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STORE CARDS IN GERMANY - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Store card transactions decline by 4% in current value terms in 2021 falling to EUR1.4 billion 

▪ Number of cards in circulation falls by 5% in 2021, dropping to EUR7.1 million 

▪ Store card transactions are set to record a -1% current value CAGR (a -2% value CAGR at 

constant 2021 prices) over the forecast period 

 

 

2021 DEVELOPMENTS 
 

Lack of recovery in 2021 underlines accelerating decline of store cards 

Store cards is set to continue on its long-standing downward trend in Germany in 2021, 

exacerbated by the impact of the pandemic and a lack of recovery during the year. The latter is 

in largely due to an extended lockdown period in the first half of 2021, which meant that store 

cards saw limited use. However, the accelerating growth of e-commerce during that same 

period has also led to declining loyalty towards store-based retailers issuing store cards, thereby 

further reducing usage. 

Although Germany is witnessing a consumer expenditure rebound during 2021, store cards 

has been unable to benefit as transaction volume and value, as well as cards in circulation, 

continue to decline. In general, retailers increasingly tend to provide alternative loyalty options, 

either through co-branded financial cards or participation in third party loyalty programmes.  

 

Various alternatives place growing pressure on store cards 

The ongoing decline in demand for store cards coicides with the continuous growth of other 

loyalty programmes that are not attached to financial cards. These include Payback and 

DeutschlandCard, each with over 20 million users and a large variety of participating retailers. 

With data becoming increasingly fundamental for strategic decision-making, retailers have a 

growing incentive to participate in these loyalty programmes which allow them access to 

programmes’ data, including from other retailers as opposed to simply their own customer base 

through store cards.  

This also gives users higher flexibility, a critical factor which is also the underlying driver of the 

shift from store cards to co-branded credit cards. This trend is fuelled by growing consumer 

usage of financial cards and interest in attached benefits. Here, the decision of Ikea to switch 

from store card to co-branded credit card in recent years is emblematic of this development, 

leaving the Beauty Premium Card from Parfümerie Douglas as the leading store card in terms of 

circulation.  

 

Consumer interest continues to diminish amid contactless surge 

In 2021, contactless debit card payments are continuing to rise in Germany, increasingly 

becoming the primary payment option across age groups. This permanent change in payment 

behaviour is based largely on greater convenience and a high level of flexibility amid growing 

merchant acceptance, which is placing growing pressure on store cards which typically do not 

provide a contactless payment function or enjoy wider acceptance at different retailers.  
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As a consequence, the benefits of store cards are increasingly questioned by consumers and 

merchants, especially as purchasing behaviour, including store loyalty, has permanently 

changed due to the impact of the pandemic. Moreover, store cards has never gained high 

popularity or frequent usage in Germany, which is why this card type is being easily replaced in 

an increasingly dynamic payments landscape in 2021.  

 

 

PROSPECTS AND OPPORTUNITIES 
 

Store cards to remain on downward trend as consumers turn to other 
options 

Store cards is expected to continue on its downward trend over the forecast period, leading to 

a steady decline in transaction volume and value as well as cards in circulation. Without new 

ground-breaking launches and thus crucial growth impulses unlikely, store card transactions will 

be increasingly replaced by other financial cards, or prevalent loyalty programmes. 

Moreover, as a consequence of the unfavourable prospects for store cards, existing players 

may decide to gradually withdraw from the category while seeking alternative models, similar to 

the decision take by Ikea when it launched its co-branded credit card in 2017. Thereby, store 

cards could further lose influence within the German payments landscape, further consolidating 

its niche status.  

 

Accelerating pace of innovation in payments worsens store cards’ 
prospects 

Going forward, instead of providing physical store cards, retailers have an incentive to offer 

their own digital payment systems. In this context, the leading German discounter Lidl launched 

Lidl Pay in 2021, a mobile proximity payment wallet that allows consumers to pay via an app on 

account while receiving benefits through the attached loyalty programme.  

Based on convenience and digital readiness, retailers are likely to generate higher consumer 

interest and usage with this innovation as opposed to a physical store card. Moreover, it enables 

retailers to reduce the dependence on and costs associated with financial card payments, 

particularly those operated by international players. In addition, payments on account remain 

highly popular in Germany amid changing payment preferences.  

 

Store cards requires revamp to remain competitive 

Considering the increasing variety of competitive alternatives over the forecast period, store 

card players will have to reinvent themselves to provide distinct specific value as physical cards 

in the face of co-branded credit cards, loyalty programmes and emerging digital innovations. 

Otherwise, store cards is expected to gradually disappear from the market as consumer interest 

diminishes.  

