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SUSTAINABILITY IN ITALY -
INDUSTRY OVERVIEW

A dip in sustainability awareness amongst Italian consumers could indicate focus on other...

Content removed from sample

SCOPE

This report is part of a series of highly visual reports providing insights on consumer
behaviour, market landscape, competitive strategies and how to seize opportunities in
sustainability in specific markets.

Chart 1 Sustainability Country Report Scope
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KEY FINDINGS

The table below summarizes the key findings across the five areas covered in this report:
consumer behaviour, market size, sustainable products, competitor analysis and how to seize
opportunities in sustainability in specific markets.

Chart 2 Sustainability Country Report Main Findings

m Consumer behaviour
)
Feiiie
. Market size
al
Sustainable products
m Competitor analysis
Seizing the opportunity
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Source:  Euromonitor International
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INTRODUCTION
Chart 3 Sustainability Market: Key Metrics by Industry
Market size, USD Million Product availability, number of SKUs
Staple Foods I Beauty and Personal Care .
O oot Consumer Healh
Snacks Pet Care

Cooking Ingredients and Meals Snacks

Beauty and Personal Care Staple Foods
Consumer Health Dairy Products and ARermatives

Cooking Ingredients and Maals

Price positioning, median price, USD Shoppersatisfaction, average star rating
Consurner Health ol Cars
Pet Caro Cooking Ingredients and Meals
Beauty and Persanal Cans Dairy Products and Alternatives
Cooking Ingredients and Meaks Staple Foods
Snacks Consumer Health
Staple Foods Snacks
Dairy Products and Beauty and Personal Care
Altematives

Source:  Sustainability Opportunity Tracker

Note: Market Size is the overall aggregation of sales for Sustainable products by Industry. Product Availability
is the overall aggregation of SKU Counts for Sustainable products by Industry. Price Positioning is the
average Median Price for Sustainable products by Industry. Shopper Satisfaction is the average Star
Ratings for Sustainable products by Industry.
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CONSUMER BEHAVIOUR

Explore and uncover the trends that influence consumers’ attitudes, behaviour and decision
making when shopping sustainably

Environmental awareness

Chart 4 Consumers' Sustainability Awareness and Actions in Italy 2015-2022
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Source:  Voice of the Consumer Sustainability survey, 2022
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Green actions

Chart 5 Consumers' Environmental Action in Italy 2022
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Source:  Voice of the Consumer Sustainability survey, 2022
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Trust in green labels

Chart 6 Consumer Trust in Product Claims in Italy 2022

Recyciable
Locally sourced

Free range

Environmentally conscious of eco-friendly
Organic

Natural

Sustanably produced

Mo artificial ingredients

Hon-GMO

Fair trade or UTZ certified

Supports a charty or a charfable cause
Vegan

Halalkosher

Source:  Voice of the Consumer Sustainability survey, 2022
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Shopping preferences

Chart 7 Consumer Circular Shopping Preferences in Italy 2022

Would rather buy fewer, but higher quality things
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Source:  Voice of the Consumer Sustainability survey, 2022
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Sustainable consumer types

Chart 8 Sustainable Consumer’s Types in Italy 2022

Zero Wasters
Clmate Activists
Meat Avoiders

Water Savers

Anti-plashc
Warnaors

Natural Product
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Planet Lovers

Purpose-diven
Consumers
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% responses

Source:  Voice of the Consumer Sustainability survey, 2022

Chart 9 Zero Wasters: Largest Consumer Type in Italy 2022

Source:  Voice of the Consumer Sustainability survey, 2022
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MARKET SIZE
Identify where the most attractive claims to play in terms of value sales are across seven
different industries.

Chart 10 Sustainability Market Size By Industry in Italy
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Source:  Sustainability Opportunity Tracker
Note: Market Size is the overall aggregation of sales for Sustainable products by Industry.
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Sustainability Attribute Group with the biggest market sizes in Italy

Chart 11 Sustainability Market Size for the Top 10 Attributes by Industry in Italy, USD
Million, 2021
Beauty and Personal Care Cansumer Health
Matural Vegan '
Organic Natural
Can Be Recycled Organic
No Dye No Dye
Vegan Vegelarian
From Recycled Matenals Nao Solvenis
Envirenmentally Friendly Erwironmentally Friendly
Biodegradable (Product) Ho GMO
Mo Sulphates Na Palm Oi
Cruelty Free Can Be Recycled
Pet Care Snacks
Matural Can Be Recycled
Organic No Dye
Cruelty Free Mo Palm O
Emvironmentally Friendy Organic
No Chemicals From Sustainable Soumes.
No GKO Vegan
Responsible Manne Sourcing FSC (Forest Stewardship. |
Can Be Recycled No GMO

