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LODGING (DESTINATION) IN INDIA - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Retail value sales grow by 10% in current terms in 2023 to INR992 billion 

▪ Marriott International Inc is the leading player in 2023, with a retail value share of 3% 

▪ Retail sales are set to grow at a current value CAGR of 10% (2023 constant value CAGR of 

5%) over the forecast period to INR1,565 billion 

 

 

2023 DEVELOPMENTS 
 

Strength of mid-market and budget hotels driven by domestic leisure 
travel and value-seeking consumers 

Mid-market and budget hotels continue to account for a large share of sales, together 

expected to account for a 41% share of value sales in overall hotels in India in 2023, on the 

back of healthy double-digit growth in domestic leisure trips. The travel industry in India is 

mainly driven by domestic leisure trips, with value-seeking experiences taking precedence. 

Consumers in India stated value for money as the most important travel destination feature in 

Euromonitor’s Lifestyles survey 2023. Such travellers seek affordable options without 

compromising on comfort and amenities, which makes budget and mid-market hotels the go-to 

choice. Through relatively economical room rates, these types of accommodation are accessible 

to a broader demographic. 

Furthermore, the widespread availability of such types of hotels even beyond metro cities 

aligns seamlessly with the evolving travel preferences of domestic tourists. The increased 

demand for exploring destinations beyond major tourist destinations, in offbeat locations, in a 

bid to have a unique and better travel experience, has acted in favour of budget and mid-market 

hotels – with sales set to surge by high single-digits in current value terms in 2023. 

 

Luxury and upscale hotels achieve full recovery, driven by surge in 
affluent travellers amidst global events and uptick in corporate events 

In 2023, the surge in affluent travellers, particularly during global events such as the G20 

summit and Cricket World Cup, is set to drive value sales of luxury and upscale hotels to 

surpass the pre-pandemic levels of 2019. As a result of such events, the country witnessed a 

heightened influx of affluent individuals seeking opulent accommodation, which created an 

attractive opportunity for luxury and upscale hotels in India. In addition, certain luxury hotels in 

key destination wedding cities such as Jaipur, Udaipur, Goa, and others blocked room booking 

for auspicious days to ensure a more substantial revenue stream coming from hosting grand 

wedding events. 

Furthermore, corporate events have emerged as significant catalyst for growth, contributing to 

the uptick in demand for high-end stays. Corporate events such as meetings, conferences, and 

trade shows have been significant in terms of revenue generation for luxury and upscale hotels 

in India. The increase in the number of such corporate events has acted in favour of these 

hotels, and is set to drive current value growth approaching 20% in 2023. 

 

 
 

Content removed from sample 
 

 
 

 
 
 
 

Content removed from sample 
 

 
 

 
 
 
 

Content removed from sample 
 



L O D G I N G  ( D E S T I N A T I O N )  I N  I N D I A  P a s s p o r t  2 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

 

PROSPECTS AND OPPORTUNITIES 
 

Expansion of higher-tier hotels, coupled with consumer preference for 
well-reviewed stays, set to negatively impact demand for unrated hotels 

In the forecast period, the demand for unrated hotels is set to witness a decline in current 

value terms, on the back of the expansion of higher-tier hotel chains into non-metro cities, along 

with consumers’ increasing reliance on online research and reviews to make the decision about 

which accommodation to choose. Recognising the untapped potential of newer leisure travel 

destinations, especially those related to spiritual travel and within proximity of major travel 

destinations, major hotel chains are expanding their footprint in India. As such rated hotels 

proliferate, the competitive landscape within hotels in India is set to intensify, consequently 

negatively impacting the demand for unrated hotels in the coming years. Moreover, this 

expansion plan extends beyond domestic players, with global hospitality brands such as Hilton 

and Accor laying down plans to boost their capacity in India over the forecast period. 

Simultaneously, younger consumers are increasingly relying on online research, and thereby 

opting for well-reviewed accommodation, which further poses a challenge for unrated hotels, 

which often lack the visibility and infrastructure to establish and enhance their online presence. 

Furthermore, as consumers in India increasingly embrace alternative stays for their unique 

experiences and enhanced privacy, unrated hotels in India is likely to witness a decline in its 

share of value sales in hotels in India, projected to hold less than a 17% share by 2028. 

 

Growth of lodging to be strongly driven by increased travel demand and 
favourable external factors 

Lodging in India is poised to witness continued growth in the forecast period, underpinned by 

the surge in travel demand, which is set to drive an uptick in bookings in the coming years. With 

about 49% of consumers in India intending to increase their travel spending over the next 12 

months, according to Euromonitor’s Lifestyles survey 2023, the number of travel trips is set to 

increase significantly, and the demand for accommodation will increase alongside, creating 

continued growth opportunities for lodging companies in India. Furthermore, the employed 

population in the country is set to reach close to 448.8 million by 2028, leading to a significant 

jump in disposable income from INR246.4 million in 2023 to INR402.8 million in 2028. This will 

empower more individuals to explore and indulge in travel experiences, directly influencing the 

demand for lodging over the coming years. 

In addition, accessibility to credit is anticipated to become more seamless through pay later 

schemes and enticing offers from co-branded credit cards, which will further act in favour of 

attracting additional demand for higher-end accommodation. For instance, prominent hotels 

player Marriott, recognising the surge in demand for credit cards in India, and to further attract 

value-conscious, experience-seeking consumers, partnered with HDFC Bank to launch a co-

branded credit card in late 2023, adding an additional layer of incentive for hotel bookings. 

