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TOURISM FLOWS IN INDONESIA - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Domestic tourism flows records a better performance than either outbound tourism flows or 

inbound tourism closing during 2021 as restrictions on cross-border travel remain in effect, 

while domestic travel is available 

▪ Inbound receipts increases in current value by 30% in 2021, rising to IDR72,146.1 billion while 

outbound expenditure rises by 60% in current value terms to reach IDR61,700.7 billion 

▪ The Indonesian government’s strong focus on state-funded travel and tourism development 

plans is set to underpin a strong and stable recovery for tourism flows, with Bali likely to 

remain central to these efforts 

▪ The forecast period is set to see incoming receipts register a current value CAGR of 34% 

(30% at constant 2021 prices) to reach IDR314,645.1 billion (IDR266,845.5 billion in constant 

2021 terms), while outbound expenditure is set to increase in current value at a CAGR of 36% 

(32% in constant 2021 terms) to reach IDR288,400.5 billion (IDR244,587.9 billion at constant 

2021 prices) 

 

 

2021 IMPACT 
 

Five priority destinations emerge on the road to recovery, although 
uncertainty remains 

Faced with a catastrophic drop in tourism flows since the onset of the COVID-19 pandemic, 

Indonesia’s Ministry of Tourism and Creative Economy (Kemenparekraf) has set the rather 

ambitious target of 4-7 million inbound arrivals for 2021. With regards to the strategies that will 

be necessary to realise this inbound tourists target, the Ministry of Tourism is set to focus on 

completing infrastructure development projects, with a particular focus on its five nominated 

priority destinations (DSP), which span Indonesia’s vast and diverse archipelago: Lake Toba 

(North Sumatra), Borobudur (Central Java), Mandalika (Lombok), Labuan Bajo (Flores Island) 

and Likupang (North Sulawesi). The strengthening of tourism facilities has been undertaken 

according to the so-called “3A” principle: Attractions, Amenities and Accessibility. In addition, 

investment in the travel and tourism sector and the strengthening of the country’s tourism 

promotion is being encouraged via the optimisation of digital technologies. Furthermore, the 

island of Bali is known to be one of the key destinations underpinning growth and development 

in Indonesia’s wider travel and tourism industry and as such, the development of the five DSP 

priority destinations mentioned above has the goal of replicating the success that has been seen 

in the development of Bali as an international tourism destination. However, it should be noted 

that while this development programme is pursuing primarily long-term aims, there is also a 

fairly urgent need to develop Indonesia’s tourism flows in the short term so as to make the most 

of eventual recovery of that demand during the post-COVID-19 era. For example, it took quite a 

long time for Bali to develop into the genuine international tourism destination that it is today. 

With this in mind, Indonesia’s travel and tourism sector will need first to improve the mobility of 

travellers and facilitate interactions between people. 
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Strongest recovery in domestic tourism as restrictions remain on 
international travel 

Perhaps unsurprisingly, domestic tourism flows recorded a far better performance than either 

inbound tourism flows or outbound tourism flows during 2021. With strong restrictions still in 

place on international travel as a key measure to curb the spread of the COVID-19 virus, it is 

likely that the speed at which the Indonesian government can roll out its mass vaccination 

programme will be crucial for the recovery of Indonesia’s wider travel and tourism industry. 

Indeed, the marketing of Indonesia as a viable international tourist destination remains highly 

dependent on how well the country is handling the COVID-19 pandemic and in addition to 

creating the requisite preconditions for reopening the country’s borders to foreign visitors, this is 

also a matter of perception, specifically in terms of how safe visitors will feel and be in reality, 

which in turn is dependent on the state of Indonesia’s COVID-19 control measures and safety 

protocols. The success of the ongoing mass vaccination campaign and the success of efforts to 

control the spread of the COVID-19 virus and curb increases in the numbers of positive cases 

will likely be the key factors determining whether or not the global community is prepared to 

view Indonesia as a safe place to travel. If Indonesia’s COVID-19 control measures are deemed 

to be inadequate according to global perceptions, then outbound as well as inbound tourists will 

likely be impacted. Since these two categories are reliant on external factors such as the 

opening of borders in specific countries, general perceptions of how safe Indonesia is and so 

on, key stakeholders in Indonesia’s travel and tourism industry have far less control over current 

and future trends in inbound and outbound travel than they do over domestic tourism. Indeed, 

with developments in domestic travel far more likely to be influenced by internal regulation and 

the tourism development plans of the Indonesian government, the local authorities have far 

more power to determine future trends in domestic tourism than either outbound or inbound 

travel. 

 

 

RECOVERY AND OPPORTUNITIES 
 

Confidence in Indonesia’s pandemic response to boost recovery of 
international travel 

While Indonesia’s travel and tourism industry has already seen a decent recovery from the 

COVID-19 situation, it is not expected that a meaningful recovery to pre-COVID-19 levels of 

tourism flows will be seen before the end of 2022. Nevertheless, the various development 

programmes being undertaken by the government with the aim of boosting domestic flows are 

expected to begin paying dividends during 2022. However, the recovery of inbound and 

outbound travel is set to remain dependant on whether international borders will be reopened to 

visitors, which in turn depends on the response of other countries to the COVID-19 pandemic, 

especially in terms of government regulations and so on. As a result, it is expected that it will 

take longer for inbound and outbound tourism flows to recover fully from the COVID-19 

situation. Building confidence in the COVID-19 response within the travel and tourism paradigm 

involves informing not only Indonesians, but also international travellers, about Indonesia’s 

preparedness for facing the new normal in the post-COVID-19 era. Indeed, engendering a 

sense of safety and security among travellers will inevitably be one of the key factors influencing 

the recovery of cross-border travel during the forecast period, especially inbound tourism flows. 

The recovery of outbound travel meanwhile is expected to remain highly contingent on the 

success of Indonesia’s current mass vaccination programme and how effective efforts to control 

the spread of the COVID-19 virus turn out to be. This is because these are key factors 
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determining whether other countries will be prepared to let Indonesian travellers into the country 

as tourists, based on risk of contagion. 

 

Bali set to remain the key element in the recovery of Indonesia’s travel 
industry 

Bali remains one of the most important tourist destinations in Indonesia and the island’s 

popularity applies equally to domestic and inbound tourists. Indeed, the appeal of Bali is widely 

regarded as crucial to the success of Indonesia’s wider travel and tourism industry generally and 

it is almost certain that the island has a key role to play in the recovery of Indonesia’s travel and 

tourism industry from the devastation caused by the COVID-19 pandemic. With the spread of 

the COVID-19 virus expected to be brought under control in Indonesia early in the forecast 

period, tourism in Bali is set to rebound strongly, with inbound travellers having returned to the 

island’s beaches and resorts during June and July 2021. The Ministry of Tourism, in 

collaboration with Creative Economy and several other related parties, has continued to prepare 

its Safe Travel Corridor Arrangement, which involves limiting inbound travellers to those from 

various priority countries and regions. Furthermore, the government recently revealed that there 

are plans afoot for the development of a Bali-China travel corridor, a reflection of the fact that 

China is one of the leading countries for incoming tourist receipts and Indonesia. According to 

this plan, foreign tourists from China who have been fully vaccinated in their own country will be 

allowed to travel to Bali through this corridor. These are some of the opportunities which the 

country is currently working on as a means to hasten the recovery of the national travel and 

tourism industry. 

 

 

CATEGORY DATA 
 

Table 1 Inbound Arrivals: Number of Trips 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
 
- Air Arrivals 9,725.8 12,006.0 13,167.4 13,096.7 3,061.6 4,488.5 
- Land Arrivals 54.0 62.2 66.6 63.8 19.2 31.4 
- Rail Arrivals - - - - - - 
- Water Arrivals 1,531.8 1,729.8 1,871.5 1,755.4 672.4 851.2 
- Business Arrivals 3,793.9 3,014.9 3,300.6 2,974.0 669.5 962.3 
- Leisure Arrivals 7,517.6 10,783.1 11,804.9 11,942.0 3,083.8 4,408.9 
- Arrivals by Country 11,311.5 13,798.0 15,105.5 14,916.0 3,753.2 5,371.1 
    of Origin       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note: Inbound arrivals is the sum of air, land, rail and water arrivals, or the sum of business and leisure arrivals 

 

 

Table 2 Inbound Arrivals by Country: Number of Trips 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
 