Rainforest Allance
Vegelanan

Bindegradable (Product)
Vegetarian

Dairy Products and Alternatives Caocking Ingredients and Meals
Can Be Recycled Can Be Recycled
No Drye Organic
Vegetarian WVagelanan
Organic Vegan
Matural MNatural
FSC (Forest Stewardship. From Recycled Matenals
No GMO EU Organic
Vegan FSC (Forest Stewardship. |
Emnvirgnmentally Friendly Environmentally Friendly
From Recycled Matenials No Palm Oi
Staple Foods
Can Be Recycled
Organic
No Palm O
Ho Dye
Ho GMO
Hatural
Vegan
Responsble Manne Sourcing

From Recycled Matenals
From Susiainable Sources.

Source:  Sustainability Opportunity Tracker
Note: Market Size is the overall aggregation of sales for Sustainable products by Attribute per Industry.

© Euromonitor International



SUSTAINABILITY IN ITALY Passport 11

SUSTAINABLE PRODUCTS

Understand product availability, shopper satisfaction and pricing strategies for sustainable
products across seven industries.

Chart 12 Beauty and Personal Care: Shopper Satisfaction vs Price Positioning and
Product Availability of SKUs with Sustainability Attributes in Italy, 2021

18

16

Median SKU price, USD

3380 3.90 4.00 4.10 420 430 440 450 460
Average online shopper rating

Source:  Sustainability Opportunity Tracker
Note: Bubble size - SKU count.
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Chart 13 Consumer Health: Shopper Satisfaction vs Price Positioning and Product
Availability of SKUs with Sustainability Attributes in Italy, 2021

24

Median SKU price, USD

4.00 405 410 415 420 425 430 435 440 445 450
Average onfine shopper rafing

Source:  Sustainability Opportunity Tracker
Note: Bubble size - SKU count
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Chart 14 Pet Care: Shopper Satisfaction vs Price Positioning and Product Availability of
SKUs with Sustainability Attributes in Italy, 2021

24

Median SKU price, USD

4.00 410 420 430 440 450 460 470 430 490
Average online shopper rating

Source:  Sustainability Opportunity Tracker
Note: Bubble size - SKU count
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Chart 15

Snacks: Shopper Satisfaction vs Price Positioning and Product Availability of

SKUs with Sustainability Attributes in Italy, 2021
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Source:  Sustainability Opportunity Tracker
Note: Bubble size - SKU count

© Euromonitor International

Passport 14



SUSTAINABILITY IN ITALY Passport 15

Chart 16 Dairy Products and Alternatives: Shopper Satisfaction vs Price Positioning and
Product Availability of SKUs with Sustainability Attributes in Italy, 2021

Median SKU price, USD

Average online shopper rating

Source:  Sustainability Opportunity Tracker
Note: Bubble size - SKU count
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Chart 17 Cooking Ingredients and Meals: Shopper Satisfaction vs Price Positioning and
Product Availability of SKUs with Sustainability Attributes in Italy, 2021
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Average online shopper rating

Source:  Sustainability Opportunity Tracker
Note: Bubble size - SKU count
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Chart 18 Staple Foods: Shopper Satisfaction vs Price Positioning and Product Availability
of SKUs with Sustainability Attributes in Italy, 2021

Median SKU price, USD
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Average online shopper rating

Source:  Sustainability Opportunity Tracker
Note: Bubble size - SKU count
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COMPETITOR ANALYSIS

Uncover competitors’ strategies connecting the dots between products availability, shopper
satisfaction and pricing strategies for sustainable products across seven industries.

Chart 19 Beauty and Personal Care: Product Availability and Price Positioning of SKUs
with Sustainability Attributes of the Top 5 Competitors in Italy, 2021

1,800 30
1,600

25
1,400
1,200 20

Median SKU price, USD

= Number of SKUs  * Median Price in USD

Source:  Sustainability Competitor Tracker
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Chart 20 Beauty and Personal Care: Product Availability in 2021 and Change in Product
Availability (2020-2021) of SKUs with Sustainability Attributes of the Top 10 Competitors in Italy

Change in share of digital shelf (2020/21)
- percentage points

[ 10% 20% I 40% 0% 60% 70% 80% 90% 100%
Share of digital sheif, 2021

Source:  Sustainability Competitor Tracker
Note: Bubble size — SKU count
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Chart 21 Consumer Health: Product availability and Price Positioning of SKUs with
Sustainability Claims from Top 5 Competitors in Italy, 2021

