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NUTS IN GERMANY - CATEGORY 
ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Total volume sales rise by 0.1% in 2023 to 97,000 tonnes 

▪ Coconuts is the best performing category in 2023, with total volume sales rising by 2% to 

2,000 tonnes 

▪ Total volume sales are set to grow at a CAGR of 2% over the forecast period to 108,000 

tonnes 

 

 

2023 DEVELOPMENTS 
 

Inflation poses challenges for nut availability and affordability 

Nuts in Germany, usually seen as a healthy and appetising snack, became increasingly 

expensive in 2023 because of rising inflation. This has impacted consumers’ food choices and 

how they spend their money. Since nuts are often considered a treat, higher prices mean that 

some consumers, especially those on lower incomes, cannot afford to purchase them regularly, 

or at all. If nut prices continue to rise, it would make it more difficult for consumers to set aside 

money in their budgets for these popular snacks. 

The problems caused by inflation go beyond just higher prices. The availability and different 

kinds of nuts are also being impacted by these economic changes. Rising prices can impact the 

entire process, from growing and preparing nuts to distribution. When nut producers and 

retailers are forced to address higher costs, they often adjust their prices to end customers or 

even the types of nuts they offer. This could mean that there are fewer choices in stores or 

foodservice outlets. 

 

Peanuts remain most popular nut type in germany 

In 2023, peanuts remained the most popular choice of nut in Germany, outselling almonds 

and hazelnuts in terms of total sales volumes. Germans appreciate peanuts as they are 

considered easy to eat and they do not usually need further preparation before consumption. 

They are often consumed as snacks, used for cooking, or even for making peanut butter and 

spreads. They have also gained a strong following among vegetarians and vegans in the 

country as an alternative protein source to animal products. 

This trend has some important implications. Peanuts are affordable compared to other types 

of nuts, making them popular among consumers searching for a healthy and budget-friendly 

snack or ingredient. They are also readily available to purchase, from supermarkets to small 

local grocers. Furthermore, the perception that these nuts are a healthy choice alongside the 

popularity of certain Asian cuisine such as Vietnamese and Thai in Germany, have also 

contributed to demand for peanuts, despite a marginal retail volume decline in 2023. 

 

 

PROSPECTS AND OPPORTUNITIES 
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Health trends will drive greater nut consumption over forecast period 

Health trends are expected to continue encouraging some consumers in Germany to 

purchase nuts over the forecast period. Nuts are known to have many health benefits, which will 

appeal to those who care about staying healthy and could lead to them demanding more of 

these perceived nutritious snacks. 

One important property connected to nuts is heart health. Nuts such as almonds, walnuts, and 

pistachios contain good fats such as omega-3, which have been found to lower the risk of heart 

disease by reducing bad cholesterol. Since heart disease is still a common health problem in 

Germany, an increasing number of consumers might consider regularly including nuts in their 

diets to support their heart health. Another health reason is managing weight. Although nuts are 

considered high in calories, they can leave consumers feeling satiated, which can ultimately 

help them control their weight by feeling fuller for longer. 

 

Climate change accelerates nut farming in germany 

Rising temperatures due to climate change are making it easier for farmers in Germany to 

grow nuts, and many have already started planting. As a result, nut prices are expected to 

gradually ease over the forecast period (at constant 2023 prices), and there will likely be more 

nuts available, particularly walnuts, which are being widely tested in various regions. 

Increased nut production, with the potential to lower prices, will likely lead to greater 

consumption. This shift towards more affordable nuts produced locally can help create a more 

efficient supply chain, ultimately reducing the carbon footprint associated with nut manufacturing 

and distribution. 