Moreover, both the central and state governments are placing unwavering emphasis on 

bolstering tourism in the coming years, which will lead to favourable government policies and 

initiatives that are likely to be conducive to the expansion and enhancement of lodging, with the 

current value CAGR expected to be nearly double-digit in the forecast period. 

 

 

CATEGORY DATA 
 

Table 1 Lodging (Destination) Sales: Value 2018-2023 
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INR million 
 2018 2019 2020 2021 2022 2023 
 
Lodging (Destination) 642,403.0 681,779.6 329,338.5 324,098.7 493,150.9 531,340.8 
    Offline       
Hotels 719,558.0 788,966.3 431,381.2 463,852.2 804,414.4 878,731.8 
Short-Term Rentals 1,758.8 2,189.6 547.4 1,043.9 2,198.2 2,868.2 
Other Lodging 91,466.7 99,371.1 54,443.3 64,710.3 95,863.9 109,880.3 
Lodging (Destination) 170,380.5 208,747.4 157,033.4 205,507.7 409,325.7 460,139.5 
    Online       
Lodging (Destination) 812,783.5 890,527.1 486,371.9 529,606.3 902,476.5 991,480.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Lodging (destination) is the sum of hotels, short-term rentals and other lodging, or the sum of offline and 
online sales 

 

 

Table 2 Lodging (Destination) Online Sales: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
- Lodging (Destination) 55,866.1 69,439.5 53,026.4 71,214.0 134,736.4 148,807.2 
    Online via Direct       
- Lodging (Destination) 114,514.4 139,308.0 104,007.0 134,293.7 274,589.3 311,332.3 
    Online via Intermediaries       
Lodging (Destination) 170,380.5 208,747.4 157,033.4 205,507.7 409,325.7 460,139.5 
    Online       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 3 Hotels Sales: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
- Luxury Hotels 141,315.0 159,006.3 61,617.7 75,487.2 135,706.9 159,760.1 
- Upscale Hotels 85,707.4 108,910.8 44,746.7 55,056.0 100,429.7 118,478.2 
- Mid-Market Hotels 108,347.9 119,574.0 68,789.5 74,781.5 124,739.5 136,153.4 
- Budget Hotels 156,013.8 175,748.8 118,070.6 123,477.1 210,339.3 226,697.7 
- Unrated Hotels 228,174.0 225,726.4 138,156.6 135,050.3 233,199.1 237,642.4 
- Hotels Offline 553,771.9 585,413.0 276,946.7 262,076.5 403,816.1 430,249.3 
- Hotels Online 165,786.2 203,553.3 154,434.5 201,775.7 400,598.4 448,482.6 
Hotels 719,558.0 788,966.3 431,381.2 463,852.2 804,414.4 878,731.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Hotels is the sum of luxury, upscale, mid-market, budget and unrated hotels, or the sum of offline and 
online sales 

 

 

Table 4 Hotels Online Sales: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
-- Hotels Online via 53,797.6 67,172.6 51,735.6 69,508.3 130,838.0 143,782.5 
    Direct       
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-- Hotels Online via 111,988.6 136,380.7 102,698.9 132,267.5 269,760.4 304,700.1 
    Intermediaries       
- Hotels Online 165,786.2 203,553.3 154,434.5 201,775.7 400,598.4 448,482.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 5 Other Lodging Sales: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
- Campsites 5,175.7 5,611.6 2,228.6 3,458.3 5,420.3 7,060.7 
- Hostels 4,377.8 4,710.4 1,904.0 2,685.3 4,292.1 5,304.6 
- Other Lodging Types 81,913.2 89,049.2 50,310.7 58,566.7 86,151.6 97,515.0 
- Other Lodging Offline 88,082.4 95,694.4 52,211.1 61,785.2 88,971.4 100,661.3 
- Other Lodging Online 3,384.3 3,676.7 2,232.2 2,925.0 6,892.5 9,219.0 
Other Lodging 91,466.7 99,371.1 54,443.3 64,710.3 95,863.9 109,880.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Other lodging is the sum of campsites, hostels and other lodging types, or the sum of offline and online 
sales 

 

 

Table 6 Other Lodging Online Sales: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
-- Other Lodging Online 1,737.9 1,888.1 1,197.8 1,527.2 3,499.0 4,494.1 
    Direct       
-- Other Lodging Online 1,646.4 1,788.7 1,034.4 1,397.8 3,393.5 4,724.9 
    Intermediaries       
- Other Lodging Online 3,384.3 3,676.7 2,232.2 2,925.0 6,892.5 9,219.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 7 Lodging (Destination) Outlets: Units 2018-2023 