SKU count
Median SKU price, USD

Now Foods Inc Phoenix Sd Giorgini Or Martino  Tecnoquimicas SA Far & Pue

wMumber of SKUs # Median Price in USD

Source:  Sustainability Competitor Tracker
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Chart 22 Consumer Health: Product Availability in 2021 and Change in Product
Availability (2020-2021) of SKUs with Sustainability Attributes of the Top 10 Competitors in Italy

15%

Change in share of digital shelf (2020/21)
- percentage points
# *

]

-10%

-15%

Source:  Sustainability Competitor Tracker
Note: Bubble size — SKU count
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Chart 23 Pet Care: Product Availability and Price Positioning of SKUs with Sustainability
Attributes from the Top 5 Competitors in Italy, 2021

Median SKU price, USD

100

Agras Ddic SpA  Almo Nature SpA Nova Foods sid

= Number of SKUs * Median Price in USD

Source:  Sustainability Competitor Tracker
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Chart 24 Pet Care: Product Availability in 2021 and Change in Product Availability (2020-
2021) of SKUs with Sustainability Attributes of the Top 10 Competitors in Italy

E

Change in share of digital shelf (2020/21)
- percentage points
2

-10%

100% 120%

0% 20% 40% 60% 80%

Source:  Sustainability Competitor Tracker
Note: Bubble size — SKU count
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Chart 25 Snacks: Product Availability and Price Positioning of SKUs with Sustainability
Attributes from the Top 5 Competitors in Italy, 2021

SKU count
Median SKU price, USD

Private Label  Barilla Holding SpA  Nestié SA Galbusera SpA  Galbusera SpA

B Number of SKUs * Median Price in USD

Source:  Sustainability Competitor Tracker
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Chart 26 Snacks: Product Availability in 2021 and Change in Product Availability (2020-
2021) of SKUs with Sustainability Attributes of the Top 10 Competitors in Italy

Change in share of digital shelf (2020/21)
- percentage points

Share of digital shetf, 2021

Source:  Sustainability Competitor Tracker
Note: Bubble size — SKU count
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Chart 27 Dairy Products and Alternatives: Product Availability and Price Positioning of
SKUs with Sustainability Attributes from the Top 5 Competitors in Italy, 2021

SKU count
Mexdian SKU price, USD

Agricola arl
wHumber of SKUs * Median Price in USD

Source:  Sustainability Competitor Tracker
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Chart 28 Dairy Products and Alternatives: Product Availability in 2021 and Change in
Product Availability (2020-2021) of SKUs with Sustainability Attributes of the Top 10
Competitors in Italy

15%
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E:
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0% 20% 40% 60% 80% 100% 120%

Source:  Sustainability Competitor Tracker
Note: Bubble size — SKU count
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Chart 29 Cooking Ingredients and Meals: Product availability and Price Positioning of
SKUs with Sustainability Claims from top 5 competitors in Italy, 2021

SKU eount
Median SKU price, USD
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Source:  Sustainability Competitor Tracker
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Chart 30 Cooking Ingredients and Meals: Product Availability in 2021 and Change in
Product Availability (2020-2021) of SKUs with Sustainability Attributes of the Top 10
Competitors in Italy

15%

10%

%
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Source:  Sustainability Competitor Tracker
Note: Bubble size — SKU count
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Chart 31 Staple Foods: Product Availability and Price Positioning of SKUs with
Sustainability Attributes from the Top 5 Competitors in Italy, 2021

Median SKU price, USD

100

Private Label  Barila Holding Sp& Alce Nero, Gruppo Kellogg Co Homad Foods Litd

® Number of SKUs * Median Price in USD

Source:  Sustainability Competitor Tracker
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Chart 32 Staple Foods: Product Availability in 2021 and Change in Product Availability
(2020-2021) of SKUs with Sustainability Attributes of the Top 10 Competitors in Italy

3

&

Change in share of digital shelf (2020/21)
- percentage points
2
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Share of digital shelf, 2021

Source:  Sustainability Competitor Tracker
Note: Bubble size — SKU count
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SEIZING THE OPPORTUNITY - BY INDUSTRY

Discover opportunities for sustainable products across seven industries looking at product
availability metrics (Number of SKUs and Share of Digital Shelf of products with sustainability
claims).

