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HOT DRINKS IN BRAZIL - INDUSTRY 
OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Hot drinks in 2023: The big picture 

Tea, which was once a rapidly growing category in Brazil, is encountering a slowdown in its 

retail volume growth, due to evolving consumer preferences and economic shifts. While tea is 

no longer viewed as an essential commodity by some, there is still immense growth potential, 

contingent on innovation and diversification. The Leão brand stands out as a trailblazer, 

particularly with its innovative product line Fases da Mulher. This line, which is tailored to 

women’s wellness during various life stages, demonstrates the trend towards specialised 

products aligned with specific needs. The adaptability of its teas for both hot and cold brewing 

caters perfectly to Brazil’s climate. However, the category faces challenges stemming from a 

heavy reliance on imported ingredients, causing supply chain disruptions and inflationary 

pressures. This, coupled with a perception shift of teas as discretionary rather than a staple, 

poses hurdles for sustained demand and profitability. 

Conversely, retail volume sales of coffee are experiencing a resurgence in Brazil after a 

period of stagnation. Players in the category are focusing on differentiation and sustainability. 

The contrasting wider trajectories of tea and coffee in Brazil reflect the importance of innovation, 

adaptability to changing consumer preferences, and a push toward quality and differentiation to 

revitalise growth in these hot drinks categories. 

 

2023 key trends 

Two compelling trends in 2023 have been the rise of specialised products catering to specific 

needs, and the emphasis on quality and differentiation to revitalise sales. Leão’s Fases da 

Mulher line exemplifies the shift toward specialised products, as it meets the nuanced wellness 

needs of women at different life stages. This trend suggests growing consumer demand for 

tailored solutions, moving away from a one-size-fits-all approach to more targeted offerings. The 

adaptability of these teas to Brazil’s climate showcases a keen understanding of local 

preferences and environmental factors, further enhancing their appeal. 

Simultaneously, the resurgence of growth in coffee underscores a push for quality and 

differentiation. Initiatives such as quality stamps and Nestlé’s NOMAD platform highlight the 

industry’s commitment to elevating the coffee experience. This trend signifies a shift from mere 

consumption to an immersive journey, emphasising education and quality as key drivers of 

consumer engagement. 

These trends indicate a transformative phase in which consumers are seeking more than just 

products; they desire experiences and solutions that align with their specific needs and values. 

For the tea category to reignite growth, there is a need for similar innovative approaches which 

cater to diverse preferences and situations, potentially exploring specialised blends or versatile 

offerings that resonate with changing consumer perceptions and preferences. Ultimately, both 

categories are navigating a landscape where customisation, quality, and adaptability hold the 

key to sustaining and expanding brand share amidst evolving consumer demands. 
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Competitive landscape 

3 Corações SA (Strauss/São Miguel), the owner of the renowned 3 Corações brand, is set to 

maintain its position as the predominant force in coffee in Brazil in 2023. Renowned for its 

expertise in roasted and ground fresh coffee, the brand stands out as the leader in the category. 

Meanwhile, Leão Júnior SA (The Coca-Cola Co) asserts its dominance in tea, with its Leão 

brand serving as the key brand. 

Despite a year mainly marked by consistency and stability, JDE Peet’s BV (Sara Lee Cafés 

do Brasil Ltda), the owner of Pilão, a venerable and widely recognised Brazilian coffee brand, 

elevated its position in the market in 2023 by acquiring Maratá in July. This strategic move 

reaffirms the player’s commitment to becoming one of the largest coffee companies in Brazil. 

Nestlé Brasil Ltda (Nestlé SA), a pioneer in terms of innovation, remains at the forefront in hot 

drinks, with the most diverse and premium coffee portfolio, also solidifying its status as a major 

player in other hot drinks. The company places a strong emphasis on Brazilian coffee terroirs as 

a key strategy for portfolio expansion and differentiation. Notably, Nestlé is doubling down on its 

commitment to offer a varied selection of premium coffee options. In addition to its coffee 

endeavours, Nestlé is actively expanding its Nescau portfolio in other hot drinks by introducing 

options with reduced sugar content, catering to a health-conscious and more mature consumer 

base. This strategic approach reflects Nestlé’s dedication to meeting evolving consumer 

preferences and promoting healthier choices within its product offerings. 

 

Retailing developments 

The surge in inflation is influencing consumer preference when shopping for hot drinks, 

aligning with the post-pandemic trend favouring physical stores, particularly atacarejos and 

small local grocers. These choices are driven by a desire for better deals and a focus on 

convenience and proximity. Notably, retail e-commerce is set to see declining retail volume 

sales in 2023, as consumers seek alternatives to avoid escalating delivery costs, resulting in the 

sustained low penetration of e-commerce in the market. This raises concerns about the 

continued growth potential of this channel in its current state in Brazil. 

Despite this, a potential turnaround could be fuelled by an enhanced macroeconomic 

environment and investments in infrastructure, coupled with more competitive delivery fees. 

Such measures are likely to bolster online sales of hot drinks in the foreseeable future. 

 

Foodservice vs retail split 

As COVID-19 has faded away, coffee foodservice in Brazil has bounced back, seeing 

interesting volume growth rates, surpassing the growth rates of the retail channel. This is due to 

consumers’ interest in coffee as a service, driven by a search for higher quality, and interest in 

coffee preparations such as cold brew, cappuccinos, and mochaccinos. This is changing the 

split between foodservice and retail slightly, although 69% of total consumption of coffee in 

Brazil is expected to continue to be via the retail channel in 2023. 

It is important to note that Starbucks Brazil, operated by SouthRock, declared “Recuperação 

Judicial”, the Brazilian term for Chapter Eleven, creating a crisis that in November 2023 alone 

led to the closure of 43 of its 187 stores in Brazil. This is likely to create fertile ground for new 

chained and independent coffee specialists looking to gain space from the decreasing activity of 

Starbucks in Brazil. 

 

What next for hot drinks? 

In the forecast period, coffee in Brazil is expected to continue its expansion process – not so 

much in terms of volume sales, but in terms of quality and differentiation, with consumer 

knowledge increasing, and therefore a search for more unique coffee experiences, be it in 
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foodservice or retail, in cold or hot versions. Exploring Brazilian terroirs seems to be the main 

strategy employed so far, but curiosity about harmonisation, and coffee as an ingredient, has 

pushed it to be present in a wide variety of products. The role of baristas also will evolve, with 

“coffee geeks” looking for the service provided by star baristas, such as Boram Um, the 2023 

World Barista Champion. 

Tea is likely to continue to rely on health and wellness claims to expand, but avenues for 

offering experiences are likely to be boosted. Teas are also expanding their presence in cold 

options, and also in other drinks, becoming a popular option for mixology in association with 

alcoholic drinks. An interesting new sales opportunity for tea will be to continue its expansion 

amongst the younger generation, even children, by appealing to a generation that is looking for 

healthier products, and this is likely to continue. 

 

 

MARKET DATA 
 

Table 1 Sales of Hot Drinks by Retail vs Foodservice: % Volume Breakdown 2018-2023 

 

% volume analysis 
 2018 2019 2020 2021 2022 2023 
 
Retail 74.0 73.6 79.6 75.8 75.3 75.1 
Foodservice 26.0 26.4 20.4 24.2 24.7 24.9 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 2 Sales of Hot Drinks by Retail vs Foodservice: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Retail 1.2 1.3 6.5 
Foodservice 2.7 0.1 0.6 
Total 1.6 1.0 4.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 3 Retail Sales of Hot Drinks by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Coffee 770,459.3 797,329.8 814,284.4 823,080.0 812,665.1 821,137.5 
Tea 4,356.0 4,534.0 4,991.0 5,483.5 6,116.8 6,213.7 
Other Hot Drinks 324,424.8 321,094.0 325,282.1 331,104.8 337,332.4 342,801.9 
Hot Drinks 1,099,240.1 1,122,957.7 1,144,557.4 1,159,668.4 1,156,114.3 1,170,153.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Retail Sales of Hot Drinks by Category: Value 2018-2023 

 

BRL million 
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 2018 2019 2020 2021 2022 2023 
 
