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OTHER HOT DRINKS IN BRAZIL - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail value sales increase by 9% in current terms in 2023 to BRL7.7 billion 

▪ Flavoured powder drinks is the best performing category in 2023, with retail value sales 

increasing by 9% in current terms to BRL6.3 billion 

▪ Nestlé Brasil Ltda is the leading player in 2023, with a retail value share of 38% 

▪ Retail sales are set to rise at a current value CAGR of 6% (2023 constant value CAGR of 3%) 

over the forecast period to BRL10.5 billion 

 

 

2023 DEVELOPMENTS 
 

Nestlé expands its nescau portfolio with exclusive varieties with different 
cacao levels 

Nescau from Nestlé is set to remain the leading brand in other hot drinks in retail value terms 

in 2023, and also increase its share of sales. The company expanded its Nescau portfolio with 

the launch of Nescau Extra Cacao 30% and 60% variants. These exclusive innovations in the 

South and Southeast regions allow consumers to choose the cacao intensity that best suits their 

preference, reinforcing the brand’s versatility. In addition, the inclusion of fibre, calcium, and iron 

in the new options not only provides nutritional benefits, but also aligns with the growing 

demand for healthier products. The marketing campaign, “Tailored to Your Intensity” 

emphasises the distinct flavour of cacao, winning over consumers with fast-paced lifestyles. 

 

Nestlé’s nutritional tool, and sugar-free nescau 

Nestlé, owner of the Nescau brand, has launched the “Product Battle” tool, allowing 

customers to compare the nutritional profile of Nestlé products with the market average across 

various categories. This initiative responded to the growing consumer demand for transparency 

and healthier choices. Furthermore, Nestlé introduced barley-sweetened Nescau, a formula 

without sugar or traditional sweeteners. This underscores the consumer quest for sugar 

alternatives in the food industry, and reflects Nestlé’s commitment to healthier and more 

nutritious options. 

 

Nescau and the nba’s top teams in unique packaging 

Nestlé introduced special Nescau editions featuring nine unique packaging designs in honour 

of top National Basketball Association (NBA) teams. This collaboration marked the 

commencement of the 2018/2019 season, and underscores the brand’s creative approach, 

providing Brazilian consumers with a dash of entertainment and sports spirit in their hot 

beverages. These exclusive editions do not just showcase team logos, but also offer interesting 

insights and facts about the teams, creating a distinctive experience for basketball enthusiasts in 

Brazil. 
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PROSPECTS AND OPPORTUNITIES 
 

Product customisation takes centre stage in other hot drinks 

Product customisation, such as offering varying cocoa intensities, is expected to continue to 

gain prominence, enabling consumers to personalise their other hot drinks. Furthermore, the 

quest for unique flavours and innovative consumption experiences, as exemplified by the 

release of Nescau Duo and Nescau Intense, suggests that players are determined to attract 

consumers through differentiation. The need to attract consumers with exclusive and enticing 

offerings is also evident in Toddy’s introduction of new flavours, and differentiation is expected 

to continue in the forecast period. 

 

Transparency and health-conscious choices 

Looking to the future, trends in hot drinks in Brazil point to an increased emphasis on 

transparency and health. The quest for healthier and more nutritious products will therefore 

continue to shape the development of new products. The launch of Nestlé’s “Product Battle” tool 

may inspire other companies to adopt similar approaches regarding nutritional transparency. 

Furthermore, the search for sugar alternatives, such as barley, is likely to be a focal point as 

awareness of sugar’s impact on wellbeing grows. A sustained commitment to research and 

innovation will be crucial to meet evolving consumer demands and keep the category 

competitive and relevant. 

 

Uniting flavour, fandom, and themed collectibles 

Nescau’s partnership with the NBA points to a promising direction for other hot drinks, with 

the potential for more collaborations involving entertainment and sports. Furthermore, the 

strategy of offering themed and collectible packaging, such as the NBA team cans, may become 

a widely adopted approach to attract consumers through collectible elements and 

personalisation. This trend suggests that other hot drinks in Brazil will continue to evolve 

towards a combination of flavour, entertainment, and customer engagement, remaining relevant 

and appealing to future generations. 

 

 

CATEGORY DATA 
 

Table 1 Retail Sales of Other Hot Drinks by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Flavoured Powder Drinks 251,465.7 251,175.0 258,095.0 264,974.9 270,659.7 275,592.3 
- Chocolate-based 247,365.6 247,019.3 253,935.8 260,719.6 266,317.8 271,174.3 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 3,307.1 3,361.8 3,373.3 3,463.2 3,539.2 3,606.2 
- Non-Chocolate-based 793.1 793.9 785.9 792.2 802.7 811.8 
    Flavoured Powder Drinks       
Other Plant-based Hot 72,959.0 69,919.0 67,187.1 66,129.9 66,672.6 67,209.6 
    Drinks       
Other Hot Drinks 324,424.8 321,094.0 325,282.1 331,104.8 337,332.4 342,801.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 
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Table 2 Retail Sales of Other Hot Drinks by Category: Value 2018-2023 