 

outlets 
 2018 2019 2020 2021 2022 2023 
 
- Luxury Hotels 378 410 384 396 412 429 
- Upscale Hotels 412 508 493 519 549 586 
- Mid-Market Hotels 1,196 1,300 1,235 1,292 1,371 1,458 
- Budget Hotels 6,780 9,284 8,356 8,973 9,931 11,133 
- Unrated Hotels 42,210 47,338 42,127 39,663 43,070 46,429 
Hotels 50,976 58,840 52,595 50,843 55,333 60,035 
Short-Term Rentals 79,537 104,282 77,029 112,137 141,328 174,164 
- Campsites 890 990 842 875 960 1,216 
- Hostels 475 502 452 461 527 613 
- Other Lodging Types 29,530 31,545 27,444 20,600 26,635 29,826 
Other Lodging 30,895 33,037 28,738 21,936 28,122 31,655 
Lodging (Destination) 161,408 196,159 158,362 184,916 224,783 265,854 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Lodging (destination) is the sum of hotels, short term rentals and other lodging, or the sum of all hotel 
types, short-term rentals, campsites, hostels and other lodging types 

Data removed from sample 
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Table 8 Lodging (Destination) Rooms: Number of Rooms 2018-2023 

 

'000 rooms 
 2018 2019 2020 2021 2022 2023 
 
Hotels 1,646.1 1,849.8 1,619.4 1,535.5 1,709.6 1,910.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 9 Lodging (Destination) by Incoming vs Domestic: % Value 2018-2023 

 

% retail value rsp 
 2018 2019 2020 2021 2022 2023 
 
Incoming 19.3 19.4 10.0 8.3 11.4 13.1 
Domestic 80.7 80.6 90.0 91.7 88.6 86.9 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 10 Hotels NBO Company Shares: % Value 2018-2022 

 

% retail value rsp 
Company 2018 2019 2020 2021 2022 2023 
 
Marriott International 4.4 4.4 3.2 3.4 3.5 3.7 
    Inc       
Indian Hotels Co Ltd 3.7 3.8 2.8 3.1 2.9 3.2 
ITC Ltd 2.6 2.3 1.9 2.1 2.1 2.3 
EIH Ltd 1.4 1.7 1.2 1.3 1.3 1.3 
Carlson Rezidor Hotel 1.4 1.5 1.2 1.4 1.2 1.3 
    Group, The       
Hyatt Corp 1.3  1.2 0.9 1.0 1.1 1.1 
FRHI Hotels & Resorts 0.3 0.3 0.2 0.3 0.2 0.3 
InterContinental Hotels 0.3 0.3 0.2 0.3 0.2 0.2 
    Group Plc       
Shangri-La 0.2 0.2 0.1 0.2 0.2 0.2 
    International Hotel       
    Management Ltd       
Starwood Hotels & - - - - - - 
    Resorts Worldwide Inc       
Others 84.3 84.2 88.2 87.0 87.2 86.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 11 Hotel Brands by Key Performance Indicators 2023 

 

LBN (NBO) Outlets Rooms ('000) 
 
aloft (Marriott International Inc) 3.0 0.5 
Andaz (Hyatt Corp) 1.0 0.4 

Data removed from sample 
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Country Inns & Suites (Carlson Rezidor Hotel Group, The) 14.0 1.2 
Courtyard (Marriott International Inc) 27.0 3.8 
Fairmont (FRHI Hotels & Resorts) 1.0 0.1 
Fortune Hotels (ITC Ltd) 40.0 3.5 
Four Points by Sheraton (Marriott International Inc) 13.0 1.5 
Four Seasons (Four Seasons Hotels Ltd) 2.0 0.2 
Ginger (Indian Hotels Co Ltd) 59.0 4.9 
Grand Hyatt (Hyatt Corp) 4.0 0.8 
Hyatt (Hyatt Corp) 7.0 0.7 
Hyatt Hotels (Hyatt Corp) 5.0 1.1 
Hyatt Regency (Hyatt Corp) 15.0 2.8 
InterContinental (InterContinental Hotels Group Plc) 2.0 0.6 
JW Marriott (Marriott International Inc) 10.0 3.0 
Le Méridien (Marriott International Inc) 11.0 1.8 
Maidens Hotel (EIH Ltd) 1.0 0.1 
Marriott (Marriott International Inc) 9.0 2.4 
Oberoi (EIH Ltd) 13.0 2.9 
Park Hyatt (Hyatt Corp) 2.0 0.4 
Park Inn (Carlson Rezidor Hotel Group, The) 8.0 0.9 
Park Plaza (Carlson Rezidor Hotel Group, The) 7.0 0.7 
Radisson (Carlson Rezidor Hotel Group, The) 20.0 2.8 
Radisson Blu (Carlson Rezidor Hotel Group, The) 38.0 4.0 
Renaissance (Marriott International Inc) 3.0 0.5 
Shangri-la (Shangri-La International Hotel Management 2.0 0.7 
    Ltd)   
Sheraton (Marriott International Inc) 7.0 1.5 
Sofitel (FRHI Hotels & Resorts) 1.0 0.8 
St Regis (Marriott International Inc) 2.0 0.2 
Taj (Indian Hotels Co Ltd) 50.0 8.9 
The Gateway (Indian Hotels Co Ltd) 12.0 0.9 
The Luxury Collection (ITC Ltd) 15.0 3.7 
Trident (EIH Ltd) 10.0 2.0 
Vivanta (Indian Hotels Co Ltd) 15.0 2.2 
W Hotels (Starwood Hotels & Resorts India Pvt LTD) 1.0 0.1 
Welcom Heritage (ITC Ltd) 35.0 1.0 
Westin (Marriott International Inc) 11.0 3.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note 1: Hotel rooms and outlets are sourced mainly from the hotel companies themselves from websites, trade 
interviews and/or company reports 