Coffee 23,574.3 26,336.8 27,049.9 28,784.3 35,948.1 38,850.7 
Tea 1,709.4 1,903.4 2,024.2 2,245.0 2,661.3 3,063.3 
Other Hot Drinks 5,053.8 5,347.0 5,680.3 6,253.6 7,115.0 7,736.8 
Hot Drinks 30,337.5 33,587.2 34,754.5 37,282.8 45,724.4 49,650.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 Retail Sales of Hot Drinks by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 1.0 1.3 6.6 
Tea 1.6 7.4 42.6 
Other Hot Drinks 1.6 1.1 5.7 
Hot Drinks 1.2 1.3 6.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 Retail Sales of Hot Drinks by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 8.1 10.5 64.8 
Tea 15.1 12.4 79.2 
Other Hot Drinks 8.7 8.9 53.1 
Hot Drinks 8.6 10.4 63.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 Foodservice Sales of Hot Drinks by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Coffee 367,424.8 383,617.0 280,173.3 356,631.3 362,973.7 372,306.7 
Tea 221.1 228.3 171.2 177.1 190.3 206.0 
Other Hot Drinks 18,584.4 18,503.7 13,873.9 14,357.7 15,063.9 15,880.2 
Hot Drinks 386,230.4 402,349.0 294,218.4 371,166.2 378,227.9 388,392.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 8 Foodservice Sales of Hot Drinks by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 2.6 0.3 1.3 
Tea 8.3 -1.4 -6.9 
Other Hot Drinks 5.4 -3.1 -14.6 

 

Data removed from sample 

 

 

Data removed from sample 

 

 

Data removed from sample 

 

 

Data removed from sample 

 

Data removed from sample 

 



H O T  D R I N K S  I N  B R A Z I L  P a s s p o r t  5 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Hot Drinks 2.7 0.1 0.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 9 Total Sales of Hot Drinks by Category: Total Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Coffee 1,137,884.1 1,180,946.8 1,094,457.6 1,179,711.3 1,175,638.8 1,193,444.2 
Tea 4,577.1 4,762.2 5,162.2 5,660.7 6,307.1 6,419.7 
Other Hot Drinks 343,009.2 339,597.7 339,156.0 345,462.6 352,396.2 358,682.2 
Hot Drinks 1,485,470.5 1,525,306.7 1,438,775.8 1,530,834.5 1,534,342.1 1,558,546.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 10 Total Sales of Hot Drinks by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 1.5 1.0 4.9 
Tea 1.8 7.0 40.3 
Other Hot Drinks 1.8 0.9 4.6 
Hot Drinks 1.6 1.0 4.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 11 NBO Company Shares of Hot Drinks: % Retail Value 2019-2023 

 

% retail value rsp 
Company 2019 2020 2021 2022 2023 
 
3 Corações SA 17.9 18.6 18.7 19.9 19.8 
Nestlé Brasil Ltda 17.4 17.5 17.8 17.3 17.2 
Sara Lee Cafés do Brasil 13.0 13.1 13.0 13.5 13.7 
    Ltda      
Indústrias Alimentícias 6.4 6.5 6.6 6.5 6.4 
    Maratá Ltda      
Melitta do Brasil 5.0 5.0 5.0 5.2 5.4 
    Indústria e Comércio Ltda      
Leão Júnior SA 2.0 2.0 2.2 4.1 4.3 
PepsiCo do Brasil Ltda 3.0 3.0 3.2 3.6 3.6 
Cacique de Café Solúvel, 2.0 2.1 2.2 2.2 2.3 
    Cia      
Mitsui Alimentos Ltda 1.6 1.6 1.6 1.7 2.3 
Cia Iguaçu de Café Solúvel 1.1 1.0 1.0 1.1 1.1 
Dr Oetker Brasil Ltda 0.7 0.7 0.8 0.7 0.8 
Café Utam SA 0.4 0.4 0.4 0.4 0.4 
Associated British Foods 0.3 0.3 0.3 0.3 0.3 
    Plc      
Astro Torrefação e 0.2 0.2 0.2 0.2 0.2 
    Comércio de Café Ltda      
Q - Brasil Importação e 0.2 0.2 0.2 0.1 0.1 
    Distribuição Ltda      

Data removed from sample 
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Yoki Alimentos SA 0.1 0.1 0.1 0.1 0.1 
Moinhos Unidos Brasil 0.1 0.1 0.1 0.1 0.1 
    Mate SA      
Bretzke Alimentos Ltda 0.1 0.1 0.1 0.1 0.1 
Private Label 0.2 0.2 0.2 0.2 0.2 
Others 28.3 27.2 26.2 22.7 21.7 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 12 LBN Brand Shares of Hot Drinks: % Retail Value 2020-2023 

 

% retail value rsp 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
3 Corações (Strauss/ 3 Corações SA 8.8 8.8 9.5 9.5 
    São Miguel)      
Pilão (JDE Peet's BV) Sara Lee Cafés do Brasil 6.8 6.8 7.1 7.2 
 Ltda     
Nespresso (Nestlé SA) Nestlé Brasil Ltda 6.4 6.4 6.2 6.2 
Maratá Indústrias Alimentícias 6.3 6.4 6.4 6.2 
 Maratá Ltda     
Santa Clara (Strauss/ 3 Corações SA 5.7 5.8 6.1 6.0 
    São Miguel)      
Nescau (Nestlé SA) Nestlé Brasil Ltda 5.8 6.0 5.7 5.9 
Melitta (Melitta Melitta do Brasil 5.0 5.0 5.2 5.4 
    Unternehmensgruppe Indústria e Comércio Ltda     
    Bentz KG)      
Toddy (PepsiCo Inc) PepsiCo do Brasil Ltda 2.7 2.8 3.2 3.2 
Nescafé (Nestlé SA) Nestlé Brasil Ltda 3.4 3.5 3.4 3.2 
Leão (Coca-Cola Co, Leão Júnior SA 1.5 1.6 2.2 2.4 
    The)      
Café Pelé (JDE Peet's Cacique de Café Solúvel, 2.1 2.2 2.2 2.3 
    BV) Cia     
Café Brasileiro Mitsui Alimentos Ltda 1.6 1.6 1.7 2.3 
    (Strauss/São Miguel)      
Nescafé Dolce Gusto Nestlé Brasil Ltda 1.9 1.9 1.9 1.9 
    (Nestlé SA)      
Café do Ponto (JDE Sara Lee Cafés do Brasil 1.8 1.8 1.8 1.8 
    Peet's BV) Ltda     
Café Damasco (JDE Sara Lee Cafés do Brasil 1.3 1.3 1.3 1.3 
    Peet's BV) Ltda     
Caboclo (JDE Peet's BV) Sara Lee Cafés do Brasil 1.0 1.0 1.1 1.1 
 Ltda     
Café Iguaçu Cia Iguaçu de Café Solúvel 1.0 1.0 1.1 1.1 
Moka (JDE Peet's BV) Sara Lee Cafés do Brasil 0.9 0.9 0.9 0.9 
 Ltda     
Matte Leão (Coca-Cola Leão Júnior SA 0.5 0.5 0.5 0.5 
    Co, The)      
Dr Oetker (Oetker- Dr Oetker Brasil Ltda 0.3 0.4 0.3 0.4 
    Gruppe)      
Mágico (PepsiCo Inc) PepsiCo do Brasil Ltda 0.3 0.4 0.4 0.4 
Utam Café Utam SA 0.4 0.4 0.4 0.4 
Ovomaltine Associated British Foods Plc 0.3 0.3 0.3 0.3 
Café Fino Grão 3 Corações SA 0.2 0.2 0.2 0.2 
    (Strauss/São Miguel)      
Castellari Indústrias Alimentícias 0.2 0.2 0.1 0.2 
 Maratá Ltda     
Astro Astro Torrefação e 0.2 0.2 0.2 0.2 

 

 

Data removed from sample 
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 Comércio de Café Ltda     
Delta Q (Group Nabeiro) Q - Brasil Importação e 0.2 0.2 0.1 0.1 
 Distribuição Ltda     
Lintea (General Mills Yoki Alimentos SA 0.1 0.1 0.1 0.1 
    Inc)      
Seleto (JDE Peet's BV) Sara Lee Cafés do Brasil 0.1 0.1 0.1 0.1 
 Ltda     
L'Or Espresso (JDE Sara Lee Cafés do Brasil 0.1 0.1 0.1 0.1 
    Peet's BV) Ltda     
Private label Private Label 0.2 0.2 0.2 0.2 
Others Others 33.0 32.1 30.0 29.0 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 13 Penetration of Private Label in Hot Drinks by Category: % Retail Value 2018-
2023 

 