 

BRL million 
 2018 2019 2020 2021 2022 2023 
 
Flavoured Powder Drinks 3,961.3 4,219.7 4,526.3 5,046.9 5,763.7 6,291.5 
- Chocolate-based 3,870.0 4,120.8 4,421.6 4,927.3 5,623.2 6,134.0 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 79.2 85.8 90.8 104.1 122.4 137.2 
- Non-Chocolate-based 12.2 13.1 13.9 15.5 18.2 20.2 
    Flavoured Powder Drinks       
Other Plant-based Hot 1,092.5 1,127.3 1,154.1 1,206.7 1,351.3 1,445.4 
    Drinks       
Other Hot Drinks 5,053.8 5,347.0 5,680.3 6,253.6 7,115.0 7,736.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 3 Retail Sales of Other Hot Drinks by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Flavoured Powder Drinks 1.8 1.8 9.6 
- Chocolate-based Flavoured Powder Drinks 1.8 1.9 9.6 
- Malt-based Hot Drinks 1.9 1.7 9.0 
- Non-Chocolate-based Flavoured Powder Drinks 1.1 0.5 2.4 
Other Plant-based Hot Drinks 0.8 -1.6 -7.9 
Other Hot Drinks 1.6 1.1 5.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 4 Retail Sales of Other Hot Drinks by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Flavoured Powder Drinks 9.2 9.7 58.8 
- Chocolate-based Flavoured Powder Drinks 9.1 9.6 58.5 
- Malt-based Hot Drinks 12.1 11.6 73.2 
- Non-Chocolate-based Flavoured Powder Drinks 11.5 10.7 66.0 
Other Plant-based Hot Drinks 7.0 5.8 32.3 
Other Hot Drinks 8.7 8.9 53.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 5 NBO Company Shares of Other Hot Drinks: % Retail Value 2019-2023 

 

% retail value rsp 
Company 2019 2020 2021 2022 2023 
 
Nestlé Brasil Ltda 35.0 35.6 36.2 36.9 37.9 
PepsiCo do Brasil Ltda 18.6 18.4 18.8 23.2 22.8 
Leão Júnior SA 3.0 2.9 2.8 3.1 3.0 
Associated British Foods 1.6 1.6 1.7 1.7 1.7 
    Plc      
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Moinhos Unidos Brasil 0.8 0.8 0.7 0.7 0.7 
    Mate SA      
Bretzke Alimentos Ltda 0.5 0.5 0.5 0.5 0.5 
Barão Comércio e 0.2 0.2 0.2 0.2 0.2 
    Indústria de Erva-Mate Ltda      
Private Label 0.2 0.2 0.2 0.2 0.2 
Others 40.1 39.9 39.0 33.4 33.1 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 6 LBN Brand Shares of Other Hot Drinks: % Retail Value 2020-2023 

 

% retail value rsp 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
Nescau (Nestlé SA) Nestlé Brasil Ltda 35.3 36.0 36.7 37.6 
Toddy (PepsiCo Inc) PepsiCo do Brasil Ltda 16.3 16.7 20.9 20.5 
Matte Leão (Coca-Cola Leão Júnior SA 2.9 2.8 3.1 3.0 
    Co, The)      
Mágico (PepsiCo Inc) PepsiCo do Brasil Ltda 2.1 2.1 2.3 2.3 
Ovomaltine Associated British Foods Plc 1.6 1.7 1.7 1.7 
Gaúcho Moinhos Unidos Brasil 0.5 0.5 0.5 0.5 
 Mate SA     
Muky Bretzke Alimentos Ltda 0.5 0.5 0.5 0.5 
Nesquik (Nestlé SA) Nestlé Brasil Ltda 0.2 0.2 0.2 0.3 
Mate Real Moinhos Unidos Brasil 0.2 0.2 0.2 0.2 
 Mate SA     
Chimarrão Erva-Mate Barão Comércio e 0.2 0.2 0.2 0.2 
    Barão de Cotegipe Indústria de Erva-Mate Ltda     
Private label Private Label 0.2 0.2 0.2 0.2 
Others Others 39.9 39.0 33.5 33.1 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 7 Forecast Retail Sales of Other Hot Drinks by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Flavoured Powder Drinks 275,592.3 281,116.1 285,437.3 289,704.7 293,492.3 297,352.8 
- Chocolate-based 271,174.3 276,596.5 280,833.2 285,028.2 288,749.9 292,547.9 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 3,606.2 3,695.8 3,771.2 3,834.1 3,888.7 3,938.5 
- Non-Chocolate-based 811.8 823.7 832.9 842.4 853.7 866.4 
    Flavoured Powder Drinks       
Other Plant-based Hot 67,209.6 67,693.6 68,106.3 68,303.3 68,541.5 68,754.2 
    Drinks       
Other Hot Drinks 342,801.9 348,809.6 353,543.6 358,008.0 362,033.8 366,107.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 8 Forecast Retail Sales of Other Hot Drinks by Category: Value 2023-2028 
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BRL million 
 2023 2024 2025 2026 2027 2028 
 