Note 2: Sales per outlet refers to million local currency; sales per room refers to ‘000 local currency 

 

 

Table 12 Forecast Lodging (Destination) Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Lodging (Destination) 531,340.8 557,609.7 578,739.7 598,927.1 618,027.1 635,607.1 
    Offline       
Hotels 878,731.8 924,158.8 969,672.8 1,017,666.6 1,067,399.2 1,116,708.2 
Short-Term Rentals 2,868.2 3,415.5 3,970.6 4,534.7 5,089.3 5,624.6 
Other Lodging 109,880.3 118,456.8 126,705.8 135,015.0 142,966.9 150,643.2 
Lodging (Destination) 460,139.5 488,421.5 521,609.6 558,289.3 597,428.3 637,368.8 
    Online       
Lodging (Destination) 991,480.3 1,046,031.2 1,100,349.3 1,157,216.3 1,215,455.4 1,272,976.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Lodging is the sum of hotels, short-term rentals and other lodging, or the sum of offline and online sales 
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Table 13 Forecast Lodging (Destination) Online Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
- Lodging (Destination) 148,807.2 157,558.6 166,412.2 175,923.0 186,046.6 196,458.8 
    Online via Direct       
- Lodging (Destination) 311,332.3 330,862.9 355,197.4 382,366.2 411,381.7 440,910.1 
    Online via Intermediaries       
Lodging (Destination) 460,139.5 488,421.5 521,609.6 558,289.3 597,428.3 637,368.8 
    Online       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 14 Forecast Hotels Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
- Luxury Hotels 159,760.1 177,994.0 197,586.5 218,855.4 241,821.6 266,319.4 
- Upscale Hotels 118,478.2 132,735.7 148,010.9 164,293.5 182,103.7 200,345.3 
- Mid-Market Hotels 136,153.4 143,080.6 148,241.3 153,791.5 158,587.7 162,939.2 
- Budget Hotels 226,697.7 239,049.2 260,014.6 274,308.7 288,418.5 302,177.6 
- Unrated Hotels 237,642.4 231,299.4 215,819.6 206,417.4 196,467.7 184,926.7 
- Hotels Offline 430,249.3 449,141.2 463,257.3 476,509.3 489,236.2 500,843.6 
- Hotels Online 448,482.6 475,017.6 506,415.5 541,157.3 578,163.0 615,864.6 
Hotels 878,731.8 924,158.8 969,672.8 1,017,666.6 1,067,399.2 1,116,708.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Hotels is the sum of luxury, upscale, mid-market, budget and unrated hotels, or the sum of offline and 
online sales 

 

 

Table 15 Forecast Hotels Online Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
-- Hotels Online via 143,782.5 151,855.0 159,996.0 168,729.1 178,042.2 187,607.0 
    Direct       
-- Hotels Online via 304,700.1 323,162.6 346,419.5 372,428.2 400,120.8 428,257.6 
    Intermediaries       
- Hotels Online 448,482.6 475,017.6 506,415.5 541,157.3 578,163.0 615,864.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 16 Forecast Other Lodging Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
- Campsites 7,060.7 8,404.7 9,785.2 11,262.6 12,805.9 14,428.7 
- Hostels 5,304.6 6,133.4 6,998.2 7,911.3 8,842.4 9,785.1 
- Other Lodging Types 97,515.0 103,918.7 109,922.4 115,841.1 121,318.7 126,429.4 
- Other Lodging Offline 100,661.3 107,997.1 114,960.2 121,864.6 128,212.7 134,177.9 

 

Data removed from sample 

 

 

 

Data removed from sample 

 

 

Data removed from sample 

 

 

Data removed from sample 

 



L O D G I N G  ( D E S T I N A T I O N )  I N  I N D I A  P a s s p o r t  8 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

- Other Lodging Online 9,219.0 10,459.7 11,745.6 13,150.5 14,754.2 16,465.3 
Other Lodging 109,880.3 118,456.8 126,705.8 135,015.0 142,966.9 150,643.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Other lodging is the sum of campsites, hostels and other lodging types, or the sum of offline and online 
sales 

 

 

Table 17 Forecast Other Lodging Online Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
-- Other Lodging Online 4,494.1 5,058.1 5,663.8 6,318.7 7,005.4 7,728.0 
    Direct       
-- Other Lodging Online 4,724.9 5,401.6 6,081.9 6,831.8 7,748.8 8,737.3 
    Intermediaries       
- Other Lodging Online 9,219.0 10,459.7 11,745.6 13,150.5 14,754.2 16,465.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 18 Forecast Lodging (Destination) Outlets: Units 2023-2028 