--- Arrivals from 1,585.4 2,181.2 2,505.5 2,969.7 976.5 1,397.4 
    Malaysia       
--- Arrivals from 1,661.0 1,701.9 1,885.9 1,937.7 281.0 410.1 
    Singapore       
--- Arrivals from 1,258.7 1,214.0 1,223.9 1,244.0 229.9 335.6 
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    Australia       
--- Arrivals from China 1,261.3 1,694.6 1,686.2 1,584.0 183.3 264.9 
--- Arrivals from Japan 557.1 585.2 527.3 497.9 88.4 125.2 
--- Arrivals from US 317.4 345.2 378.1 426.1 85.4 118.6 
--- Arrivals from India 330.4 420.0 453.7 475.4 80.8 116.0 
--- Arrivals from Germany 240.0 263.4 262.5 262.1 43.8 114.2 
--- Arrivals from France 253.5 271.0 277.2 267.8 41.0 113.5 
--- Arrivals from 299.5 309.4 212.4 247.5 47.8 111.5 
    Philippines       
--- Arrivals from Myanmar 64.3 140.3 221.9 173.3 109.6 107.7 
--- Arrivals from South 399.4 436.7 360.6 372.4 72.5 101.6 
    Korea       
--- Arrivals from 59.4 127.5 205.3 165.0 94.0 97.1 
    Cambodia       
--- Arrivals from 198.2 207.5 201.6 203.1 50.5 94.1 
    Netherlands       
--- Arrivals from 352.3 378.1 381.8 372.0 65.5 90.9 
    United Kingdom       
--- Arrivals from Brazil 71.5 145.9 228.7 170.1 71.0 81.3 
--- Arrivals from Russia 100.1 132.8 138.4 159.4 67.7 79.7 
--- Arrivals from 158.2 175.4 153.4 165.2 25.7 71.3 
    Thailand       
--- Arrivals from Poland 44.8 93.1 149.4 119.6 55.4 65.2 
--- Arrivals from Ireland 37.8 81.9 133.2 107.0 55.4 60.1 
--- Arrivals from Turkey 48.0 100.3 150.6 110.8 53.5 60.0 
--- Arrivals from New 98.1 99.4 116.2 131.0 17.5 57.7 
    Zealand       
--- Arrivals from Taiwan 298.7 312.0 239.4 232.0 39.9 56.0 
--- Arrivals from Saudi 161.9 170.3 132.2 123.0 24.9 55.2 
    Arabia       
--- Arrivals from Ukraine 30.8 63.4 103.6 84.2 39.8 45.0 
--- Arrivals from Italy 85.2 96.5 98.4 94.6 13.7 39.8 
--- Arrivals from Vietnam 51.7 65.7 62.6 77.2 15.8 38.8 
--- Arrivals from Canada 76.5 84.6 83.9 84.2 18.9 38.3 
--- Arrivals from 35.1 69.0 102.1 72.4 28.2 34.0 
    Argentina       
--- Arrivals from 27.0 55.8 85.5 67.2 33.6 33.9 
    United Arab Emirates       
--- Arrivals from Israel 24.6 50.7 79.1 61.2 29.8 32.5 
--- Arrivals from Czech 23.3 48.8 75.8 59.9 26.9 31.0 
    Republic       
--- Arrivals from Spain 62.5 74.1 75.5 72.9 10.3 30.6 
--- Arrivals from South 41.4 53.9 57.8 64.3 9.9 26.5 
    Africa       
--- Arrivals from Nepal 17.5 37.6 59.7 47.8 24.9 26.4 
--- Arrivals from Laos 15.6 33.3 53.5 42.7 25.5 25.7 
--- Arrivals from Mexico 22.0 43.5 67.5 51.6 21.0 24.9 
--- Arrivals from Greece 19.5 39.9 61.6 48.3 21.8 24.4 
--- Arrivals from Hong 124.5 120.6 109.0 58.9 3.1 23.8 
    Kong, China       
--- Arrivals from Sweden 42.6 47.6 45.5 49.1 15.3 23.7 
--- Arrivals from 57.5 62.0 59.5 54.2 7.9 23.2 
    Switzerland       
--- Arrivals from 44.9 50.9 54.9 50.3 8.9 21.6 
    Portugal       
--- Arrivals from 30.4 44.0 42.9 43.2 9.3 21.5 
    Bangladesh       
--- Arrivals from Romania 14.9 31.4 49.2 39.5 18.5 21.4 
--- Arrivals from Chile 16.8 34.1 53.7 41.6 18.5 21.4 
--- Arrivals from Nigeria 17.2 32.9 49.4 39.4 21.4 21.3 
--- Arrivals from Hungary 14.9 31.1 49.8 39.9 18.6 21.0 
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--- Arrivals from Papua 15.5 31.2 47.7 38.7 21.4 20.6 
    New Guinea       
--- Arrivals from Iran 14.5 31.3 46.9 35.2 16.6 19.8 
--- Arrivals from Denmark 35.6 42.8 44.6 41.7 9.8 19.1 
Other Countries 492.6 834.1 1,160.3 939.9 402.8 476.0 
- Arrivals by Country 11,311.5 13,798.0 15,105.5 14,916.0 3,753.2 5,371.1 
    of Origin       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

 

 

Table 3 Inbound City Arrivals 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
 
Batam 1,638.6 1,565.0 1,887.0 1,948.0 295.0 400.1 
Denpasar 4,080.9 5,682.0 6,026.0 6,240.0 1,059.0 1,444.8 
Jakarta 2,416.3 2,749.0 2,815.0 2,419.0 435.0 577.3 
Medan 187.9 247.0 230.0 245.0 41.0 56.7 
Surabaya 201.9 247.0 321.0 244.0 35.0 47.1 
Tanjung Uban 305.4 372.0 522.0 635.0 65.0 90.7 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 4 Inbound Receipts: Value 2016-2021 

 

IDR million 
 2016 2017 2018 2019 2020 2021 
 
-- Inbound Business 48,625,4 56,794,9 66,399,5 62,332,1 17,548,5 22,694,7 
    Receipts 03.9 70.6 88.7 54.4 91.5 61.8 
-- Inbound Leisure 96,139,7 126,373, 140,649, 133,455, 38,150,4 49,451,3 
    Receipts 93.9 654.6 727.5 159.6 93.6 73.2 
-- Inbound Receipts on 25,951,2 29,148,6 34,392,3 37,394,3 9,520,44 12,056,9 
    Lodging 94.7 26.7 30.8 59.6 5.9 68.9 
-- Inbound Receipts on 17,525,7 22,718,9 42,526,4 21,873,5 5,079,65 6,808,10 
    Activities 86.1 03.1 71.2 40.5 0.3 2.5 
-- Inbound Receipts on 42,868,8 55,571,4 46,231,2 54,516,0 18,953,0 24,608,2 
    Food 28.9 17.1 45.3 42.4 47.5 74.4 
-- Inbound Receipts on 28,831,3 37,374,5 40,474,3 37,710,1 10,840,4 13,743,0 
    Shopping 89.4 02.8 38.5 53.2 17.2 31.2 
-- Inbound Receipts on 23,535,8 30,509,7 32,505,1 35,854,2 8,773,94 11,702,3 
    Travel Modes 28.0 98.0 65.2 87.9 1.4 65.3 
-- Other Inbound Receipts 6,052,07 7,845,37 10,919,7 8,438,92 2,531,58 3,227,39 
 0.2 6.8 66.9 7.5 3.6 3.6 
- Inbound Receipts 144,765, 183,168, 207,049, 195,787, 55,699,0 72,146,1 
 197.9 625.2 316.2 314.0 85.1 35.0 

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note 1: Activities includes attractions, guided city tours etc. 
Note 2: Food includes restaurants 
Note 3: Other inbound receipts include travel agent services 
Note 4: Inbound receipts is the sum of business and leisure inbound receipts, or the sum of activities, food, 

shopping, travel in destination and other inbound receipts 

 

 

Table 5 Forecast Inbound Arrivals: Number of Trips 2021-2026 
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'000 trips 
 2021 2022 2023 2024 2025 2026 
 
- Air Arrivals 4,488.5 6,909.0 12,603.6 14,038.8 14,941.3 15,885.7 
- Land Arrivals 31.4 46.9 76.2 76.9 75.8 75.3 
- Rail Arrivals - - - - - - 
- Water Arrivals 851.2 987.8 1,726.8 1,868.5 1,945.4 2,029.0 
- Business Arrivals 962.3 1,425.9 2,594.9 2,879.1 3,052.3 3,235.6 
- Leisure Arrivals 4,408.9 6,517.9 11,811.7 13,105.1 13,910.2 14,754.5 
- Arrivals by Country 5,371.1 7,943.8 14,406.6 15,984.2 16,962.5 17,990.1 
    of Origin       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note: Inbound arrivals is the sum of air, land, rail and water arrivals, or the sum of business and leisure arrivals 

 

 

Table 6 Forecast Inbound Arrivals by Country: Number of Trips 2021-2026 

 