Flavoured Powder Drinks 6,291.5 6,538.6 6,755.6 6,979.5 7,197.6 7,422.1 
- Chocolate-based 6,134.0 6,370.4 6,576.9 6,791.3 6,999.8 7,214.6 
    Flavoured Powder Drinks       
- Malt-based Hot Drinks 137.2 146.7 156.1 164.5 172.8 181.3 
- Non-Chocolate-based 20.2 21.5 22.7 23.8 25.0 26.2 
    Flavoured Powder Drinks       
Other Plant-based Hot 1,445.4 1,463.4 1,469.1 1,463.8 1,457.1 1,449.9 
    Drinks       
Other Hot Drinks 7,736.8 8,002.0 8,224.7 8,443.3 8,654.7 8,872.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 9 Forecast Retail Sales of Other Hot Drinks by Category: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Flavoured Powder Drinks 2.0 1.5 7.9 
- Chocolate-based Flavoured Powder Drinks 2.0 1.5 7.9 
- Malt-based Hot Drinks 2.5 1.8 9.2 
- Non-Chocolate-based Flavoured Powder Drinks 1.5 1.3 6.7 
Other Plant-based Hot Drinks 0.7 0.5 2.3 
Other Hot Drinks 1.8 1.3 6.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Retail Sales of Other Hot Drinks by Category: % Value Growth 2023-
2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
Flavoured Powder Drinks 3.9 3.4 18.0 
- Chocolate-based Flavoured Powder Drinks 3.9 3.3 17.6 
- Malt-based Hot Drinks 7.0 5.7 32.2 
- Non-Chocolate-based Flavoured Powder Drinks 6.2 5.3 29.6 
Other Plant-based Hot Drinks 1.2 0.1 0.3 
Other Hot Drinks 3.4 2.8 14.7 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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HOT DRINKS IN BRAZIL - INDUSTRY 
OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Hot drinks in 2023: The big picture 

Tea, which was once a rapidly growing category in Brazil, is encountering a slowdown in its 

retail volume growth, due to evolving consumer preferences and economic shifts. While tea is 

no longer viewed as an essential commodity by some, there is still immense growth potential, 

contingent on innovation and diversification. The Leão brand stands out as a trailblazer, 

particularly with its innovative product line Fases da Mulher. This line, which is tailored to 

women’s wellness during various life stages, demonstrates the trend towards specialised 

products aligned with specific needs. The adaptability of its teas for both hot and cold brewing 

caters perfectly to Brazil’s climate. However, the category faces challenges stemming from a 

heavy reliance on imported ingredients, causing supply chain disruptions and inflationary 

pressures. This, coupled with a perception shift of teas as discretionary rather than a staple, 

poses hurdles for sustained demand and profitability. 

Conversely, retail volume sales of coffee are experiencing a resurgence in Brazil after a 

period of stagnation. Players in the category are focusing on differentiation and sustainability. 

The contrasting wider trajectories of tea and coffee in Brazil reflect the importance of innovation, 

adaptability to changing consumer preferences, and a push toward quality and differentiation to 

revitalise growth in these hot drinks categories. 

 

2023 key trends 

Two compelling trends in 2023 have been the rise of specialised products catering to specific 

needs, and the emphasis on quality and differentiation to revitalise sales. Leão’s Fases da 

Mulher line exemplifies the shift toward specialised products, as it meets the nuanced wellness 

needs of women at different life stages. This trend suggests growing consumer demand for 

tailored solutions, moving away from a one-size-fits-all approach to more targeted offerings. The 

adaptability of these teas to Brazil’s climate showcases a keen understanding of local 

preferences and environmental factors, further enhancing their appeal. 

Simultaneously, the resurgence of growth in coffee underscores a push for quality and 

differentiation. Initiatives such as quality stamps and Nestlé’s NOMAD platform highlight the 

industry’s commitment to elevating the coffee experience. This trend signifies a shift from mere 

consumption to an immersive journey, emphasising education and quality as key drivers of 

consumer engagement. 

These trends indicate a transformative phase in which consumers are seeking more than just 

products; they desire experiences and solutions that align with their specific needs and values. 

For the tea category to reignite growth, there is a need for similar innovative approaches which 

cater to diverse preferences and situations, potentially exploring specialised blends or versatile 

offerings that resonate with changing consumer perceptions and preferences. Ultimately, both 

categories are navigating a landscape where customisation, quality, and adaptability hold the 

key to sustaining and expanding brand share amidst evolving consumer demands. 