Modern store cards still have an opportunity to occupy a niche in financial cards that could set 

them apart from other options. While adding the contactless function would enhance 

convenience, personalised and generous benefits for users could distinguish store cards from 

prevailing loyalty programmes. In addition, strong data protection and privacy guidelines could 

attract consumers who are dissatisfied with the data protection practices of Payback and 

DeutschlandCard. Finally, to compete with costly co-branded charge and credit cards, modern 

store cards free of charge could also reawaken consumer interest.  
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CATEGORY DATA 
 

Table 1 Store Cards: Number of Cards in Circulation 2016-2021 

 

'000 cards 
 2016 2017 2018 2019 2020 2021 
 
- Store Cards 9,717.2 9,400.0 8,553.0 7,903.0 7,458.0 7,120.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 2 Store Cards Transactions 2016-2021 

 

 2016 2017 2018 2019 2020 2021 
 
Number of transactions 35.5 31.2 25.2 22.9 21.2 20.0 
    (mn)       
Transaction value (EUR 1,791.0 1,676.0 1,618.0 1,533.4 1,473.1 1,419.5 
    mn)       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 3 Store Cards in Circulation: % Growth 2016-2021 

 

% cards growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Store Cards -4.5 -6.0 -26.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 4 Store Cards Transactions: % Growth 2016-2021 

 

% growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
Number of transactions -5.7 -10.9 -43.7 
Transaction value -3.6 -4.5 -20.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 5 Store Cards: Number of Cards by Issuer 2016-2020 

 

'000 cards 
Company 2016 2017 2018 2019 2020 
 
Douglas GmbH, Parfümerie 2,587.9 2,554.3 2,507.3 2,372.0 2,271.2 
Breuninger GmbH & Co, E 1,151.3 1,136.9 1,121.8 1,054.7 1,008.7 
Ikano Bank GmbH 1,176.3 1,170.0 1,065.4 912.7 763.3 
Conrad Electronic SE 68.6 66.7 65.3 62.0 59.1 
Solarisbank AG - 6.6 8.6 10.6 11.8 
Others 4,733.0 4,465.5 3,784.7 3,491.0 3,344.0 
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Total 9,717.2 9,400.0 8,553.0 7,903.0 7,458.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 6 Store Cards: Payment Transaction Value by Issuer 2016-2020 

 

EUR million 
Company 2016 2017 2018 2019 2020 
 
Ikano Bank GmbH 688.0 680.4 637.2 569.4 517.8 
Douglas GmbH, Parfümerie 549.4 540.7 531.8 504.9 489.3 
Breuninger GmbH & Co, E 336.3 329.7 325.1 313.3 301.3 
Conrad Electronic SE 38.7 37.8 37.3 35.8 34.7 
Others 178.6 87.4 86.6 110.1 130.1 
Total 1,791.0 1,676.0 1,618.0 1,533.4 1,473.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 7 Forecast Store Cards: Number of Cards in Circulation 2021-2026 

 

'000 cards 
 2021 2022 2023 2024 2025 2026 
 
- Store Cards 7,120.2 6,861.7 6,674.4 6,512.2 6,373.5 6,263.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 8 Forecast Store Cards Transactions 2021-2026 

 

 2021 2022 2023 2024 2025 2026 
 
Number of transactions 20.0 19.3 18.8 18.3 17.9 17.5 
    (mn)       
Transaction value (EUR 1,419.5 1,375.1 1,340.2 1,309.7 1,283.0 1,259.3 
    mn)       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 9 Forecast Store Cards in Circulation: % Growth 2021-2026 

 

% cards growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Store Cards -3.6 -2.5 -12.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Store Cards Transactions: % Growth 2021-2026 

 

% growth 
 2021/22 2021-26 CAGR 2021/26 Total 
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Number of transactions -2.1 -2.6 -12.4 
Transaction value -1.9 -2.4 -11.3 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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FINANCIAL CARDS AND PAYMENTS 
IN GERMANY - INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Financial cards and payments in 2021: The big picture 

In 2021, Germany’s payments landscape remained highly dynamic, following the swift 

changes that occurred following the outbreak of the COVID-19 pandemic in 2020. In fact, it is 

evident that the pandemic has led to longer-term changes in payment behaviour amongst 

Germans which otherwise would have taken years, while also significantly accelerating the level 

of innovation within the industry. The development has been particularly dynamic in Germany 

because prior to the pandemic, consumers in a cash-dominant payment landscape only showed 

limited changes in payment behaviour. This led to considerable digital gaps over the review 

period compared with quicker payment behavioural shift in other Western European markets 

such as the UK, Sweden and the Netherlands.  

Due to an extended lockdown in the initial months of 2021, purchases continued to shift 

online, thereby further reshaping the payments landscape with electronic payments clearly local 

consumers’ preferred choice for e-commerce purchases. Once non-essential stores were 

allowed to reopen and consumers returned to physical stores to a degree, there was a growing 

propensity to pay by card across age groups, especially using contactless debit cards, although 

charge and credit cards also saw regular use in retail following an easing of restrictions. In this 

changed landscape, the competitive environment has also become increasingly dynamic, 

affecting entrenched local operators and issuers in particular. In 2021, new opportunities have 

been created to address changing consumer expectations, thereby fuelling the emergence of 

new payment options within cards and increasingly in the digital sphere.  

 

Digital transformation in consumer finance takes shape 

The COVID-19 pandemic sparked an extraordinary acceleration of the digital transformation 

in consumer finance in Germany, particularly evident in 2021. Several major banks including 

Deutsche Bank, Postbank and Commerzbank announced a substantial reduction in their 

number of branches. Although the number of bank branches was already on a steady downward 

trend, this has significantly accelerated in 2021, with these announcements reflecting the 

immediate consequence of changed consumer behaviour resulting from the pandemic. The 

rapid increase in card payments largely at the expense of cash transactions has led to fewer 

cash withdrawals from ATMs in bank branches, in addition to increasing options to withdraw 

cash when completing a purchase at major retailers. In 2021, for instance, drugstore dm-

drogerie markt introduced its “cashback” option for all Mastercard users. Moreover, the 

pandemic has led to a widespread increase in online banking activities and growing adoption of 

mobile bank accounts such as N26 and C24. Thereby, consumer loyalty to their main bank has 

been further eroded. Against this backdrop and due to growing cost pressures, the number of 

branches is likely to remain on a strong downward trend.  

