6 5,076.5 
    Limited-Service       
    Restaurants       
--- Independent Pizza 1,397.2 1,398.9 1,406.0 1,417.8 1,238.4 1,286.2 
    Limited-Service       
    Restaurants       
-- Other Limited- 10,573.5 12,610.3 13,647.9 16,455.5 11,973.5 12,357.9 
    Service Restaurants       
--- Chained Other 9,076.6 11,063.6 11,967.1 14,557.9 10,610.9 10,956.4 
    Limited-Service       
    Restaurants       
--- Independent Other 1,496.9 1,546.7 1,680.7 1,897.6 1,362.7 1,401.5 
    Limited-Service       
    Restaurants       
- Limited-Service 119,456.0 134,281.1 149,144.2 165,707.1 129,253.1 138,490.9 
    Restaurants by Type       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 3 Sales in Limited-Service Restaurants by Category: Foodservice Value 2016-
2021 

 

RON million 
 2016 2017 2018 2019 2020 2021 
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-- Asian Limited- 185.1 238.9 273.8 317.7 204.9 243.0 
    Service Restaurants       
--- Chained Asian 71.3 100.4 112.7 131.3 91.1 121.2 
    Limited-Service       
    Restaurants       
--- Independent Asian 113.8 138.5 161.1 186.3 113.8 121.8 
    Limited-Service       
    Restaurants       
-- Bakery Products 484.9 526.6 538.6 560.5 400.5 436.1 
    Limited-Service       
    Restaurants       
--- Chained Bakery 143.0 173.0 173.4 184.4 135.8 149.8 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 342.0 353.6 365.1 376.2 264.8 286.3 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 725.1 793.3 882.0 1,057.6 1,006.8 1,113.8 
    Service Restaurants       
--- Chained Burger 674.7 749.0 841.4 1,018.4 972.4 1,075.9 
    Limited-Service       
    Restaurants       
--- Independent Burger 50.4 44.3 40.6 39.3 34.4 37.9 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 533.3 605.0 711.8 804.8 620.6 700.7 
    Service Restaurants       
--- Chained Chicken 441.8 520.2 634.5 733.9 572.2 646.7 
    Limited-Service       
    Restaurants       
--- Independent Chicken 91.5 84.8 77.4 70.9 48.4 54.0 
    Limited-Service       
    Restaurants       
-- Convenience Stores 97.9 133.4 172.9 206.4 159.8 172.2 
    Limited-Service       
    Restaurants       
--- Chained Convenience 97.9 133.4 172.9 206.4 159.8 172.2 
    Stores Limited-Service       
    Restaurants       
--- Independent - - - - - - 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 19.8 22.0 23.1 24.2 11.2 13.8 
    Restaurants       
--- Chained Fish 19.8 22.0 23.1 24.2 11.2 13.8 
    Limited-Service       
    Restaurants       
--- Independent Fish - - - - - - 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 24.4 29.5 35.8 41.2 19.0 24.3 
    Service Restaurants       
--- Chained Ice Cream 12.1 16.6 22.0 26.4 13.1 17.0 
    Limited-Service       
    Restaurants       
--- Independent Ice 12.2 12.9 13.8 14.8 5.9 7.3 
    Cream Limited-Service       
    Restaurants       
-- Latin American - 3.1 13.1 35.6 32.2 40.6 
    Limited-Service       
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    Restaurants       
--- Chained Latin - 3.1 13.1 35.6 32.2 40.6 
    American Limited-       
    Service Restaurants       
--- Independent Latin - - - - - - 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 249.8 335.1 403.0 492.0 355.7 410.5 
    Limited-Service       
    Restaurants       
--- Chained Middle 156.3 245.7 312.2 397.7 294.2 339.5 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 93.5 89.5 90.9 94.3 61.6 71.0 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 214.9 238.4 279.2 331.3 295.7 321.1 
    Service Restaurants       
--- Chained Pizza 174.2 196.3 235.1 285.1 255.1 277.1 
    Limited-Service       
    Restaurants       
--- Independent Pizza 40.7 42.1  44.1 46.1 40.6 43.9 
    Limited-Service       
    Restaurants       
-- Other Limited- 234.5 290.7 322.8 405.6 291.9 312.9 
    Service Restaurants       
--- Chained Other 188.3 242.2 268.8 343.0 247.1 265.5 
    Limited-Service       
    Restaurants       
--- Independent Other 46.2 48.4 54.0 62.6 44.8 47.5 
    Limited-Service       
    Restaurants       
- Limited-Service 2,769.8 3,216.0 3,656.0 4,276.9 3,398.3 3,789.1 
    Restaurants by Type       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 4 Limited-Service Restaurants by Category: % Units/Outlets Growth 2016-2021 

 

% Units/Outlets growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Limited-Service Restaurants 3.4 9.4 56.7 
--- Chained Asian Limited-Service 19.2 16.4 113.8 
    Restaurants    
--- Independent Asian Limited-Service -2.0 7.1 41.0 
    Restaurants    
-- Bakery Products Limited-Service -7.2 -3.9 -18.1 
    Restaurants    
--- Chained Bakery Products Limited- -10.5 -3.0 -14.1 
    Service Restaurants    
--- Independent Bakery Products -6.6 -4.1 -18.8 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 2.1 -1.2 -5.9 
--- Chained Burger Limited-Service 6.0 6.1 34.2 
    Restaurants    
--- Independent Burger Limited-Service -2.2 -7.1 -31.0 
    Restaurants    
-- Chicken Limited-Service Restaurants 0.7 -1.4 -6.8 
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--- Chained Chicken Limited-Service 7.1 7.4 42.9 
    Restaurants    
--- Independent Chicken Limited- -9.8 -11.1 -44.6 
    Service Restaurants    
-- Convenience Stores Limited-Service 2.3 13.7 90.4 
    Restaurants    
--- Chained Convenience Stores Limited- 2.3 13.7 90.4 
    Service Restaurants    
--- Independent Convenience Stores - - - 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 0.0 4.6 25.0 
--- Chained Fish Limited-Service 0.0 4.6 25.0 
    Restaurants    
--- Independent Fish Limited-Service - - - 
    Restaurants    
-- Ice Cream Limited-Service Restaurants -1.9 3.0 15.9 
--- Chained Ice Cream Limited-Service 0.0 8.4 50.0 
    Restaurants    
--- Independent Ice Cream Limited- -2.5 1.6 8.3 
    Service Restaurants    
-- Latin American Limited-Service 18.2 - - 
    Restaurants    
--- Chained Latin American Limited- 18.2 - - 
    Service Restaurants    
--- Independent Latin American Limited- - - - 
    Service Restaurants    
-- Middle Eastern Limited-Service 2.3 4.8 26.6 
    Restaurants    
--- Chained Middle Eastern Limited- 5.8 21.7 166.7 
    Service Restaurants    
--- Independent Middle Eastern Limited- -0.7 -2.9 -13.9 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 1.2 3.7 20.0 
--- Chained Pizza Limited-Service 2.1 7.8 45.5 
    Restaurants    
--- Independent Pizza Limited-Service 0.0 -0.5 -2.7 
    Restaurants    
-- Other Limited-Service Restaurants 0.9 6.3 35.5 
--- Chained Other Limited-Service 1.5 7.4 42.7 
    Restaurants    
--- Independent Other Limited-Service 0.0 4.7 26.0 
    Restaurants    
- Limited-Service Restaurants by Type -0.3 3.4 18.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 5 Sales in Limited-Service Restaurants by Category: % Transaction Growth 2016-
2021 

 