 

 
 
 
 
 
 
 

Content removed from sample 
 

 
 
 
 
 
 
 
 
 
 
 

Content removed from sample 
 



O T H E R  H O T  D R I N K S  I N  B R A Z I L  P a s s p o r t  7 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

Competitive landscape 

3 Corações SA (Strauss/São Miguel), the owner of the renowned 3 Corações brand, is set to 

maintain its position as the predominant force in coffee in Brazil in 2023. Renowned for its 

expertise in roasted and ground fresh coffee, the brand stands out as the leader in the category. 

Meanwhile, Leão Júnior SA (The Coca-Cola Co) asserts its dominance in tea, with its Leão 

brand serving as the key brand. 

Despite a year mainly marked by consistency and stability, JDE Peet’s BV (Sara Lee Cafés 

do Brasil Ltda), the owner of Pilão, a venerable and widely recognised Brazilian coffee brand, 

elevated its position in the market in 2023 by acquiring Maratá in July. This strategic move 

reaffirms the player’s commitment to becoming one of the largest coffee companies in Brazil. 

Nestlé Brasil Ltda (Nestlé SA), a pioneer in terms of innovation, remains at the forefront in hot 

drinks, with the most diverse and premium coffee portfolio, also solidifying its status as a major 

player in other hot drinks. The company places a strong emphasis on Brazilian coffee terroirs as 

a key strategy for portfolio expansion and differentiation. Notably, Nestlé is doubling down on its 

commitment to offer a varied selection of premium coffee options. In addition to its coffee 

endeavours, Nestlé is actively expanding its Nescau portfolio in other hot drinks by introducing 

options with reduced sugar content, catering to a health-conscious and more mature consumer 

base. This strategic approach reflects Nestlé’s dedication to meeting evolving consumer 

preferences and promoting healthier choices within its product offerings. 

 

Retailing developments 

The surge in inflation is influencing consumer preference when shopping for hot drinks, 

aligning with the post-pandemic trend favouring physical stores, particularly atacarejos and 

small local grocers. These choices are driven by a desire for better deals and a focus on 

convenience and proximity. Notably, retail e-commerce is set to see declining retail volume 

sales in 2023, as consumers seek alternatives to avoid escalating delivery costs, resulting in the 

sustained low penetration of e-commerce in the market. This raises concerns about the 

continued growth potential of this channel in its current state in Brazil. 

Despite this, a potential turnaround could be fuelled by an enhanced macroeconomic 

environment and investments in infrastructure, coupled with more competitive delivery fees. 

Such measures are likely to bolster online sales of hot drinks in the foreseeable future. 

 

Foodservice vs retail split 

As COVID-19 has faded away, coffee foodservice in Brazil has bounced back, seeing 

interesting volume growth rates, surpassing the growth rates of the retail channel. This is due to 

consumers’ interest in coffee as a service, driven by a search for higher quality, and interest in 

coffee preparations such as cold brew, cappuccinos, and mochaccinos. This is changing the 

split between foodservice and retail slightly, although 69% of total consumption of coffee in 

Brazil is expected to continue to be via the retail channel in 2023. 

It is important to note that Starbucks Brazil, operated by SouthRock, declared “Recuperação 

Judicial”, the Brazilian term for Chapter Eleven, creating a crisis that in November 2023 alone 

led to the closure of 43 of its 187 stores in Brazil. This is likely to create fertile ground for new 

chained and independent coffee specialists looking to gain space from the decreasing activity of 

Starbucks in Brazil. 

 

What next for hot drinks? 

In the forecast period, coffee in Brazil is expected to continue its expansion process – not so 

much in terms of volume sales, but in terms of quality and differentiation, with consumer 

knowledge increasing, and therefore a search for more unique coffee experiences, be it in 
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foodservice or retail, in cold or hot versions. Exploring Brazilian terroirs seems to be the main 

strategy employed so far, but curiosity about harmonisation, and coffee as an ingredient, has 

pushed it to be present in a wide variety of products. The role of baristas also will evolve, with 

“coffee geeks” looking for the service provided by star baristas, such as Boram Um, the 2023 

World Barista Champion. 

Tea is likely to continue to rely on health and wellness claims to expand, but avenues for 

offering experiences are likely to be boosted. Teas are also expanding their presence in cold 

options, and also in other drinks, becoming a popular option for mixology in association with 

alcoholic drinks. An interesting new sales opportunity for tea will be to continue its expansion 

amongst the younger generation, even children, by appealing to a generation that is looking for 

healthier products, and this is likely to continue. 