 

outlets 
 2023 2024 2025 2026 2027 2028 
 
- Luxury Hotels 429 452 479 510 544 581 
- Upscale Hotels 586 626 671 719 771 832 
- Mid-Market Hotels 1,458 1,552 1,649 1,750 1,855 1,965 
- Budget Hotels 11,133 12,870 15,179 17,940 21,255 25,315 
- Unrated Hotels 46,429 49,756 53,164 56,366 59,646 62,849 
Hotels 60,035 65,256 71,142 77,285 84,071 91,542 
Short-Term Rentals 174,164 204,743 230,541 254,618 277,469 298,629 
- Campsites 1,216 1,483 1,773 2,091 2,439 2,821 
- Hostels 613 701 794 889 989 1,092 
- Other Lodging Types 29,826 31,924 34,825 37,649 39,915 42,226 
Other Lodging 31,655 34,108 37,392 40,629 43,343 46,139 
Lodging (Destination) 265,854 304,107 339,075 372,532 404,883 436,310 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Lodging (destination) is the sum of hotels, short term rentals and other lodging, or the sum of all hotel 
types, short-term rentals, campsites, hostels and other lodging types 
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TRAVEL IN INDIA - INDUSTRY 
OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Travel in 2023 

In 2023, inbound travel to India is set to see robust growth on the back of international events, 

coupled with government initiatives. Global political gatherings such as the G20 summit, and the 

hosting of international sporting events have helped highlight the warm hospitality and vibrant 

culture of the country. Furthermore, initiatives by the government, such as the expansion of the 

e-visa facility to 165 countries, the extension of UPI (Unified Payment Interface) for inbound 

travellers from G20 countries at selected airports, and declaration of 2023 as “Visit India Year” 

have also accelerated the recovery of inbound trips. However, inflationary pressure in certain 

major inbound source markets, such as the UK and Australia, is likely to limit growth in inbound 

tourism from such countries, and arrivals from the UK are not projected to reach the pre-

pandemic level until 2024. 

Domestic tourism, which continues to be the major contributor to India’s overall travel 

industry, is set to witness steady growth in 2023, driven by short-haul weekend trips and 

experiential spiritual travel trips. Short-haul weekend trips have become a preferred choice for 

travellers looking for a temporary escape from their demanding schedules. Furthermore, in a bid 

to seek spiritual enlightenment and a deeper connection with their ancient roots, domestic 

tourists are increasingly travelling to cities with a rich cultural and religious heritage. This can be 

witnessed in the surge in the number of trips undertaken to Varanasi city in the state of Uttar 

Pradesh. As a result of strong domestic and inbound travel demand, the travel industry in India 

is projected to witness full recovery in 2023. 

The government of India continues to increase its emphasis on travel and tourism, unveiling 

various schemes in its current year budget. These include plans to open up 50 new tourism 

destinations for attracting tourists across the country, and a further plan to launch an app to 

enhance the experience of domestic tourists. In addition, travel-related companies such as 

airlines, hotels, and short-term rentals are also rapidly expanding their footprint across the 

country, which is set to benefit the supply side of travel in the coming years. While the public 

and private sector are strategically working on supply, it is imperative to also keep a close eye 

on the strong consumer inclination to increase expenditure on travel over the next 12 months, 

which is set to offer promising growth opportunities for the travel industry in India. 

 

Airlines: Key trends 

Airlines is set to experience robust demand and growth in 2023, driven by the increased 

desire to travel by air amongst consumers beyond major metro cities, such as Surat, 

Ghaziabad, Lucknow, and others. This is expected to help airlines in India to exceed the pre-

pandemic levels of value sales and passenger numbers in 2023. With rising disposable incomes 

and the aspiration to enhance their lifestyles, air travel has become an attractive and affordable 

travel choice for a wider segment of the population, especially in tier-2 and beyond cities in 

India. Moreover, increased airline connectivity in the form of the addition of new domestic 

destinations by major domestic airline carriers has also fuelled demand for airlines during the 

year. 
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However, airlines in India has also faced certain major challenges in 2023. The primary 

challenge came in the form of the grounding of GoAir due to engine issues. Another domestic 

airline carrier, Akasa Air, has faced challenges due to a staffing crisis during the year, eventually 

impacting capacity. As such, it will be imperative for airlines to overcome such challenges to 

ensure an elevated growth trajectory over the forecast period. 

Government initiatives such as infrastructure investment to expand the number of airports, 

and further incentives to airline carriers on newer routes under its UDAN 5.0 (Ude Desh ka Aam 

Nagrik) scheme, is set to create favourable opportunities for airlines in India in the coming 

years. Furthermore, factors such as the steadily increasing employed population are also 

anticipated to create a shift in consumers’ perception of air travel in India. From being 

considered an aspirational mode of transportation, air travel is now increasingly perceived as a 

time-saving necessity, which is witnessed through growing interest in air travel from beyond 

metro cities. As a result of the attractive opportunity that this is set to offer, major domestic 

players in airlines, namely Air India and IndiGo, are looking to ramp up their overall capacity, for 

which they are looking to bolster their fleet size significantly in the coming years, with the aim of 

further expanding their flight frequency both for domestic and outbound travel. 

 

Hotels: Key trends 

Hotels is set to witness healthy growth in 2023, on the back of the surge in travel fuelled by 

global events such as the G20 summit, the Cricket World Cup, and the Hockey Men’s World 

Cup. Furthermore, the demand for spiritual travel, coupled with short-haul weekend trips, has 

also increased travel during the year, taking the occupancy level of hotels to about 63%. In 

addition, with the return of meetings, conferences, and exhibitions, business travel trips in the 

country have also returned to normalcy, which has also ultimately contributed to strong demand 

for hotel accommodation during the year. 