 

Economic recovery fuels payment transactions 

In the first half of 2021, consumers in Germany faced an additional period of extended 

lockdown due to the COVID-19 pandemic. The re-opening in June was characterised by a 

slowdown in the number of virus cases and significant progress in the country’s vaccination 
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programme, which resulted in a high level of consumer confidence. Combined with a record 

level of savings and pent-up demand, this optimism has led to a considerable increase in private 

consumption compared to 2020, when consumer expenditure dropped noticeably following the 

outbreak of the pandemic.  

As a consequence, consumer payment transaction in volume and value terms are set to 

record a partial recovery in 2021, albeit not yet reaching 2019 levels with the pandemic still 

having an impact. Following an easing of restrictions, consumption has been particularly high for 

products and services that Germans had to forgo in the previous 15 months, focusing on the 

home and experiences in particular, including big-ticket items that favoured card payments. 

However, despite the re-opening, online shopping remains at a high level in 2021, fuelling the 

further shift away from cash and the adoption of new digital payment methods.  

 

Mobile payment options increase amid digitalisation push 

The German payments landscape is no longer solely characterised by the shifting dynamics 

between cash and card payments but also by the increasing influence of digital alternatives. 

Although mobile proximity payments continue to account for a small share of transactions in 

2021, consumer awareness and adoption across different age groups has accelerated over the 

year. This development is being fuelled by the rapid pace at which new innovations have been 

launched as players both in payments and retail increasingly recognise the potential competitive 

advantages of highly convenient digital payment options. 

Following its launch in 2018, the mobile wallet Apple Pay initially required users to insert 

charge or credit card information. The introduction of a digital girocard debit card for customers 

of the German Savings Banks significantly increased the usage of Apple Pay behind their large 

number of customers. Furthermore, mobile proximity payment options not supported by financial 

cards are becoming increasingly prevalent, evidenced by the launch of Lidl Pay, a mobile wallet 

by Germany’s leading discounter, based on purchases on account. Similarly, mobile wallet 

Bluecode, which partnered with Germany’s leading drugstore Rossmann in 2021, is connected 

to a bank account. Finally, PayPal has also shared plans to expand its mobile proximity share 

with a QR-code solution connected to a customer’s account.  

 

Competitive landscape becomes increasingly multi-layered behind new 
options 

The payment behaviour of German consumers in 2021 has shown that the pandemic has 

driven rapid and permanent changes with considerable implications for the competitive 

environment. The digital transformation in this context is fuelling the accelerating shift away from 

cash and where consumers shop, thereby leading to evolving expectations which have opened 

the path for a myriad of new payment options to emerge. In 2021, as a result, the local debit 

card scheme girocard operated by Deutsche Kreditwirtschaft, while still dominant, faces 

substantial pressure from competitively viable alternatives for the first time.  

On the one hand, this pressure is being created by the increasing investment of Mastercard 

and Visa to gain share within debit cards. Higher versatility of their cards compared to girocard 

has convinced a number of major issuers in 2021 to include Mastercard or Visa debit cards in 

their portfolios, in some cases reviewing the offer of girocard entirely as a result. On the other 

hand, non-girocard-based mobile wallets are also becoming increasingly popular, as evident 

with the entrance of Samsung Pay in 2021. Furthermore, additional mobile proximity payment 

players have been developing or expanding their presence in Germany in 2021, including 

Bluecode, Lidl Pay and PayPal. To create a competitor against international players such as 

Apple Pay and PayPal in online and POS payments, the German Savings Banks merged the 
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payment services Kwitt, Giropay and Paydirekt under the brand Giropay in 2021, providing an 

option with a larger pool of potential customers.  

 

What next for financial cards and payments? 

Over the forecast period, it is likely that Germany will increasingly shed its image of a cash-

dominant market. Beyond the pandemic, a steady rise is expected primarily for debit card 

transactions, and in turn increasing prevalence of charge cards. Moreover, there will be growing 

familiarity with and usage among German consumers of all age groups of new digital payment 

options, both at the point-of-sale and increasingly online. In this context, electronic payments 

are expected to increase their influence as a further alternative to cash. Nonetheless, cash is 

expected to remain a key payment type, which was being supported by all political parties 

ahead of the German federal election in September 2021.  

Due to the ongoing digital transformation, even more fundamental changes are looming in the 

German consumer finance landscape in the medium term. On the one hand, this is being fuelled 

by the EU Commission’s retail payment strategy which includes the European Payment Initiative 

(EPI). Over the forecast period, the EPI is expected to provide a unified, innovative pan-

European payment solution leveraging Instant Payments and cards with the aim of becoming a 

new standard in payments for European consumers and merchants across all types of retail 

transactions including in-store, online, cash withdrawal and “peer-to-peer”. Moreover, 2021 saw 

the launch of a digital euro project, announcing a digital currency for the euro area within five 

years. This project highlights the potential impact of technology in consumer finance in the mid- 

to long-term, driven especially by artificial intelligence and machine learning plus cryptocurrency 

and blockchain.  