 

 

MARKET DATA 
 

Table 11 Sales of Hot Drinks by Retail vs Foodservice: % Volume Breakdown 2018-2023 

 

% volume analysis 
 2018 2019 2020 2021 2022 2023 
 
Retail 74.0 73.6 79.6 75.8 75.3 75.1 
Foodservice 26.0 26.4 20.4 24.2 24.7 24.9 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 12 Sales of Hot Drinks by Retail vs Foodservice: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Retail 1.2 1.3 6.5 
Foodservice 2.7 0.1 0.6 
Total 1.6 1.0 4.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 13 Retail Sales of Hot Drinks by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Coffee 770,459.3 797,329.8 814,284.4 823,080.0 812,665.1 821,137.5 
Tea 4,356.0 4,534.0 4,991.0 5,483.5 6,116.8 6,213.7 
Other Hot Drinks 324,424.8 321,094.0 325,282.1 331,104.8 337,332.4 342,801.9 
Hot Drinks 1,099,240.1 1,122,957.7 1,144,557.4 1,159,668.4 1,156,114.3 1,170,153.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 14 Retail Sales of Hot Drinks by Category: Value 2018-2023 

 

BRL million 
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 2018 2019 2020 2021 2022 2023 
 
Coffee 23,574.3 26,336.8 27,049.9 28,784.3 35,948.1 38,850.7 
Tea 1,709.4 1,903.4 2,024.2 2,245.0 2,661.3 3,063.3 
Other Hot Drinks 5,053.8 5,347.0 5,680.3 6,253.6 7,115.0 7,736.8 
Hot Drinks 30,337.5 33,587.2 34,754.5 37,282.8 45,724.4 49,650.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 15 Retail Sales of Hot Drinks by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 1.0 1.3 6.6 
Tea 1.6 7.4 42.6 
Other Hot Drinks 1.6 1.1 5.7 
Hot Drinks 1.2 1.3 6.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 16 Retail Sales of Hot Drinks by Category: % Value Growth 2018-2023 

 

% current value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 8.1 10.5 64.8 
Tea 15.1 12.4 79.2 
Other Hot Drinks 8.7 8.9 53.1 
Hot Drinks 8.6  10.4 63.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 17 Foodservice Sales of Hot Drinks by Category: Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Coffee 367,424.8 383,617.0 280,173.3 356,631.3 362,973.7 372,306.7 
Tea 221.1 228.3 171.2 177.1 190.3 206.0 
Other Hot Drinks 18,584.4 18,503.7 13,873.9 14,357.7 15,063.9 15,880.2 
Hot Drinks 386,230.4 402,349.0 294,218.4 371,166.2 378,227.9 388,392.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 18 Foodservice Sales of Hot Drinks by Category: % Volume Growth 2018-2023 

 

% volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 2.6 0.3 1.3 
Tea 8.3 -1.4 -6.9 
Other Hot Drinks 5.4 -3.1 -14.6 
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Hot Drinks 2.7 0.1 0.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 19 Total Sales of Hot Drinks by Category: Total Volume 2018-2023 

 

Tonnes 
 2018 2019 2020 2021 2022 2023 
 
Coffee 1,137,884.1 1,180,946.8 1,094,457.6 1,179,711.3 1,175,638.8 1,193,444.2 
Tea 4,577.1 4,762.2 5,162.2 5,660.7 6,307.1 6,419.7 
Other Hot Drinks 343,009.2 339,597.7 339,156.0 345,462.6 352,396.2 358,682.2 
Hot Drinks 1,485,470.5 1,525,306.7 1,438,775.8 1,530,834.5 1,534,342.1 1,558,546.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 20 Total Sales of Hot Drinks by Category: % Total Volume Growth 2018-2023 

 

% total volume growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Coffee 1.5 1.0 4.9 
Tea 1.8 7.0 40.3 
Other Hot Drinks 1.8 0.9 4.6 
Hot Drinks 1.6 1.0 4.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 21 NBO Company Shares of Hot Drinks: % Retail Value 2019-2023 

 

% retail value rsp 
Company 2019 2020 2021 2022 2023 
 
3 Corações SA 17.9 18.6 18.7 19.9 19.8 
Nestlé Brasil Ltda 17.4 17.5 17.8 17.3 17.2 
Sara Lee Cafés do Brasil 13.0 13.1 13.0 13.5 13.7 
    Ltda      
Indústrias Alimentícias 6.4 6.5 6.6 6.5 6.4 
    Maratá Ltda      
Melitta do Brasil 5.0 5.0 5.0 5.2 5.4 
    Indústria e Comércio Ltda      
Leão Júnior SA 2.0 2.0 2.2 4.1 4.3 
PepsiCo do Brasil Ltda 3.0 3.0 3.2 3.6 3.6 
Cacique de Café Solúvel, 2.0 2.1 2.2 2.2 2.3 
    Cia      
Mitsui Alimentos Ltda 1.6 1.6 1.6 1.7 2.3 
Cia Iguaçu de Café Solúvel 1.1 1.0 1.0 1.1 1.1 
Dr Oetker Brasil Ltda 0.7 0.7 0.8 0.7 0.8 
Café Utam SA 0.4 0.4 0.4 0.4 0.4 
Associated British Foods 0.3 0.3 0.3 0.3 0.3 
    Plc      
Astro Torrefação e 0.2 0.2 0.2 0.2 0.2 
    Comércio de Café Ltda      
Q - Brasil Importação e 0.2 0.2 0.2 0.1 0.1 
    Distribuição Ltda      
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Yoki Alimentos SA 0.1 0.1 0.1 0.1 0.1 
Moinhos Unidos Brasil 0.1 0.1 0.1 0.1 0.1 
    Mate SA      
Bretzke Alimentos Ltda 0.1 0.1 0.1 0.1 0.1 
Private Label 0.2 0.2 0.2 0.2 0.2 
Others 28.3 27.2 26.2 22.7 21.7 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 22 LBN Brand Shares of Hot Drinks: % Retail Value 2020-2023 