The dominance of domestic leisure trips in India’s overall travel landscape has continued to 

benefit mid-market and budget hotels, as value-seeking experiences take precedence. Through 

relatively economical room rates, budget and mid-market hotels attract demand from travellers 

seeking affordable lodging options without compromising on comfort and basic amenities. In 

addition, the widespread availability of hotels even beyond metro cities aligns seamlessly with 

the evolving travel preferences of domestic tourists in terms of exploring offbeat destinations to 

have a unique travel experience. Such evolving consumer behaviour is also expected to benefit 

alternative accommodation in the coming years. 

On the other hand, luxury and upscale hotels has benefited from the surge in affluent 

travellers due to government meetings and sporting events. Furthermore, such hotels, 

specifically in key destination wedding cities, including Jaipur, Udaipur, Goa, and others, have 

started to host grand wedding events on certain auspicious days to ensure a more substantial 

revenue stream in 2023. Going forward, driven by increased travel demand, the competition 

within hotels is set to intensify, with major hotel chains expected to expand their footprint in the 

country. 

 

Booking: Key trends 

The desire for a seamless customer journey has pushed more consumers to shift online for 

travel bookings in 2023. The competitive pricing structure through payment-related discounts, 

the ability to cross-compare, and additional benefits are expected to allow online travel 

intermediaries to witness the fastest growth amongst all travel booking channels during the year. 

With value for money being top-of-mind for travellers in India, payment-related discounts and 

exclusive card-related benefits have increased consumers’ inclination to use online channels for 

their travel bookings. In addition, the facility to cross-compare the prices of various lodging and 
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airline options on one platform has also acted in favour of online travel intermediaries. 

Furthermore, additional benefits in the form of easier access to credit via pay later schemes 

have enabled online travel intermediaries to get an edge over their offline counterparts. 

However, offline travel bookings continue to hold the majority share in overall travel bookings, 

on account of high consumer trust, and attractive benefits for a certain portion of the population. 

The elevated level of personal relationships that consumers have with their local offline travel 

agent creates a sense of trust and comfort that is hard to replicate by digital travel booking 

platforms. In addition, certain segments of the population prefer human interaction for their 

travel bookings, which further adds to the demand for offline travel booking in India. 

While digital payment literacy is fast picking up in the country, on the back of increased usage 

of mobile payments via UPI (Unified Payment Interface), there are still travellers who are less 

familiar with digital payments. As a result, the traditional payment methods accepted via offline 

travel channels push such consumers to make travel bookings this way. In addition, some of the 

population, especially in rural areas, is not familiar with the process of making travel bookings 

via online channels, which further acts in favour of offline travel bookings. 

Looking ahead, the rate of adoption of digital payments for travel bookings, simplified online 

and mobile user interfaces in regional languages, and increased customer knowledge about the 

steps involved in online travel booking, have the potential to revolutionise the landscape of 

travel booking in India. 

 

What next for travel? 

India’s travel industry has promising growth opportunities ahead, driven by the government’s 

unwavering emphasis on tourism, coupled with heightened consumer interest in travel. The 

Indian government’s focus on expanding flight connectivity within the country, and its ambitious 

plans to elevate the rail experience through the introduction of high-speed trains, is likely to 

elevate the travel experience for tourists in the coming years. Furthermore, consumers in India 

are increasingly looking for ways to offset the hustle and bustle of their everyday life with an 

infusion of fun. As a result, the number of travel trips undertaken is set to witness steady growth 

over the forecast period, with almost one in every two consumers in India intending to increase 

their spending on travel over the next 12 months. 

In a bid to capitalise on the increasing demand for travel, local state governments are likely to 

further ramp up their promotional activities to highlight their unique travel positioning. For 

instance, the state of Uttar Pradesh is strategically working on promoting and highlighting its 

positioning as a centre for spiritual tourism. It has already significantly benefited from attracting 

travel demand to the city of Varanasi. The city has leveraged its spiritual travel positioning, and 

has worked on infrastructure improvement to attract domestic tourists in large numbers. Going 

forward, similar growth is likely to take place in the city of Ayodhya in the next year due to the 

start of a holy temple. In anticipation of high demand, the government is also expected to 

commence the operation of an airport in the same city by late 2023. 

On the other hand, rising disposable incomes and better international airline connectivity are 

set to act as a catalyst for the growth of outbound tourism. Furthermore, friendlier visa policies 

and closer geographical proximity are expected to allow countries such as Thailand, Sri Lanka, 

and Vietnam, to witness heightened demand from cost-conscious Indian travellers. While 

travellers in India are expected to take more trips to break free from their busy schedules, at the 

same time, they are also expected to carefully look for better value and economically more 

feasible trips so that they can make the most out of their income in the coming years. 

On the back of better affordability, domestic travel will continue to be an attractive option for 

most Indian travellers. Moreover, value for money will remain top-of-mind for Indian tourists, but 

value is not just associated with the price tag, it is also associated with looking for additional 

benefits from travel bookings. To provide additional benefits, co-branded partnerships with 
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special perks, along with usage of generative artificial intelligence to help in trip planning, will 

remain focus areas for travel players over the forecast period. Lastly, with consumers 

increasingly relying on online research and reviews to discover and finalise their travel bookings, 

be it for accommodation, place of travel, or airlines, it will become imperative for brands to 

communicate a clear value proposition digitally to their prospective consumers, to ensure 

awareness and build strong consumer loyalty in the coming years. 