 

Summary 1 Major Processors of Nuts 2023 

Company name Product type Rank 

Felix GmbH & Co KG 

(Intersnack Group)  

Nuts and nut products 1 

Seeberger GmbH & Co KG  Nuts, dried fruits, coffee 2 

Max Kiene GmbH  Nuts and nut products 3 

Source: Euromonitor International from company reports, company research, trade press, trade sources 

 

 

 

CATEGORY DATA 
 

Table 1 Total Sales of Nuts by Category: Total Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Nuts 95.2 98.4 93.2 94.6 97.1 97.2 
Almonds 16.7 18.0 17.3 17.6 18.1 17.9 
Coconuts 2.1 2.3 2.2 2.2 2.3 2.3 
Peanuts (Groundnuts) 29.4 30.3 29.0 28.8 29.7 29.8 
Pistachio 3.4 3.6 3.4 3.4 3.5 3.5 
Walnuts 13.6 13.9 13.2 13.4 13.7 13.8 
Other Nuts 29.8 30.3 28.2 29.2 29.9 29.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 2 Total Sales of Nuts by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Nuts 0.1 0.4 2.2 
Almonds -0.8 1.4 7.1 
Coconuts 1.8 1.4 6.9 
Peanuts (Groundnuts) 0.4 0.3 1.3 
Pistachio 1.2 0.9 4.5 
Walnuts 0.6 0.2 1.1 
Other Nuts -0.1 0.0 0.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 3 Retail Sales of Nuts by Category: Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Nuts 57.6 59.5 63.3 63.9 61.4 60.1 
Almonds 10.2 11.2 12.3 12.4 11.8 11.4 
Coconuts 1.3 1.4 1.4 1.5 1.4 1.4 
Peanuts (Groundnuts) 17.7 18.1 19.4 19.0 18.4 18.0 
Pistachio 2.1 2.2 2.3 2.3 2.2 2.2 
Walnuts 8.4 8.5 8.9 9.0 8.7 8.7 
Other Nuts 17.9 18.2 19.0 19.7 18.8 18.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Retail Sales of Nuts by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Nuts -2.1 0.9 4.4 
Almonds -3.5 2.2 11.6 
Coconuts 0.7 1.9 10.1 
Peanuts (Groundnuts) -2.0 0.4 1.9 
Pistachio -1.0 1.3 6.6 
Walnuts -0.7 0.7 3.4 
Other Nuts -2.1 0.5 2.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 Retail Sales of Nuts by Category: Value 2018-2023 

 

EUR million 
 2018 2019 2020 2021 2022 2023 
 
Nuts 561.4 590.7 625.9 640.9 645.4 699.2 
Almonds 147.1 163.2 183.0 187.3 175.7 183.1 
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Coconuts 10.5 11.2 11.7 12.2 11.5 12.6 
Peanuts (Groundnuts) 100.4 101.4 104.8 103.7 108.2 119.9 
Pistachio 32.0 34.0 34.7 34.3 36.5 40.8 
Walnuts 79.2 81.1 84.3 86.4 90.3 99.3 
Other Nuts 192.1 199.8 207.5 217.0 223.3 243.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 Retail Sales of Nuts by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Nuts 8.3 4.5 24.6 
Almonds 4.2 4.5 24.4 
Coconuts 9.7 3.8 20.7 
Peanuts (Groundnuts) 10.8 3.6 19.5 
Pistachio 11.9 5.0 27.4 
Walnuts 10.0 4.6 25.3 
Other Nuts 9.1 4.9 26.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 Retail Sales of Nuts by Packaged vs Unpackaged: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Packaged 80.0 80.0 81.0 80.0 80.2 80.1 
Unpackaged 20.0 20.0 19.0 20.0 19.8 19.9 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 8 Forecast Total Sales of Nuts by Category: Total Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Nuts 97.2 99.5 101.7 103.8 105.8 108.0 
Almonds 17.9 18.5 19.1 19.7 20.3 20.9 
Coconuts 2.3 2.3 2.4 2.4 2.5 2.5 
Peanuts (Groundnuts) 29.8 30.4 30.9 31.3 31.7 32.1 
Pistachio 3.5 3.7 3.8 3.9 4.1 4.2 
Walnuts 13.8 14.1 14.4 14.7 15.1 15.4 
Other Nuts 29.8 30.5 31.1 31.7 32.3 32.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 9 Forecast Total Sales of Nuts by Category: % Total Volume Growth 2023-2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
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Nuts 2.4 2.1 11.1 
Almonds 3.4 3.1 16.5 
Coconuts 1.8 1.8 9.2 
Peanuts (Groundnuts) 1.9 1.5 7.7 
Pistachio 4.0 3.5 18.6 
Walnuts 2.1 2.3 11.9 
Other Nuts 2.2 2.0 10.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Retail Sales of Nuts by Category: Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Nuts 60.1 61.2 62.4 63.6 64.9 66.2 
Almonds 11.4 11.8 12.2 12.6 13.1 13.5 
Coconuts 1.4 1.4 1.5 1.5 1.5 1.6 
Peanuts (Groundnuts) 18.0 18.2 18.4 18.5 18.6 18.8 
Pistachio 2.2 2.3 2.3 2.4 2.4 2.4 
Walnuts 8.7 8.7 8.9 9.1 9.3 9.5 
Other Nuts 18.4 18.8 19.2 19.6 20.0 20.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 11 Forecast Retail Sales of Nuts by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Nuts 1.9 2.0 10.2 
Almonds 3.4 3.4 18.4 
Coconuts 1.5 1.8 9.6 
Peanuts (Groundnuts) 0.9 0.8 4.3 
Pistachio 2.3 2.0 10.4 
Walnuts 1.1 1.9 10.1 
Other Nuts 2.2 2.1 10.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 12 Forecast Retail Sales of Nuts by Category: Value 2023-2028 