'000 trips 
 2021 2022 2023 2024 2025 2026 
 
--- Arrivals from 1,397.4 2,139.0 2,427.8 2,704.1 3,010.2 3,163.2 
    Malaysia       
--- Arrivals from 410.1 636.9 750.3 820.3 856.0 891.5 
    Singapore       
--- Arrivals from 335.6 516.2 606.5 674.1 706.2 738.9 
    Australia       
--- Arrivals from China 264.9 399.7 467.0 529.1 572.2 618.1 
--- Arrivals from Myanmar 107.7 153.9 437.5 505.5 548.9 607.2 
--- Arrivals from 111.5 163.8 445.5 503.4 540.3 591.1 
    Philippines       
--- Arrivals from 97.1 143.7 407.9 469.7 512.7 569.9 
    Cambodia       
--- Arrivals from India 116.0 180.1 276.6 380.8 453.6 498.7 
--- Arrivals from France 113.5 162.9 423.6 460.0 469.5 487.9 
--- Arrivals from Germany 114.2 163.7 426.6 460.5 468.4 485.2 
--- Arrivals from 94.1 134.0 351.1 379.8 387.4 402.6 
    Netherlands       
--- Arrivals from Brazil 81.3 115.1 309.0 336.7 350.9 372.4 
--- Arrivals from Russia 79.7 112.3 300.9 327.6 336.2 351.1 
--- Arrivals from 71.3 102.9 269.6 292.7 304.2 322.1 
    Thailand       
--- Arrivals from Poland 65.2 95.2 261.0 286.7 300.1 319.4 
--- Arrivals from Turkey 60.0 85.9 231.7 249.6 262.2 281.4 
--- Arrivals from Ireland 60.1 84.8 229.0 250.6 258.0 270.5 
--- Arrivals from New 57.7 81.6 210.9 228.1 234.9 246.3 
    Zealand       
--- Arrivals from Saudi 55.2 79.1 207.7 224.6 232.3 244.4 
    Arabia       
--- Arrivals from Japan 125.2 181.5 209.6 226.0 232.2 238.1 
--- Arrivals from US 118.6 168.3 193.2 209.9 217.8 225.8 
--- Arrivals from Ukraine 45.0 64.8 177.4 197.1 207.7 222.8 
--- Arrivals from Vietnam 38.8 56.7 154.4 174.4 187.7 205.7 
--- Arrivals from South 101.6 147.3 170.1 186.8 195.0 203.4 
    Korea       
--- Arrivals from 90.9 129.0 148.1 161.7 168.1 174.5 
    United Kingdom       
--- Arrivals from Canada 38.3 55.0 144.2 155.7 160.2 167.8 
--- Arrivals from Italy 39.8 57.2 148.4 160.0 162.0 167.0 
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--- Arrivals from 34.0 48.9 132.8 144.0 149.1 156.7 
    Argentina       
--- Arrivals from Czech 31.0 45.1 123.8 136.1 141.2 149.1 
    Republic       
--- Arrivals from Israel 32.5 45.9 123.9 135.4 140.4 148.2 
--- Arrivals from 33.9 45.5 121.0 131.0 135.1 142.0 
    United Arab Emirates       
--- Arrivals from Laos 25.7 37.4 103.1 114.6 123.5 135.5 
--- Arrivals from Nepal 26.4 37.8 104.1 116.5 124.2 135.0 
--- Arrivals from Spain 30.6 44.6 116.7 126.8 129.3 134.4 
--- Arrivals from South 26.5 37.8 99.2 109.2 113.6 120.4 
    Africa       
--- Arrivals from Taiwan 56.0 83.6 97.4 106.9 111.2 115.5 
--- Arrivals from Greece 24.4 35.6 97.2 106.7 109.8 115.1 
--- Arrivals from Mexico 24.9 35.2 94.2 102.9 106.7 112.7 
--- Arrivals from 21.5 28.6 77.8 90.7 99.9 112.0 
    Bangladesh       
--- Arrivals from Romania 21.4 31.3 86.4 95.7 100.1 106.7 
--- Arrivals from Chile 21.4 30.6 83.6 94.1 99.0 105.9 
--- Arrivals from Sweden 23.7 33.4 88.6 97.2 99.8 104.3 
--- Arrivals from Hungary 21.0 30.5 83.2 91.7 95.5 101.2 
--- Arrivals from Hong 23.8 33.0 85.0 91.7 94.6 99.4 
    Kong, China       
--- Arrivals from 23.2 32.8 85.3 92.8 95.2 99.4 
    Switzerland       
--- Arrivals from 21.6 31.2 82.0 89.1 91.0 94.7 
    Portugal       
--- Arrivals from Papua 20.6 27.8 75.3 82.7 86.9 93.2 
    New Guinea       
--- Arrivals from Nigeria 21.3 29.3 78.5 83.1 85.5 89.7 
--- Arrivals from 18.4 24.7 68.6 76.8 81.5 88.1 
    Mongolia       
--- Arrivals from Iran 19.8 27.1 73.0 81.1 82.9 87.4 
Other Countries 476.8 675.5 1,840.0 2,031.9 2,131.4 2,276.6 
- Arrivals by Country 5,371.1 7,943.8 14,406.6 15,984.2 16,962.5 17,990.1 
    of Origin       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

 

 

Table 7 Forecast Inbound Receipts: Value 2021-2026 

 

IDR million 
 2021 2022 2023 2024 2025 2026 
 
-- Inbound Business 22,694,7 33,738,9 67,058,2 74,381,4 77,935,7 81,943,2 
    Receipts 61.8 31.0 02.4 75.7 84.0 20.0 
-- Inbound Leisure 49,451,3 73,903,8 147,400, 164,845, 174,351, 184,902, 
    Receipts 73.2 30.8 813.6 983.4 857.5 313.9 
-- Inbound Receipts on 12,056,9 18,584,3 24,264,7 28,565,7 31,773,0 33,539,7 
    Lodging 68.9 85.1 37.4 21.7 92.3 90.0 
-- Inbound Receipts on 6,808,10 11,099,3 25,363,1 29,497,2 31,248,2 33,451,4 
    Activities 2.5 45.8 87.1 35.9 55.6 16.1 
-- Inbound Receipts on 24,608,2 34,960,0 71,745,9 76,432,8 79,543,4 82,834,9 
    Food 74.4 19.6 56.7 65.3 33.1 22.1 
-- Inbound Receipts on 13,743,0 20,015,5 42,020,0 45,755,3 45,882,0 47,311,6 
    Shopping 31.2 83.4 07.3 70.3 44.1 69.7 
-- Inbound Receipts on 11,702,3 18,298,0 41,265,8 48,349,2 52,951,4 58,307,0 
    Travel Modes 65.3 45.8 98.6 28.9 32.1 29.7 
-- Other Inbound Receipts 3,227,39 4,685,38 9,799,22 10,627,0 10,889,3 11,400,7 
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 3.6 3.8 6.3 38.0 83.2 01.8 
- Inbound Receipts 72,146,1 107,642, 214,459, 239,227, 252,287, 266,845, 
 35.0 761.7 016.1 459.1 641.5 533.9 

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note 1: Activities includes attractions, guided city tours, etc. 
Note 2: Food includes restaurants 
Note 3: Other inbound receipts include travel agent services 
Note 4: Inbound receipts is the sum of business and leisure inbound receipts, or the sum of activities, food, 

shopping, travel in destination and other inbound receipts 

 

 

Table 8 Domestic Trips by Destination: Number of Trips 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
 
- Domestic Trips By 156,322.3 158,215.3 173,507.7 161,352.3 111,945.4 133,585.0 
    Destination       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 9 Domestic Business Trips by Travel Mode: Number of Trips 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
 
-- Domestic Business 2,407.8 3,254.2 1,181.3 1,272.9 806.0 981.9 
    Trips By Air       
-- Domestic Business 6,346.7 2,474.9 2,851.0 1,032.8 839.6 1,115.4 
    Trips By Land       
-- Domestic Business 115.0 85.8 66.2 220.6 150.7 177.0 
    Trips By Rail       
-- Domestic Business 822.5 658.4 586.3 378.0 235.1 293.9 
    Trips By Water       
- Domestic Business Trips 9,692.0 6,473.3 4,684.7 2,904.3 2,031.3 2,568.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 10 Domestic Leisure Trips by Travel Mode: Number of Trips 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
 