 

 

MARKET INDICATORS 
 

Table 11 Number of POS Terminals: Units 2016-2021 

 

'000 Units 
 2016 2017 2018 2019 2020 2021 
 
No of POS Terminals 1,002.3 1,018.6 1,036.9 1,062.6 1,095.4 1,126.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 12 Number of ATMs: Units 2016-2021 

 

'000 Units 
 2016 2017 2018 2019 2020 2021 
 
No of ATMs 58.8 58.0 57.8 57.6 55.8 53.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 13 Value Lost to Fraud 2016-2021 

 

EUR million 
 2016 2017 2018 2019 2020 2021 
 
Value Lost to Fraud 103.4 106.5 109.8 114.0 117.0 119.4 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 14 Card Expenditure by Location 2021 

 

% value analysis  
 Card holder Card holder Total 
 present not present  
 
Charge Card Transactions 49.7 50.3 100.0 
Credit Card Transactions 52.7 47.3 100.0 
Debit Card Transactions 96.8 3.3 100.0 
Open Loop Pre-Paid Card Transactions 91.3 8.6 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 15 Financial Cards in Circulation by Type: % Number of Cards 2016-2021 

 

% number of cards 
 2016 2017 2018 2019 2020 2021 
 
Contact Smart Cards 52.8 49.5 47.0 46.5 42.2 40.4 
Contactless Smart Cards 37.0 42.5 48.0 49.6 55.5 58.5 
Non-Smart Cards 10.2 8.0 5.0 3.9 2.3 1.1 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 16 Domestic versus Foreign Spend 2021 

 

% value analysis  
 Domestic Foreign Total 
 
--- Charge Card Transactions 79.3 20.7 100.0 
--- Credit Card Transactions 85.1 14.9 100.0 
--- Debit Card Transactions 93.5 6.5 100.0 
---- Open Loop Pre-Paid Card 98.5 1.5 100.0 
    Transactions    

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

 

MARKET DATA 
 

Table 17 Financial Cards by Category: Number of Cards in Circulation 2016-2021 

 

'000 cards 
 2016 2017 2018 2019 2020 2021 
 
- ATM Cards 149,084.0 150,538.0 157,372.3 160,400.3 164,400.1 168,112.6 
- Charge Cards 28,006.0 29,286.0 30,221.0 31,541.0 33,228.4 34,764.6 
- Credit Cards 4,992.0 5,280.0 5,677.0 5,731.0 5,978.0 6,210.8 
- Debit Cards 108,624.4 109,293.0 111,551.1 115,656.5 118,209.6 120,068.6 
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- Pre-Paid Cards 110,912.0 104,913.0 102,021.2 101,292.8 101,770.5 99,209.6 
- Store Cards 9,717.2 9,400.0 8,553.0 7,903.0 7,458.0 7,120.2 
Financial Cards in 207,198.3 208,552.1 215,434.5 220,317.8 227,147.6 231,429.8 
    Circulation       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 18 Financial Cards by Category: Number of Accounts 2016-2021 

 

'000 accounts 
 2016 2017 2018 2019 2020 2021 
 
- Charge Cards 28,006.0 29,286.0 30,221.0 31,541.0 33,228.4 34,764.6 
- Credit Cards 4,992.0 5,280.0 5,677.0 5,731.0 5,978.0 6,210.8 
- Debit Cards 108,624.4 109,293.0 109,655.8 113,434.9 115,748.1 117,425.6 
Financial Cards in 151,339.5 153,259.0 154,106.8 158,609.9 162,412.6 165,521.2 
    Circulation       
- Store Cards 9,717.2 9,400.0 8,553.0 7,903.0 7,458.0 7,120.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 19 Financial Cards Transactions by Category: Value 2016-2021 

 

EUR million 
 2016 2017 2018 2019 2020 2021 
 
-- ATM Transactions 374,785.0 376,598.0 379,422.5 384,355.0 363,486.7 376,572.7 
-- Card Payment 265,838.1 283,184.8 321,519.3 358,495.3 393,780.8 408,251.9 
    Transactions       
--- Charge Card 82,970.0 90,750.0 100,564.0 109,763.0 116,480.5 124,086.8 
    Transactions       
--- Credit Card 6,017.0 6,797.0 7,785.0 8,840.0 10,239.4 10,786.2 
    Transactions       
--- Debit Card 170,059.9 178,522.0 205,780.0 231,659.0 259,241.1 265,229.5 
    Transactions       
--- Pre-Paid Card 5,000.1 5,439.8 5,772.2 6,699.9 6,346.8 6,730.0 
    Transactions       
--- Store Card 1,791.0 1,676.0 1,618.0 1,533.4 1,473.1 1,419.5 
    Transactions       
- Total Card Transactions 640,623.1 659,782.8 700,941.7 742,850.3 757,267.5 784,824.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 20 Financial Cards by Category: Number of Transactions 2016-2021 