 

% retail value rsp 
Brand (GBO) Company (NBO) 2020 2021 2022 2023 
 
3 Corações (Strauss/ 3 Corações SA 8.8 8.8 9.5 9.5 
    São Miguel)      
Pilão (JDE Peet's BV) Sara Lee Cafés do Brasil 6.8 6.8 7.1 7.2 
 Ltda     
Nespresso (Nestlé SA) Nestlé Brasil Ltda 6.4 6.4 6.2 6.2 
Maratá Indústrias Alimentícias 6.3 6.4 6.4 6.2 
 Maratá Ltda     
Santa Clara (Strauss/ 3 Corações SA 5.7 5.8 6.1 6.0 
    São Miguel)      
Nescau (Nestlé SA) Nestlé Brasil Ltda 5.8 6.0 5.7 5.9 
Melitta (Melitta Melitta do Brasil 5.0 5.0 5.2 5.4 
    Unternehmensgruppe Indústria e Comércio Ltda     
    Bentz KG)      
Toddy (PepsiCo Inc) PepsiCo do Brasil Ltda 2.7 2.8 3.2 3.2 
Nescafé (Nestlé SA) Nestlé Brasil Ltda 3.4 3.5 3.4 3.2 
Leão (Coca-Cola Co, Leão Júnior SA 1.5 1.6 2.2 2.4 
    The)      
Café Pelé (JDE Peet's Cacique de Café Solúvel, 2.1 2.2 2.2 2.3 
    BV) Cia     
Café Brasileiro Mitsui Alimentos Ltda 1.6 1.6 1.7 2.3 
    (Strauss/São Miguel)      
Nescafé Dolce Gusto Nestlé Brasil Ltda 1.9 1.9 1.9 1.9 
    (Nestlé SA)      
Café do Ponto (JDE Sara Lee Cafés do Brasil 1.8 1.8 1.8 1.8 
    Peet's BV) Ltda     
Café Damasco (JDE Sara Lee Cafés do Brasil 1.3 1.3 1.3 1.3 
    Peet's BV) Ltda     
Caboclo (JDE Peet's BV) Sara Lee Cafés do Brasil 1.0 1.0 1.1 1.1 
 Ltda     
Café Iguaçu Cia Iguaçu de Café Solúvel 1.0 1.0 1.1 1.1 
Moka (JDE Peet's BV) Sara Lee Cafés do Brasil 0.9 0.9 0.9 0.9 
 Ltda     
Matte Leão (Coca-Cola Leão Júnior SA 0.5 0.5 0.5 0.5 
    Co, The)      
Dr Oetker (Oetker- Dr Oetker Brasil Ltda 0.3 0.4 0.3 0.4 
    Gruppe)      
Mágico (PepsiCo Inc) PepsiCo do Brasil Ltda 0.3 0.4 0.4 0.4 
Utam Café Utam SA 0.4 0.4 0.4 0.4 
Ovomaltine Associated British Foods Plc 0.3 0.3 0.3 0.3 
Café Fino Grão 3 Corações SA 0.2 0.2 0.2 0.2 
    (Strauss/São Miguel)      
Castellari Indústrias Alimentícias 0.2 0.2 0.1 0.2 
 Maratá Ltda     
Astro Astro Torrefação e 0.2 0.2 0.2 0.2 
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 Comércio de Café Ltda     
Delta Q (Group Nabeiro) Q - Brasil Importação e 0.2 0.2 0.1 0.1 
 Distribuição Ltda     
Lintea (General Mills Yoki Alimentos SA 0.1 0.1 0.1 0.1 
    Inc)      
Seleto (JDE Peet's BV) Sara Lee Cafés do Brasil 0.1 0.1 0.1 0.1 
 Ltda     
L'Or Espresso (JDE Sara Lee Cafés do Brasil 0.1 0.1 0.1 0.1 
    Peet's BV) Ltda     
Private label Private Label 0.2 0.2 0.2 0.2 
Others Others 33.0 32.1 30.0 29.0 
Total Total 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 23 Penetration of Private Label in Hot Drinks by Category: % Retail Value 2018-
2023 

 