-- Domestic Leisure 7,388.4 13,590.1 8,803.0 21,677.9 13,993.2 17,165.7 
    Trips By Air       
-- Domestic Leisure 130,202.9 122,595.2 147,541.9 107,850.4 78,019.3 91,843.4 
    Trips By Land       
-- Domestic Leisure 1,612.8 2,970.3 1,697.0 8,927.6 6,147.3 7,280.1 
    Trips By Rail       
-- Domestic Leisure 7,426.2 12,586.5 10,781.0 19,992.1 11,754.3 14,727.8 
    Trips By Water       
- Domestic Leisure Trips 146,630.3 151,742.0 168,822.9 158,447.9 109,914.1 131,016.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 11 Domestic Expenditure: Value 2016-2021 

 

IDR million 
 2016 2017 2018 2019 2020 2021 
 
-- Domestic Business 124,327, 137,070, 148,605, 143,477, 39,338,2 62,907,4 
    Expenditure 084.0 092.5 459.6 447.2 77.2 15.6 
-- Domestic Leisure 84,036,2 88,052,9 109,200, 98,070,4 65,359,4 74,861,8 
    Expenditure 33.8 65.3 559.4 54.8 41.8 52.4 
-- Domestic Expenditure 8,835,86 9,265,04 10,546,2 8,980,39 4,299,98 5,491,35 
    on Activities 2.4 0.0 42.9 1.5 0.0 8.0 
-- Domestic Expenditure 64,531,3 69,342,3 80,888,8 70,588,8 34,639,2 45,336,9 
    on Food 33.7 19.8 43.8 90.3 27.9 90.8 
-- Domestic Expenditure 58,718,5 65,798,0 77,452,6 84,015,8 28,163,3 38,037,9 
    on Lodging 08.1 41.2 47.5 97.3 92.2 89.5 
-- Domestic Expenditure 56,092,9 59,691,8 68,957,3 59,593,6 28,960,0 37,535,8 
    on Shopping 16.7 67.5 78.0 05.9 02.2 30.2 
-- Domestic Expenditure 12,634,0 13,208,2 14,990,0 12,726,3 6,075,45 7,735,59 
    on Travel Modes 21.1 95.1 39.1 68.9 2.4 3.0 
-- Other Domestic 7,550,67 7,817,49 4,970,86 5,642,74 2,559,66 3,631,50 
    Expenditure 5.8 4.1 7.7 8.0 4.2 6.5 
- Domestic Expenditure 208,363, 225,123, 257,806, 241,547, 104,697, 137,769, 
 317.7 057.8 019.0 902.0 719.0 268.1 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Domestic expenditure is the sum of business and leisure domestic expenditure, or the sum of activities, 
food, shopping, travel in destination and other domestic expenditure 

 

 

Table 12 Forecast Domestic Business Trips by Travel Mode: Number of Trips 2021-2026 

 

'000 trips 
 2021 2022 2023 2024 2025 2026 
 
-- Domestic Business 981.9 1,262.5 1,435.1 1,522.7 1,599.1 1,679.9 
    Trips By Air       
-- Domestic Business 1,115.4 1,278.9 1,327.4 1,302.5 1,288.7 1,284.1 
    Trips By Land       
-- Domestic Business 177.0 213.7 230.0 229.4 228.5 62.4 
    Trips By Rail       
-- Domestic Business 293.9 373.8 421.5 376.1 344.3 322.5 
    Trips By Water       
- Domestic Business Trips 2,568.1 3,129.0 3,414.1 3,430.7 3,460.6 3,348.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 13 Forecast Domestic Leisure Trips by Travel Mode: Number of Trips 2021-2026 

 

'000 trips 
 2021 2022 2023 2024 2025 2026 
 
-- Domestic Leisure 17,165.7 22,135.0 25,292.9 26,875.9 28,408.1 29,929.5 
    Trips By Air       
-- Domestic Leisure 91,843.4 110,127.7 118,414.2 119,072.1 120,651.0 122,552.9 
    Trips By Land       
-- Domestic Leisure 7,280.1 8,867.4 9,626.7 9,768.8 9,939.7 10,121.5 
    Trips By Rail       
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-- Domestic Leisure 14,727.8 19,703.8 22,634.7 24,305.8 25,673.5 27,141.0 
    Trips By Water       
- Domestic Leisure Trips 131,016.9 160,833.9 175,968.4 180,022.6 184,672.4 189,745.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 14 Forecast Domestic Expenditure: Value 2021-2026 

 

IDR million 
 2021 2022 2023 2024 2025 2026 
 
-- Domestic Business 62,907,4 89,564,2 106,312, 117,057, 125,334, 131,242, 
    Expenditure 15.6 76.6 046.2 554.6 572.8 783.6 
-- Domestic Leisure 74,861,8 84,569,4 94,362,9 101,713, 107,739, 111,604, 
    Expenditure 52.4 51.9 80.3 029.0 680.4 241.4 
-- Domestic Expenditure 5,491,35 6,231,81 6,653,81 6,832,99 6,991,17 7,132,95 
    on Activities 8.0 5.1 8.0 8.6 3.6 5.7 
-- Domestic Expenditure 45,336,9 52,731,3 57,705,5 60,738,0 63,500,7 66,260,9 
    on Food 90.8 81.7 64.3 47.4 22.1 93.2 
-- Domestic Expenditure 38,037,9 58,243,2 75,644,6 88,796,6 98,483,3 103,646, 
    on Lodging 89.5 34.5 03.5 89.4 79.0 820.4 
-- Domestic Expenditure 37,535,8 43,233,5 46,851,6 48,833,5 50,800,5 52,738,8 
    on Shopping 30.2 89.5 07.8 32.6 77.7 42.3 
-- Domestic Expenditure 7,735,59 8,752,43 9,323,69 9,560,44 9,698,62 9,820,34 
    on Travel Modes 3.0 2.5 5.8 0.0 0.8 5.9 
-- Other Domestic 3,631,50 4,941,27 4,495,73 4,008,87 3,599,77 3,247,06 
    Expenditure 6.5 5.2 7.0 5.5 9.9 7.4 
- Domestic Expenditure 137,769, 174,133, 200,675, 218,770, 233,074, 242,847, 
 268.1 728.4 026.5 583.6 253.2 024.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Domestic expenditure is the sum of business and leisure domestic expenditure, or the sum of activities, 
food, shopping, travel in destination and other domestic expenditure 

 

 

Table 15 Outbound Departures: Number of Trips 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
 
- Air Outbound 8,099.2 8,609.9 9,222.9 9,980.9 1,753.0 2,390.2 
- Land Outbound 331.1 339.4 348.1 360.7 82.1 123.6 
- Rail Outbound - - - - - - 
- Water Outbound 1,684.5 1,772.9 1,843.4 1,904.9 530.6 656.2 
- Business Outbound 1,673.7 1,769.2 1,872.0 1,996.2 355.8 495.5 
- Leisure Outbound 8,441.0 8,953.0 9,542.5 10,250.3 2,009.9 2,674.5 
- Outbound Departures 10,114.7 10,722.1 11,414.4 12,246.4 2,365.7 3,170.0 
    Source Markets       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note: Outbound departures is the sum of air, land, rail and water outbound departures, or the sum of business 
and leisure outbound departures 

 

 

Table 16 Outbound Departures by Destination: Number of Trips 2016-2021 

 