 

million transactions 
 2016 2017 2018 2019 2020 2021 
 
-- ATM Transactions 2,149.8 2,107.3 2,073.6 2,045.6 2,022.1 2,001.8 
-- Card Payment 4,385.1 4,830.8 5,661.2 6,705.8 7,938.5 8,436.4 
    Transactions       
--- Charge Card 965.9 1,099.4 1,260.3 1,434.4 1,583.9 1,715.7 
    Transactions       
--- Credit Card 96.5 110.0 126.3 144.2 172.8 187.2 
    Transactions       
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--- Debit Card 2,996.4 3,275.4 3,913.8 4,713.9 5,791.3 6,128.9 
    Transactions       
--- Pre-Paid Card 290.8 314.8 335.6 390.5 369.4 384.6 
    Transactions       
--- Store Card 35.5 31.2 25.2 22.9 21.2 20.0 
    Transactions       
- Total Card Transactions 6,534.9 6,938.1 7,734.8 8,751.4 9,960.6 10,438.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 21 Consumer Payments by Category: Value 2016-2021 

 

EUR million 
 2016 2017 2018 2019 2020 2021 
 
-- Card Payment 236,288.1 251,431.1 287,948.5 322,591.5 360,958.4 374,219.6 
    Transactions (Excl       
    Commercial)       
-- Electronic Direct/ 698,912.1 728,615.8 758,923.7 804,234.3 777,356.8 808,948.5 
    ACH Transactions       
-- Paper Payment 465,122.8 462,235.1 439,570.7 402,560.4 302,237.8 278,675.2 
    Transactions       
--- Cash Transactions 454,358.4 452,870.1 431,478.0 395,883.9 297,063.6 274,345.7 
--- Other Paper 10,764.4 9,365.0 8,092.7 6,676.5 5,174.3 4,329.6 
    Transactions       
- Consumer Payment 1,400,32 1,442,28 1,486,44 1,529,38 1,440,55 1,461,84 
    Transactions 3.0 2.0 3.0 6.2 3.0 3.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 22 Consumer Payments by Category: Number of Transactions 2016-2021 

 

million transactions 
 2016 2017 2018 2019 2020 2021 
 
-- Card Payment 4,176.3 4,603.4 5,415.2 6,441.7 7,700.5 8,188.2 
    Transactions (Excl       
    Commercial)       
-- Electronic Direct/ 18,558.9 18,781.6 18,969.4 19,455.5 18,555.7 19,355.9 
    ACH Transactions       
-- Paper Payment 82,274.5 79,189.3 75,548.8 72,746.6 54,011.5 58,737.3 
    Transactions       
--- Cash Transactions 82,227.2 79,148.8 75,514.9 72,718.5 53,989.6 58,718.7 
--- Other Paper 47.3 40.5 34.0 28.1 21.9 18.5 
    Transactions       
- Consumer Payment 105,009.8 102,574.3 99,933.5 98,643.9 80,267.7 86,281.4 
    Transactions       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 23 M-Commerce by Category: Value 2016-2021 

 

EUR million 
 2016 2017 2018 2019 2020 2021 
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- Mobile M-Commerce 10,069.2 14,959.2 20,509.6 28,495.9 42,003.1 54,639.8 
-- Mobile M-Commerce 27.2 373.6 1,577.2 2,891.2 4,793.9 9,071.7 
    Proximity       
-- Mobile M-Commerce 10,042.0 14,585.6 18,932.4 25,604.7 37,209.2 45,568.1 
    Remote       
- Tablet M-Commerce 11,311.4 12,726.2 14,088.3 14,382.1 16,146.3 17,778.7 
M-Commerce 21,380.6 27,685.4 34,597.9 42,878.0 58,149.4 72,418.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 24 M-Commerce by Category: % Value Growth 2016-2021 

 

% current value growth 
 2020/21 2016-21 CAGR 2016/21 Total 
 
- Mobile M-Commerce 30.1 40.2 442.6 
-- Mobile M-Commerce Proximity 89.2 219.6 33,251.8 
-- Mobile M-Commerce Remote 22.5 35.3 353.8 
- Tablet M-Commerce 10.1 9.5 57.2 
M-Commerce 24.5 27.6 238.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 25 Financial Cards: Number of Cards by Issuer 2016-2020 

 