% retail value rsp 
 2018 2019 2020 2021 2022 2023 
 
Coffee 0.1 0.1 0.1 0.2 0.1 0.1 
Other Hot Drinks 0.2 0.2 0.2 0.2 0.2 0.2 
Tea 0.9 0.9 0.9 1.0 1.0 1.1 
Hot Drinks 0.2 0.2 0.2 0.2 0.2 0.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 24 Retail Distribution of Hot Drinks by Format: % Volume 2018-2023 

 

% retail volume 
 2018 2019 2020 2021 2022 2023 
 
Retail Channels 100.0 100.0 100.0 100.0 100.0 100.0 
- Retail Offline 99.7 99.7 99.6 99.5 99.5 99.5 
-- Grocery Retailers 97.3 97.2 97.0 97.0 97.0 97.0 
--- Convenience Retail 0.5 0.4 0.5 0.4 0.5 0.7 
---- Convenience Stores 0.0 0.0 0.0 0.0 0.1 0.3 
---- Forecourt Retailers 0.4 0.4 0.4 0.4 0.4 0.4 
--- Supermarkets 37.2 37.1 37.8 37.6 37.3 38.9 
--- Hypermarkets 36.8 36.8 34.6 33.9 33.6 31.1 
--- Discounters 0.3 0.3 0.3 0.3 0.3 0.3 
--- Warehouse Clubs 4.3 4.3 4.5 4.6 5.2 5.9 
--- Food/drink/tobacco 0.0 0.0 0.0 0.0 0.0 0.0 
    specialists       
--- Small Local Grocers 18.3 18.3 19.4 20.1 20.1 20.2 
-- Non-Grocery Retailers 2.1 2.2 2.2 2.2 2.2 2.2 
--- General Merchandise 2.1 2.2 2.2 2.2 2.2 2.2 
    Stores       
--- Apparel and - - - - - - 
    Footwear Specialists       
--- Appliances and - - - - - - 
    Electronics Specialists       
--- Home Products - - - - - - 
    Specialists       
--- Health and Beauty - - - - - - 
    Specialists       
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--- Leisure and - - - - - - 
    Personal Goods       
    Specialists       
--- Other Non-Grocery - - - - - - 
    Retailers       
-- Vending - - - - - - 
-- Direct Selling 0.3 0.3 0.3 0.3 0.3 0.3 
- Retail E-Commerce 0.3 0.3 0.4 0.5 0.5 0.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

 

 

Table 25 Retail Distribution of Hot Drinks by Format and Category: % Volume 2023 

 

% retail volume 
 Coffee Tea Other Hot Drinks 
 
Retail Channels 100.0 100.0 100.0 
- Retail Offline 99.4 99.6 99.7 
-- Grocery Retailers 97.0 96.6 97.2 
--- Convenience Retail 0.9 0.1 0.1 
---- Convenience Stores 0.3 0.1 0.1 
---- Forecourt Retailers 0.6 0.0 0.0 
--- Supermarkets 39.5 35.8 37.5 
--- Hypermarkets 29.3 33.1 35.2 
--- Discounters 0.3 0.4 0.2 
--- Warehouse Clubs 5.9 4.8 6.0 
--- Food/drink/tobacco specialists 0.0 0.1 0.0 
--- Small Local Grocers 21.0 22.3 18.1 
-- Non-Grocery Retailers 2.1 1.1 2.5 
--- General Merchandise Stores 2.1 1.1 2.5 
--- Apparel and Footwear Specialists 0.0 0.0 0.0 
--- Appliances and Electronics Specialists 0.0 0.0 0.0 
--- Home Products Specialists 0.0 0.0 0.0 
--- Health and Beauty Specialists 0.0 0.0 0.0 
--- Leisure and Personal Goods Specialists 0.0 0.0 0.0 
--- Other Non-Grocery Retailers 0.0 0.0 0.0 
-- Vending 0.0 0.0 0.0 
-- Direct Selling 0.3 1.9 0.1 
- Retail E-Commerce 0.6 0.4 0.3 
Total 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
store checks, trade interviews, trade sources 

Key: C = coffee; T= tea; OHD = other hot drinks 

 

 

Table 26 Forecast Sales of Hot Drinks by Retail vs Foodservice: % Volume Breakdown 
2023-2028 

 

% volume analysis 
 2023 2024 2025 2026 2027 2028 
 
Retail 75.1 74.8 74.1 73.2 72.1 70.9 
Foodservice 24.9 25.2 25.9 26.8 27.9 29.1 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 27 Forecast Sales of Hot Drinks by Retail vs Foodservice: % Volume Growth 2023-
2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Retail 2.1 2.6 13.5 
Foodservice 3.8 7.0 40.3 
Total 2.6 3.7 20.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 28 Forecast Retail Sales of Hot Drinks by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Coffee 821,137.5 839,693.3 861,603.8 890,176.9 922,201.3 953,470.7 
Tea 6,213.7 6,647.0 7,313.8 7,945.8 8,435.9 8,710.1 
Other Hot Drinks 342,801.9 348,809.6 353,543.6 358,008.0 362,033.8 366,107.0 
Hot Drinks 1,170,153.2 1,195,149.9 1,222,461.2 1,256,130.7 1,292,671.1 1,328,287.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 29 Forecast Retail Sales of Hot Drinks by Category: Value 2023-2028 