'000 trips 
 2016 2017 2018 2019 2020 2021 
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--- Outbound Departures 1,144.6 1,427.1 1,375.0 1,557.5 368.1 1,079.1 
    to Saudi Arabia       
--- Outbound Departures 1,999.7 2,091.6 2,095.7 2,101.6 312.6 411.3 
    to Singapore       
--- Outbound Departures 295.5 230.9 249.1 278.6 38.2 158.2 
    to South Korea       
--- Outbound Departures 540.6 626.4 702.9 716.3 87.8 151.1 
    to China       
--- Outbound Departures 266.8 292.3 299.7 310.1 105.5 150.2 
    to Germany       
--- Outbound Departures 558.5 594.1 644.5 707.3 99.0 145.4 
    to Thailand       
--- Outbound Departures 70.2 90.4 86.0 169.4 39.9 122.6 
    to Spain       
--- Outbound Departures 362.7 385.5 342.8 285.1 19.1 95.6 
    to Hong Kong, China       
--- Outbound Departures 271.0 352.3 396.9 413.8 77.7 79.4 
    to Japan       
--- Outbound Departures 42.9 80.3 117.0 125.3 35.4 64.9 
    to Turkey       
--- Outbound Departures 101.0 106.6 109.1 117.3 21.3 54.3 
    to US       
--- Outbound Departures 180.6 192.8 208.7 221.7 34.4 47.2 
    to Australia       
--- Outbound Departures 83.1 99.3 108.5 115.4 13.6 43.5 
    to Taiwan       
--- Outbound Departures 89.9 83.0 54.8 57.4 18.1 32.3 
    to France       
--- Outbound Departures 5.9 14.9 66.0 72.1 25.1 31.4 
    to United Arab Emirates       
--- Outbound Departures 182.5 197.1 173.8 170.0 26.0 30.6 
    to Macau, China       
--- Outbound Departures 25.4 39.9 47.4 43.7 14.1 26.7 
    to Egypt       
--- Outbound Departures 43.3 52.2 53.9 56.4 16.8 26.5 
    to Switzerland       
--- Outbound Departures 28.0 36.4 24.0 26.2 15.3 25.2 
    to Italy       
--- Outbound Departures 35.6 43.8 42.8 42.8 15.8 24.6 
    to United Kingdom       
--- Outbound Departures 44.3 62.9 76.7 70.8 13.7 20.6 
    to Philippines       
--- Outbound Departures 32.7 32.9 34.5 35.9 18.7 20.5 
    to Qatar       
--- Outbound Departures 35.1 44.0 46.9 50.2 12.0 20.1 
    to India       
--- Outbound Departures 22.8 36.2 35.2 38.7 12.2 19.5 
    to Israel       
--- Outbound Departures 62.7 73.0 79.1 96.0 26.2 18.7 
    to Vietnam       
--- Outbound Departures 3,050.0 2,796.6 3,277.7 3,623.3 711.7 15.7 
    to Malaysia       
--- Outbound Departures 30.7 39.9 42.9 46.1 11.3 15.1 
    to Portugal       
--- Outbound Departures 48.8 49.9 55.8 66.8 14.6 14.9 
    to Cambodia       
--- Outbound Departures 7.1 24.2 37.8 18.1 8.3 13.0 
    to Cuba       
--- Outbound Departures 56.0 60.0 52.0 61.0 10.0 11.2 
    to Netherlands       
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--- Outbound Departures 21.6 26.0 25.7 27.6 9.6 10.4 
    to Canada       
--- Outbound Departures 14.7 24.4 20.7 25.9 5.3 10.3 
    to Slovakia       
--- Outbound Departures 7.7 8.9 10.0 13.0 2.1 10.0 
    to Greece       
--- Outbound Departures 14.1 20.4 17.7 23.6 11.4 9.6 
    to Jordan       
--- Outbound Departures 18.6 17.2 19.2 20.0 5.7 8.9 
    to Oman       
--- Outbound Departures 12.7 14.7 14.9 15.9 6.3 8.8 
    to Austria       
--- Outbound Departures 13.4 11.8 11.4 16.1 6.7 8.4 
    to Poland       
--- Outbound Departures 20.8 22.4 27.5 33.6 5.9 7.3 
    to Brunei Darussalam       
--- Outbound Departures 7.1 12.3 9.5 11.8 3.0 7.2 
    to Belgium       
--- Outbound Departures 8.1 10.3 13.6 19.3 4.5 7.0 
    to Russia       
--- Outbound Departures 11.2 14.7 15.0 18.0 5.7 6.9 
    to Denmark       
--- Outbound Departures 8.1 8.8 9.6 30.4 4.6 6.7 
    to Pakistan       
--- Outbound Departures 19.6 23.9 26.1 27.7 6.7 6.3 
    to New Zealand       
--- Outbound Departures 7.0 8.8 12.6 14.7 1.6 5.5 
    to Croatia       
--- Outbound Departures 10.3 11.8 12.2 11.1 2.5 4.7 
    to Bahrain       
--- Outbound Departures 10.4 11.3 16.6 22.2 5.1 4.6 
    to Finland       
--- Outbound Departures 7.9 9.2 8.9 9.6 0.7 4.3 
    to Czech Republic       
--- Outbound Departures 11.0 11.5 12.9 15.5 4.0 3.6 
    to Myanmar       
--- Outbound Departures 2.5 2.9 3.2 3.5 4.2 3.5 
    to Ireland       
--- Outbound Departures 11.9 14.0 15.5 15.6 4.7 3.4 
    to Hungary       
Other Countries 158.2 180.6 174.4 176.6 42.9 63.7 
- Outbound Departures 10,114.7 10,722.1 11,414.4 12,246.4 2,365.7 3,170.0 
    Source Markets       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

 

 

Table 17 Outbound Expenditure: Value 2016-2021 

 

IDR million 
 2016 2017 2018 2019 2020 2021 
 
-- Outbound Business 45,623,6 50,281,1 54,532,4 59,839,2 10,512,1 20,613,8 
    Expenditure 56.5 58.3 39.1 37.2 50.2 86.4 
-- Outbound Leisure 113,177, 128,211, 141,333, 157,333, 28,122,8 41,086,8 
    Expenditure 762.7 570.6 217.1 647.2 30.6 47.0 
-- Outbound Expenditure 27,948,4 31,823,8 35,350,4 38,946,4 6,824,13 10,717,4 
    on Lodging 14.3 27.0 20.8 80.3 5.0 17.9 
-- Outbound Expenditure 11,341,3 12,527,0 13,629,4 14,850,6 2,279,46 3,749,55 
    on Activities 75.1 30.2 29.2 94.6 3.9 3.7 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Data removed from sample 

 

 

 

Data removed from sample 

 



T O U R I S M  F L O W S  I N  I N D O N E S I A  P a s s p o r t  13 

©  E u r o m o n i t o r  I n t e r n a t i o n a l  

-- Outbound Expenditure 20,873,4 23,600,3 26,215,6 29,088,7 5,731,06 8,780,63 
    on Food 93.2 08.8 37.9 88.7 7.2 0.2 
-- Outbound Expenditure 66,870,8 72,971,7 77,591,9 81,731,7 13,675,6 20,459,9 
    on Shopping 00.1 51.5 81.3 10.7 62.2 63.1 
-- Outbound Expenditure 12,410,3 13,799,4 14,966,6 16,096,8 2,511,27 4,130,86 
    on Travel Modes 31.0 87.3 43.6 76.3 3.8 4.2 
-- Other Outbound 19,357,0 23,770,3 28,111,5 36,458,3 7,613,37 13,862,3 
    Expenditure 06.4 23.4 43.5 33.7 8.9 04.4 
- Outbound Expenditure 158,801, 178,492, 195,865, 217,172, 38,634,9 61,700,7 
 419.3 728.9 656.2 884.4 80.8 33.5 

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note: Outbound expenditure is the sum of business and leisure outbound expenditure, or the sum of activities, 
food, shopping, travel in destination and other outbound expenditure 

 

 

Table 18 Forecast Outbound Departures: Number of Trips 2021-2026 

 

'000 trips 
 2021 2022 2023 2024 2025 2026 
 
- Air Outbound 2,390.2 4,297.9 7,002.7 10,803.9 11,932.8 12,834.7 
- Land Outbound 123.6 190.9 279.2 401.0 424.9 442.4 
- Rail Outbound - - - - - - 
- Water Outbound 656.2 965.4 1,363.4 1,922.5 2,036.5 2,112.2 
- Business Outbound 495.5 868.3 1,391.9 2,116.1 2,316.0 2,474.6 
- Leisure Outbound 2,674.5 4,585.8 7,253.4 11,011.3 12,078.2 12,914.7 
- Outbound Departures 3,170.0 5,454.1 8,645.3 13,127.4 14,394.3 15,389.3 
    Source Markets       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note: Outbound departures is the sum of air, land, rail and water outbound departures, or the sum of business 
and leisure outbound departures 

 

 

Table 19 Forecast Outbound Departures by Destination: Number of Trips 2021-2026 

 