 

EUR million 
 2023 2024 2025 2026 2027 2028 
 
Nuts 699.2 699.9 715.3 729.9 745.5 761.9 
Almonds 183.1 194.4 202.9 209.0 215.4 222.1 
Coconuts 12.6 13.1 13.5 13.7 14.0 14.3 
Peanuts (Groundnuts) 119.9 115.7 115.9 116.7 117.6 118.6 
Pistachio 40.8 39.9 40.5 41.2 41.8 42.5 
Walnuts 99.3 97.1 98.2 99.9 102.0 104.3 
Other Nuts 243.5 239.8 244.4 249.5 254.7 260.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 13 Forecast Retail Sales of Nuts by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Nuts 0.1 1.7 9.0 
Almonds 6.1 3.9 21.3 
Coconuts 3.8 2.5 13.1 
Peanuts (Groundnuts) -3.6 -0.2 -1.1 
Pistachio -2.3 0.8 4.1 
Walnuts -2.1 1.0 5.1 
Other Nuts -1.5 1.3 6.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

 

 

Data removed from sample 

 



N U T S  I N  G E R M A N Y  P a s s p o r t  7 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

FRESH FOOD IN GERMANY - 
INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Fresh food in 2023: The big picture 

As the effects of the pandemic gradually waned and had little impact on consumers and their 

purchasing patterns in 2023, inflation and price increases took the lead as the main 

socioeconomic factors shaping demand for fresh food in Germany. Despite inflationary 

pressures marginally weakening compared to 2022, consumers still kept in mind budgeting and 

tried to save money when buying basic products such as meat and vegetables. 

With an increasing assortment of different cooking ingredients and staples, consumers were 

also curious to try substitutes such as plant-based meat and fish options due to health or 

environmental concerns, or canned fruits and vegetables as they demanded greater 

convenience as a result of busier lifestyles; greater mobility outside of the home meant 

consumers had less time available to prepare meals using fresh food from scratch. 

 

2023 key trends 

The ongoing trend of consumers willing to reduce their meat intake affected retail demand for 

fresh meat in 2023, along with fish and seafood categories. The number of vegetarians in 

Germany is growing, in addition to consumers who want to reduce their general intake of animal 

products and explore different ways of obtaining protein from their diets. 

On the other hand, associations and companies within the meat industry have continued to 

campaign and highlight the benefits of meat, along with trust in culinary traditions in the country, 

to be obstacles for further decline. At the same time, health-centred trends can benefit other 

categories such as nuts and pulses, which are perceived by customers as clean foods, 

alternative sources of protein, and versatility while cooking at home. 

 

Retailing developments 

The fresh food industry in Germany has witnessed a certain expansion of e-commerce and 

delivery services. Online grocery platforms and delivery apps have gained popularity, offering 

consumers the convenience of ordering fresh produce including meat, fruit and vegetables from 

the comfort of their homes. Retailers have invested in e-commerce infrastructure and logistics to 

meet growing online demand, offering a wide assortment of products with flexible delivery 

options to cater for diverse consumer needs. They have also innovated in packaging and 

presentation to enhance the appeal and freshness of fresh food products. 