% transaction growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Limited-Service Restaurants 11.9 2.5 13.1 
--- Chained Asian Limited-Service 26.3 8.0 46.7 
    Restaurants    
--- Independent Asian Limited-Service 2.6 -0.9 -4.2 
    Restaurants    
-- Bakery Products Limited-Service 3.0 -4.5 -20.7 
    Restaurants    
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--- Chained Bakery Products Limited- 3.3 -1.1 -5.6 
    Service Restaurants    
--- Independent Bakery Products 2.9 -5.5 -24.7 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 6.5 5.1 28.3 
--- Chained Burger Limited-Service 6.6 6.2 34.9 
    Restaurants    
--- Independent Burger Limited-Service 5.1 -7.6 -32.7 
    Restaurants    
-- Chicken Limited-Service Restaurants 11.3 1.9 9.7 
--- Chained Chicken Limited-Service 11.7 4.1 22.5 
    Restaurants    
--- Independent Chicken Limited- 6.8 -12.1 -47.6 
    Service Restaurants    
-- Convenience Stores Limited-Service 3.2 13.5 88.7 
    Restaurants    
--- Chained Convenience Stores Limited- 3.2 13.5 88.7 
    Service Restaurants    
--- Independent Convenience Stores - - - 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 18.1 -8.9 -37.3 
--- Chained Fish Limited-Service 18.1 -8.9 -37.3 
    Restaurants    
--- Independent Fish Limited-Service - - - 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 21.0 -3.6 -16.7 
--- Chained Ice Cream Limited-Service 23.3 3.8 20.3 
    Restaurants    
--- Independent Ice Cream Limited- 16.9 -12.1 -47.6 
    Service Restaurants    
-- Latin American Limited-Service 22.6 - - 
    Restaurants    
--- Chained Latin American Limited- 22.6 - - 
    Service Restaurants    
--- Independent Latin American Limited- - - - 
    Service Restaurants    
-- Middle Eastern Limited-Service 11.5 7.5 43.4 
    Restaurants    
--- Chained Middle Eastern Limited- 11.6 14.8 99.0 
    Service Restaurants    
--- Independent Middle Eastern Limited- 11.3 -7.6 -32.8 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 3.9 4.7 25.9 
--- Chained Pizza Limited-Service 3.9 6.8 38.9 
    Restaurants    
--- Independent Pizza Limited-Service 3.9 -1.6 -7.9 
    Restaurants    
-- Other Limited-Service Restaurants 3.2 3.2 16.9 
--- Chained Other Limited-Service 3.3 3.8 20.7 
    Restaurants    
--- Independent Other Limited-Service 2.9 -1.3 -6.4 
    Restaurants    
- Limited-Service Restaurants by Type 7.1 3.0 15.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 6 Sales in Limited-Service Restaurants by Category: % Foodservice Value 
Growth 2016-2021 
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% value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
-- Asian Limited-Service Restaurants 18.6 5.6 31.3 
--- Chained Asian Limited-Service 33.2 11.2 70.0 
    Restaurants    
--- Independent Asian Limited-Service 7.0 1.4 7.0 
    Restaurants    
-- Bakery Products Limited-Service 8.9 -2.1 -10.1 
    Restaurants    
--- Chained Bakery Products Limited- 10.4 0.9 4.8 
    Service Restaurants    
--- Independent Bakery Products 8.1 -3.5 -16.3 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 10.6 9.0 53.6 
--- Chained Burger Limited-Service 10.6 9.8 59.4 
    Restaurants    
--- Independent Burger Limited-Service 10.3 -5.5 -24.7 
    Restaurants    
-- Chicken Limited-Service Restaurants 12.9 5.6 31.4 
--- Chained Chicken Limited-Service 13.0 7.9 46.4 
    Restaurants    
--- Independent Chicken Limited- 11.5 -10.0 -41.0 
    Service Restaurants    
-- Convenience Stores Limited-Service 7.7 12.0 75.9 
    Restaurants    
--- Chained Convenience Stores Limited- 7.7 12.0 75.9 
    Service Restaurants    
--- Independent Convenience Stores - - - 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 24.0 -6.9 -30.2 
--- Chained Fish Limited-Service 24.0 -6.9 -30.2 
    Restaurants    
--- Independent Fish Limited-Service - - - 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 27.8 -0.1 -0.5 
--- Chained Ice Cream Limited-Service 30.0 7.0 40.1 
    Restaurants    
--- Independent Ice Cream Limited- 22.9 -9.9 -40.6 
    Service Restaurants    
-- Latin American Limited-Service 26.3 - - 
    Restaurants    
--- Chained Latin American Limited- 26.3 - - 
    Service Restaurants    
--- Independent Latin American Limited- - - - 
    Service Restaurants    
-- Middle Eastern Limited-Service 15.4 10.4 64.3 
    Restaurants    
--- Chained Middle Eastern Limited- 15.4 16.8 117.2 
    Service Restaurants    
--- Independent Middle Eastern Limited- 15.3 -5.4 -24.1 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 8.6 8.4 49.4 
--- Chained Pizza Limited-Service 8.7 9.7 59.1 
    Restaurants    
--- Independent Pizza Limited-Service 8.1 1.5 7.8 
    Restaurants    
-- Other Limited-Service Restaurants 7.2 5.9 33.5 
--- Chained Other Limited-Service 7.4 7.1 41.0 
    Restaurants    
--- Independent Other Limited-Service 5.9 0.5 2.8 
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    Restaurants    
- Limited-Service Restaurants by Type 11.5 6.5 36.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 7 GBO Company Shares in Chained Limited-Service Restaurants: % Foodservice 
Value 2017-2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
McDonald's Corp 30.5 29.4 29.4 33.6 32.6 
Yum! Brands Inc 22.8 24.0 24.0 22.5 22.9 
Strong MND Corp SRL 4.1 4.0 4.8 4.9 4.8 
Dristor Kebab SRL 2.2 2.4 2.7 3.2 3.3 
Set-Corp SRL 2.8 3.0 3.6 3.0 3.3 
Dabo International SRL 2.4 3.1 3.1 3.0 2.9 
Jerry's Pizza SRL 2.3 2.3 2.1 2.8 2.7 
Doctor's Associates Inc 2.6 2.4 2.4 2.5 2.5 
MOL Group 1.5 1.8 2.2 2.1 1.9 
Pizza Delivery SRL 1.6 1.8 1.8 1.9 1.9 
OMV Tankstellen AG 2.2 2.1 1.9 1.8 1.8 
Domino's Pizza Inc 2.0 1.7 1.5 1.9 1.8 
Emma Salad SRL 3.8 3.5 3.0 2.2 1.7 
Noodle Pack SRL 0.7 0.7 1.1 1.2 1.7 
Restaurant Brands - - 0.1 0.9 1.6 
    International Inc      
KazMunayGas Group 1.2 1.6 1.5 1.3 1.3 
MLS Invest Trading SRL 2.1 2.0 1.7 1.1 1.3 
Infop Perfectionare si 0.9 1.1 1.1 1.3 1.2 
    Dezvoltare SRL      
Tip Top Food Industry SRL 1.2 1.1 1.0 1.1 1.0 
Spring Prod Com SRL 1.8 1.4 1.3 0.9 0.9 
Holder, Groupe 2.0 1.6 1.4 0.9 0.9 
Cartofisserie SA - 0.3 0.7 0.7 0.9 
Mado Corp SRL 1.5 1.4 1.2 0.8 0.8 
Ozkardes SRL 1.2 1.1 1.2 0.5 0.6 
Pizza Venchur OOO 0.3 0.5 0.6 0.5 0.5 
Gioelia Cremeria SRL - - - 0.4 0.5 
Nordsee GmbH 0.9 0.8 0.7 0.4 0.4 
Quick Best Food SRL 0.7 0.6 0.5 0.4 0.4 
Donuterie SRL 0.7 0.5 0.4 0.3 0.4 
Ganbei SRL 0.3 0.3 0.3 0.3 0.3 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 8 GBN Brand Shares in Chained Limited-Service Restaurants: % Foodservice 
Value 2018-2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
McDonald's McDonald's Corp 29.4 29.4 33.6 32.6 
KFC Yum! Brands Inc 22.6 21.7 20.6 20.7 
Spartan Strong MND Corp SRL 4.0 4.8 4.9 4.8 
Dristor Dristor Kebab SRL 2.4 2.7 3.2 3.3 
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Mesopotamia Set-Corp SRL 3.0 3.6 3.0 3.3 
Dabo Doner Dabo International SRL 3.1 3.1 3.0 2.9 
Jerry's Pizza Jerry's Pizza SRL 2.3 2.1 2.8 2.7 
Subway Doctor's Associates Inc 2.4 2.4 2.5 2.5 
Fresh Corner MOL Group 1.8 2.2 2.1 1.9 
Presto Pizza Pizza Delivery SRL 1.8 1.8 1.9 1.9 
OMV Viva OMV Tankstellen AG 2.1 1.9 1.8 1.8 
Domino's Pizza Domino's Pizza Inc 1.7 1.5 1.9 1.8 
Salad Box Emma Salad SRL 3.5 3.0 2.2 1.7 
Noodle Pack Noodle Pack SRL 0.7 1.1 1.2 1.7 
Burger King Restaurant Brands - 0.1 0.9 1.6 
 International Inc     
Taco Bell Yum! Brands Inc 0.5 1.1 1.2 1.3 
Hei KazMunayGas Group 1.6 1.5 1.3 1.3 
Chopstix MLS Invest Trading SRL 2.0 1.7 1.1 1.3 
Trenta Pizza Infop Perfectionare si 1.1 1.1 1.3 1.2 
 Dezvoltare SRL     
Tip Top Tip Top Food Industry SRL 1.1 1.0 1.1 1.0 
Springtime Spring Prod Com SRL 1.4 1.3 0.9 0.9 
Paul Holder, Groupe 1.6 1.4 0.9 0.9 
Cartofisserie Cartofisserie SA 0.3 0.7 0.7 0.9 
Pizza Hut Yum! Brands Inc 1.0 1.3 0.8 0.9 
Mado Mado Corp SRL 1.4 1.2 0.8 0.8 
Taksim Ozkardes SRL 1.1 1.2 0.5 0.6 
Dodo Pizza Pizza Venchur OOO 0.5 0.6 0.5 0.5 
Gioelia Cremeria Gioelia Cremeria SRL - - 0.4 0.5 
    Italiana      
Nordsee Nordsee GmbH 0.8 0.7 0.4 0.4 
Wu Xing Quick Best Food SRL 0.6 0.5 0.4 0.4 
Emilia Cremeria Cremeria Emilia SRL 0.6 0.6 - - 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 9 Forecast Limited-Service Restaurants by Category: Units/Outlets 2021-2026 