'000 trips 
 2021 2022 2023 2024 2025 2026 
 
--- Outbound Departures 15.7 89.0 557.5 3,689.5 4,006.8 4,307.3 
    to Malaysia       
--- Outbound Departures 411.3 826.2 1,370.7 1,876.5 2,156.1 2,218.6 
    to Singapore       
--- Outbound Departures 1,079.1 1,444.7 1,656.1 1,772.1 1,878.0 1,967.3 
    to Saudi Arabia       
--- Outbound Departures 151.1 361.5 758.2 849.0 918.4 992.5 
    to China       
--- Outbound Departures 145.4 304.1 634.3 707.5 762.6 821.7 
    to Thailand       
--- Outbound Departures 158.2 206.0 429.6 476.2 511.4 549.1 
    to South Korea       
--- Outbound Departures 79.4 179.7 374.0 411.2 444.2 473.4 
    to Japan       
--- Outbound Departures 150.2 245.9 318.9 374.3 418.7 451.1 
    to Germany       
--- Outbound Departures 95.6 245.7 261.0 291.2 314.1 338.9 
    to Hong Kong, China       
--- Outbound Departures 122.6 198.6 255.2 287.7 308.3 329.7 
    to Spain       
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--- Outbound Departures 47.2 105.6 219.4 241.3 260.0 280.4 
    to Australia       
--- Outbound Departures 18.7 14.4 31.9 114.9 198.6 261.7 
    to Vietnam       
--- Outbound Departures 30.6 65.3 141.3 164.4 180.0 195.6 
    to Macau, China       
--- Outbound Departures 64.9 104.9 133.4 155.4 167.3 179.0 
    to Turkey       
--- Outbound Departures 54.3 96.5 123.0 138.3 148.5 159.9 
    to US       
--- Outbound Departures 43.5 57.0 117.3 130.0 139.4 149.4 
    to Taiwan       
--- Outbound Departures 11.2 56.3 88.8 112.7 124.0 135.0 
    to Netherlands       
--- Outbound Departures 20.6 39.9 63.2 82.1 96.0 105.5 
    to Philippines       
--- Outbound Departures 31.4 54.6 68.3 79.9 87.5 94.4 
    to United Arab Emirates       
--- Outbound Departures 14.9 31.2 66.5 75.2 82.4 90.2 
    to Cambodia       
--- Outbound Departures 24.6 49.5 69.2 79.4 82.9 86.9 
    to United Kingdom       
--- Outbound Departures 20.1 41.8 62.0 71.2 78.6 85.7 
    to India       
--- Outbound Departures 26.5 39.7 51.7 60.5 64.7 68.3 
    to Switzerland       
--- Outbound Departures 15.1 30.4 48.5 52.7 56.4 60.2 
    to Portugal       
--- Outbound Departures 19.5 30.8 39.1 44.6 48.2 52.0 
    to Israel       
--- Outbound Departures 26.7 34.6 39.6 42.7 46.4 50.4 
    to Egypt       
--- Outbound Departures 6.7 16.2 34.9 39.6 43.3 47.2 
    to Pakistan       
--- Outbound Departures 10.4 25.4 33.4 37.5 40.5 43.6 
    to Canada       
--- Outbound Departures 32.3 48.7 38.2 39.1 38.6 42.9 
    to France       
--- Outbound Departures 7.3 15.3 32.0 35.7 38.6 41.6 
    to Brunei Darussalam       
--- Outbound Departures 20.5 23.0 26.1 29.9 34.7 40.7 
    to Qatar       
--- Outbound Departures 10.3 15.5 25.1 33.2 36.2 40.6 
    to Slovakia       
--- Outbound Departures 25.2 32.8 32.5 32.3 34.5 37.9 
    to Italy       
--- Outbound Departures 6.3 13.1 27.0 29.9 32.1 34.4 
    to New Zealand       
--- Outbound Departures 8.9 15.4 22.4 25.2 27.2 29.4 
    to Oman       
--- Outbound Departures 3.3 11.2 22.0 24.7 26.3 28.1 
    to Slovenia       
--- Outbound Departures 4.6 13.0 21.8 24.4 26.1 27.9 
    to Finland       
--- Outbound Departures 9.6 15.7 21.1 24.9 27.7 27.8 
    to Jordan       
--- Outbound Departures 13.0 17.0 19.9 22.0 23.6 25.3 
    to Cuba       
--- Outbound Departures 8.4 17.7 19.0 19.9 21.3 22.8 
    to Poland       
--- Outbound Departures 3.4 4.4 10.2 16.8 21.1 22.7 
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    to Hungary       
--- Outbound Departures 3.6 7.5 15.5 17.2 18.7 20.5 
    to Myanmar       
--- Outbound Departures 8.8 12.9 15.2 16.5 18.0 19.5 
    to Austria       
--- Outbound Departures 10.0 14.9 16.4 16.1 17.7 19.0 
    to Greece       
--- Outbound Departures 5.5 7.7 9.9 12.8 15.8 17.8 
    to Croatia       
--- Outbound Departures 7.0 15.0 16.7 15.0 16.0 17.0 
    to Russia       
--- Outbound Departures 7.2 9.8 11.8 13.2 14.5 15.7 
    to Belgium       
--- Outbound Departures 4.7 7.9 11.4 12.7 13.8 14.9 
    to Bahrain       
--- Outbound Departures 1.9 2.4 3.8 9.3 10.8 13.3 
    to Morocco       
--- Outbound Departures 2.2 5.9 8.3 10.2 11.0 11.8 
    to Norway       
Other Countries 71.1 132.0 172.5 189.0 206.6 222.7 
- Outbound Departures 3,170.0 5,454.1 8,645.3 13,127.4 14,394.3 15,389.3 
    Source Markets       

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

 

 

Table 20 Forecast Outbound Expenditure: Value 2021-2026 

 

IDR million 
 2021 2022 2023 2024 2025 2026 
 
-- Outbound Business 20,613,8 34,020,7 46,747,1 52,435,1 56,627,1 59,741,8 
    Expenditure 86.4 92.9 13.1 05.7 16.9 57.9 
-- Outbound Leisure 41,086,8 72,363,1 112,557, 158,063, 172,592, 184,846, 
    Expenditure 47.0 89.7 597.6 440.2 021.6 010.8 
-- Outbound Expenditure 10,717,4 18,021,4 26,478,4 34,332,3 36,656,7 38,390,9 
    on Lodging 17.9 47.2 34.5 11.7 67.5 18.0 
-- Outbound Expenditure 3,749,55 6,852,85 10,774,8 14,522,2 15,586,9 16,265,0 
    on Activities 3.7 1.8 94.2 41.8 01.9 93.5 
-- Outbound Expenditure 8,780,63 13,979,5 18,968,4 22,273,4 22,076,0 21,593,0 
    on Food 0.2 27.3 67.5 54.1 30.8 26.6 
-- Outbound Expenditure 20,459,9 32,840,7 46,034,3 57,134,7 58,627,4 59,130,3 
    on Shopping 63.1 36.3 99.7 36.3 00.1 47.0 
-- Outbound Expenditure 4,130,86 7,478,52 11,646,6 15,697,2 16,045,3 15,898,2 
    on Travel Modes 4.2 7.9 71.5 10.3 39.7 11.5 
-- Other Outbound 13,862,3 27,210,8 45,401,8 66,538,5 80,226,6 93,310,2 
    Expenditure 04.4 92.1 42.5 91.6 98.5 75.6 
- Outbound Expenditure 61,700,7 106,383, 159,304, 210,498, 229,219, 244,587, 
 33.5 982.6 710.6 545.9 138.5 868.7 

Source: UNWTO, Euromonitor International from official statistics, trade associations, trade press, company 
research, trade interviews, trade sources 

Note: Outbound expenditure is the sum of business and leisure outbound expenditure, or the sum of activities, 
food, shopping, travel in destination and other outbound expenditure 
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TRAVEL IN INDONESIA - INDUSTRY 
OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Travel in 2021 

More than one year from the onset of the COVID-19 pandemic, Indonesia’s travel and tourism 

industry has begun to show some signs of a genuine recovery from the pandemic situation. With 

the country’s borders still closed to most foreign visitors and with 40-day quarantines required 

for those lucky enough to be able to cross the border and enter Indonesia, little interest is being 

shown in the country among foreign tourists and the situation is still far from encouraging. One 

factor which needs to be taken into consideration is that the recovery of the Indonesian travel 

industry depends not only on the attitudes and actions of the Indonesian Government, but also 

on those of foreign governments, including in countries where the handling of the COVID-19 

situation has not been as robust as what has been seen in Indonesia. For these reasons, it is 

likely that Indonesia’s travel and tourism sector will need a fairly long time to recover fully from 

the detrimental impact of the COVID-19 pandemic. 

Crucial to success during this difficult period has been the ability to engender a sense of 

confidence in COVID safety measures among travellers, with the current focus on domestic 

travellers due to the closure of international borders likely to give way to more of a focus on 

inbound travellers once cross-border travel eventually resumes. Major changes have been seen 

in the prevailing industry trends since the onset of the COVID-19 pandemic and the leading 

players will need to continue adjusting their strategies to adapt to what is increasingly being 

referred to as “the new normal” in the post-COVID-19 world. For example, tourists have become 

averse to travelling to crowded places and staying in busy hotels as they are increasingly 

worried about coming into contact with the COVID-19 virus. Travellers are increasingly looking 

for places that implement hygiene protocols and which are oriented towards outdoors and 

adventure tourism. In terms of transport modes, many airline passengers now prefer direct 

flights as opposed to paying less for flights over two or more legs, while charter flights on small 

aircraft are becoming more popular among more affluent consumers as such private flights 

enable them to avoid mixing with other passengers and in this way avoid coming into contact 

with the COVID-19 virus. Traveling by land is also becoming a more popular option among 

travellers looking to avoid commercial flights, with many people turning to car rental as a way of 

avoiding crowded trains and buses when travelling to other parts of Indonesia for both business 

and leisure purposes. 