% retail value rsp 
 2018 2019 2020 2021 2022 2023 
 
Coffee 0.1 0.1 0.1 0.2 0.1 0.1 
Other Hot Drinks 0.2 0.2 0.2 0.2 0.2 0.2 
Tea 0.9 0.9 0.9 1.0 1.0 1.1 
Hot Drinks 0.2 0.2 0.2 0.2 0.2 0.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 14 Retail Distribution of Hot Drinks by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 99.7 99.7 99.6 99.5 99.5 99.5 
-- Grocery Retailers 97.3 97.2 97.0 97.0 97.0 97.0 
--- Convenience Retail 0.5 0.4 0.5 0.4 0.5 0.7 
---- Convenience Stores 0.0 0.0 0.0 0.0 0.1 0.3 
---- Forecourt Retailers 0.4 0.4 0.4 0.4 0.4 0.4 
--- Supermarkets 37.2 37.1 37.8 37.6 37.3 38.9 
--- Hypermarkets 36.8 36.8 34.6 33.9 33.6 31.1 
--- Discounters 0.3 0.3 0.3 0.3 0.3 0.3 
--- Warehouse Clubs 4.3 4.3 4.5 4.6 5.2 5.9 
--- Food/drink/tobacco 0.0 0.0 0.0 0.0 0.0 0.0 
    specialists       
--- Small Local Grocers 18.3 18.3 19.4 20.1 20.1 20.2 
-- Non-Grocery Retailers 2.1 2.2 2.2 2.2 2.2 2.2 
--- General Merchandise 2.1 2.2 2.2 2.2 2.2 2.2 
    Stores       
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and - - - - - - 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
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--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling 0.3 0.3 0.3 0.3 0.3 0.3 
- Retail E-Commerce 0.3 0.3 0.4 0.5 0.5 0.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 15 Retail Distribution of Hot Drinks by Format and Category: % Volume 2023 

 

% retail volume 
 Coffee Tea Other Hot Drinks 
 
Retail Channels 100.0 100.0 100.0 
- Retail Offline 99.4 99.6 99.7 
-- Grocery Retailers 97.0 96.6 97.2 
--- Convenience Retail 0.9 0.1 0.1 
---- Convenience Stores 0.3 0.1 0.1 
---- Forecourt Retailers 0.6 0.0 0.0 
--- Supermarkets 39.5 35.8 37.5 
--- Hypermarkets 29.3 33.1 35.2 
--- Discounters 0.3 0.4 0.2 
--- Warehouse Clubs 5.9 4.8 6.0 
--- Food/drink/tobacco specialists 0.0 0.1 0.0 
--- Small Local Grocers 21.0 22.3 18.1 
-- Non-Grocery Retailers 2.1 1.1 2.5 
--- General Merchandise Stores 2.1 1.1 2.5 
--- Apparel and Footwear Specialists 0.0 0.0 0.0 
--- Appliances and Electronics Specialists 0.0 0.0 0.0 
--- Home Products Specialists 0.0 0.0 0.0 
--- Health and Beauty Specialists 0.0 0.0 0.0 
--- Leisure and Personal Goods Specialists 0.0 0.0 0.0 
--- Other Non-Grocery Retailers 0.0 0.0 0.0 
-- Vending 0.0 0.0 0.0 
-- Direct Selling 0.3 1.9 0.1 
- Retail E-Commerce 0.6 0.4 0.3 
Total 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Key: C = coffee; T= tea; OHD = other hot drinks 

 

 

Table 16 Forecast Sales of Hot Drinks by Retail vs Foodservice: % Volume Breakdown 
2023-2028 

 

% volume analysis 
 2023 2024 2025 2026 2027 2028 
 
Retail 75.1 74.8 74.1 73.2 72.1 70.9 
Foodservice 24.9 25.2 25.9 26.8 27.9 29.1 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 17 Forecast Sales of Hot Drinks by Retail vs Foodservice: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Retail 2.1 2.6 13.5 
Foodservice 3.8 7.0 40.3 
Total 2.6 3.7 20.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 18 Forecast Retail Sales of Hot Drinks by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Coffee 821,137.5 839,693.3 861,603.8 890,176.9 922,201.3 953,470.7 
Tea 6,213.7 6,647.0 7,313.8 7,945.8 8,435.9 8,710.1 
Other Hot Drinks 342,801.9 348,809.6 353,543.6 358,008.0 362,033.8 366,107.0 
Hot Drinks 1,170,153.2 1,195,149.9 1,222,461.2 1,256,130.7 1,292,671.1 1,328,287.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 19 Forecast Retail Sales of Hot Drinks by Category: Value 2023-2028 

 

BRL million 
 2023 2024 2025 2026 2027 2028 
 
Coffee 38,850.7 40,666.4 42,543.5 44,527.3 46,619.9 48,553.0 
Tea 3,063.3 3,529.3 4,219.9 5,000.7 5,831.2 6,634.5 
Other Hot Drinks 7,736.8 8,002.0 8,224.7 8,443.3 8,654.7 8,872.0 
Hot Drinks 49,650.8 52,197.7 54,988.1 57,971.3 61,105.7 64,059.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 20 Forecast Retail Sales of Hot Drinks by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Coffee 2.3 3.0 16.1 
Tea 7.0 7.0 40.2 
Other Hot Drinks 1.8 1.3 6.8 
Hot Drinks 2.1 2.6 13.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 21 Forecast Retail Sales of Hot Drinks by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
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Coffee 4.7 4.6 25.0 
Tea 15.2 16.7 116.6 
Other Hot Drinks 3.4 2.8 14.7 
Hot Drinks 5.1 5.2 29.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 22 Forecast Foodservice Sales of Hot Drinks by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Coffee 372,306.7 386,052.0 409,182.0 440,462.1 478,645.8 522,577.7 
Tea 206.0 224.8 248.2 279.1 317.7 362.2 
Other Hot Drinks 15,880.2 16,865.5 17,930.0 19,103.1 20,380.0 21,953.3 
Hot Drinks 388,392.9 403,142.3 427,360.2 459,844.2 499,343.5 544,893.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 23 Forecast Foodservice Sales of Hot Drinks by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Coffee 3.7 7.0 40.4 
Tea 9.1 12.0 75.8 
Other Hot Drinks 6.2 6.7 38.2 
Hot Drinks 3.8 7.0 40.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 24 Forecast Total Sales of Hot Drinks by Category: Total Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Coffee 1,193,444.2 1,225,745.3 1,270,785.8 1,330,639.0 1,400,847.1 1,476,048.4 
Tea 6,419.7 6,871.8 7,561.9 8,224.8 8,753.7 9,072.3 
Other Hot Drinks 358,682.2 365,675.2 371,473.7 377,111.1 382,413.8 388,060.2 
Hot Drinks 1,558,546.1 1,598,292.2 1,649,821.4 1,715,974.9 1,792,014.6 1,873,180.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 25 Forecast Total Sales of Hot Drinks by Category: % Total Volume Growth 2023-
2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Coffee 2.7 4.3 23.7 
Tea 7.0 7.2 41.3 
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Other Hot Drinks 1.9 1.6 8.2 
Hot Drinks 2.6 3.7 20.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 30 October 2023 

Report closing date: 18 January 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources Cia Nacional de Abastecimento (CONAB) 

 Departamento Nacional de Produção Mineral 

 Secretaria de Comércio Exterior (SECEX) 

 Sistema Brasileiro de Café (SBICafé) 

Trade Associations ABchá 

 Afrebras 

 Associação Brasileira da Indústria das Águas 

Minerais (ABINAM) 

 Associação Brasileira da Industria de Café 

(ABIC) 

 Associação Brasileira das Indústrias de 

Refrigerantes (ABIR) 

 Associação Brasileira de Atacadistas e 

Distribuidores (ABAD) 

 Associação Brasileira de Cafés Especiais 

(ABCE) 

 Associação Brasileira dos Fabricantes de 

Embalagens de PET (ABEPET) 

 Associação de Bares & Restaurantes 

Diferenciados (ABREDI) 

 AssociaçãoBrasileira Indústria Café Solúvel 

(ABIC 
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S) 

 CECAFÉ 

 

 International Bottled Water Association 

 International Federation of Fruit Juice 

Producers 

Trade Press Canal Rural 

 Diário Comércio, Indústria e Serviços 

 Estado de São Paulo OESP 

 Forbes 

 Jornal do Café 

 Jornal Folha de São Paulo 

 Jornal Valor Econômico 

 Portal New Trade 

 Revista Cafeicultura 

 Revista Consumidor Moderno 

 Revista Distribuiçao 

 Revista Doce 

 Revista Embalagem Marca 

 Revista Embanews 

 Revista Espresso 

 Revista Menu 

 Revista NoVarejo 

 Revista Super Hiper 

 Revista Supermercado Moderno 

 Soft Drinks International 

Source: Euromonitor International 
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COFFEE IN BRAZIL - CATEGORY 
ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail value sales rise by 8% in current terms in 2023 to BRL38.9 billion 

▪ Fresh coffee beans is the best performing category in 2023, with retail value sales growing by 

9% in current terms to BRL1.5 billion 

▪ 3 Corações SA is the leading player in 2023, with a retail value share of 25% 

▪ Retail sales are set to grow at a current value CAGR of 8% (2023 constant value CAGR of 

5%) over the forecast period to BRL57.5 billion 

 

 

2023 DEVELOPMENTS 
 

Coffee sees the revitalisation of growth in brazil in 2023 

Coffee in Brazil maintained low and stable retail volume growth annually for several years 

before the pandemic, despite already substantial domestic consumption. Growth eased during 

the pandemic, and after a year of retail volume decline for coffee in Brazil in 2022, 2023 appears 

to signal a resurgence in growth for the category. 

