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MEALS AND SOUPS PACKAGING IN 
THAILAND - CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Total packaging retail volumes rise by 4% in 2022 to 566 million units 

▪ Flexible packaging is the best performing pack type in 2022, with total packaging retail 

volumes rising by 6% to 143 million units 

▪ Total packaging retail volumes are set to increase at a CAGR of 8% over the forecast period 

to 812 million units 

 

 

2022 DEVELOPMENTS 
 

Flexible aluminium/paper is mostly used for dried ready meals as it is 
convenient 

Although the pandemic put a temporary halt to the process in 2020 and 2021, dried ready 

meals have been gaining popularity in Thailand due to the country’s increasingly fast-paced 

lifestyles and ongoing urbanisation. As more people work long hours and commute, there is 

growing demand for quick, convenient and portable meal options. Dried ready meals, often 

requiring minimal preparation, provide an efficient solution to meet the needs of busy individuals 

and families. They offer extended shelf life and reduced food waste, making them a practical 

choice for consumers who may not have the time to cook fresh meals every day. Flexible 

aluminium/paper is the only pack type used for packaging dried ready meals in Thailand as it 

provides a lightweight and compact solution, which is easy to transport and store. 

 

Dry soup brands use pack types that help showcase product appeal 

Dry soups are popular in Thailand as these instant soup mixes often incorporate a wide range 

of flavours, including traditional Thai favourites like tom yum and green curry, providing 

consumers with a taste of authentic Thai cuisine in a matter of minutes. Flexible plastic and 

folding cartons are the main pack types used for packaging dry soup. Flexible plastic is 

lightweight, easy to store and cost-effective in terms of production and transportation. Folding 

cartons offer a sturdy and eco-friendly packaging solution that showcases the product’s appeal. 

In 2022, flexible plastic accounted for the majority of pack type unit volume share as it was 

heavily used by brands such as Knorr or Maggi. 

 

Folding cartons are used for frozen pizza, owing to their protective 
features 

Brands such as Neo Pizza mainly use folding cartons to pack frozen pizza as they offer sturdy 

and protective packaging for this product, ensuring that it remains intact during transportation 

and storage. Moreover, folding cartons are highly customisable, allowing pizza manufacturers to 

showcase their brand identity and product information effectively, which is crucial in a 

competitive market. Thailand’s warm and humid climate also necessitates packaging that can 

withstand temperature fluctuations, with folding cartons offering the required durability. 
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PROSPECTS AND OPPORTUNITIES 
 

Strong growth for ready meals will boost demand for ready meal trays 

Ready meals are expected to drive overall sales in meals and soups packaging over the 

forecast period, recording more dynamic growth than both pizza and soup. Packaging unit 

volumes are expected to see dynamic growth across all categories and pack types in ready 

meals in 2022-2027. This will include strong growth in frozen ready meals and chilled ready 

meals, already the most significant categories within ready meals in terms packaging unit 

volumes, as well as dried ready meals and shelf stable ready meals. Frozen and chilled ready 

meals benefit from a comprehensive product range, which is continually widening. This is 

expected to support the unit volume growth of ready meal trays used for frozen and chilled 

ready meals over 2022-2027, although folding cartons and flexible plastic are also expected to 

see solid growth in packaging unit volumes in frozen ready meals. Increasing demand for 

biodegradable packaging materials to improve the sustainability credentials of products and 

brands is likely to lead to innovation in terms of packaging materials, with folding cartons 

therefore likely to be used more often. Folding cartons also provide a full and flat canvas for 

attractive graphics and labels to be printed directly onto the packaging, enabling products to 

stand out on retail shelves. 

 

Slow growth for folding cartons in frozen pizza, but plastic pouches will 
gain share in shelf stable ready meals 

Frozen pizza, in spite of still being quite a small category within meals and soups packaging, 

is expected to see only very modest growth in the coming years, as this is a Western food that 

has not yet become particularly popular in Thailand. This is expected to curb the growth 

prospects for packaging unit volumes of folding cartons, which is the only pack type used for 

frozen pizza, over 2022-2027. 