 

 

MARKET DATA 
 

Table 19 Surface Travel Modes Sales: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
- Bus 489,680.7 505,713.1 292,117.2 370,141.8 534,040.5 571,637.0 
- Ferry - - - - - - 
- Rail 356,679.1 373,261.2 241,036.4 332,229.2 572,786.0 604,804.7 
- Other Surface Travel - - - - - - 
    Modes       
- Surface Travel Modes 627,143.9 633,153.0 372,141.3 488,147.8 767,252.2 814,097.7 
    Offline       
- Surface Travel Modes 219,215.9 245,821.4 161,012.4 214,223.1 339,574.4 362,344.0 
    Online       
Surface Travel Modes 846,359.8 878,974.3 533,153.6 702,370.9 1,106,826.5 1,176,441.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Surface travel modes is the sum of bus, ferry, rail and other surface travel modes, or the sum of online 
and offline sales 

 

 

Table 20 Surface Travel Modes Online Sales: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
-- Surface Travel Modes 10,673.5 11,936.9 7,997.3 10,886.7 17,487.9 18,823.1 
    Online via Direct       
-- Surface Travel Modes 208,542.4 233,884.5 153,015.1 203,336.4 322,086.5 343,521.0 
    Online via Intermediaries       
- Surface Travel Modes 219,215.9 245,821.4 161,012.4 214,223.1 339,574.4 362,344.0 
    Online       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 21 Forecast Surface Travel Modes Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
- Bus 571,637.0 579,721.9 586,284.8 592,635.5 596,474.6 598,028.8 
- Ferry - - - - - - 
- Rail 604,804.7 609,038.5 615,398.7 625,130.2 635,766.8 647,222.8 
- Other Surface Travel - - - - - - 
    Modes       
- Surface Travel Modes 814,097.7 819,650.3 825,316.3 832,951.8 838,330.8 841,635.7 
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    Offline       
- Surface Travel Modes 362,344.0 369,110.1 376,367.2 384,813.9 393,910.6 403,615.9 
    Online       
Surface Travel Modes 1,176,441.7 1,188,760.5 1,201,683.5 1,217,765.7 1,232,241.4 1,245,251.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Surface travel modes is the sum of bus, ferry, rail and other surface travel modes, or the sum of online 
and offline sales 

 

 

Table 22 Forecast Surface Travel Modes Online Sales: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
-- Surface Travel Modes 18,823.1 20,090.1 21,390.0 22,528.7 23,782.3 25,278.6 
    Online via Direct       
-- Surface Travel Modes 343,521.0 349,020.1 354,977.2 362,285.3 370,128.3 378,337.3 
    Online via Intermediaries       
- Surface Travel Modes 362,344.0 369,110.1 376,367.2 384,813.9 393,910.6 403,615.9 
    Online       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 23 In-Destination Spending: Value 2018-2023 

 

INR million 
 2018 2019 2020 2021 2022 2023 
 
Food and Dining 1,215,267.1 1,330,377.0 430,925.8 473,377.6 1,189,701.1 1,535,697.1 
Experiences - - - - - - 
- Guided Tours - - - - - - 
- Festivals and Leisure - - - - - - 
    Events       
- Other Experiences - - - - - - 
Shopping 1,963,949.8 2,146,602.3 840,419.8 893,373.9 2,229,274.5 2,705,453.2 
- Retail Shopping 1,835,906.3 2,003,471.3 798,973.5 845,593.0 2,089,449.5 2,527,333.5 
- Duty-Free Shopping 128,043.5 143,131.0 41,446.3 47,781.0 139,825.0 178,119.6 
Wellness 83,820.3 97,377.7 29,031.3 38,443.5 89,118.9 136,357.4 
- Other Wellness - - - - - - 
Other In-Destination 2,577,519.9 2,966,071.6 1,055,248.0 1,103,120.9 3,972,286.0 4,864,141.0 
    Spending       
- In-Destination 2,816,875.8 3,092,307.0 1,082,804.9 1,131,002.0 3,264,409.8 4,037,245.5 
    Spending Offline Direct       
- In-Destination 698,633.4 554,871.0 195,450.9 202,422.2 590,026.4 706,193.9 
    Spending Offline       
    Intermediaries       
Mobility 23,807.2 28,915.5 12,621.7 14,624.5 29,793.5 36,607.3 
Attractions 54,296.2 59,288.6 12,750.8 19,232.6 44,581.3 66,765.5 
- Museums & Cultural 5,919.5 6,511.7 1,255.5 1,884.5 4,996.7 7,918.3 
    Sites       
- National Parks & 628.5 664.3 201.3 320.5 632.9 937.3 
    Nature Reserves       
- Theme Parks 46,996.3 51,320.0 11,136.4 16,803.8 38,514.3 57,282.3 
- Other Attractions 751.8 792.6 157.6 223.9 437.5 627.7 
In-Destination Spending 3,515,509.2 3,647,178.0 1,278,255.8 1,333,424.2 3,854,436.1 4,743,439.4 
    Offline       
In-Destination Spending 2,403,151.3 2,981,454.8 1,102,741.4 1,208,748.8 3,700,319.1 4,601,582.0 
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    Online       
- In-Destination 893,136.4 1,120,162.1 417,865.0 458,628.7 1,415,761.1 1,763,816.8 
    Spending Online Direct       
- In-Destination 1,510,014.9 1,861,292.6 684,876.4 750,120.1 2,284,558.0 2,837,765.3 
    Spending Online       
    Intermediaries       
- Medical Tourism 43,589.5 52,092.4 16,591.4 22,746.9 54,051.1 86,757.4 
- Spas 40,230.7 45,285.3 12,439.9 15,696.6 35,067.8 49,600.0 
In-Destination Spending 5,918,660.3 6,628,632.8 2,380,997.2 2,542,173.1 7,554,755.3 9,345,021.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: In-destination spending is the sum of food and dining, attractions, experiences, shopping, mobility, 
wellness, and other in-destination spending, or the sum of online and offline sales 