 

outlets 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Limited- 210 219 229 242 257 271 
    Service Restaurants       
--- Chained Asian 62 68 73 78 82 85 
    Limited-Service       
    Restaurants       
--- Independent Asian 148 151 156 164 175 186 
    Limited-Service       
    Restaurants       
-- Bakery Products 578 576 578 582 588 596 
    Limited-Service       
    Restaurants       
--- Chained Bakery 85 88 93 99 106 114 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 493 488 485 483 482 482 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 193 199 206 213 220 227 
    Service Restaurants       
--- Chained Burger 106 111 116 120 123 125 
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    Limited-Service       
    Restaurants       
--- Independent Burger 87 88 90 93 97 102 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 136 140 142 145 147 149 
    Service Restaurants       
--- Chained Chicken 90 97 101 105 108 111 
    Limited-Service       
    Restaurants       
--- Independent Chicken 46 43 41 40 39 38 
    Limited-Service       
    Restaurants       
-- Convenience Stores 615 625 633 639 643 646 
    Limited-Service       
    Restaurants       
--- Chained Convenience 615 625 633 639 643 646 
    Stores Limited-Service       
    Restaurants       
--- Independent - - - - - - 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 5 5 6 6 7 7 
    Restaurants       
--- Chained Fish 5 5 6 6 7 7 
    Limited-Service       
    Restaurants       
--- Independent Fish - - - - - - 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 51 53 56 58 61 64 
    Service Restaurants       
--- Chained Ice Cream 12 12 13 13 14 15 
    Limited-Service       
    Restaurants       
--- Independent Ice 39 41 43 45 47 49 
    Cream Limited-Service       
    Restaurants       
-- Latin American 13 16 20 23 26 29 
    Limited-Service       
    Restaurants       
--- Chained Latin 13 16 20 23 26 29 
    American Limited-       
    Service Restaurants       
--- Independent Latin - - - - - - 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 271 288 302 315 328 342 
    Limited-Service       
    Restaurants       
--- Chained Middle 128 142 151 157 162 166 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 143 146 151 158 166 176 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 168 172 177 182 187 192 
    Service Restaurants       
--- Chained Pizza 96 99 102 105 108 111 
    Limited-Service       
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    Restaurants       
--- Independent Pizza 72 73 75 77 79 81 
    Limited-Service       
    Restaurants       
-- Other Limited- 229 234 240 246 252 258 
    Service Restaurants       
--- Chained Other 137 140 144 148 152 156 
    Limited-Service       
    Restaurants       
--- Independent Other 92 94 96 98 100 102 
    Limited-Service       
    Restaurants       
- Limited-Service 2,469 2,527 2,589 2,651 2,716 2,781 
    Restaurants by Type       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Sales in Limited-Service Restaurants by Category: Number of 
Transactions 2021-2026 

 