Sustainable packaging solutions are gaining traction, aligning with consumer expectations for 

eco-friendly options. Supermarkets and discounters remain the leading distribution channels for 

fresh food in Germany, offering a wide assortment of meat, fish, fruit and vegetables with 

options for different consumer segments. 

 

What next for fresh food? 

While the purchasing patterns for fresh food in Germany will always depend on a variety of 

factors, from inflation and price fluctuations to consumer behaviour influenced by their lifestyles, 

certain trends are expected to remain relevant over the forecast period and in some cases grow. 
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Meat is not expected to recover from the ongoing trend that is encouraging consumers to shift 

to plant-based substitutes or other vegetable sources of protein. Driven by the increasing 

number of vegetarians, vegans and flexitarians in Germany each year, total demand for meat is 

expected to continue declining. Nevertheless, certain dynamics within the category will mean a 

varied performance, with poultry set to maintain its strong presence due to affordable prices, 

and versatility when cooking. 

Health concerns and their impact on consumers’ lifestyles are expected to be key in the way 

specific value offered by fresh food interplays with consumption patterns, such as organic 

options. While organic fresh food was particularly impacted by inflation and price increases 

towards the end of the review period, consumer interest will remain and is expected to play a 

pivotal role in the coming years once there is greater economic and financial stability. 

 

 

MARKET DATA 
 

Table 14 Total Sales of Fresh Food by Category: Total Volume 2018-2023 

 

'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 16,427.0 16,307.7 16,351.7 15,878.9 16,047.0 16,048.3 
Eggs 827.6 828.3 843.0 833.1 828.0 825.0 
Fish and Seafood 383.6 385.2 355.8 355.0 313.1 313.2 
Fruits 4,483.9 4,495.9 4,529.5 4,448.2 4,575.7 4,575.2 
Meat 3,134.0 3,133.4 3,061.9 3,032.8 2,879.1 2,846.2 
Nuts 95.2 98.4 93.2 94.6 97.1 97.2 
Pulses 56.6 55.5 53.7 53.5 57.4 57.5 
Starchy Roots 2,037.4 1,872.8 1,824.3 1,788.5 1,847.4 1,855.3 
Sugar and Sweeteners 868.4 857.5 794.0 787.8 818.6 833.9 
Vegetables 4,540.4 4,580.6 4,796.4 4,485.3 4,630.6 4,644.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 15 Total Sales of Fresh Food by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food 0.0 -0.5 -2.3 
Eggs -0.4 -0.1 -0.3 
Fish and Seafood 0.0 -4.0 -18.3 
Fruits 0.0 0.4 2.0 
Meat -1.1 -1.9 -9.2 
Nuts 0.1 0.4 2.2 
Pulses 0.1 0.3 1.5 
Starchy Roots 0.4 -1.9 -8.9 
Sugar and Sweeteners 1.9 -0.8 -4.0 
Vegetables 0.3 0.5 2.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 16 Retail Sales of Fresh Food by Category: Volume 2018-2023 
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'000 tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 12,928.8 12,841.7 13,691.0 13,156.9 12,939.2 12,818.2 
Eggs 626.4 624.8 684.8 671.1 662.4 657.5 
Fish and Seafood 196.0 200.3 226.3 222.1 193.7 183.2 
Fruits 3,845.3 3,844.2 4,041.2 3,946.7 3,974.3 3,950.5 
Meat 2,689.9 2,682.6 2,733.0 2,695.5 2,490.9 2,440.0 
Nuts 57.6 59.5 63.3 63.9 61.4 60.1 
Pulses 34.0 33.0 36.3 35.7 36.2 35.6 
Starchy Roots 1,119.4 1,007.6 1,100.9 1,053.1 1,021.3 999.5 
Sugar and Sweeteners 531.9 526.4 533.1 522.5 520.2 520.8 
Vegetables 3,828.3 3,863.2 4,272.1 3,946.4 3,978.9 3,971.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 17 Retail Sales of Fresh Food by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food -0.9 -0.2 -0.9 
Eggs -0.8 1.0 5.0 
Fish and Seafood -5.4 -1.3 -6.5 
Fruits -0.6 0.5 2.7 
Meat -2.0 -1.9 -9.3 
Nuts -2.1 0.9 4.4 
Pulses -1.8 0.9 4.7 
Starchy Roots -2.1 -2.2 -10.7 
Sugar and Sweeteners 0.1 -0.4 -2.1 
Vegetables -0.2 0.7 3.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 18 Retail Sales of Fresh Food by Category: Value 2018-2023 