 

 

Table 24 Forecast In-Destination Spending: Value 2023-2028 

 

INR million 
 2023 2024 2025 2026 2027 2028 
 
Food and Dining 1,535,697.1 1,866,968.8 2,023,552.3 2,187,594.0 2,353,863.8 2,523,200.4 
Experiences - - - - - - 
- Guided Tours - - - - - - 
- Festivals and Leisure - - - - - - 
    Events       
- Other Experiences - - - - - - 
Shopping 2,705,453.2 3,083,002.6 3,337,452.1 3,583,568.2 3,824,502.3 4,063,342.7 
- Retail Shopping 2,527,333.5 2,880,146.2 3,120,582.2 3,355,171.9 3,583,471.5 3,809,816.4 
- Duty-Free Shopping 178,119.6 202,856.4 216,869.9 228,396.4 241,030.8 253,526.2 
Wellness 136,357.4 166,439.5 198,539.0 233,166.5 269,704.4 309,170.9 
- Other Wellness - - - - - - 
Other In-Destination 4,864,141.0 5,406,529.8 5,870,542.2 6,179,770.6 6,300,265.0 6,209,661.8 
    Spending       
- In-Destination 4,037,245.5 4,569,151.0 4,936,131.0 5,242,650.0 5,517,650.5 5,695,631.5 
    Spending Offline Direct       
- In-Destination 706,193.9 786,795.1 818,100.5 849,314.6 802,773.5 726,303.6 
    Spending Offline       
    Intermediaries       
Mobility 36,607.3 43,356.5 50,183.6 57,468.7 65,707.9 74,950.3 
Attractions 66,765.5 78,870.9 91,166.0 103,838.9 116,606.0 129,495.2 
- Museums & Cultural 7,918.3 9,844.9 11,563.6 13,227.6 14,869.0 16,470.4 
    Sites       
- National Parks & 937.3 1,170.1 1,352.2 1,532.4 1,707.4 1,870.0 
    Nature Reserves       
- Theme Parks 57,282.3 67,163.4 77,513.3 88,303.2 99,217.4 110,310.0 
- Other Attractions 627.7 692.5 736.9 775.7 812.1 844.9 
In-Destination Spending 4,743,439.4 5,355,946.1 5,754,231.5 6,091,964.6 6,320,424.0 6,421,935.1 
    Offline       
In-Destination Spending 4,601,582.0 5,289,222.0 5,817,203.5 6,253,442.3 6,610,225.5 6,887,886.0 
    Online       
- In-Destination 1,763,816.8 2,036,559.0 2,228,010.5 2,405,576.5 2,552,264.5 2,663,561.5 
    Spending Online Direct       
- In-Destination 2,837,765.3 3,252,663.0 3,589,193.0 3,847,865.8 4,057,961.0 4,224,324.5 
    Spending Online       
    Intermediaries       
- Medical Tourism 86,757.4 108,754.8 132,498.1 158,441.2 185,914.9 215,921.6 
- Spas 49,600.0 57,684.7 66,040.9 74,725.3 83,789.5 93,249.3 
In-Destination Spending 9,345,021.4 10,645,168.0 11,571,435.1 12,345,406.8 12,930,649.3 13,309,821.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Note: In-destination spending is the sum of food and dining, attractions, experiences, shopping, mobility, 
wellness, and other in-destination spending, or the sum of online and offline sales 

 

 

 

DISCLAIMER 
Forecast closing date: 7 August 2023 

Report closing date: 14 December 2023 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources Bureau of Immigration 

 Central Statistical Organisation 

 Civil Aviation Authority 

 Department of Tourism 

 Directorate gen Civil Aviation - DGCA 

 Indian Chambers of commerce 

 Ministry of Civil Aviation & Tourism 

 Ministry of Culture & Tourism 

 Ministry of Finance 

 Ministry of Road Transport 

 Ministry of Tourism 

 Ministry of Tourism & Culture 

 Seema Luthra 

 Tourism DNA 

 Tourism Ministry 

 Wanderers Travel Retail, The 

Trade Associations Association of Domestic Tour Operators of 

India (ADTOI) 

 Car Rental in India 

 Federation of Hotels & restaurants associaiton 

of India (FHRAI) 

 FHRAI 
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 Hotel Association Of India 

 Indian Association of Tour Operators (IATO) 

 Pacific Asia Travel Association (PATA) 

 Society of Indian Automobile Manufacturers 

 TAAI 

Trade Press Business Standard 

 Economic Times 

 Hindustan Times 

 Sphere Travelmedia 

 The Hindu 

 Times of India 

Source: Euromonitor International 
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