 

COVID-19 impact on travel 

The recovery of demand for domestic tourism during 2021 has led to the emergence of some 

optimism with regards to the recovery of the Indonesian travel and tourism sector. Moreover, the 

progress that has been seen in the Indonesian government’s COVID-19 vaccination programme 

and the success of various government policies related to the rehabilitation of the wider 

hospitality sector has given hope that the situation will improve dramatically for the country’s 

travel and tourism industry. However, building optimism in the beleaguered travel and tourism 

industry as the COVID-19 pandemic enters the second half of its second year requires 

cooperation from all relevant stakeholders. Mass vaccination programmes were started at the 

beginning of 2021, with those deemed vulnerable to catching the COVID-19 virus prioritised, 
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including older generations and service sector employees, including notably workers in the 

hospitality and creative industries. Furthermore, the government’s Micro PPKM (enforcement of 

micro-scale community activity restrictions) has been quite successful in reducing COVID-19 

transmission figures significantly, with a drop from 15,000 new cases per day to around 5,000 

new cases per day seen over the course of the year. 

Bali remains the beating heart of Indonesia’s travel and tourism industry and initially there 

were plans for the island to be reopened to mass tourists during June and July 2021, although 

this remained contingent on the prevailing economic and social conditions and the handling of 

the response to the COVID-19 pandemic. The decision to reopen Bali to tourists is expected to 

make a strong contribution to the gradual improvement in domestic flows, although rehabilitating 

inbound tourism remains difficult due to the ongoing restrictions on cross-border travel. Indeed, 

domestic tourism flows registered far stronger growth rates than either outbound or inbound 

tourism flows during 2021 and this can be attributed mainly to the stronger government focus on 

boosting domestic tourism trips via Bangga Berwisata di Indonesia, its official domestic tourism 

promotional programme. In the past, Indonesia’s travel and tourism industry stakeholders were 

heavily centred on targeting foreigners, with Thailand and Malaysia the main focus of these 

promotional efforts. However, the COVID-19 pandemic has forced a recalibration of strategies, 

with domestic turrets and now the primary target of promotional and marketing campaigns. 

 

Company response to COVID-19 in 2021: Airlines and hotels 

Since the closure of Indonesia’s borders, as well as the borders of many other countries, 

during the second quarter of 2020, there has been broad agreement among heads of states 

around the globe and travel and tourism industry stakeholders worldwide that those whose 

livelihoods depend heavily on revenues from foreign tourists will require financial and moral 

support as their incomes and sources of revenues have collapsed. This situation applies 

particularly in Indonesia, where the absence of foreign tourists from the country during 2020 and 

2021 has hit the wider travel and tourism sector hard, with hotels facing a particularly bleak 

scenario. Several of Indonesia’s leading hotels have pursued the strategy of obtain cleanliness, 

health, safety, and environment (CHSE) sustainability certification and it is hoped that this will 

improve occupancy rates at these and other hotels in the country. CHSE certificates alone are 

not enough to turn the tide however and for a full recovery to be seen in the hospitality sector, 

new strategies and innovations will need to be developed and implemented by hotel managers 

and owners. Such initiatives have already been seen. For example, hotels and resorts in Bali 

have joined the Work From Bali campaign, which aims to attract so-called “digital nomads” and 

those who were able to work remotely at the peak of the COVID-19 pandemic to spend time in 

Bali. In addition, price reductions, promotions and special offers were also rolled out to attract 

guests to hotels that were struggling to maintain occupancy rates. However, it is predicted that 

hotels and the wider lodging scene will be able to bounce back from the challenges presented 

by the COVID-19 situation once mass COVID-19 vaccination programmes begin to bear fruit, 

both in Indonesia and abroad. Nonetheless, this is likely to take 6-21 months to achieve, raising 

questions about the viability of lodging and hotels in the meantime. It should be noted that the 

swift and effective handling of the pandemic by the Indonesian government has minimised the 

negative impact on the hospitality sector to a large extent, although it has left the wider sector 

highly dependent on government subsidies as leisure and business bookings in hotels remain 

far below pre-COVID-19 levels. 

The challenges being faced in lodging are also being reflected in the difficulties being faced 

by Indonesia’s airlines. There are two factors that must be taken into consideration before a 

meaningful recovery is likely to be seen in the numbers of passengers on flights and occupancy 

rates in hotel in tourist areas. First, the public's confidence in boarding commercial flights will 

need to be restored, and this can only really be achieved via the implementation of health 
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protocols. Second, air tickets and hotel bookings will need to be affordable as many Indonesian 

households are still struggling with reduced incomes as a result of the COVID-19 pandemic. For 

example, Garuda Indonesia Airline has sought to restore public faith in its hygiene protocols and 

the safety of its flights by limiting capacity to around 63%, even though the airline is currently 

authorised to operate its flights at 100% capacity. This has proven to be a crucial point of 

difference between Garuda and other Indonesian airlines since the onset of the COVID-19 

pandemic. 

 

Impact of COVID-19 on online bookings and travel intermediaries in 
2021 

2021 saw online bookings and travel intermediaries register a decent recovery after sales 

plummeted over the course of 2020. Airlines were already allowed to begin carrying passengers 

on commercial flights again during 2021, while some shopping centres and hotels also resumed 

commercial activity once again, despite the COVID-19 pandemic not having been brought fully 

under control. However, this was only a partial return to trading for most travel categories, with 

limits on capacity presenting barriers to a stronger and quicker recovery, and therefore it was 

not enough to generate a full recovery for travel intermediaries. At the same time, many 

Indonesians remain reluctant to engage with the travel and tourism industry in general and 

travel intermediaries in particular, with the leisure and entertainment industry similarly adversely 

affected by the fall in demand that has flowed from the COVID-19 pandemic. As the wider 

activities of travel intermediaries tend to cover providing tickets to various entertainment 

attractions, concerts, special events and movies, among other leisure pursuits, travel 

intermediaries is considered to be a category with solid opportunities to thrive amidst the 

ongoing recovery of the Indonesian economy. Furthermore, with periodic limitations still 

imposed on traveling and with many people reluctant to engage in non-essential activities 

outside of the home, it is clear that the Indonesian population is in need of new forms of 

entertainment that are suited to “the new normal”. This has led many of the country’s travel 

intermediaries to begin curating various online events covering various topics on various 

platforms, including in collaboration with various event creators. This is seen as an ideal way to 

diversify the range of products and services on offer and generate strong growth for travel 

intermediaries as the recovery of their revenues continues to develop. 

 

What next for travel? 

The progress of the Indonesian government’s mass COVID-19 vaccination programme and 

the implementation of a number of key government policies related to the travel and tourism 

sector are expected to continue supporting rising optimism in the travel industry during the 

forecast period. The government is currently engaged in a strategy to boost domestic tourism 

flows through the Proud Tourism in Indonesia programme, which is spread on social media via 

the hashtag #diindonesiaaja. However, for the wider travel and tourism industry to mount a full 

and robust recovery, government promotional programmes will need to be combined with efforts 

to bring the transmission of the COVID-19 virus under control, with the ongoing mass 

vaccination programme seen as crucial to achieving these aims, complemented by ongoing 

social distancing regulations. 

Furthermore, leveraging the industry’s existing strengths is likely to remain a crucial element 

of efforts to rehabilitate Indonesia’s travel and tourism industry and within this context the island 

of Bali is likely to remain a crucial and iconic touchstone for travellers and policymakers alike. It 

is widely known that Bali is the face of Indonesia’s overall travel and tourism industry as well as 

one of the main generators of tourism revenues, especially incoming tourist receipts. The 

government has already lent its support to the Work from Bali promotional campaign, which 
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aims to attract to the island so-called “digital nomads” and those working remotely during the 

pandemic in an effort to support the island’s wider economy by attracting long-term visitors. 

Indeed, Bali has been one of the regions of Indonesia worst hit by the COVID-19 pandemic. 

Other key destinations are likely to be a major focus for industry stakeholders during the 

forecast period, with the goal of supporting the overall recovery of the country’s wider economy. 

At this stage, restoring Bali’s appeal as a domestic tourist destination is the major priority, with 

the implementation and expansion of the use of CHSE protocols likely to prove crucial until such 

time as travel corridor arrangements can be made with the governments of key source countries 

for inbound arrivals. This would enable foreign visitors to enter Indonesia for leisure tourism for 

the first time since the second quarter of 2020, significantly bolstering efforts to improve the 

currently difficult situation in Indonesia’s travel industry. The success of these programmes 

during 2022 will largely determine the pace of recovery in the travel and tourism industry over 

the rest of the forecast period. The key to accelerating the recovery of demand for travel and 

tourism is likely to involve building the confidence of key private sector players and the business 

community, with collaborations between public and private sector stakeholders likely to be 

crucial to the success of such efforts. 