This renewed momentum underscores the untapped potential for further growth within coffee 

in Brazil. Emphasising differentiation, whether in terms of quality, sustainability, or social impact, 

could significantly expand this potential. Moreover, the resurgence of growth indicates a 

stabilisation of coffee commodity prices. Following a steep incline that resulted in a 50% price 

hike for consumers between 2020 and 2022, prices have now reached a more stable position. 

This does not imply a decrease in price, but signifies a stabilisation that aligns with increased 

consumer incomes, enabling this essential product to regain its growth trajectory. 

 

Elevating brazil’s coffee culture through quality stamps 

The pursuit of high-quality coffee in Brazil persists, aligning with the trends of the third and 

fourth coffee waves. Major players in the category are introducing new extensions of coffee 

brands, showcasing diverse production regions such as Mogiana, Sul de Minas, Cerrado, and 

Alto do Caparaó as distinguishing features. 

In response to this trend, ABIC, Brazil’s coffee industry association, has introduced quality 

stamps to assist consumers in identifying the quality of the coffee they purchase. This initiative 

has arisen due to the lack of clear legislation defining coffee quality control in Brazil. The latest 

addition to this endeavour was ABIC’s new quality stamp specifically focusing on speciality 

coffee. To attain this stamp, coffee undergoes grading by ABIC’s experts. Notably, the stamp 

not only requires high-quality coffee, but also demands certified sustainable practices, 

highlighting the link between sustainability and quality. 

 

Unveiling nomad: Nestlé’s immersive journey into speciality coffee in 
brazil 

In 2023, Nestlé unveiled NOMAD, an immersive platform aiming to democratise the 

consumption of speciality coffee in Brazil. Operating like a subscription club with timed releases, 
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NOMAD is introducing 12 unique speciality coffees from diverse regions, each accompanied by 

exclusive video classes featuring renowned figures in the Brazilian coffee industry. The 

platform’s goal is to transform coffee consumption into an engaging experience, emphasising 

education and a commitment to quality and traceability. 

This initiative directly addresses consumer demand for an elevated coffee experience, 

transcending the notion of quality coffee as merely a product, and instead positioning it as an 

immersive journey. While high-quality coffee has gained traction in cafés and coffee bars, where 

Brazilian consumers have embraced and understood its consumption as a social activity, 

NOMAD steps in as both a response to and an exploration of new avenues for educating 

consumers about quality. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

The evolution of instant coffee with functional “supercoffees” and 
diverse applications 

Instant coffee is not just a hot beverage any longer, it is a versatile option with intriguing 

possibilities. The emergence of “supercoffees”, such as UltraCoffee, Desincoffee, and similar 

brands showcases an evolution in this trend. These products combine soluble coffee with 

fortified vitamins, enzymes, heightened caffeine levels, and functional additives. They cater to 

diverse needs, from promoting energy and sports performance to offering beauty and joint 

health benefits through ingredients such as collagen. 

Looking ahead, the use of instant coffee is also poised to extend beyond stand-alone drinks. 

It is venturing into other product categories, becoming not just a beverage, but also an 

ingredient. This shift is already evident in flavoured dairy drinks such as YoPro coffee, and high-

protein snack bars featuring instant coffee. These innovations leverage caffeine’s energy and 

focus benefits, expanding the scope of applications for instant coffee. 

 

Brazil's pursuit of geographic indicators and value enhancement 

In line with the speciality coffee movement, Brazilian producers have shifted their focus 

towards diversification and enhancing the value of their products by advocating for certified 

geographic indicators, akin to the concept of terroirs in the wine industry. These indicators 

acknowledge each coffee’s unique “personality” and establish a premium for geographic 

indicator coffees. Presently, Brazil boasts 14 geographic indicators, with standout regions such 

as Cerrado Mineiro and Caparaó renowned for their production of high-quality speciality coffee. 

This initiative holds particular significance within Brazil’s domestic market. Stringent laws 

governing the import of coffee from other regions have made their presence almost non-

existent, save for rare pre-roasted coffee imports. Consequently, this not only empowers 

consumers, but also contributes to a gradual education process, fostering the development of 

the speciality coffee market within the country. This trend will likely continue growing, as 

consumers understand and adopt geographic indicators as a quality stamp, and not only is it 

likely that more coffee products will utilise this strategy, but more geographic indicators are likely 

to emerge. 

 

Brazil’s record-high temperatures fuel demand for cold coffee 
innovations 

In 2023, Brazil shattered multiple high temperature records, culminating in the hottest year on 

record. This reinforces the imperative to expand options for cold coffee in the country, whether 

Ready-to-Drink (RTD) varieties or cold brew. Presently, the popularity of cold coffee is primarily 
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concentrated in urban areas and amongst younger demographics, notably Millennials and Gen 

Z. 

An intriguing trend observed is the resonance of cold coffee options within coffee-focused 

foodservice establishments, including cafés and bars. These venues foster an environment 

conducive to experimentation, a factor supported by the service itself. This phenomenon may 

stem from a consumer base that is still unfamiliar with or unsure about brewing cold coffee at 

home. 

Much like the trajectory seen in alcoholic drinks, this trend presents an opportunity for coffee 

brands to cultivate their presence in foodservice outlets, subsequently expanding into retail 

sales. Such a move could establish a consistent year-round demand for coffee products, 

catering to consumer preferences regardless of the season. 

 

 

CATEGORY DATA 
 

Table 26 Retail Sales of Coffee by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Fresh Coffee 745,107.8 771,500.9 787,695.5 795,699.7 785,218.5 793,027.2 
- Fresh Coffee Beans 14,845.5 15,350.3 15,150.7 15,080.6 15,203.8 15,580.1 
- Fresh Ground Coffee 730,262.3 756,150.6 772,544.8 780,619.1 770,014.7 777,447.2 
-- Fresh Ground Coffee 10,440.2 11,494.6 12,251.0 12,865.6 12,734.1 12,968.1 
    Pods       
-- Standard Fresh 719,822.1 744,656.0 760,293.8 767,753.5 757,280.6 764,479.1 
    Ground Coffee       
Instant Coffee 25,351.5 25,828.9 26,588.9 27,380.3 27,446.5 28,110.3 
- Instant Standard Coffee 15,171.4 15,422.0 16,095.5 16,551.6 16,618.0 17,081.5 
Coffee 770,459.3 797,329.8 814,284.4 823,080.0 812,665.1 821,137.5 
- Instant Coffee Mixes 10,180.0 10,406.9 10,493.4 10,828.7 10,828.5 11,028.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 27 Retail Sales of Coffee by Category: Value 2018-2023 

 

BRL million 
 2018 2019 2020 2021 2022 2023 
 
Fresh Coffee 21,437.6 24,028.0 24,716.1 26,238.2 32,883.1 35,528.2 
- Fresh Coffee Beans 948.4 1,067.1 1,101.2 1,127.0 1,393.1 1,512.0 
- Fresh Ground Coffee 20,489.2 22,961.0 23,614.9 25,111.3 31,490.0 34,016.2 
-- Fresh Ground Coffee 3,231.6 3,877.9 3,959.3 4,245.5 5,056.3 5,450.5 
    Pods       
-- Standard Fresh 17,257.6 19,083.1 19,655.5 20,865.8 26,433.7 28,565.7 
    Ground Coffee       
Instant Coffee 2,136.8 2,308.7 2,333.8 2,546.0 3,064.9 3,322.5 
- Instant Standard Coffee 1,686.6 1,817.8 1,831.9 1,987.6 2,412.6 2,615.4 
Coffee 23,574.3 26,336.8 27,049.9 28,784.3 35,948.1 38,850.7 
- Instant Coffee Mixes 450.1 490.9 501.9 558.4 652.3 707.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 28 Retail Sales of Coffee by Category: % Volume Growth 2018-2023 
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% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Coffee 1.0 1.3 6.4 
- Fresh Coffee Beans 2.5 1.0 4.9 
- Fresh Ground Coffee 1.0 1.3 6.5 
-- Fresh Ground Coffee Pods 1.8 4.4 24.2 
-- Standard Fresh Ground Coffee 1.0 1.2 6.2 
Instant Coffee 2.4 2.1 10.9 
- Instant Standard Coffee 2.8 2.4 12.6 
Coffee 1.0 1.3 6.6 
- Instant Coffee Mixes 1.8 1.6 8.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 29 Retail Sales of Coffee by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Fresh Coffee 8.0 10.6 65.7 
- Fresh Coffee Beans 8.5 9.8 59.4 
- Fresh Ground Coffee 8.0 10.7 66.0 
-- Fresh Ground Coffee Pods 7.8 11.0 68.7 
-- Standard Fresh Ground Coffee 8.1 10.6 65.5 
Instant Coffee 8.4 9.2 55.5 
- Instant Standard Coffee 8.4 9.2 55.1 
Coffee 8.1 10.5 64.8 
- Instant Coffee Mixes 8.4 9.5 57.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 30 Retail Sales of Fresh Ground Coffee Pods by Hard vs Soft: % Volume 2018-
2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Hard Coffee Pods 98.6 98.7 98.7 98.7 98.7 98.6 
Soft Coffee Pods 1.4 1.3 1.3 1.3 1.3 1.4 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Note: Totals may not sum to 100% due to data rounding 