 

EUR million 
 2018 2019 2020 2021 2022 2023 
 
Fresh Food 56,921.1 59,545.8 62,432.9 62,280.0 66,946.3 71,305.1 
Eggs 1,584.8 1,617.9 1,810.4 1,911.9 2,344.4 2,576.5 
Fish and Seafood 3,628.4 3,759.3 4,297.2 4,328.4 4,231.4 4,360.0 
Fruits 16,179.7 16,829.6 17,386.3 17,305.2 17,987.7 18,943.1 
Meat 24,316.8 25,043.7 25,512.4 25,813.0 27,809.6 29,165.3 
Nuts 561.4 590.7 625.9 640.9 645.4 699.2 
Pulses 99.5 100.1 109.4 110.0 121.1 124.5 
Starchy Roots 991.4 1,080.6 1,133.0 1,095.0 1,213.8 1,427.4 
Sugar and Sweeteners 718.1 753.5 776.4 773.2 869.9 974.4 
Vegetables 8,841.0 9,770.4 10,781.8 10,302.6 11,723.0 13,034.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 19 Retail Sales of Fresh Food by Category: % Value Growth 2018-2023 

 

% current value growth 

 

 

 

Data removed from sample 

 

 

 

 

Data removed from sample 

 

 

 

 

Data removed from sample 

 



N U T S  I N  G E R M A N Y  P a s s p o r t  10 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Food 6.5 4.6 25.3 
Eggs 9.9 10.2 62.6 
Fish and Seafood 3.0 3.7 20.2 
Fruits 5.3 3.2 17.1 
Meat 4.9 3.7 19.9 
Nuts 8.3 4.5 24.6 
Pulses 2.8 4.6 25.1 
Starchy Roots 17.6 7.6 44.0 
Sugar and Sweeteners 12.0 6.3 35.7 
Vegetables 11.2 8.1 47.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 20 Retail Sales of Fresh Food by Packaged vs Unpackaged: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Packaged 68.2 67.5 68.3 67.9 67.8 63.5 
Unpackaged 31.8 32.5 31.7 32.1 32.2 36.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 21 Retail Distribution of Fresh Food by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 99.2 99.1 98.8 98.6 98.5 98.4 
-- Grocery Retailers 99.1 99.0 98.7 98.6 98.4 98.3 
--- Convenience Retail 2.0 2.2 2.1 2.1 2.2 2.2 
---- Convenience Stores 1.6 1.8 1.7 1.7 1.8 1.8 
---- Forecourt Retailers 0.4 0.5 0.4 0.4 0.4 0.4 
--- Discounters 46.6 46.2 46.3 46.2 46.0 46.0 
--- Hypermarkets 12.5 12.3 12.2 12.0 11.7 11.6 
--- Supermarkets 19.1 19.2 19.6 19.6 19.9 20.1 
--- Warehouse Clubs - - - - - - 
--- Food/drink/tobacco 15.6 15.6 15.1 15.2 15.1 15.1 
    specialists       
--- Small Local Grocers 3.3 3.6 3.4 3.4 3.4 3.4 
-- Non-Grocery Retailers - - - 0.0 0.0 - 
--- General Merchandise - - - - - - 
    Stores       
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and - - - - - - 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
--- Leisure and - - - - - - 
    Personal Goods       
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    Specialists       
--- Other Non-Grocery - - - 0.0 0.0 - 
    Retailers       
-- Direct Selling - - - - - - 
-- Vending 0.1 0.1 0.1 0.1 0.1 0.1 
- Retail E-Commerce 0.8 0.9 1.2 1.4 1.5 1.6 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 22 Forecast Total Sales of Fresh Food by Category: Total Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 16,048.3 16,175.3 16,248.1 16,302.3 16,349.6 16,399.4 
Eggs 825.0 876.9 886.5 893.9 898.8 904.6 
Fish and Seafood 313.2 315.1 316.3 316.7 316.8 316.6 
Fruits 4,575.2 4,617.6 4,658.3 4,696.5 4,733.9 4,772.1 
Meat 2,846.2 2,831.4 2,815.6 2,798.7 2,781.8 2,766.7 
Nuts 97.2 99.5 101.7 103.8 105.8 108.0 
Pulses 57.5 58.3 59.0 59.7 60.5 61.3 
Starchy Roots 1,855.3 1,854.9 1,850.9 1,842.3 1,832.8 1,823.6 
Sugar and Sweeteners 833.9 838.4 841.4 842.3 842.4 842.4 
Vegetables 4,644.9 4,683.2 4,718.2 4,748.4 4,776.8 4,804.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 23 Forecast Total Sales of Fresh Food by Category: % Total Volume Growth 2023-
2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fresh Food 0.8 0.4 2.2 
Eggs 6.3 1.9 9.6 
Fish and Seafood 0.6 0.2 1.1 
Fruits 0.9 0.8 4.3 
Meat -0.5 -0.6 -2.8 
Nuts 2.4 2.1 11.1 
Pulses 1.4 1.3 6.7 
Starchy Roots 0.0 -0.3 -1.7 
Sugar and Sweeteners 0.5 0.2 1.0 
Vegetables 0.8 0.7 3.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 24 Forecast Retail Sales of Fresh Food by Category: Volume 2023-2028 