'000 cards 
Company 2016 2017 2018 2019 2020 
 
Deutscher Sparkassen- & 51,735.8 52,206.0 52,707.6 53,230.9 53,815.4 
    Giroverband eV (DSGV)      
Bundesverband der 40,668.6 37,867.2 33,214.4 33,244.8 33,404.1 
    Deutschen Volksbanken &      
    Raiffeisenbanken (BVR)      
Commerzbank AG 13,199.6 13,392.8 14,133.4 15,309.4 15,943.5 
VDV-Kernapplikations 12,458.9 13,000.8 13,657.8 14,642.4 15,840.8 
    GmbH & Co KG      
Postbank AG 8,251.2 8,337.8 8,761.8 9,592.1 9,984.2 
Deutsche Bank AG 4,444.5 4,487.8 4,731.2 5,115.1 5,438.8 
UniCredit Bank AG 4,076.9 4,106.9 4,295.6 4,666.4 4,830.1 
Ing-DiBa AG 2,602.2 2,625.7 2,718.3 2,895.9 2,987.1 
Landesbank Berlin 2,516.6 2,565.9 2,663.6 2,797.5 2,984.1 
    Holding AG      
Deutsche Kreditbank AG 2,354.4 2,378.0 2,535.4 2,810.0 2,946.3 
Douglas GmbH, Parfümerie 3,039.8 3,018.3 2,987.6 2,868.8 2,753.1 
American Express Co 1,801.6 1,848.6 1,905.3 1,990.8 2,085.3 
Santander Consumer Bank 1,392.8 1,442.3 1,511.5 1,565.2 1,649.7 
    AG      
N26 Bank GmbH - - 373.8 783.7 1,572.1 
Comdirect Bank AG 1,329.5 1,336.9 1,382.4 1,468.9 1,525.8 
Barclays Plc 1,241.7 1,327.1 1,438.1 1,457.5 1,523.3 
Targobank AG & Co KGaA 1,195.3 1,231.0 1,306.5 1,313.2 1,368.6 
Ikea Deutschland 1,068.0 1,082.9 1,113.7 1,141.4 1,103.9 
    Verkaufs GmbH & Co      
Breuninger GmbH & Co, E 1,151.3 1,136.9 1,121.8 1,054.7 1,008.7 
Landesbank Baden- 857.1 871.3 897.6 941.2 993.7 
    Württemberg (LBBW)      
Bayerische Landesbank 779.1 798.4 826.6 868.9 885.1 
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Amazon EU Sàrl 807.2 829.0 859.0 887.5 868.5 
Apple Inc 815.1 834.7 863.1 887.4 865.9 
Lufthansa AirPlus 736.2 762.0 790.3 818.2 828.3 
    Servicekarten GmbH      
Ikano Bank GmbH 1,176.3 1,178.5 1,077.6 929.6 785.6 
Metro AG 686.4 707.0 727.0 745.0 722.1 
Google Germany GmbH 559.5 566.7 586.4 605.1 587.1 
Media-Saturn-Holding GmbH 523.7 527.6 541.0 553.9 536.5 
BNP Paribas SA 327.2 333.9 342.0 349.0 360.7 
Revolut Ltd - - 85.3 153.5 289.5 
Zalando SE 271.1 277.7 287.6 296.1 287.0 
Valovis Commercial Bank - - - - - 
    AG      
WestLB AG - - - - - 
Others 45,130.7 47,472.5 54,991.1 54,333.8 56,372.7 
Total 207,198.3 208,552.1 215,434.5 220,317.8 227,147.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 26 Financial Cards: Number of Cards by Operator 2016-2020 

 

'000 cards 
Company 2016 2017 2018 2019 2020 
 
Die Deutsche 122,249.1 120,875.4 120,368.0 120,184.3 120,002.6 
    Kreditwirtschaft (DK)      
Visa Inc 19,468.2 20,604.3 21,792.5 24,478.5 26,487.5 
Mastercard 17,777.8 18,341.2 20,503.7 23,003.0 25,255.6 
    International Inc      
VDV-Kernapplikations 12,458.9 13,000.8 13,657.8 14,642.4 15,840.8 
    GmbH & Co KG      
American Express Co 1,855.1 1,931.9 1,993.4 2,074.0 2,167.7 
Ikea Deutschland 1,068.0 1,082.9 1,113.7 1,141.4 1,103.9 
    Verkaufs GmbH & Co      
Amazon EU Sàrl 807.2 829.0 863.1 887.5 868.5 
Apple Inc 815.1 834.7 859.0 887.4 865.9 
Metro AG 686.4 707.0 727.0 745.0 722.1 
Google Germany GmbH 559.5 566.7 586.4 605.1 587.1 
Media-Saturn-Holding GmbH 523.7 527.6 541.0 553.9 536.5 
Douglas GmbH, Parfümerie 451.9 464.1 480.4 496.8 482.0 
Zalando SE 271.1 277.7 287.6 296.1 287.0 
Visa Europe Ltd - - - - - 
Others 28,206.5 28,508.6 31,660.9 30,322.3 31,940.3 
Total 207,198.3 208,552.1 215,434.5 220,317.8 227,147.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 27 Financial Cards: Card Payment Transactions Value by Operator 2016-2020 

 

EUR million 
Company 2016 2017 2018 2019 2020 
 
Die Deutsche 154,345.6 162,474.0 187,394.1 211,308.0 236,303.9 
    Kreditwirtschaft (DK)      
Visa Inc 50,248.1 55,431.0 61,401.6 67,612.6 71,792.1 
Mastercard 42,805.6 45,329.5 51,052.0 55,834.0 61,879.6 
    International Inc      
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American Express Co 13,146.1 14,243.1 15,617.9 16,856.0 17,334.2 
VDV-Kernapplikations 2,497.9 3,000.2 3,322.4 4,632.2 4,239.6 
    GmbH & Co KG      
Visa Europe Ltd - - - - - 
Others 2,794.8 2,707.0 2,731.2 2,252.5 2,231.4 
Total 265,838.1 283,184.8 321,519.3 358,495.3 393,780.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 28 Financial Cards: Card Payment Transactions Value by Issuer 2016-2020 

 