'000 transactions 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Limited- 6,738.5 7,962.9 9,129.6 10,300.9 11,399.2 12,343.7 
    Service Restaurants       
--- Chained Asian 2,975.4 3,621.3 4,230.1 4,808.7 5,280.2 5,643.6 
    Limited-Service       
    Restaurants       
--- Independent Asian 3,763.1 4,341.6 4,899.4 5,492.2 6,119.0 6,700.1 
    Limited-Service       
    Restaurants       
-- Bakery Products 21,949.5 23,070.7 23,929.9 24,660.1 25,311.7 25,889.9 
    Limited-Service       
    Restaurants       
--- Chained Bakery 5,493.3 5,830.0 6,262.3 6,741.7 7,247.9 7,752.1 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 16,456.2 17,240.6 17,667.5 17,918.4 18,063.7 18,137.8 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 40,670.6 44,023.8 47,135.9 49,705.6 51,768.2 53,271.2 
    Service Restaurants       
--- Chained Burger 38,574.4 41,764.5 44,738.1 47,192.5 49,160.8 50,604.7 
    Limited-Service       
    Restaurants       
--- Independent Burger 2,096.2 2,259.3 2,397.8 2,513.1 2,607.3 2,666.5 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 24,003.6 27,841.1 31,093.9 34,374.0 36,778.3 38,639.3 
    Service Restaurants       
--- Chained Chicken 21,904.4 25,813.0 29,111.0 32,418.7 34,838.8 36,712.5 
    Limited-Service       
    Restaurants       
--- Independent Chicken 2,099.3 2,028.1 1,982.9 1,955.3 1,939.5 1,926.9 
    Limited-Service       
    Restaurants       
-- Convenience Stores 8,026.7 8,502.7 9,155.7 9,596.1 9,981.9 10,310.3 
    Limited-Service       
    Restaurants       
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--- Chained Convenience 8,026.7 8,502.7 9,155.7 9,596.1 9,981.9 10,310.3 
    Stores Limited-Service       
    Restaurants       
--- Independent - - - - - - 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 230.7 291.7 387.0 450.0 563.3 610.4 
    Restaurants       
--- Chained Fish 230.7 291.7 387.0 450.0 563.3 610.4 
    Limited-Service       
    Restaurants       
--- Independent Fish - - - - - - 
    Limited-Service       
    Restaurants       
-- Ice Cream Limited- 844.5 1,025.2 1,194.3 1,279.7 1,399.0 1,505.3 
    Service Restaurants       
--- Chained Ice Cream 554.5 669.4 782.7 823.9 907.6 982.4 
    Limited-Service       
    Restaurants       
--- Independent Ice 290.0 355.9 411.6 455.8 491.4 522.8 
    Cream Limited-Service       
    Restaurants       
-- Latin American 1,577.0 2,043.1 2,655.2 3,150.6 3,648.8 4,140.2 
    Limited-Service       
    Restaurants       
--- Chained Latin 1,577.0 2,043.1 2,655.2 3,150.6 3,648.8 4,140.2 
    American Limited-       
    Service Restaurants       
--- Independent Latin - - - - - - 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 15,729.2 19,198.6 22,415.8 25,233.0 27,703.2 29,186.9 
    Limited-Service       
    Restaurants       
--- Chained Middle 12,622.3 15,560.8 18,266.8 20,657.9 22,779.5 23,997.9 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 3,106.9 3,637.8 4,148.9 4,575.0 4,923.7 5,189.0 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 6,362.7 6,794.2 7,076.7 7,344.2 7,589.6 7,816.0 
    Service Restaurants       
--- Chained Pizza 5,076.5 5,423.8 5,651.0 5,866.3 6,065.2 6,248.3 
    Limited-Service       
    Restaurants       
--- Independent Pizza 1,286.2 1,370.4 1,425.7 1,477.9 1,524.4 1,567.7 
    Limited-Service       
    Restaurants       
-- Other Limited- 12,357.9 13,910.4 15,261.8 16,444.8 17,441.9 18,322.4 
    Service Restaurants       
--- Chained Other 10,956.4 12,342.4 13,553.1 14,615.7 15,511.7 16,301.2 
    Limited-Service       
    Restaurants       
--- Independent Other 1,401.5 1,568.0 1,708.7 1,829.1 1,930.3 2,021.2 
    Limited-Service       
    Restaurants       
- Limited-Service 138,490.9 154,664.4 169,435.6 182,539.0 193,585.0 202,035.6 
    Restaurants by Type       
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Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 11 Forecast Sales in Limited-Service Restaurants by Category: Foodservice Value 
2021-2026 

 

RON million 
 2021 2022 2023 2024 2025 2026 
 
-- Asian Limited- 243.0 290.7 336.6 384.0 428.1 465.0 
    Service Restaurants       
--- Chained Asian 121.2 147.0 171.9 197.8 221.0 240.6 
    Limited-Service       
    Restaurants       
--- Independent Asian 121.8 143.6 164.7 186.3 207.1 224.4 
    Limited-Service       
    Restaurants       
-- Bakery Products 436.1 474.3 499.8 517.2 528.5 536.2 
    Limited-Service       
    Restaurants       
--- Chained Bakery 149.8 164.7 178.5 191.1 203.5 214.5 
    Products Limited-       
    Service Restaurants       
--- Independent Bakery 286.3 309.6 321.3 326.1 325.0 321.6 
    Products Limited-       
    Service Restaurants       
-- Burger Limited- 1,113.8 1,236.5 1,337.7 1,415.1 1,464.6 1,489.5 
    Service Restaurants       
--- Chained Burger 1,075.9 1,194.5 1,292.6 1,367.8 1,415.8 1,440.1 
    Limited-Service       
    Restaurants       
--- Independent Burger 37.9 42.0 45.1 47.4 48.8 49.4 
    Limited-Service       
    Restaurants       
-- Chicken Limited- 700.7 832.0 939.5 1,040.7 1,112.1 1,162.9 
    Service Restaurants       
--- Chained Chicken 646.7 778.7 886.9 989.1 1,061.4 1,113.1 
    Limited-Service       
    Restaurants       
--- Independent Chicken 54.0 53.4 52.6 51.6 50.7 49.7 
    Limited-Service       
    Restaurants       
-- Convenience Stores 172.2 190.7 210.8 223.4 233.4 241.5 
    Limited-Service       
    Restaurants       
--- Chained Convenience 172.2 190.7 210.8 223.4 233.4 241.5 
    Stores Limited-Service       
    Restaurants       
--- Independent - - - - - - 
    Convenience Stores       
    Limited-Service       
    Restaurants       
-- Fish Limited-Service 13.8 17.9 23.9 27.9 34.8 37.5 
    Restaurants       
--- Chained Fish 13.8 17.9 23.9 27.9 34.8 37.5 
    Limited-Service       
    Restaurants       
--- Independent Fish - - - - - - 
    Limited-Service       
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    Restaurants       
-- Ice Cream Limited- 24.3 30.0 35.1 37.2 40.4 42.8 
    Service Restaurants       
--- Chained Ice Cream 17.0 21.1 24.6 25.8 28.1 30.0 
    Limited-Service       
    Restaurants       
--- Independent Ice 7.3 9.0 10.4 11.5 12.3 12.8 
    Cream Limited-Service       
    Restaurants       
-- Latin American 40.6 53.8 70.8 84.4 97.6 109.9 
    Limited-Service       
    Restaurants       
--- Chained Latin 40.6 53.8 70.8 84.4 97.6 109.9 
    American Limited-       
    Service Restaurants       
--- Independent Latin - - - - - - 
    American Limited-       
    Service Restaurants       
-- Middle Eastern 410.5 513.1 606.2 686.3 753.1 788.2 
    Limited-Service       
    Restaurants       
--- Chained Middle 339.5 428.4 508.6 578.3 636.8 666.3 
    Eastern Limited-Service       
    Restaurants       
--- Independent Middle 71.0 84.7 97.5 108.0 116.3 121.9 
    Eastern Limited-Service       
    Restaurants       
-- Pizza Limited- 321.1 351.5 368.7 381.0 390.5 396.7 
    Service Restaurants       
--- Chained Pizza 277.1 303.6 318.7 329.5 337.9 343.4 
    Limited-Service       
    Restaurants       
--- Independent Pizza 43.9 47.8 50.0 51.5 52.6 53.3 
    Limited-Service       
    Restaurants       
-- Other Limited- 312.9 362.7 400.3 432.3 456.4 475.5 
    Service Restaurants       
--- Chained Other 265.5 308.6 341.3 369.0 389.9 406.3 
    Limited-Service       
    Restaurants       
--- Independent Other 47.5 54.1 59.1 63.3 66.5 69.2 
    Limited-Service       
    Restaurants       
- Limited-Service 3,789.1 4,353.4 4,829.3 5,229.5 5,539.5 5,745.6 
    Restaurants by Type       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 12 Forecast Limited-Service Restaurants by Category: % Units/Outlets Growth 
2021-2026 

 