 

'000 tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 12,818.2 12,886.0 12,914.2 12,941.6 12,967.8 12,996.5 
Eggs 657.5 703.8 708.7 712.2 713.7 715.8 
Fish and Seafood 183.2 183.1 182.9 182.8 182.6 182.4 
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Fruits 3,950.5 3,977.2 4,004.5 4,032.5 4,061.1 4,090.2 
Meat 2,440.0 2,421.1 2,402.9 2,385.9 2,369.5 2,354.9 
Nuts 60.1 61.2 62.4 63.6 64.9 66.2 
Pulses 35.6 35.9 36.2 36.6 36.9 37.3 
Starchy Roots 999.5 991.9 984.8 978.2 972.1 966.6 
Sugar and Sweeteners 520.8 518.4 515.9 513.1 510.2 507.0 
Vegetables 3,971.0 3,993.5 4,015.7 4,036.7 4,056.8 4,076.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 25 Forecast Retail Sales of Fresh Food by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fresh Food 0.5 0.3 1.4 
Eggs 7.0 1.7 8.9 
Fish and Seafood -0.1 -0.1 -0.4 
Fruits 0.7 0.7 3.5 
Meat -0.8 -0.7 -3.5 
Nuts 1.9 2.0 10.2 
Pulses 0.9 0.9 4.8 
Starchy Roots -0.8 -0.7 -3.3 
Sugar and Sweeteners -0.5 -0.5 -2.6 
Vegetables 0.6 0.5 2.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 26 Forecast Retail Sales of Fresh Food by Category: Value 2023-2028 

 

EUR million 
 2023 2024 2025 2026 2027 2028 
 
Fresh Food 71,305.1 68,468.7 68,546.2 69,072.1 69,542.4 69,973.1 
Eggs 2,576.5 2,419.9 2,475.6 2,547.1 2,602.6 2,654.2 
Fish and Seafood 4,360.0 4,197.2 4,181.4 4,192.3 4,199.5 4,203.7 
Fruits 18,943.1 19,483.3 19,911.2 20,209.5 20,522.1 20,835.5 
Meat 29,165.3 27,074.5 26,668.7 26,610.9 26,519.6 26,406.1 
Nuts 699.2 699.9 715.3 729.9 745.5 761.9 
Pulses 124.5 125.1 127.4 129.4 131.1 132.9 
Starchy Roots 1,427.4 1,258.7 1,256.3 1,276.7 1,292.7 1,305.5 
Sugar and Sweeteners 974.4 968.7 929.3 935.3 939.5 942.5 
Vegetables 13,034.6 12,241.4 12,281.0 12,441.0 12,589.7 12,730.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 27 Forecast Retail Sales of Fresh Food by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Fresh Food -4.0 -0.4 -1.9 
Eggs -6.1 0.6 3.0 
Fish and Seafood -3.7 -0.7 -3.6 
Fruits 2.9 1.9 10.0 
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Meat -7.2 -2.0 -9.5 
Nuts 0.1 1.7 9.0 
Pulses 0.5 1.3 6.7 
Starchy Roots -11.8 -1.8 -8.5 
Sugar and Sweeteners -0.6 -0.7 -3.3 
Vegetables -6.1 -0.5 -2.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 6 November 2023 