Chart 33 Beauty and Personal Care: Product Availability in 2021 and Change in Product
Availability (2020-2021) of SKUs with the Top 10 Sustainability Attributes in Italy

1%

Change in share of digital shelf (2020/21)
- percentage points

Source:  Sustainability Opportunity Tracker
Note: Bubble size — SKU count

© Euromonitor International

Passport 32



SUSTAINABILITY IN ITALY Passport 33

Chart 34 Consumer Health: Product Availability in 2021 and Change in Product
Availability (2020-2021) of SKUs with the Top 10 Sustainability Attributes in Italy

1%

Change in share of digital shelf (2020/21)
- percentage points
2

-1%

Source:  Sustainability Opportunity Tracker
Note: Bubble size — SKU count
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Chart 35 Pet Care: Product Availability in 2021 and Change in Product Availability (2020-
2021) of SKUs with the Top 10 Sustainability Attributes in Italy

#

#

Change in share of digital shelf (2020/21)
- percentage points

-1%

Source:  Sustainability Opportunity Tracker
Note: Bubble size — SKU count
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Chart 36 Snacks: Product Availability in 2021 and Change in Product Availability (2020-
2021) of SKUs with the Top 10 Sustainability Attributes in Italy

1% |

?

Change in share of digital shelf (2020/21)
-percentage points

0% 1% 2% 3% 4% 5% 6% 7% 8%
Share of digital shelf, 2021

Source:  Sustainability Opportunity Tracker
Note: Bubble size — SKU count
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Chart 37 Dairy Products and Alternatives: Product Availability in 2021 and Change in
Product Availability (2020-2021) of SKUs with the Top 10 Sustainability Attributes in Italy

Change in share of digital shelf (2020/21)

0% 5% 10% 15% 20% 25%

Share of digital shelf, 2021

Source:  Sustainability Opportunity Tracker
Note: Bubble size — SKU count
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Chart 38 Cooking Ingredients and Meals: Product Availability in 2021 and Change in
Product Availability (2020-2021) of SKUs with the Top 10 Sustainability Attributes in Italy
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Source:  Sustainability Opportunity Tracker
Note: Bubble size — SKU count
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Chart 39 Staple Foods: Product Availability in 2021 and Change in Product Availability
(2020-2021) of SKUs with the Top 10 Sustainability Attributes in Italy
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Source:  Sustainability Opportunity Tracker
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SUSTAINABILITY IN ITALY

SEIZING THE OPPORTUNITY = BY KEY ATTRIBUTES

Discover opportunities for sustainable products across 15 markets including Italy leveraging
consumer insights and product information.

Chart 40 Sustainable Packaging Claims: Consumer Survey, Shopper Satisfaction and
Product Availability of SKUs with Sustainability Attributes in Italy, 2021
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Notes: Bubble size — SKU count

Data is an average of seven industries, Beauty and Personal Care, Consumer Health, Pet Care, Snacks, Dairy
Products and Alternatives, Cooking Ingredients and Meals and Staple Foods. Average online shopper
rating is the average star rating (online ratings from a scale of 1-5) for specific group of SKUs with
selected sustainability attributes. They intend to indicate shopper satisfaction with the selected SKUs.
Ratings in the chart are the weighted average of the seven industries.
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Chart 41 Carbon Neutral Claims: Consumer Survey, Shopper Satisfaction and Product
Availability of SKUs with Sustainability Attributes in Italy, 2021
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Source:  Sustainability Opportunity Tracker

Notes: Bubble size — SKU count

Data is an average of seven industries, Beauty and Personal Care, Consumer Health, Pet Care, Snacks, Dairy
Products and Alternatives, Cooking Ingredients and Meals and Staple Foods. Average online shopper
rating is the average star rating (online ratings from a scale of 1-5) for specific group of SKUs with
selected sustainability attributes. They intend to indicate shopper satisfaction with the selected SKUs.
Ratings in the chart are the weighted average of the seven industries.
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Chart 42 Zero Waste Claims: Consumer Survey, Shopper Satisfaction and Product
Availability of SKUs with Sustainability Attributes in Italy, 2021
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Source:  Sustainability Opportunity Tracker

Notes: Bubble size — SKU count

Data is an average of seven industries, Beauty and Personal Care, Consumer Health, Pet Care, Snacks, Dairy
Products and Alternatives, Cooking Ingredients and Meals and Staple Foods. Average online shopper
rating is the average star rating (online ratings from a scale of 1-5) for specific group of SKUs with
selected sustainability attributes. They intend to indicate shopper satisfaction with the selected SKUs.
Ratings in the chart are the weighted average of the seven industries.
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