% Units/Outlets growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
-- Asian Limited-Service Restaurants 4.3 5.2 29.0 
--- Chained Asian Limited-Service 9.7 6.5 37.1 
    Restaurants    
--- Independent Asian Limited-Service 2.0 4.7 25.7 
    Restaurants    
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-- Bakery Products Limited-Service -0.3 0.6 3.1 
    Restaurants    
--- Chained Bakery Products Limited- 3.5 6.0 34.1 
    Service Restaurants    
--- Independent Bakery Products -1.0 -0.5 -2.2 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 3.1 3.3 17.6 
--- Chained Burger Limited-Service 4.7 3.4 17.9 
    Restaurants    
--- Independent Burger Limited-Service 1.1 3.2 17.2 
    Restaurants    
-- Chicken Limited-Service Restaurants 2.9 1.8 9.6 
--- Chained Chicken Limited-Service 7.8 4.3 23.3 
    Restaurants    
--- Independent Chicken Limited- -6.5 -3.7 -17.4 
    Service Restaurants    
-- Convenience Stores Limited-Service 1.6 1.0 5.0 
    Restaurants    
--- Chained Convenience Stores Limited- 1.6 1.0 5.0 
    Service Restaurants    
--- Independent Convenience Stores - - - 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 0.0 7.0 40.0 
--- Chained Fish Limited-Service 0.0 7.0 40.0 
    Restaurants    
--- Independent Fish Limited-Service - - - 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 3.9 4.6 25.5 
--- Chained Ice Cream Limited-Service 0.0 4.6 25.0 
    Restaurants    
--- Independent Ice Cream Limited- 5.1 4.7 25.6 
    Service Restaurants    
-- Latin American Limited-Service 23.1 17.4 123.1 
    Restaurants    
--- Chained Latin American Limited- 23.1 17.4 123.1 
    Service Restaurants    
--- Independent Latin American Limited- - - - 
    Service Restaurants    
-- Middle Eastern Limited-Service 6.3 4.8 26.2 
    Restaurants    
--- Chained Middle Eastern Limited- 10.9 5.3 29.7 
    Service Restaurants    
--- Independent Middle Eastern Limited- 2.1 4.2 23.1 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 2.4 2.7 14.3 
--- Chained Pizza Limited-Service 3.1 2.9 15.6 
    Restaurants    
--- Independent Pizza Limited-Service 1.4 2.4 12.5 
    Restaurants    
-- Other Limited-Service Restaurants 2.2 2.4 12.7 
--- Chained Other Limited-Service 2.2 2.6 13.9 
    Restaurants    
--- Independent Other Limited-Service 2.2 2.1 10.9 
    Restaurants    
- Limited-Service Restaurants by Type 2.3 2.4 12.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 13 Forecast Sales in Limited-Service Restaurants by Category: % Transaction 
Growth 2021-2026 

 

% transaction growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
-- Asian Limited-Service Restaurants 18.2 12.9 83.2 
--- Chained Asian Limited-Service 21.7 13.7 89.7 
    Restaurants    
--- Independent Asian Limited-Service 15.4 12.2 78.0 
    Restaurants    
-- Bakery Products Limited-Service 5.1 3.4 18.0 
    Restaurants    
--- Chained Bakery Products Limited- 6.1 7.1 41.1 
    Service Restaurants    
--- Independent Bakery Products 4.8 2.0 10.2 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 8.2 5.5 31.0 
--- Chained Burger Limited-Service 8.3 5.6 31.2 
    Restaurants    
--- Independent Burger Limited-Service 7.8 4.9 27.2 
    Restaurants    
-- Chicken Limited-Service Restaurants 16.0 10.0 61.0 
--- Chained Chicken Limited-Service 17.8 10.9 67.6 
    Restaurants    
--- Independent Chicken Limited- -3.4 -1.7 -8.2 
    Service Restaurants    
-- Convenience Stores Limited-Service 5.9 5.1 28.4 
    Restaurants    
--- Chained Convenience Stores Limited- 5.9 5.1 28.4 
    Service Restaurants    
--- Independent Convenience Stores - - - 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 26.5 21.5 164.7 
--- Chained Fish Limited-Service 26.5 21.5 164.7 
    Restaurants    
--- Independent Fish Limited-Service - - - 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 21.4 12.3 78.2 
--- Chained Ice Cream Limited-Service 20.7 12.1 77.2 
    Restaurants    
--- Independent Ice Cream Limited- 22.7 12.5 80.3 
    Service Restaurants    
-- Latin American Limited-Service 29.6 21.3 162.5 
    Restaurants    
--- Chained Latin American Limited- 29.6 21.3 162.5 
    Service Restaurants    
--- Independent Latin American Limited- - - - 
    Service Restaurants    
-- Middle Eastern Limited-Service 22.1 13.2 85.6 
    Restaurants    
--- Chained Middle Eastern Limited- 23.3 13.7 90.1 
    Service Restaurants    
--- Independent Middle Eastern Limited- 17.1 10.8 67.0 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 6.8 4.2 22.8 
--- Chained Pizza Limited-Service 6.8 4.2 23.1 
    Restaurants    
--- Independent Pizza Limited-Service 6.5 4.0 21.9 
    Restaurants    
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-- Other Limited-Service Restaurants 12.6 8.2 48.3 
--- Chained Other Limited-Service 12.7 8.3 48.8 
    Restaurants    
--- Independent Other Limited-Service 11.9 7.6 44.2 
    Restaurants    
- Limited-Service Restaurants by Type 11.7 7.8 45.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 14 Forecast Sales in Limited-Service Restaurants by Category: % Foodservice 
Value Growth 2021-2026 

 

% value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
-- Asian Limited-Service Restaurants 19.6 13.9 91.3 
--- Chained Asian Limited-Service 21.3 14.7 98.4 
    Restaurants    
--- Independent Asian Limited-Service 17.9 13.0 84.2 
    Restaurants    
-- Bakery Products Limited-Service 8.8 4.2 22.9 
    Restaurants    
--- Chained Bakery Products Limited- 9.9 7.4 43.2 
    Service Restaurants    
--- Independent Bakery Products 8.2 2.4 12.3 
    Limited-Service Restaurants    
-- Burger Limited-Service Restaurants 11.0 6.0 33.7 
--- Chained Burger Limited-Service 11.0 6.0 33.9 
    Restaurants    
--- Independent Burger Limited-Service 10.7 5.4 30.3 
    Restaurants    
-- Chicken Limited-Service Restaurants 18.7 10.7 66.0 
--- Chained Chicken Limited-Service 20.4 11.5 72.1 
    Restaurants    
--- Independent Chicken Limited- -1.1 -1.6 -7.9 
    Service Restaurants    
-- Convenience Stores Limited-Service 10.8 7.0 40.2 
    Restaurants    
--- Chained Convenience Stores Limited- 10.8 7.0 40.2 
    Service Restaurants    
--- Independent Convenience Stores - - - 
    Limited-Service Restaurants    
-- Fish Limited-Service Restaurants 29.5 22.0 170.7 
--- Chained Fish Limited-Service 29.5 22.0 170.7 
    Restaurants    
--- Independent Fish Limited-Service - - - 
    Restaurants    
-- Ice Cream Limited-Service Restaurants 23.8 12.1 76.6 
--- Chained Ice Cream Limited-Service 24.0 12.1 76.8 
    Restaurants    
--- Independent Ice Cream Limited- 23.4 12.0 76.2 
    Service Restaurants    
-- Latin American Limited-Service 32.5 22.0 170.6 
    Restaurants    
--- Chained Latin American Limited- 32.5 22.0 170.6 
    Service Restaurants    
--- Independent Latin American Limited- - - - 
    Service Restaurants    
-- Middle Eastern Limited-Service 25.0 13.9 92.0 
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    Restaurants    
--- Chained Middle Eastern Limited- 26.2 14.4 96.3 
    Service Restaurants    
--- Independent Middle Eastern Limited- 19.2 11.4 71.6 
    Service Restaurants    
-- Pizza Limited-Service Restaurants 9.5 4.3 23.6 
--- Chained Pizza Limited-Service 9.6 4.4 23.9 
    Restaurants    
--- Independent Pizza Limited-Service 8.9 4.0 21.4 
    Restaurants    
-- Other Limited-Service Restaurants 15.9 8.7 51.9 
--- Chained Other Limited-Service 16.2 8.9 53.0 
    Restaurants    
--- Independent Other Limited-Service 14.1 7.8 45.8 
    Restaurants    
- Limited-Service Restaurants by Type 14.9 8.7 51.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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CONSUMER FOODSERVICE IN 
ROMANIA - INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Consumer foodservice in 2021: The big picture 