EUR million 
Company 2016 2017 2018 2019 2020 
 
Deutscher Sparkassen- & 74,542.3 77,717.6 88,909.5 100,395.3 112,369.5 
    Giroverband eV (DSGV)      
Bundesverband der 44,696.3 46,443.9 53,155.8 59,994.6 67,279.1 
    Deutschen Volksbanken &      
    Raiffeisenbanken (BVR)      
Commerzbank AG 20,264.9 21,221.5 23,926.1 26,694.7 29,355.6 
Postbank AG 13,494.7 14,049.5 15,763.2 17,618.6 19,506.6 
Bayerische Landesbank 10,127.3 10,779.3 11,576.0 12,581.1 13,735.6 
American Express Co 10,045.2 10,660.2 11,366.6 12,383.1 13,073.7 
Deutsche Bank AG 8,882.5 9,189.5 10,169.3 11,289.5 12,451.5 
UniCredit Bank AG 7,269.0 7,527.9 8,488.5 9,508.7 10,419.6 
Lufthansa AirPlus 8,528.7 9,066.0 9,557.4 10,285.7 9,259.1 
    Servicekarten GmbH      
Deutsche Kreditbank AG 4,583.9 4,801.7 5,504.6 6,226.3 6,951.0 
Landesbank Berlin 4,088.7 4,311.8 4,639.8 5,133.3 5,801.4 
    Holding AG      
VDV-Kernapplikations 2,497.9 3,000.2 3,551.8 4,445.4 4,112.9 
    GmbH & Co KG      
Ing-DiBa AG 2,706.7 2,842.0 3,192.2 3,553.2 3,970.1 
Santander Consumer Bank 1,794.1 1,948.6 2,122.6 2,361.0 2,676.3 
    AG      
Targobank AG & Co KGaA 1,404.5 1,577.8 1,801.6 2,041.5 2,362.4 
Comdirect Bank AG 1,564.7 1,614.8 1,801.6 2,003.9 2,233.6 
Barclays Plc 1,284.3 1,463.0 1,677.9 1,900.0 2,198.6 
Landesbank Baden- 1,565.6 1,629.6 1,741.6 1,894.7 2,118.1 
    Württemberg (LBBW)      
Norisbank GmbH 1,079.4 1,185.5 1,339.4 1,469.9 1,645.3 
N26 Bank GmbH - - 248.8 542.9 1,133.1 
Degussa Bank AG 856.4 909.5 961.5 1,031.2 931.7 
MLP AG 330.5 372.6 425.9 482.0 557.3 
Ikano Bank GmbH 688.0 687.7 648.0 584.9 539.2 
Douglas GmbH, Parfümerie 564.4 555.9 547.4 520.8 504.3 
BNP Paribas SA 310.3 328.9 360.9 402.7 450.4 
Wirecard Bank AG 357.3 351.1 346.5 342.3 305.1 
Breuninger GmbH & Co, E 336.3 329.7 325.1 313.3 301.3 
Baden Württembergische 265.6 279.0 290.6 310.9 281.5 
    Bank AG      
Schwäbische Bank AG 254.9 252.1 248.7 252.5 259.6 
Valovis Commercial Bank - - - - - 
    AG      
WestLB AG - - - - - 
Others 41,453.4 48,087.9 56,830.3 61,931.2 66,997.3 
Total 265,838.1 283,184.8 321,519.3 358,495.3 393,780.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 29 Forecast Financial Cards by Category: Number of Cards in Circulation 2021-
2026 

 

'000 cards 
 2021 2022 2023 2024 2025 2026 
 
- ATM Cards 168,112.6 171,848.2 174,518.5 176,400.3 177,426.6 176,331.0 
- Charge Cards 34,764.6 35,880.5 36,888.8 37,755.7 38,439.0 39,120.6 
- Credit Cards 6,210.8 6,367.6 6,497.1 6,596.0 6,675.9 6,744.1 
- Debit Cards 120,068.6 121,737.5 123,112.7 123,764.8 124,162.3 124,433.5 
- Pre-Paid Cards 99,209.6 91,691.9 74,173.0 63,799.2 61,076.1 59,374.7 
- Store Cards 7,120.2 6,861.7 6,674.4 6,512.2 6,373.5 6,263.2 
Financial Cards in 231,429.8 231,107.0 234,331.7 236,385.4 236,726.8 235,936.1 
    Circulation       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 30 Forecast Financial Cards by Category: Number of Accounts 2021-2026 

 

'000 accounts 
 2021 2022 2023 2024 2025 2026 
 
- Charge Cards 34,764.6 35,880.5 36,888.8 37,755.7 38,439.0 39,120.6 
- Credit Cards 6,210.8 6,367.6 6,497.1 6,596.0 6,675.9 6,744.1 
- Debit Cards 117,425.6 119,026.2 120,203.9 120,477.8 120,677.2 120,642.6 
Financial Cards in 165,521.2 168,136.0 170,264.2 171,341.7 172,165.6 172,770.5 
    Circulation       
- Store Cards 7,120.2 6,861.7 6,674.4 6,512.2 6,373.5 6,263.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 31 Forecast Financial Cards Transactions by Category: Value 2021-2026 

 