 

 

Table 31 NBO Company Shares of Coffee: % Retail Value 2019-2023 

 

% retail value rsp 
Company 2019 2020 2021 2022 2023 
 
3 Corações SA 22.8 23.9 24.3 25.3 25.2 
Sara Lee Cafés do Brasil 16.6 16.8 16.9 17.2 17.5 
    Ltda      
Nestlé Brasil Ltda 15.1 15.0 15.2 14.7 14.4 
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Melitta do Brasil 6.4 6.5 6.5 6.6 6.9 
    Indústria e Comércio Ltda      
Indústrias Alimentícias 6.7 6.9 7.0 7.0 6.9 
    Maratá Ltda      
Cacique de Café Solúvel, 2.6 2.6 2.8 2.9 2.9 
    Cia      
Mitsui Alimentos Ltda 2.0 2.1 2.1 2.1 2.9 
Cia Iguaçu de Café Solúvel 1.4 1.3 1.4 1.3 1.4 
Café Utam SA 0.5 0.5 0.5 0.5 0.5 
Astro Torrefação e 0.3 0.3 0.3 0.2 0.2 
    Comércio de Café Ltda      
Q - Brasil Importação e 0.2 0.2 0.2 0.2 0.2 
    Distribuição Ltda      
Private Label 0.1 0.1 0.2 0.1 0.1 
Others 25.2 23.7 22.7 21.9 20.8 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 32 LBN Brand Shares of Coffee: % Retail Value 2020-2023 

 

% retail value rsp 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
3 Corações (Strauss/ 3 Corações SA 11.2 11.4 12.1 12.2 
    São Miguel)      
Pilão (JDE Peet's BV) Sara Lee Cafés do Brasil 8.7 8.8 9.0 9.2 
 Ltda     
Nespresso (Nestlé SA) Nestlé Brasil Ltda 8.2 8.3 7.9 8.0 
Santa Clara (Strauss/ 3 Corações SA 7.3 7.5 7.8 7.7 
    São Miguel)      
Melitta (Melitta Melitta do Brasil 6.5 6.5 6.6 6.9 
    Unternehmensgruppe Indústria e Comércio Ltda     
    Bentz KG)      
Maratá Indústrias Alimentícias 6.9 7.0 7.0 6.9 
 Maratá Ltda     
Nescafé (Nestlé SA) Nestlé Brasil Ltda 4.4 4.5 4.4 4.0 
Café Pelé (JDE Peet's Cacique de Café Solúvel, 2.6 2.8 2.9 2.9 
    BV) Cia     
Café Brasileiro Mitsui Alimentos Ltda 2.1 2.1 2.1 2.9 
    (Strauss/São Miguel)      
Nescafé Dolce Gusto Nestlé Brasil Ltda 2.4 2.4 2.4 2.4 
    (Nestlé SA)      
Café do Ponto (JDE Sara Lee Cafés do Brasil 2.3 2.3 2.3 2.3 
    Peet's BV) Ltda     
Café Damasco (JDE Sara Lee Cafés do Brasil 1.7 1.7 1.7 1.7 
    Peet's BV) Ltda     
Caboclo (JDE Peet's BV) Sara Lee Cafés do Brasil 1.3 1.3 1.3 1.4 
 Ltda     
Café Iguaçu Cia Iguaçu de Café Solúvel 1.3 1.4 1.3 1.4 
Moka (JDE Peet's BV) Sara Lee Cafés do Brasil 1.1 1.1 1.1 1.2 
 Ltda     
Utam Café Utam SA 0.5 0.5 0.5 0.5 
Café Fino Grão 3 Corações SA 0.3 0.3 0.3 0.3 
    (Strauss/São Miguel)      
Astro Astro Torrefação e 0.3 0.3 0.2 0.2 
 Comércio de Café Ltda     
Delta Q (Group Nabeiro) Q - Brasil Importação e 0.2 0.2 0.2 0.2 
 Distribuição Ltda     
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Seleto (JDE Peet's BV) Sara Lee Cafés do Brasil 0.1 0.1 0.1 0.1 
 Ltda     
L'Or Espresso (JDE Sara Lee Cafés do Brasil 0.1 0.1 0.1 0.1 
    Peet's BV) Ltda     
Senseo (JDE Peet's BV) Sara Lee Cafés do Brasil 0.1 0.1 0.1 0.1 
 Ltda     
Café Pelé (Jacobs Cacique de Café Solúvel, - - - - 
    Douwe Egberts) Cia     
Café Brasileiro Mitsui Alimentos Ltda - - - - 
    (Mitsui Norin Co Ltd)      
Caboclo (DE Master Sara Lee Cafés do Brasil - - - - 
    Blenders 1753 NV) Ltda     
Caboclo (Jacobs Douwe Sara Lee Cafés do Brasil - - - - 
    Egberts) Ltda     
Café Damasco (DE Sara Lee Cafés do Brasil - - - - 
    Master Blenders 1753 Ltda     
    NV)      
Café Damasco (Jacobs Sara Lee Cafés do Brasil - - - - 
    Douwe Egberts) Ltda     
Café do Ponto (DE Sara Lee Cafés do Brasil - - - - 
    Master Blenders 1753 Ltda     
    NV)      
Café do Ponto (Jacobs Sara Lee Cafés do Brasil - - - - 
    Douwe Egberts) Ltda     
Private label Private Label 0.1 0.2 0.1 0.1 
Others Others 30.1 29.1 28.4 27.2 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 33 Forecast Retail Sales of Coffee by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Fresh Coffee 793,027.2 810,608.9 831,267.9 858,372.7 888,768.6 918,343.2 
- Fresh Coffee Beans 15,580.1 16,260.3 17,138.4 18,235.6 19,477.3 20,855.0 
- Fresh Ground Coffee 777,447.2 794,348.6 814,129.5 840,137.2 869,291.3 897,488.2 
-- Fresh Ground Coffee 12,968.1 13,434.9 14,126.3 14,911.9 15,760.3 16,364.6 
    Pods       
-- Standard Fresh 764,479.1 780,913.7 800,003.2 825,225.2 853,531.0 881,123.6 
    Ground Coffee       
Instant Coffee 28,110.3 29,084.4 30,335.9 31,804.2 33,432.8 35,127.5 
- Instant Standard Coffee 17,081.5 17,790.4 18,714.3 19,778.1 20,959.3 22,066.4 
Coffee 821,137.5 839,693.3 861,603.8 890,176.9 922,201.3 953,470.7 
- Instant Coffee Mixes 11,028.8 11,294.0 11,621.6 12,026.1 12,473.5 13,061.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 34 Forecast Retail Sales of Coffee by Category: Value 2023-2028 

 

BRL million 
 2023 2024 2025 2026 2027 2028 
 
Fresh Coffee 35,528.2 37,134.7 38,774.7 40,495.4 42,320.8 43,997.2 
- Fresh Coffee Beans 1,512.0 1,598.4 1,702.4 1,823.6 1,952.9 2,093.5 
- Fresh Ground Coffee 34,016.2 35,536.3 37,072.3 38,671.9 40,367.9 41,903.6 
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-- Fresh Ground Coffee 5,450.5 5,765.1 6,125.9 6,546.6 7,023.0 7,389.9 
    Pods       
-- Standard Fresh 28,565.7 29,771.2 30,946.4 32,125.3 33,344.9 34,513.7 
    Ground Coffee       
Instant Coffee 3,322.5 3,531.7 3,768.8 4,031.9 4,299.1 4,555.9 
- Instant Standard Coffee 2,615.4 2,785.2 2,978.5 3,195.9 3,420.9 3,626.1 
Coffee 38,850.7 40,666.4 42,543.5 44,527.3 46,619.9 48,553.0 
- Instant Coffee Mixes 707.2 746.5 790.3 835.9 878.1 929.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 35 Forecast Retail Sales of Coffee by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Fresh Coffee 2.2 3.0 15.8 
- Fresh Coffee Beans 4.4 6.0 33.9 
- Fresh Ground Coffee 2.2 2.9 15.4 
-- Fresh Ground Coffee Pods 3.6 4.8 26.2 
-- Standard Fresh Ground Coffee 2.1 2.9 15.3 
Instant Coffee 3.5 4.6 25.0 
- Instant Standard Coffee 4.1 5.3 29.2 
Coffee 2.3 3.0 16.1 
- Instant Coffee Mixes 2.4 3.4 18.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 36 Forecast Retail Sales of Coffee by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Fresh Coffee 4.5 4.4 23.8 
- Fresh Coffee Beans 5.7 6.7 38.5 
- Fresh Ground Coffee 4.5 4.3 23.2 
-- Fresh Ground Coffee Pods 5.8 6.3 35.6 
-- Standard Fresh Ground Coffee 4.2 3.9 20.8 
Instant Coffee 6.3 6.5 37.1 
- Instant Standard Coffee 6.5 6.8 38.6 
Coffee 4.7 4.6 25.0 
- Instant Coffee Mixes 5.6 5.6 31.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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TEA IN BRAZIL - CATEGORY 
ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail value sales rise by 15% in current terms in 2023 to BRL3.1 billion 