The COVID-19 pandemic continued to impact the everyday lives of Romanians in 2021, with 

third and fourth waves of the virus leading to further restrictions, and players and consumers 

therefore turning to takeaway and home delivery. However, the appetite of Romanians for 

consumption and eating out revived from 15 May, when measures to relax restrictions after the 

third wave entered into force. The most important for consumer foodservice were the elimination 

of the obligation to wear a mask in open spaces, the removal of the night-time curfew, and the 

ability to stay open until midnight instead of 21.00hrs. This date also coincided with the 

beginning of domestic summer tourism, which attracted a large number of Romanians who were 

less willing to spend their holidays abroad and travelled domestically instead. As a 

consequence, the gradual return to a normal life led to more frequent visits to consumer 

foodservice outlets and a return to current value growth for the overall industry. Despite a return 

to a more active lifestyles during the summer season, 2021 remained a year of uncertainty for 

consumer foodservice overall, because of the rapid growth in the number of infections during 

the fourth wave of COVID-19 starting in October. Amongst others, restaurants remained open 

up to 50% of the maximum capacity of the space between the hours 5.00-21.00hrs, but only for 

vaccinated people, whilst the entry of unvaccinated individuals was prohibited. Bars and clubs 

closed completely for both vaccinated and unvaccinated. Accordingly, the performance of 

overall consumer foodservice was positive in 2021 after an appalling year in 2020, but neither 

outlet numbers nor current value sales returned to the pre-pandemic level. 

 

2021 key trends 

Stronger recovery of consumer foodservice in 2021 after the downturn in 2020 was also 

prevented by economic decisions. Due to the freezing of increases in public wages, pensions 

and the minimum wage, consumers became more cautious about their finances, and reducing 

the number of eating out occasions is amongst the top decisions taken by the average 

consumer in case of a decrease in available income. Data available from Statistics Romania for 

November 2021 showed growth of 6.9% in the gross average wage compared with November 

2020, while inflation was 7.8% for the same period, reducing disposable income. To help 

compensate for the big losses of players in consumer foodservice and tourism, at the end of 

2020 the government approved a state aid scheme, valued at a total of EUR500 million, through 

which in 2021 compensations would be granted to pensions, restaurants, hotels and travel 

agencies which saw a decrease in turnover in 2020 compared with the same period in 2019. 

However, the Ministry of Economy only officially announced it was starting the 30-day 

registration period for this state aid on 29 June 2021.  

 

Competitive landscape 

Chained consumer foodservice saw the best performance in 2021, as a result of international 

brands, which proved to be very active through takeaway and home delivery in the periods of 

closure and restrictions due to the rise in infections at the beginning and end of the year. 

International brands dominate limited-service restaurants in terms of value sales and 
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transactions, and the negative impact of COVID-19 on this channel, and consequently on 

international brands, was less significant when compared with independent consumer 

foodservice, which had the dominant position in the largest full-service restaurants channel and 

cafés and bars/pubs, which could not keep pace with limited-service restaurants in terms of 

takeaway and delivery. For instance, the top brands McDonald’s and KFC operated their own 

delivery services McDelivery and KFC Delivery, but also offered delivery through the main 

delivery platforms Foodpanda, Glovo and Tazz by eMAG. It should be noted that Foodpanda 

was acquired by Glovo in December 2021, and Foodpanda was absorbed/discontinued as a 

brand starting in 2022. A small contribution to the return to growth of consumer foodservice in 

2021 despite the periods of restrictions was also seen from drive-through activity by the leading 

brands McDonald’s and KFC in limited-service restaurants, but also new entrants from specialist 

coffee shops Starbucks and Ted’s Coffee Co. Takeaway, delivery and drive-through were 

practical means to maintain active sales amongst unvaccinated individuals, who were not 

allowed to enter consumer foodservice outlets without an EU COVID digital certificate at the end 

of the year, as well for vaccinated consumers who preferred to minimise their exposure to public 

spaces. 

 

Independent foodservice developments 

Independent foodservice players were more negatively affected by COVID-19 in 2021 than 

chains, as they operate on smaller margins and therefore did not have the financial reserves to 

weather the storm during the times of closures and restrictions. The restrictions in the first part 

of the year particularly negatively affected all players that could not provide takeaway and 

delivery, which was mainly independents. In addition, starting in October 2021, serving 

unvaccinated people in consumer foodservice outlets was not allowed (either inside or outside), 

due to the high number of infections. Given that the number of vaccinated people in Romania 

was amongst the lowest in Europe, the impact of this restriction seriously affected a large 

number of small independent players, as the consumer base reduced significantly, and they 

could not replace the reduced visits with takeaway and delivery. As a large number of 

independent cafés, bars and full-service restaurants have lower-income people as customers, 

the freezing of wages and pensions and the high inflation rate also affected the level of growth 

in 2021. 

 

What next for consumer foodservice? 

The forecast period is expected to see the continued recovery of consumer foodservice, as 

long as the number of vaccinated Romanians continues to increase, and thus the number of 

consumer foodservice customers, as the EU COVID digital certificate is expected to remain in 

force in the short term at least. On the other hand, it is likely to take time to see total recovery to 

the level of sales seen in 2019, due to the low rate of vaccination, the emergence of new 

variants of the virus, which may reduce the efficacy of existing vaccines, and the continuous 

growth in the prices of energy and utilities, which will have an impact on consumers’ purchasing 

power. Other contributory factors are expected to be changes in consumers’ lifestyles during the 

pandemic, with some expected to continue or even become permanent. Because of high 

inflation, the promised growth of pensions, by 10%, and of the minimum wage, to RON1,524 

after taxes starting from 1 January 2022, is not expected to have a serious impact in terms of 

increasing available incomes. A return to the pre-pandemic level of current value sales is 

therefore not expected until 2023, although outlet numbers are not set to reach this goal even by 

the end of the forecast period, due to the slow recovery in the number of outlets in cafés/bars 

and full-service restaurants. 
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MARKET DATA 
 

Table 15 Units, Transactions and Value Sales in Consumer Foodservice 2016-2021 

 

 2016 2017 2018 2019 2020 2021 
 
Units 24,765.0 25,041.0 25,055.0 25,372.0 23,298.0 23,227.0 
Transactions (mn) 889.8 947.6 977.6 1,015.6 718.2 765.2 
RON million current 18,699.2 20,413.2 22,045.2 24,056.4 15,220.9 17,212.1 
    prices       
RON million constant 18,699.2 20,143.6 20,792.3 21,852.6 13,467.4 14,600.3 
    prices       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 16 Units, Transactions and Value Sales in Consumer Foodservice: % Growth 
2016-2021 

 

% growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Units -0.3 -1.3 -6.2 
Transactions 6.5 -3.0 -14.0 
Value current prices 13.1 -1.6 -8.0 
Value constant prices 8.4 -4.8 -21.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 17 Consumer Foodservice by Independent vs Chained by Type: Units/Outlets 2021 