EUR million 
 2021 2022 2023 2024 2025 2026 
 
-- ATM Transactions 376,572.7 375,254.7 372,065.0 368,344.4 363,782.5 359,277.2 
-- Card Payment 408,251.9 435,197.7 456,193.8 467,890.5 476,814.3 482,809.3 
    Transactions       
--- Charge Card 124,086.8 130,592.7 136,260.4 140,376.5 142,370.4 144,121.3 
    Transactions       
--- Credit Card 10,786.2 11,749.4 12,504.0 13,145.1 13,685.4 14,138.4 
    Transactions       
--- Debit Card 265,229.5 284,628.3 299,178.6 306,101.5 312,477.6 316,258.0 
    Transactions       
--- Pre-Paid Card 6,730.0 6,852.2 6,910.7 6,957.7 6,997.8 7,032.3 
    Transactions       
--- Store Card 1,419.5 1,375.1 1,340.2 1,309.7 1,283.0 1,259.3 
    Transactions       
- Total Card Transactions 784,824.5 810,452.3 828,258.8 836,234.9 840,596.8 842,086.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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Table 32 Forecast Financial Cards by Category: Number of Transactions 2021-2026 

 

million transactions 
 2021 2022 2023 2024 2025 2026 
 
-- ATM Transactions 2,001.8 1,984.8 1,972.9 1,963.1 1,955.2 1,947.3 
-- Card Payment 8,436.4 9,365.7 9,905.8 10,393.1 10,845.6 11,197.2 
    Transactions       
--- Charge Card 1,715.7 1,851.1 1,967.9 2,056.8 2,119.4 2,179.2 
    Transactions       
--- Credit Card 187.2 212.1 236.4 257.5 277.1 295.8 
    Transactions       
--- Debit Card 6,128.9 6,883.4 7,270.3 7,636.7 7,997.5 8,262.4 
    Transactions       
--- Pre-Paid Card 384.6 399.7 412.5 423.8 433.6 442.3 
    Transactions       
--- Store Card 20.0 19.3 18.8 18.3 17.9 17.5 
    Transactions       
- Total Card Transactions 10,438.3 11,350.5 11,878.7 12,356.2 12,800.7 13,144.5 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 33 Forecast Consumer Payments by Category: Value 2021-2026 

 

EUR million 
 2021 2022 2023 2024 2025 2026 
 
-- Card Payment 374,219.6 399,765.4 419,512.8 430,187.4 438,605.5 444,206.9 
    Transactions (Excl       
    Commercial)       
-- Electronic Direct/ 808,948.5 847,924.7 872,336.0 896,162.1 920,262.9 940,822.5 
    ACH Transactions       
-- Paper Payment 278,675.2 302,664.9 293,386.7 287,600.9 275,114.1 267,147.4 
    Transactions       
--- Cash Transactions 274,345.7 299,133.0 290,644.1 285,495.8 273,479.4 265,863.1 
--- Other Paper 4,329.6 3,531.8 2,742.7 2,105.1 1,634.7 1,284.3 
    Transactions       
- Consumer Payment 1,461,84 1,550,35 1,585,23 1,613,95 1,633,98 1,652,17 
    Transactions 3.4 5.0 5.5 0.4 2.5 6.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 34 Forecast Consumer Payments by Category: Number of Transactions 2021-2026 

 

million transactions 
 2021 2022 2023 2024 2025 2026 
 
-- Card Payment 8,188.2 9,105.3 9,634.6 10,112.2 10,558.7 10,905.4 
    Transactions (Excl       
    Commercial)       
-- Electronic Direct/ 19,355.9 20,019.3 20,669.1 21,318.3 21,960.9 22,586.6 
    ACH Transactions       
-- Paper Payment 58,737.3 57,340.7 55,147.0 54,467.9 53,770.6 53,053.6 
    Transactions       
--- Cash Transactions 58,718.7 57,325.3 55,134.9 54,458.5 53,763.2 53,047.7 
--- Other Paper 18.5 15.4 12.1 9.4 7.5 6.0 
    Transactions       
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- Consumer Payment 86,281.4 86,465.4 85,450.7 85,898.4 86,290.2 86,545.6 
    Transactions       

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 35 Forecast M-Commerce by Category: Value 2021-2026 

 

EUR million 
 2021 2022 2023 2024 2025 2026 
 
- Mobile M-Commerce 54,639.8 65,379.4 77,388.5 93,749.1 110,553.9 131,470.5 
-- Mobile M-Commerce 9,071.7 13,171.3 19,502.7 29,233.2 39,176.4 52,501.7 
    Proximity       
-- Mobile M-Commerce 45,568.1 52,208.1 57,885.8 64,515.9 71,377.5 78,968.8 
    Remote       
- Tablet M-Commerce 17,778.7 18,630.5 19,479.6 19,791.4 20,050.8 20,313.6 
M-Commerce 72,418.5 84,009.9 96,868.1 113,540.6 130,604.7 151,784.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 36 Forecast M-Commerce by Category: % Value Growth 2021-2026 

 

% constant value growth 
 2021/2022 2021-26 CAGR 2021/26 Total 
 
- Mobile M-Commerce 19.7 19.2 140.6 
-- Mobile M-Commerce Proximity 45.2 42.1 478.7 
-- Mobile M-Commerce Remote 14.6 11.6 73.3 
- Tablet M-Commerce 4.8 2.7 14.3 
M-Commerce 16.0 16.0 109.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

 

DISCLAIMER 
Forecast and scenario closing date: 4 October 2021 

Report closing date: 1 November 2021 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2021 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources BaFin Bundesanstalt für 

Finanzdienstleistungsaufsicht 
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