▪ Fruit/herbal tea is the best performing category in 2023, with retail value sales increasing by 

15% in current terms to BRL2.8 billion 

▪ Leão Júnior SA is the leading player in 2023, with a retail value share of 62% 

▪ Retail sales are set to grow at a current value CAGR of 21% (2023 constant value CAGR of 

17%) over the forecast period to BRL7.9 billion 

 

 

2023 DEVELOPMENTS 
 

Slowdown in retail volume growth of tea 

After several years of dynamic growth, inflation and the readaptation of consumer preferences 

back to the “old normal” showed their claws, impacting consumers’ willingness to buy, and 

shifting their preferences and needs. This does not mean that retail volume sales of tea are set 

to decline in 2023, but showcases how consumers view teas as an add-on product, perhaps 

finding substitute products, or not viewing it as essential. 

This slowdown also does not mean that the category has reached saturation point; quite the 

opposite, there are still high expectations of continued growth in the near future. However, the 

category is presented with the situation that for this growth to be achieved, there will need to be 

a strong capacity to innovate and penetrate new consumption occasions. Leão has been the 

brand to do this the best, investing in cold options and new occasions, such as consumption by 

children, or its latest innovation, Fases da Mulher, propelling itself as a powerhouse for 

functional teas. 

 

Leão’s trailblazing product line fases da mulher 

In 2023, Leão introduced a ground-breaking product line named Fases da Mulher, which 

translates to “Stages of Women” in English, marking a significant innovation in the tea category. 

This line is meticulously designed to support women’s wellness during pivotal stages, such as 

PMS, menstruation, breastfeeding, and menopause. For instance, to address PMS, the 

inclusion of zinc and magnesium aims to enhance metabolism, effectively managing associated 

symptoms. The menstruation blend incorporates added iron, while the breastfeeding variant 

integrates calming elements to facilitate improved sleep cycles for both the mother and baby. 

Lastly, the menopause option features biotin and iron supplements. 

This product epitomises several trends embraced swiftly by Brazilians, notably the 

empowerment of women, and the development of products tailored to their specific needs. It is a 

holistic offering that transcends traditional supplementation, reframing the perspective on 

treatment by emphasising self-care and wellness. Notably, most of these teas offer the flexibility 

to be brewed either hot or cold, perfectly suiting Brazil’s soaring temperatures, which have been 

setting new records. 
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The global dynamics impacting tea in brazil 

Despite the burgeoning growth of tea production areas in Brazil, the industry is grappling with 

a heavy reliance on imported goods. Camellia sinensis, the key ingredient sourced from Asia, 

and various herbs, including chamomile imported from Portugal and Spain, continue to drive this 

dependency. The resulting reliance on international supply chains has become a bottleneck, 

exacerbated by a scarcity of freight ships and the soaring costs of transportation, triggered by 

the volatility of oil prices. This intricate web of challenges has intensified with the precarious 

global geopolitical scenario, posing substantial obstacles for pricing strategies and product 

availability in tea. The ripple effect is evident in the inflationary pressures faced by this category, 

prompting a notable number of consumers to reconsider the role of tea in their everyday lives. 

Consequently, as costs escalate and uncertainties linger, stakeholders within the tea industry 

are compelled to navigate a landscape fraught with complexities. Balancing price points and 

ensuring consistent availability amidst these multifaceted challenges remains a daunting task. 

The evolving perception of teas as a discretionary item, rather than a staple, amongst a 

proportion of the consumer base further complicates players’ efforts to sustain demand and 

profitability in the Brazilian market. 

 

 

PROSPECTS AND OPPORTUNITIES 
 

From beverage staple to versatile beverage ally 

Similar to Brazil’s coffee culture, understanding the diverse functionalities of various teas 

holds immense potential to create a halo effect within other beverage categories. For instance, 

incorporating chamomile tea or leaves into formulations automatically evokes an understanding 

of relaxation amongst Brazilian consumers. Thus, expanding the role of tea beyond being a 

traditional hot drink to becoming a versatile ingredient presents an intriguing strategic avenue 

worth exploring. 

A prime example of this innovative approach can be seen in the emergence of suchás, which 

are juices infused with tea, predominantly green tea, boasting antioxidants and other health 

claims. Although still niche, this fusion signifies a powerful alliance between two categories, 

reinforcing each other’s claims while appealing to a shared consumer base and consumption 

occasions. 

Teas have also found novel applications in the alcoholic drinks industry, particularly as 

cocktail ingredients, swiftly gaining traction amidst the rise in interest in mixology. Infusing tea 

with vodka or gin has led to the creation of popular drinks which are ideal for casual social 

gatherings and low energy occasions, enabling consumers to effortlessly replicate cocktail 

culture in a practical way. 

 

Enhancing wellness and expanding horizons 

Tea consumption in Brazil continues to be predominantly fuelled by consumers seeking health 

and wellness benefits, rather than it being a traditional hot beverage choice. While this trend 

carries some risk, such as a potential decline in interest from companies or consumers, or the 

emergence of alternative beverages offering similar perceived advantages in different forms, it 

also presents a compelling opportunity. 

There is already burgeoning exploration of this opportunity, with the potential to gain 

substantial traction through the addition of fortified vitamins and ingredients to enhance teas 

with additional functionalities. This innovative approach extends the utility of teas to new 

consumption occasions and settings. Naturally, this enhancement is likely to come with a 
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premium price and positioning, which could improve margins while fostering a broad impact 

across various product lines within a brand. 

 

Nurturing wellness amidst changing times 

In Brazil, tea stands out as a naturally healthy beverage, offering a versatility that easily 

adapts to evolving health trends, setting it apart from other hot drinks. Amidst the pandemic, the 

implementation of social distancing measures caused heightened anxiety and stress amongst 

local consumers. In response, people sought ways to unwind and indulge in self-care, fostering 

a trend that notably boosted the demand for fruit and herbal teas. 

An excellent illustration of this is the popularity of chamomile tea in Brazil, which is renowned 

for its perceived calming properties. This trend is poised to endure, driven by consumers’ 

growing loyalty to specific tea products or brands due to their consistent use during the 

pandemic. The adaptability and perceived health benefits of tea position it to maintain favour 

amongst consumers seeking comfort and relaxation. 

 

 

CATEGORY DATA 
 

Table 37 Retail Sales of Tea by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
- Loose Black Tea 0.1 0.1 0.1 0.1 0.1 0.1 
- Tea Bags Black 59.3 57.6 56.8 54.8 53.6 52.7 
Black Tea 59.5 57.7 56.9 54.9 53.7 52.8 
Fruit/Herbal Tea 3,792.1 3,952.3 4,363.4 4,847.2 5,465.7 5,545.7 
Green Tea 351.5 364.7 398.0 404.3 415.0 427.9 
Instant Tea - - - - - - 
Other Tea 152.9 159.2 172.7 177.1 182.5 187.3 
Tea 4,356.0 4,534.0 4,991.0 5,483.5 6,116.8 6,213.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 38 Retail Sales of Tea by Category: Value 2018-2023 

 