 

outlets 
 Independent Chained Total 
 
Cafés/Bars 8,601 572 9,173 
Full-Service Restaurants 4,962 67 5,029 
Limited-Service Restaurants 1,120 1,349 2,469 
Self-Service Cafeterias 290 2 292 
Street Stalls/Kiosks 5,251 1,013 6,264 
Consumer Foodservice by Type 20,224 3,003 23,227 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 18 Consumer Foodservice by Independent vs Chained: % Foodservice Value 
2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Chained Foodservice 15.6 16.8 17.6 19.2 24.0 24.0 
Independent Foodservice 84.4 83.2 82.4 80.8 76.0 76.0 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 19 Sales in Consumer Foodservice by Eat-In vs Delivery and To-Go: % 
Foodservice Value 2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Drive-Through 1.2 1.3 1.4 1.6 2.7 2.8 
Eat-in 79.4 78.8 78.2 77.1 61.8 64.6 
Home Delivery 3.8 4.1 5.2 6.2 13.5 12.2 
Takeaway 15.7 15.9 15.2 15.1 22.0 20.4 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 20 Sales in Consumer Foodservice by Food vs Drink Split: % Foodservice Value 
2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Drink 57.7 57.4 57.3 56.9 52.4 54.1 
Food 42.3 42.6 42.7 43.1 47.6 45.9 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 21 Sales in Consumer Foodservice by Food vs Drink Split by Type: % Foodservice 
Value 2021 

 

% value analysis  
 Food Drink Total 
 
Cafés/Bars 2.0 98.0 100.0 
Full-Service Restaurants 50.0 50.0 100.0 
Limited-Service Restaurants 62.0 38.0 100.0 
Self-Service Cafeterias 73.1 27.0 100.0 
Street Stalls/Kiosks 66.3 33.7 100.0 
Consumer Foodservice by Type 45.9 54.1 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 22 Sales in Consumer Foodservice by Online/Offline Ordering: % Foodservice 
Value 2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Offline 99.1 98.9 98.7 97.2 90.8 89.5 
Online 0.9 1.1 1.3 2.8 9.2 10.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 23 Sales in Consumer Foodservice by Location: % Foodservice Value 2016-2021 

 

% value 
 2016 2017 2018 2019 2020 2021 
 
Leisure 1.2 1.2 1.2 1.2 0.8 1.2 
Lodging 14.8 14.6 14.4 14.3 9.2 14.1 
Retail 7.3 7.9 8.4 8.9 9.5 9.5 
Stand-Alone 73.5 73.0 72.6 72.2 77.9 71.8 
Travel 3.2 3.3 3.4 3.4 2.6 3.4 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 24 GBO Company Shares in Chained Consumer Foodservice: % Foodservice 
Value 2017-2021 

 

% value  
Company 2017 2018 2019 2020 2021 
 
McDonald's Corp 22.0 22.1 22.3 26.6 25.6 
Yum! Brands Inc 19.0 20.3 19.9 18.7 18.9 
Aryzta AG 4.8 4.6 4.5 4.9 4.8 
Strong MND Corp SRL 2.9 2.9 3.5 3.7 3.6 
Tinervis Group SRL 1.9 2.4 2.6 3.0 3.0 
Starbucks Corp 3.2 3.4 3.3 2.7 2.9 
Dristor Kebab SRL 1.6 1.8 2.0 2.5 2.5 
Set-Corp SRL 2.0 2.2 2.6 2.3 2.5 
Dabo International SRL 1.7 2.3 2.3 2.3 2.2 
Jerry's Pizza SRL 1.6 1.7 1.6 2.1 2.0 
Doctor's Associates Inc 1.8 1.8 1.7 1.9 1.9 
MOL Group 1.0 1.3 1.6 1.6 1.5 
Pizza Delivery SRL 1.1 1.3 1.3 1.4 1.4 
OMV Tankstellen AG 1.6 1.5 1.4 1.4 1.4 
Domino's Pizza Inc 1.4 1.2 1.1 1.4 1.3 
Trotter Management SRL 1.6 1.6 1.5 1.2 1.3 
Emma Salad SRL 2.7 2.6 2.2 1.7 1.3 
Noodle Pack SRL 0.5 0.5 0.8 0.9 1.3 
Restaurant Brands - - 0.1 0.7 1.2 
    International Inc      
5 to go Concept SRL 0.4 0.7 1.0 1.1 1.2 
Twins Café SRL 1.5 1.3 1.2 0.9 1.0 
Inter IKEA Systems BV 1.1 1.1 1.2 0.9 1.0 
KazMunayGas Group 0.8 1.2 1.1 1.0 1.0 
MLS Invest Trading SRL 1.5 1.4 1.3 0.9 1.0 
Infop Perfectionare si 0.7 0.8 0.8 1.0 0.9 
    Dezvoltare SRL      
Nadenka SRL 1.5 1.1 1.0 1.0 0.9 
Brio Group SRL - 0.8 0.8 0.8 0.8 
Tip Top Food Industry SRL 0.9 0.8 0.8 0.8 0.8 
Happy Coffee SRL 0.3 0.4 0.8 0.7 0.8 
Spring Prod Com SRL 1.4 1.0 1.0 0.7 0.7 
Others 17.6 - - - - 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 25 GBN Brand Shares in Chained Consumer Foodservice: % Foodservice Value 
2018-2021 

 

% value 
Brand Global Brand Owner 2018 2019 2020 2021 
 
McDonald's McDonald's Corp 21.4 21.6 25.6 24.6 
KFC Yum! Brands Inc 16.4 15.9 15.7 15.6 
Fornetti Aryzta AG 4.6 4.5 4.9 4.8 
Spartan Strong MND Corp SRL 2.9 3.5 3.7 3.6 
Simigeria Luca Tinervis Group SRL 2.4 2.6 3.0 3.0 
Starbucks Starbucks Corp 3.4 3.3 2.7 2.9 
Dristor Dristor Kebab SRL 1.8 2.0 2.5 2.5 
Mesopotamia Set-Corp SRL 2.2 2.6 2.3 2.5 
Pizza Hut Yum! Brands Inc 3.6 3.2 2.1 2.2 
Dabo Doner Dabo International SRL 2.3 2.3 2.3 2.2 
Jerry's Pizza Jerry's Pizza SRL 1.7 1.6 2.1 2.0 
Subway Doctor's Associates Inc 1.8 1.7 1.9 1.9 
Fresh Corner MOL Group 1.3 1.6 1.6 1.5 
Presto Pizza Pizza Delivery SRL 1.3 1.3 1.4 1.4 
OMV Viva OMV Tankstellen AG 1.5 1.4 1.4 1.4 
Domino's Pizza Domino's Pizza Inc 1.2 1.1 1.4 1.3 
Salad Box Emma Salad SRL 2.6 2.2 1.7 1.3 
Noodle Pack Noodle Pack SRL 0.5 0.8 0.9 1.3 
Burger King Restaurant Brands - 0.1 0.7 1.2 
 International Inc     
5 to go 5 to go Concept SRL 0.7 1.0 1.1 1.2 
Fratelli Twins Café SRL 1.3 1.2 0.9 1.0 
Taco Bell Yum! Brands Inc 0.3 0.8 0.9 1.0 
Hei KazMunayGas Group 1.2 1.1 1.0 1.0 
Chopstix MLS Invest Trading SRL 1.4 1.3 0.9 1.0 
McCafé McDonald's Corp 0.7 0.8 0.9 1.0 
Trenta Pizza Infop Perfectionare si 0.8 0.8 1.0 0.9 
 Dezvoltare SRL     
gigi Covrigi Nadenka SRL 1.1 1.0 1.0 0.9 
    Traditionali      
Ikea Restaurant Inter IKEA Systems BV 0.9 1.0 0.8 0.8 
Simigeria Petru Brio Group SRL 0.8 0.8 0.8 0.8 
Tip Top Tip Top Food Industry SRL 0.8 0.8 0.8 0.8 
Others  17.0 16.2 11.9 12.4 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 26 GBN Brand Shares in Chained Consumer Foodservice: Units/Outlets 2021 