However, the strong growth expected in shelf stable ready meals is expected to drive demand 

for its main pack type of plastic pouches. The very long shelf life of shelf stable ready meals, 

and the fact that they can be stored in the cupboard without the need for a fridge or freezer, has 

made them appealing to an increasingly wide group of consumers. Most brands present in the 

category, including notably Pumpui, offer their shelf stable ready meals in plastic pouches, and, 

for this reason, rising demand for shelf stable ready meals is expected to result in strong growth 

in the use of plastic pouches over the forecast period. They are popular as they are modern, 

economical, lightweight, easy to store and easy to open. 
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PACKAGING IN THAILAND - 
INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Packaging in 2022: The big picture 

In 2022, Thailand’s packaging industry was seeing significant activity in terms of the adoption 

of sustainable and eco-friendly packaging solutions. Mirroring global trends, heightened 

awareness of environmental issues among consumers and regulatory changes steered the 

focus towards more eco-conscious practices. Recyclable packaging remained a primary goal for 

businesses such as Singha, Nestlé and others in 2022. 

To raise recycling rates, brands altered their packaging to make it easier to recycle, included 

recycled materials in their packaging and partnered with recycling programmes. To lower their 

carbon footprint, various players have increasingly implemented sustainable practices, such as 

employing recycled plastic, biodegradable materials, folding cartons etc. Biodegradable and 

compostable plastic products have also evolved as more sustainable alternatives to standard 

plastics. In 2022, compostable packaging produced from biodegradable materials such as plant-

based polymers was gaining increasing popularity. 

In addition, smaller pack sizes also became increasingly popular across all the categories as 

consumers are now more conscious about the freshness of their products. Smaller packs are 

typically priced relatively lower than for the bigger sizes, which makes them an affordable choice 

for Thai consumers. 

 

2022 key trends 

Personalisation was another rising packaging trend in 2022, as firms attempted to provide 

more engaging and meaningful experiences for their customers. Personalisation was utilised by 

brands to produce packaging that was unique to each consumer, such as personal 

recommendations, virtual try-ons etc. Tarte Cosmetics, for example, developed a new virtual 

reality experience in 2022, with which clients can virtually try their cosmetics such as lipsticks or 

eyeliners before making a purchase. This allows brands to interact with their customers in a 

more personal way. 

Refillable packaging also gained traction within Thailand’s packaging industry in 2022. For 

example, La Bouche Rouge extended its collection of cosmetics that are free from plastic, 

introducing a line of sustainable and naturally crafted perfumes. The new fragrance series 

includes five unique scents, presented in sophisticated glass bottles designed for effortless 

refilling with 100% aluminium tubes. In a conscious effort to ease resource demand, the brand 

also innovated with a refill system using a single material – upcycled aluminium – ensuring 

complete recyclability. 

 

Brands primarily focussed on brick liquid cartons for cream and milk 

Players primarily used brick liquid cartons for milk and cream products in Thailand, with Meiji 

and Foremost among the leading brands using this pack type. Brick liquid cartons provide these 

products with extremely good barrier protection from external contamination, preserving their 

shelf life and maintaining their freshness and quality over a longer period. Brick liquid cartons 

also provide brands with ample space for them to strategically advertise their products and 

make them stand out on the shelf. Their easy-to-pour spouts make them an ideal pack type for 
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easy dispensing and resealability of the milk or cream, which are extremely prone to moisture 

and external contamination. 

Flexible plastic remained the dominant choice for packaging chilled processed meat due to its 

exceptional barrier properties that contribute to product freshness and extended shelf life. Its 

capacity to create a secure seal effectively prevents the intrusion of oxygen and moisture, which 

is vital for preserving the quality and safety of these products. In addition, flexible plastic stands 

out for its lightweight nature and stackability, delivering cost-efficiency for manufacturers and 

retailers alike. 

 

Smaller pack sizes dominate in soft drinks 

With Thailand being a country with a hot and humid climate, soft drinks serve as a way for its 

people to quench their thirst, keeping them hydrated and refreshed. Relatively small sizes of soft 

drinks – typically 500ml or 600ml – are popular as these packs are affordable, readily available 

at most stores and easy to carry. Smaller pack sizes also ensure that a consumer can savour 

these soft drinks in one serving and not worry about keeping the drinks chilled. In addition, when 

people eat out in foodservice establishments the 500ml or 600ml pack sizes are ideal for pairing 

with their meals. This size is just enough to enjoy with their fast food or restaurant meal. The 

affordability of these pack sizes compared to other sizes is also a crucial factor why they are so 

popular. 

 

The 330ml pack remains the most popular size for alcoholic drinks in 
thailand 

The most popular pack size for beer, which dominates unit volume sales in the Thai alcoholic 

drinks market, is 330ml. Its popularity is based on its convenience and affordability, as it is the 

ideal serving size for individual consumption. The popularity of this pack size can also be 

attributed to the fact that it is much more affordable than bigger pack sizes, which is important in 

a market like Thailand. This pack size can also be readily seen on the shelves of convenience 

stores, supermarkets, bars and other distribution channels. 