Report closing date: 22 March 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 2 Research Sources 

Official Sources Bayerische Landesanstalt für Landwirtschaft 

(LFL) 

 Bayerisches Staatsministerium für Ernährung, 

Landwirtschaft & Forsten 

 Bundesanstalt für Landwirtschaft & Ernährung 

 Bundesministerium für Ernährung, 

Landwirtschaft & Verbraucherschutz (BMELV) 

 Bundeszentrum für Ernährung 

 Centrale Marketing-Gesellschaft der 

Deutschen Agrarwirtschaft mbH (CMA) 

 Deutsche Gesellschaft für Ernährung eV 

 Ernährungs Dienst 

 Eurostat 

 Food & Agriculture Organization (FAO) 

 Global Argicultural Information Network 

 Landesanstalt für Entwicklung der 

Landwirtschaft &d der Ländlichen Räume 

(LEL) 

 Ministerium für Ernährung & Ländlichen 

Raum/ Baden-Württemberg (MLR) 
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 Ministerium für Ländlichen Raum & 

Verbraucherschutz 

 Ökomarkt Verbraucher & Agrarberatung eV 

 Statistisches Bundesamt (Destatis) 

 ZMP Zentrale Markt-Preisberichtstelle GmbH 

Trade Associations AID 

 Animal Health Online 

 Biologische Bundesanstalt für Land-

Forstwirtschaft 

 Bund Ökologische Lebensmittelwirtschaft 

(BOLW) 

 Bundesverband der Deutschen Fischindustrie 

& des Fischgroßhandels eV 

 Bundesverband der Deutschen 

Fleischwarenindustrie (BVDF) 

 Bundesverband der Deutschen 

Süßwarenindustrie eV (BDSI) 

 Bundesverband des Deutschen 

Lebensmittelhandels eV (BVL) 

 Bundesverband Deutsches Ei eV 

 Bundesvereinigung der Erzeugerorganisation 

Obst u Gemüse eV (BVEO) 

 Der Verband Der Deutschen Großmärkte 

 Deutscher Bauernverband 

 Deutscher Fleischerverband eV 

 Deutscher Fruchthandelsverband eV 

 Deutscher Vieh-Fleischhandelsbund eV 

(DVFB) 

 Deutsches Maiskomitee eV (DMK) 

 Deutsches Tiefkühlinstitut eV 

 Fachverband Deutsche Speisezwiebel eV 

 Fairtrade Deutschland 

 Gewerkschaft Nahrung-Genuss-Gaststätten 

(NGG) 

 Honig-Verband eV 

 International Nut & Dried Fruit Council (INC) 

 konsumo GmbH 
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 Landvolk Niedersachsen - 

Landesbauernverband eV 

 MSC (Marine Stewardship Council) 

 Süßstoff-Verband eV 

 Union der deutschen Kartoffelwirtschaft eV 

 Veband der Fleischwirtschaft (VDF) 

 Waren Verein Hamburger Börse 

 Wirtschaftliche Vereinigung Zucker eV (WVZ) 

 Zentralverband der Deutschen 

Geflügelwirtschaft eV 

Trade Press Agrar Heute 

 Bayerischer Rundfunk 24 

 Deutscher Landwirtschaftsverlag GmbH 

 ESM Magazine 

 Focus 

 FokusBio 

 Food-service.de 

 Foodwatch eV 

 Frankfurter Allgemeine Zeitung 

 Fruchthandel Online 

 GVNET Infodienst 

 Hannoversche Allgemeine 

 Hotelling 

 Lebensmittel Zeitung 

 Naturkost.de 

Source: Euromonitor International 
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