 

BRL million 
 2023 2024 2025 2026 2027 2028 
 
Coffee 38,850.7 40,666.4 42,543.5 44,527.3 46,619.9 48,553.0 
Tea 3,063.3 3,529.3 4,219.9 5,000.7 5,831.2 6,634.5 
Other Hot Drinks 7,736.8 8,002.0 8,224.7 8,443.3 8,654.7 8,872.0 
Hot Drinks 49,650.8 52,197.7 54,988.1 57,971.3 61,105.7 64,059.6 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 30 Forecast Retail Sales of Hot Drinks by Category: % Volume Growth 2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Coffee 2.3 3.0 16.1 
Tea 7.0 7.0 40.2 
Other Hot Drinks 1.8 1.3 6.8 
Hot Drinks 2.1 2.6 13.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 31 Forecast Retail Sales of Hot Drinks by Category: % Value Growth 2023-2028 

 

% constant value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
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Coffee 4.7 4.6 25.0 
Tea 15.2 16.7 116.6 
Other Hot Drinks 3.4 2.8 14.7 
Hot Drinks 5.1 5.2 29.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 32 Forecast Foodservice Sales of Hot Drinks by Category: Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Coffee 372,306.7 386,052.0 409,182.0 440,462.1 478,645.8 522,577.7 
Tea 206.0 224.8 248.2 279.1 317.7 362.2 
Other Hot Drinks 15,880.2 16,865.5 17,930.0 19,103.1 20,380.0 21,953.3 
Hot Drinks 388,392.9 403,142.3 427,360.2 459,844.2 499,343.5 544,893.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 33 Forecast Foodservice Sales of Hot Drinks by Category: % Volume Growth 
2023-2028 

 

% volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Coffee 3.7 7.0 40.4 
Tea 9.1 12.0 75.8 
Other Hot Drinks 6.2 6.7 38.2 
Hot Drinks 3.8 7.0 40.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 34 Forecast Total Sales of Hot Drinks by Category: Total Volume 2023-2028 

 

Tonnes 
 2023 2024 2025 2026 2027 2028 
 
Coffee 1,193,444.2 1,225,745.3 1,270,785.8 1,330,639.0 1,400,847.1 1,476,048.4 
Tea 6,419.7 6,871.8 7,561.9 8,224.8 8,753.7 9,072.3 
Other Hot Drinks 358,682.2 365,675.2 371,473.7 377,111.1 382,413.8 388,060.2 
Hot Drinks 1,558,546.1 1,598,292.2 1,649,821.4 1,715,974.9 1,792,014.6 1,873,180.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 35 Forecast Total Sales of Hot Drinks by Category: % Total Volume Growth 2023-
2028 

 

% total volume growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Coffee 2.7 4.3 23.7 
Tea 7.0 7.2 41.3 
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Other Hot Drinks 1.9 1.6 8.2 
Hot Drinks 2.6 3.7 20.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 30 October 2023 

Report closing date: 18 January 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources Cia Nacional de Abastecimento (CONAB) 

 Departamento Nacional de Produção Mineral 

 Secretaria de Comércio Exterior (SECEX) 

 Sistema Brasileiro de Café (SBICafé) 

Trade Associations ABchá 

 Afrebras 

 Associação Brasileira da Indústria das Águas 

Minerais (ABINAM) 

 Associação Brasileira da Industria de Café 

(ABIC) 

 Associação Brasileira das Indústrias de 

Refrigerantes (ABIR) 

 Associação Brasileira de Atacadistas e 

Distribuidores (ABAD) 

 Associação Brasileira de Cafés Especiais 

(ABCE) 

 Associação Brasileira dos Fabricantes de 

Embalagens de PET (ABEPET) 

 Associação de Bares & Restaurantes 

Diferenciados (ABREDI) 

 AssociaçãoBrasileira Indústria Café Solúvel 

(ABICS) 
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 CECAFÉ 

 

 

 

International Bottled Water Association 

 International Federation of Fruit Juice 

Producers 

Trade Press Canal Rural 

 Diário Comércio, Indústria e Serviços 

 Estado de São Paulo OESP 

 Forbes 

 Jornal do Café 

 Jornal Folha de São Paulo 

 Jornal Valor Econômico 

 Portal New Trade 

 Revista Cafeicultura 

 Revista Consumidor Moderno 

 Revista Distribuiçao 

 Revista Doce 

 Revista Embalagem Marca 

 Revista Embanews 

 Revista Espresso 

 Revista Menu 

 Revista NoVarejo 

 Revista Super Hiper 

 Revista Supermercado Moderno 

 Soft Drinks International 

Source: Euromonitor International 
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