Although glass bottles and metal beverage cans will continue to dominate the pack type share 

in alcoholic drinks over the forecast period, metal bottles are expected to see strong growth, 

albeit from a still very small base. This is because metal bottles offer a more sustainable 

packaging option compared to single-use packaging like cans or glass bottles. Metal bottles are 

more durable and resistant to breakage compared to glass bottles. This makes them suitable for 

venues where there is a greater risk of accidents or handling that could lead to breakage, such 

as bars, clubs and outdoor events. The sturdiness of metal bottles ensures that the alcohol 

remains well-protected during transportation and handling. Moreover, they provide better 

protection against light and oxygen compared to cans or some types of glass bottles. This helps 

to preserve the freshness and flavour of the alcohol, ensuring that consumers can enjoy the 

beverage as intended by the producer. 

 

Smart packaging popular for beauty and personal care products in 
thailand 

Brands in the beauty and personal care industry are combining technology and their 

traditional packaging to come up with innovative smart packaging for their products to increase 

customer engagement and personalisation. As consumers become more interested in the 

ingredients of the products they are buying, making sure they are paraben/sulphate free, and 

are also becoming increasingly aware of the ingredients they apply to their skin, this smart 

packaging can serve as an interactive way for consumers to find a complete list of ingredients 

by scanning a QR code on the smart packaging. Tarte Cosmetics in Thailand came up with a 
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Virtual Try On feature that enables customers to virtually try products such as lipsticks etc 

before they purchase them. These smart packaging solutions are also more environment 

friendly as they tend to make use of sustainable packaging. 

 

Hdpe bottles the main pack type in surface care 

In 2022, HDPE bottles remained the dominant packaging choice for floor cleaners. This was 

due to the chemical resistance of HDPE, which makes it a suitable material for packaging floor 

cleaners containing chemicals that may react with other plastic materials. In addition, HDPE 

bottles can be easily produced using a blow-moulding process, which allows for high-volume 

production at a relatively low cost. Nevertheless, plastic pouches are also being increasingly 

used to package floor cleaners, offering a lighter and convenient pack type for these products. 

HDPE bottles also remained the main pack type for overall surface care, and have been 

seeing increasing packaging unit volumes in recent years in the overall surface care category in 

Thailand, with a continuing focus on hygiene in the country due to the COVID-19 virus. 

However, bleach, which saw a surge in demand in 2020 due to its use as a disinfectant against 

a backdrop of heightened hygiene awareness, benefiting the packaging unit volumes of HDPE 

bottles, the only pack type used for this product in Thailand, has since been recording declining 

sales. 

 

 

PACKAGING LEGISLATION 
 

New legislation for food-contact plastics 

In April 2022, the Thai Industrial Standards Institute (TISI) published five standards that cover 

plastic utensils and microwaveable plastic containers and were due to come into effect from 

January 2023. Three of these five regulations covered plastic utensils used for food storage, 

preparation or consumption as well as defining the materials and safety standards for single-use 

and reuse under different application scenarios for different polymers. The other two regulations 

establish similar standards for plastic bags made of virgin plastic and for microwaveable plastic 

bags.   

The standards outline which additives are allowed, migration limits for heavy metals, and 

certain volatile substances for each polymer type and use condition. They also specify how 

packaging materials must be marked to demonstrate compliance. Unmarked plastic packaging 

that falls under the new standards will not be allowed on the market or to be imported into 

Thailand. 

 

 

RECYCLING AND THE ENVIRONMENT 
 

Singha at the forefront of sustainable packaging and waste 
management in thailand 

In 2022, Singha Corporation, well known for its pale lager beer, introduced the “Singha 

Sustainable Pack” made from biodegradable paper as part of its commitment to sustainability. 

This packaging uses virgin fibre that can be easily disposed of in landfill or even left in nature as 

it is 100% biodegradable. Even the ink used on the packaging is made from soybean oil rather 

than petroleum, making it environmental friendly, easier to separate during recycling and non-

harmful to animals. 

Singha is also collaborating with waste management team GEPP Sa-Ard to support managing 

waste more conveniently under the “One pack one piece” campaign. In this campaign, when a 
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customer buys a Singha product, it will donate to an organisation that manages waste in 

Thailand for recycling. Each pack is labelled with a QR code to track waste collection, with 

Singha looking to reduce the amount of plastic waste by two million pieces per year. 
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