BRL million 
 2018 2019 2020 2021 2022 2023 
 
- Loose Black Tea 0.1 0.1 0.1 0.1 0.1 0.1 
- Tea Bags Black 8.4 8.8 8.6 8.6 9.5 9.9 
Black Tea 8.5 8.8 8.6 8.7 9.5 10.0 
Fruit/Herbal Tea 1,547.5 1,724.8 1,835.2 2,036.7 2,430.6 2,800.8 
Green Tea 87.6 96.2 101.3 111.1 122.2 139.3 
Instant Tea - - - - - - 
Other Tea 65.8 73.5 79.1 88.4 99.0 113.3 
Tea 1,709.4 1,903.4 2,024.2 2,245.0 2,661.3 3,063.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 39 Retail Sales of Tea by Category: % Volume Growth 2018-2023 
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% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
- Loose Black Tea -10.3 -6.8 -29.5 
- Tea Bags Black -1.6 -2.3 -11.1 
Black Tea -1.7 -2.3 -11.2 
Fruit/Herbal Tea 1.5 7.9 46.2 
Green Tea 3.1 4.0 21.7 
Instant Tea - - - 
Other Tea 2.7 4.1 22.5 
Tea 1.6 7.4 42.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 40 Retail Sales of Tea by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
- Loose Black Tea -0.6 3.3 17.6 
- Tea Bags Black 4.7 3.3 17.8 
Black Tea 4.7 3.3 17.8 
Fruit/Herbal Tea 15.2 12.6 81.0 
Green Tea 14.0 9.7 58.9 
Instant Tea - - - 
Other Tea 14.4 11.5 72.2 
Tea 15.1 12.4 79.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 41 NBO Company Shares of Tea: % Retail Value 2019-2023 

 

% retail value rsp 
Company 2019 2020 2021 2022 2023 
 
Leão Júnior SA 26.6 26.7 28.0 62.5 62.0 
Indústrias Alimentícias 19.6 19.7 19.9 17.1 16.4 
    Maratá Ltda      
Dr Oetker Brasil Ltda 12.7 12.6 12.8 12.6 13.2 
Yoki Alimentos SA 1.9 1.9 1.9 1.9 2.0 
Aurora Bebidas e 0.9 0.9 0.9 0.9 0.9 
    Alimentos Finos Ltda      
AB Brasil Indústria e 0.6 0.6 0.6 0.6 0.6 
    Comércio de Alimentos Ltda      
Moinhos Unidos Brasil 0.3 0.3 0.3 0.3 0.3 
    Mate SA      
Midori Indústria de Chá 0.4 0.4 0.3 0.3 0.3 
    Ltda      
Private Label 0.9 0.9 1.0 1.0 1.1 
Others 36.1 35.9 34.3 2.6 3.0 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 42 LBN Brand Shares of Tea: % Retail Value 2020-2023 
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% retail value rsp 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Leão (Coca-Cola Co, Leão Júnior SA 25.1 26.0 37.0 38.3 
    The)      
Maratá Indústrias Alimentícias 16.9 17.0 15.0 13.4 
 Maratá Ltda     
Dr Oetker (Oetker- Dr Oetker Brasil Ltda 5.9 6.0 5.7 6.0 
    Gruppe)      
Castellari Indústrias Alimentícias 2.9 2.9 2.1 3.1 
 Maratá Ltda     
Lintea (General Mills Yoki Alimentos SA 1.9 1.9 1.9 2.0 
    Inc)      
Celestial Seasonings Aurora Bebidas e 0.9 0.9 0.9 0.9 
    (Hain Celestial Group Alimentos Finos Ltda     
    Inc, The)      
Twinings (Associated AB Brasil Indústria e 0.6 0.6 0.6 0.6 
    British Foods Plc) Comércio de Alimentos Ltda     
Yamamotoyama Midori Indústria de Chá 0.4 0.3 0.3 0.3 
    (Yamamotoyama Co Ltd) Ltda     
Multiervas Moinhos Unidos Brasil 0.3 0.3 0.3 0.3 
 Mate SA     
Private label Private Label 0.9 1.0 1.0 1.1 
Others Others 44.2 43.1 35.1 34.0 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 43 Forecast Retail Sales of Tea by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
- Loose Black Tea 0.1 0.1 0.1 0.1 0.1 0.1 
- Tea Bags Black 52.7 52.1 51.6 51.1 50.7 50.3 
Black Tea 52.8 52.2 51.7 51.2 50.8 50.3 
Fruit/Herbal Tea 5,545.7 5,958.6 6,605.1 7,214.1 7,679.6 7,926.6 
Green Tea 427.9 443.7 459.4 476.8 494.7 513.7 
Instant Tea - - - - - - 
Other Tea 187.3 192.5 197.6 203.7 210.9 219.5 
Tea 6,213.7 6,647.0 7,313.8 7,945.8 8,435.9 8,710.1 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 44 Forecast Retail Sales of Tea by Category: Value 2023-2028 

 

BRL million 
 2023 2024 2025 2026 2027 2028 
 
- Loose Black Tea 0.1 0.1 0.1 0.0 0.0 0.0 
- Tea Bags Black 9.9 9.9 9.8 9.8 9.8 9.8 
Black Tea 10.0 9.9 9.9 9.9 9.9 9.8 
Fruit/Herbal Tea 2,800.8 3,247.2 3,918.6 4,680.9 5,492.6 6,276.4 
Green Tea 139.3 150.3 161.4 173.2 185.6 198.3 
Instant Tea - - - - - - 
Other Tea 113.3 121.9 129.9 136.8 143.1 150.1 

 

 

 

 

 

 

 

 

Data removed from sample 

 

 

 

Data removed from sample 

 

 

 

Data removed from sample 

 



H O T  D R I N K S  I N  B R A Z I L  P a s s p o r t  25 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Tea 3,063.3 3,529.3 4,219.9 5,000.7 5,831.2 6,634.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 45 Forecast Retail Sales of Tea by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
- Loose Black Tea -9.9 -8.3 -35.1 
- Tea Bags Black -1.2 -1.0 -4.7 
Black Tea -1.2 -1.0 -4.7 
Fruit/Herbal Tea 7.4 7.4 42.9 
Green Tea 3.7 3.7 20.1 
Instant Tea - - - 
Other Tea 2.8 3.2 17.2 
Tea 7.0 7.0 40.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 46 Forecast Retail Sales of Tea by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
- Loose Black Tea -8.0 -7.5 -32.4 
- Tea Bags Black -0.2 -0.2 -0.9 
Black Tea -0.3 -0.2 -1.1 
Fruit/Herbal Tea 15.9 17.5 124.1 
Green Tea 7.9 7.3 42.4 
Instant Tea - - - 
Other Tea 7.6 5.8 32.5 
Tea 15.2 16.7 116.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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OTHER HOT DRINKS IN BRAZIL - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail value sales increase by 9% in current terms in 2023 to BRL7.7 billion 

▪ Flavoured powder drinks is the best performing category in 2023, with retail value sales 

increasing by 9% in current terms to BRL6.3 billion 

▪ Nestlé Brasil Ltda is the leading player in 2023, with a retail value share of 38% 

▪ Retail sales are set to rise at a current value CAGR of 6% (2023 constant value CAGR of 3%) 

over the forecast period to BRL10.5 billion 

 

 

2023 DEVELOPMENTS 
 

Nestlé expands its nescau portfolio with exclusive varieties with different 
cacao levels 

Nescau from Nestlé is set to remain the leading brand in other hot drinks in retail value terms 

in 2023, and also increase its share of sales. The company expanded its Nescau portfolio with 

the launch of Nescau Extra Cacao 30% and 60% variants. These exclusive innovations in the 

South and Southeast regions allow consumers to choose the cacao intensity that best suits their 

preference, reinforcing the brand’s versatility. In addition, the inclusion of fibre, calcium, and iron 

in the new options not only provides nutritional benefits, but also aligns with the growing 

demand for healthier products. The marketing campaign, “Tailored to Your Intensity” 

emphasises the distinct flavour of cacao, winning over consumers with fast-paced lifestyles. 

 

Nestlé’s nutritional tool, and sugar-free nescau 

Nestlé, owner of the Nescau brand, has launched the “Product Battle” tool, allowing 

customers to compare the nutritional profile of Nestlé products with the market average across 

various categories. This initiative responded to the growing consumer demand for transparency 

and healthier choices. Furthermore, Nestlé introduced barley-sweetened Nescau, a formula 

without sugar or traditional sweeteners. This underscores the consumer quest for sugar 

alternatives in the food industry, and reflects Nestlé’s commitment to healthier and more 

nutritious options. 

 

Nescau and the nba’s top teams in unique packaging 

Nestlé introduced special Nescau editions featuring nine unique packaging designs in honour 

of top National Basketball Association (NBA) teams. This collaboration marked the 

commencement of the 2018/2019 season, and underscores the brand’s creative approach, 

providing Brazilian consumers with a dash of entertainment and sports spirit in their hot 

beverages. These exclusive editions do not just showcase team logos, but also offer interesting 

insights and facts about the teams, creating a distinctive experience for basketball enthusiasts in 

Brazil. 
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PROSPECTS AND OPPORTUNITIES 
 

Product customisation takes centre stage in other hot drinks 

Product customisation, such as offering varying cocoa intensities, is expected to continue to 

gain prominence, enabling consumers to personalise their other hot drinks. Furthermore, the 

quest for unique flavours and innovative consumption experiences, as exemplified by the 

release of Nescau Duo and Nescau Intense, suggests that players are determined to attract 

consumers through differentiation. The need to attract consumers with exclusive and enticing 

offerings is also evident in Toddy’s introduction of new flavours, and differentiation is expected 

to continue in the forecast period. 