 

  
Brand Global Brand Owner outlets 
 
Fornetti Aryzta AG 817.0 
5 to go 5 to go Concept SRL 310.0 
Fresh Corner MOL Group 237.0 
OMV Viva OMV Tankstellen AG 160.0 
Hei KazMunayGas Group 141.0 
Simigeria Petru Brio Group SRL 93.0 
McDonald's McDonald's Corp 90.0 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 

 

 

Data removed from sample 

 



L I M I T E D - S E R V I C E  R E S T A U R A N T S  I N  R O M A N I A  P a s s p o r t  29 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

KFC Yum! Brands Inc 90.0 
Simigeria Luca Tinervis Group SRL 65.0 
Spartan Strong MND Corp SRL 64.0 
Starbucks Starbucks Corp 55.0 
Dabo Doner Dabo International SRL 52.0 
Ted's Coffee Co Anvas Trading SRL 47.0 
McCafé McDonald's Corp 46.0 
Mesopotamia Set-Corp SRL 45.0 
Pizza Hut Yum! Brands Inc 40.0 
Subway Doctor's Associates Inc 38.0 
gigi Covrigi Traditionali Nadenka SRL 38.0 
Salad Box Emma Salad SRL 33.0 
Fresh Energy Lukoil PJSC 33.0 
Coffee 2 Go Maxjoy Euro Trade Concept SRL 30.0 
Noodle Pack Noodle Pack SRL 29.0 
Cartofisserie Cartofisserie SA 28.0 
Cafe Nar SOCAR Co 25.0 
Tucano Coffee Happy Coffee SRL 23.0 
Jerry's Pizza Jerry's Pizza SRL 23.0 
Domino's Pizza Domino's Pizza Inc 22.0 
Gazprom Gazprom PJSC 19.0 
Chopstix MLS Invest Trading SRL 19.0 
Tip Top Tip Top Food Industry SRL 19.0 
Others  272.0 
Total  3,003.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 27 Forecast Units, Transactions and Value Sales in Consumer Foodservice 2021-
2026 

 

 2021 2022 2023 2024 2025 2026 
 
Units 23,227.0 23,490.0 23,776.0 24,055.0 24,357.0 24,694.0 
Transactions (mn) 765.2 845.7 921.0 983.5 1,035.3 1,076.6 
RON million 17,212.1 20,345.7 22,987.8 25,149.3 26,830.2 28,076.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 28 Forecast Units, Transactions and Value Sales in Consumer Foodservice: % 
Growth 2021-2026 

 

% growth 
 2021/22 2021-26 CAGR 2021/26 Total 
 
Units 1.1 1.2 6.3 
Transactions 10.5 7.1 40.7 
Constant value 18.2 10.3 63.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 7 February 2022 
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Report closing date: 20 April 2022 

Euromonitor International’s Consumer Foodservice research took place before the invasion of 

Ukraine. As such, the impact of the war in Ukraine and sanctions on Russia are not factored into 

our forecast data and analysis. The repercussions of the crisis and implications at a wider 

regional/global level will be addressed in the near- to mid-terms by Euromonitor International, 

through commentary and reports which will be published on both Euromonitor.com and our 

Passport platform.  

Despite the war in Ukraine, Consumer Foodservice in Eastern Europe is expected to continue 

to show signs of recovery in 2022, with the removal of most pandemic restrictions. However, 

extremely high inflation rates are the main threat to recovery, and these rates are likely to 

accelerate due to the invasion of Ukraine, which has placed additional pressure on both food 

and energy prices. The war will also limit the number of incoming tourists into the region, an 

important consideration in boosting consumer foodservice value sales. Furthermore, as a result 

of the ongoing situation, local consumers across the region are currently less inclined to go out 

to eat, while donations to support Ukraine are becoming commonplace in shopping baskets, 

with a subsequent impact on discretionary income. All of these factors will slow the return to pre-

pandemic growth levels, meaning recovery is unlikely to happen before the end of 2023 at the 

earliest. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources Eurostat 

 Ministry of Finance 

 National Institute of Statistics (INS) 

Trade Associations HORA Romania 

 Romalimenta 

 Romanian Association of Franchise Networks 

Trade Press Adevarul 

 agerpres.ro 

 Atelier Horeca 

 AZ Franchising 

 BizBrasov 

 Bursa 

 Business Magazin 

 Business Standard 

 Capital 

 DailyBusiness.ro 

 Digi 24 

 Economica.net 
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 Food & Bar Magazin 

 Forbes 

 franchising.info.ro 

 Ghid-restaurante.ro 

 Horeca Insight 

 HoReCa Magazine 

 HRB Expert 

 Impact 

 Manager Magazine 

 Mediafax 

 Metropotam.ro 

 Modern Buyer 

 Profit.ro 

 Progresiv 

 Restaurants.ro 

 Restograf.ro 

 Retail-FMCG 

 Revista Biz 

 TrendsHRB 

 Wall Street Journal 

 Ziarul Financiar 

 Ziua de Vest 

Company Sources 5 to go Concept SRL 

 American Restaurant System SA 

 AmRest Coffee SRL 

 Andy's Pizza SRL 

 AngstRo 

 Anvas Trading SRL (Ted's Coffee Co) 

 Benihana Inc 

 Cibibon SRL (Auguri) 

 City Grill Group 

 Dabo international SRL 

 Daneel Comexim SRL 

 El Torito 
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 Emma Salad SRL 

 Foodpanda GmbH 

 Fornetti Romania SRL 

 Four Seasons 

 Four Star Pizza 

 Gloria Jean's Gourmet Coffee Pty Ltd 

 IKEA AB 

 Infop Perfectionare si Dezvoltare SRL (Trenta 

Pizza) 

 Inventure Franchising Consulting SRL 

 Jerry's Pizza 

 La Cena 

 Lagardere Travel Retail SRL 

 Man Group SRL 

 Marty Pan SRL 

 Maxjoy Euro Trade Concept SRL 

 McDonald's Corp 

 Mesopotamia 

 Monoprix SRL 

 Noodle Pack SRL 

 Old Nick Bar Caffe SRL 

 Quick Best Food SRL 

 Red Angus 

 Ruby Food Co Impex SRL 

 Salad Box 

 Segafredo Zanetti Espresso Worldwide Ltd 

 Simigeria Luca 

 Snack Attack SRL 

 Sphera Franchise Group SA 

 Springtime 

 Strong MND Corp SRL 

 Subway Restaurants Inc 

 Taverna Sarbului SRL 

 Trotter Restaurant SRL 
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 Tucano Coffee SRL 

 US Food Network SA 

 Valen Style SRL 

 World of Beer SRL 

 Zvon Café 

Other Sources Afaceri in Franciza 

 After Hours srl 

 Aristocrat Co SRL 

 b365.ro 

 Chirila Prod Com SRL 

 ChopStix 

 Culinar.ro 

 efin.ro 

 Franchising Info 

 Ghidul Serviciilor 

 Gregory's Romania SA 

 Il Gelato Italiano SRL 

 IMO Franchising 

 Pagini Aurii 

 Restaurant Guide 

 Sapte Seri 

 Termene Just SRL 

 Thinkbig International 

 Trip Advisor 

 Tummy App 

 Turabo Café 

Source: Euromonitor International 
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