 

Transparency and health-conscious choices 

Looking to the future, trends in hot drinks in Brazil point to an increased emphasis on 

transparency and health. The quest for healthier and more nutritious products will therefore 

continue to shape the development of new products. The launch of Nestlé’s “Product Battle” tool 

may inspire other companies to adopt similar approaches regarding nutritional transparency. 

Furthermore, the search for sugar alternatives, such as barley, is likely to be a focal point as 

awareness of sugar’s impact on wellbeing grows. A sustained commitment to research and 

innovation will be crucial to meet evolving consumer demands and keep the category 

competitive and relevant. 

 

Uniting flavour, fandom, and themed collectibles 

Nescau’s partnership with the NBA points to a promising direction for other hot drinks, with 

the potential for more collaborations involving entertainment and sports. Furthermore, the 

strategy of offering themed and collectible packaging, such as the NBA team cans, may become 

a widely adopted approach to attract consumers through collectible elements and 

personalisation. This trend suggests that other hot drinks in Brazil will continue to evolve 

towards a combination of flavour, entertainment, and customer engagement, remaining relevant 

and appealing to future generations. 

 

 

CATEGORY DATA 
 

Table 47 Retail Sales of Other Hot Drinks by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Flavoured Powder Drinks 251,465.7 251,175.0 258,095.0 264,974.9 270,659.7 275,592.3 
- Chocolate-based 247,365.6 247,019.3 253,935.8 260,719.6 266,317.8 271,174.3 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 3,307.1 3,361.8 3,373.3 3,463.2 3,539.2 3,606.2 
- Non-Chocolate-based 793.1 793.9 785.9 792.2 802.7 811.8 
    Flavoured Powder Drinks       
Other Plant-based Hot 72,959.0 69,919.0 67,187.1 66,129.9 66,672.6 67,209.6 
    Drinks       
Other Hot Drinks 324,424.8 321,094.0 325,282.1 331,104.8 337,332.4 342,801.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 48 Retail Sales of Other Hot Drinks by Category: Value 2018-2023 

 

BRL million 
 2018 2019 2020 2021 2022 2023 
 
Flavoured Powder Drinks 3,961.3 4,219.7 4,526.3 5,046.9 5,763.7 6,291.5 
- Chocolate-based 3,870.0 4,120.8 4,421.6 4,927.3 5,623.2 6,134.0 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 79.2 85.8 90.8 104.1 122.4 137.2 
- Non-Chocolate-based 12.2 13.1 13.9 15.5 18.2 20.2 
    Flavoured Powder Drinks       
Other Plant-based Hot 1,092.5 1,127.3 1,154.1 1,206.7 1,351.3 1,445.4 
    Drinks       
Other Hot Drinks 5,053.8 5,347.0 5,680.3 6,253.6 7,115.0 7,736.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 49 Retail Sales of Other Hot Drinks by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Flavoured Powder Drinks 1.8 1.8 9.6 
- Chocolate-based Flavoured Powder Drinks 1.8 1.9 9.6 
- Malt-based Hot Drinks 1.9 1.7 9.0 
- Non-Chocolate-based Flavoured Powder Drinks 1.1 0.5 2.4 
Other Plant-based Hot Drinks 0.8 -1.6 -7.9 
Other Hot Drinks 1.6 1.1 5.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 50 Retail Sales of Other Hot Drinks by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Flavoured Powder Drinks 9.2 9.7 58.8 
- Chocolate-based Flavoured Powder Drinks 9.1 9.6 58.5 
- Malt-based Hot Drinks 12.1 11.6 73.2 
- Non-Chocolate-based Flavoured Powder Drinks 11.5 10.7 66.0 
Other Plant-based Hot Drinks 7.0 5.8 32.3 
Other Hot Drinks 8.7 8.9 53.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 51 NBO Company Shares of Other Hot Drinks: % Retail Value 2019-2023 

 

% retail value rsp 
Company 2019 2020 2021 2022 2023 
 
Nestlé Brasil Ltda 35.0 35.6 36.2 36.9 37.9 
PepsiCo do Brasil Ltda 18.6 18.4 18.8 23.2 22.8 
Leão Júnior SA 3.0 2.9 2.8 3.1 3.0 
Associated British Foods 1.6 1.6 1.7 1.7 1.7 
    Plc      
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Moinhos Unidos Brasil 0.8 0.8 0.7 0.7 0.7 
    Mate SA      
Bretzke Alimentos Ltda 0.5 0.5 0.5 0.5 0.5 
Barão Comércio e 0.2 0.2 0.2 0.2 0.2 
    Indústria de Erva-Mate Ltda      
Private Label 0.2 0.2 0.2 0.2 0.2 
Others 40.1 39.9 39.0 33.4 33.1 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 52 LBN Brand Shares of Other Hot Drinks: % Retail Value 2020-2023 

 

% retail value rsp 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Nescau (Nestlé SA) Nestlé Brasil Ltda 35.3 36.0 36.7 37.6 
Toddy (PepsiCo Inc) PepsiCo do Brasil Ltda 16.3 16.7 20.9 20.5 
Matte Leão (Coca-Cola Leão Júnior SA 2.9 2.8 3.1 3.0 
    Co, The)      
Mágico (PepsiCo Inc) PepsiCo do Brasil Ltda 2.1 2.1 2.3 2.3 
Ovomaltine Associated British Foods Plc 1.6 1.7 1.7 1.7 
Gaúcho Moinhos Unidos Brasil 0.5 0.5 0.5 0.5 
 Mate SA     
Muky Bretzke Alimentos Ltda 0.5 0.5 0.5 0.5 
Nesquik (Nestlé SA) Nestlé Brasil Ltda 0.2 0.2 0.2 0.3 
Mate Real Moinhos Unidos Brasil 0.2 0.2 0.2 0.2 
 Mate SA     
Chimarrão Erva-Mate Barão Comércio e 0.2 0.2 0.2 0.2 
    Barão de Cotegipe Indústria de Erva-Mate Ltda     
Private label Private Label 0.2 0.2 0.2 0.2 
Others Others 39.9 39.0 33.5 33.1 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 53 Forecast Retail Sales of Other Hot Drinks by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Flavoured Powder Drinks 275,592.3 281,116.1 285,437.3 289,704.7 293,492.3 297,352.8 
- Chocolate-based 271,174.3 276,596.5 280,833.2 285,028.2 288,749.9 292,547.9 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 3,606.2 3,695.8 3,771.2 3,834.1 3,888.7 3,938.5 
- Non-Chocolate-based 811.8 823.7 832.9 842.4 853.7 866.4 
    Flavoured Powder Drinks       
Other Plant-based Hot 67,209.6 67,693.6 68,106.3 68,303.3 68,541.5 68,754.2 
    Drinks       
Other Hot Drinks 342,801.9 348,809.6 353,543.6 358,008.0 362,033.8 366,107.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 54 Forecast Retail Sales of Other Hot Drinks by Category: Value 2023-2028 
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BRL million 
 2023 2024 2025 2026 2027 2028 
 
Flavoured Powder Drinks 6,291.5 6,538.6 6,755.6 6,979.5 7,197.6 7,422.1 
- Chocolate-based 6,134.0 6,370.4 6,576.9 6,791.3 6,999.8 7,214.6 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 137.2 146.7 156.1 164.5 172.8 181.3 
- Non-Chocolate-based 20.2 21.5 22.7 23.8 25.0 26.2 
    Flavoured Powder Drinks       
Other Plant-based Hot 1,445.4 1,463.4 1,469.1 1,463.8 1,457.1 1,449.9 
    Drinks       
Other Hot Drinks 7,736.8 8,002.0 8,224.7 8,443.3 8,654.7 8,872.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 55 Forecast Retail Sales of Other Hot Drinks by Category: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Flavoured Powder Drinks 2.0 1.5 7.9 
- Chocolate-based Flavoured Powder Drinks 2.0 1.5 7.9 
- Malt-based Hot Drinks 2.5 1.8 9.2 
- Non-Chocolate-based Flavoured Powder Drinks 1.5 1.3 6.7 
Other Plant-based Hot Drinks 0.7 0.5 2.3 
Other Hot Drinks 1.8 1.3 6.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 56 Forecast Retail Sales of Other Hot Drinks by Category: % Value Growth 2023-
2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Flavoured Powder Drinks 3.9 3.4 18.0 
- Chocolate-based Flavoured Powder Drinks 3.9 3.3 17.6 
- Malt-based Hot Drinks 7.0 5.7 32.2 
- Non-Chocolate-based Flavoured Powder Drinks 6.2 5.3 29.6 
Other Plant-based Hot Drinks 1.2 0.1 0.3 
Other Hot Drinks 3.4 2.8 14.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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