 

Chart 1 Inbound Receipts: 2021-2026 

 

  

 

Source: Euromonitor International Travel Forecast Model 

 

Chart 2 Average Spend per Trip for Inbound Arrivals: 2021-2026 
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Source: Euromonitor International Travel Forecast Model 

 

 

MARKET DATA 
 

Table 21 Other Transport Sales: Value 2016-2021 

 

IDR million 
 2016 2017 2018 2019 2020 2021 
 
- Bus 56,229,8 57,733,9 61,499,4 66,659,7 40,612,3 45,755,6 
 63.8 35.6 38.4 20.1 80.5 85.1 
- Cruise 44,181.1 50,321.6 59,234.7 70,677.2 46,464.7 53,023.8 
- Ferry 2,573,19 2,524,36 2,561,34 2,583,60 1,729,63 1,885,88 
 6.3 4.7 7.9 5.6 0.9 9.9 
- Rail 18,225,8 21,402,9 25,907,7 31,705,0 20,079,9 24,448,1 
 27.4 12.9 79.9 82.3 41.5 52.0 
- Other Transport Types - - - - - - 
- Other Transport Offline 75,490,3 67,373,8 71,625,2 78,223,2 47,727,3 54,936,5 
 56.9 29.8 62.3 33.9 16.1 89.6 
- Other Transport Online 1,582,71 14,337,7 18,402,5 22,795,8 14,741,1 17,206,1 
 1.7 04.9 38.6 51.4 01.5 61.2 
Other Transport 77,073,0 81,711,5 90,027,8 101,019, 62,468,4 72,142,7 
 68.6 34.7 00.9 085.2 17.6 50.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Note: Other transport is the sum of cruise, bus, ferry, rail and other transport types, or the sum of online and 
offline sales 

 

 

Table 22 Other Transport Online Sales: Value 2016-2021 

 

IDR million 
 2016 2017 2018 2019 2020 2021 
 
-- Other Transport 759,674.9 986,836.0 1,245,45 1,547,22 1,169,12 1,326,95 
    Online Direct   7.1 2.5 7.7 1.9 
-- Other Transport 823,036.8 13,350,8 17,157,0 21,248,6 13,571,9 15,879,2 
    Online Intermediaries  69.0 81.5 28.9 73.8 09.3 
- Other Transport Online 1,582,71 14,337,7 18,402,5 22,795,8 14,741,1 17,206,1 
 1.7 04.9 38.6 51.4 01.5 61.2 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 23 Forecast Other Transport Sales: Value 2021-2026 

 

IDR million 
 2021 2022 2023 2024 2025 2026 
 
- Bus 45,755,6 55,078,4 60,327,1 62,852,8 64,810,4 66,253,5 
 85.1 35.5 86.0 70.0 49.0 61.6 
- Cruise 53,023.8 62,857.8 70,946.8 78,720.4 86,696.8 95,091.4 
- Ferry 1,885,88 2,183,92 2,361,33 2,503,54 2,635,65 2,764,16 
 9.9 2.0 6.7 3.3 7.8 0.1 
- Rail 24,448,1 29,697,5 33,723,1 37,256,3 40,720,1 44,303,4 
 52.0 22.6 86.3 56.0 18.8 00.6 
- Other Transport Types - - - - - - 
- Other Transport Offline 54,936,5 65,948,5 73,027,4 77,270,3 81,079,8 84,462,2 
 89.6 09.2 02.1 65.0 85.0 83.4 
- Other Transport Online 17,206,1 21,074,2 23,455,2 25,421,1 27,173,0 28,953,9 
 61.2 28.8 53.7 24.8 37.2 30.3 
Other Transport 72,142,7 87,022,7 96,482,6 102,691, 108,252, 113,416, 
 50.8 38.0 55.8 489.8 922.2 213.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Other transport is the sum of cruise, bus, ferry, rail and other transport types, or the sum of online and 
offline sales 

 

 

Table 24 Forecast Other Transport Online Sales: Value 2021-2026 

 

IDR million 
 2021 2022 2023 2024 2025 2026 
 
-- Other Transport 1,326,95 1,513,05 1,694,61 1,872,26 2,060,31 2,264,33 
    Online Direct 1.9 3.1 9.4 5.8 6.9 6.4 
-- Other Transport 15,879,2 19,561,1 21,760,6 23,548,8 25,112,7 26,689,5 
    Online Intermediaries 09.3 75.7 34.3 59.0 20.3 93.9 
- Other Transport Online 17,206,1 21,074,2 23,455,2 25,421,1 27,173,0 28,953,9 
 61.2 28.8 53.7 24.8 37.2 30.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 25 Activities and Experiences: Value 2016-2021 

 

IDR million 
 2016 2017 2018 2019 2020 2021 
 
Attractions and 17,082,0 20,703,4 34,345,4 19,980,2 6,165,35 8,643,46 
    Experiences 69.0 46.4 44.6 70.2 3.7 4.2 
- Culture, Heritage and 5,889,40 7,069,10 11,610,8 6,683,08 2,041,12 2,832,42 
    Museums 8.1 7.0 25.1 9.1 6.1 0.5 
- Casinos - - - - - - 
- National Parks 269,129.6 342,710.2 597,746.7 365,385.4 118,407.4 174,390.1 
- Theme Parks 7,446,88 9,058,52 15,091,3 8,818,67 2,734,22 3,847,84 
 1.5 4.4 46.9 3.8 6.6 9.3 
- Other Attractions and 3,476,65 4,233,10 7,045,52 4,113,12 1,271,59 1,788,80 
    Experiences 0.1 4.6 4.9 2.4 3.4 4.5 
- Attractions and 17,068,4 20,682,7 34,276,7 19,920,3 6,141,92 8,608,89 
    Experiences Offline 03.3 42.9 53.7 29.4 5.3 0.4 
- Attractions and 13,665.7 20,703.4 68,690.9 59,940.8 23,428.3 34,573.9 
    Experiences Online       
Medical Tourism 23,641.0 32,166.5 59,543.1 38,400.6 4,739.7 4,058.8 
Spas 9,255,93 11,248,3 18,667,7 10,835,2 3,209,53 3,651,93 
 8.2 30.5 27.4 60.6 7.1 7.3 
Activities and 26,361,6 31,983,9 53,072,7 30,853,9 9,379,63 12,299,4 
    Experiences 48.2 43.4 15.1 31.4 0.5 60.3 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Attractions and experiences is the sum of culture, heritage and museums, casinos, national parks, 
theme parks and other attractions and experiences, or the sum of online and offline sales 

 

 

Table 26 Forecast Activities and Experiences: Value 2021-2026 

 

IDR million 
 2021 2022 2023 2024 2025 2026 
 
Attractions and 8,643,46 12,396,5 21,700,1 23,455,4 23,799,3 24,208,6 
    Experiences 4.2 88.3 87.9 50.8 27.6 96.7 
- Culture, Heritage and 2,832,42 4,012,21 6,938,20 7,411,42 7,429,37 7,465,97 
    Museums 0.5 3.1 0.0 6.4 1.2 8.9 
- Casinos - - - - - - 
- National Parks 174,390.1 262,992.6 483,755.3 548,951.1 585,247.9 625,142.4 
- Theme Parks 3,847,84 5,544,72 9,749,01 10,578,9 10,780,8 11,009,8 
 9.3 8.1 2.7 65.7 70.4 77.8 
- Other Attractions and 1,788,80 2,576,65 4,529,21 4,916,10 5,003,83 5,107,69 
    Experiences 4.5 4.1 9.9 8.3 7.8 8.0 
- Attractions and 8,608,89 12,340,8 21,591,6 23,326,4 23,656,5 24,051,3 
    Experiences Offline 0.4 03.7 87.0 45.8 31.7 40.2 
- Attractions and 34,573.9 55,784.6 108,500.9 129,005.0 142,796.0 157,356.5 
    Experiences Online       
Medical Tourism 4,058.8 8,723.9 20,037.0 27,051.7 32,905.2 40,950.8 
Spas 3,651,93 4,925,84 10,296,7 12,847,7 14,407,1 16,334,7 
 7.3 8.9 80.1 31.3 96.8 24.0 
Activities and 12,299,4 17,331,1 32,017,0 36,330,2 38,239,4 40,584,3 
    Experiences 60.3 61.2 05.0 33.7 29.6 71.4 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

Note: Attractions and experiences is the sum of culture, heritage and museums, casinos, national parks, 
theme parks and other attractions and experiences, or the sum of online and offline sales 
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GLOBAL INDUSTRY ENVIRONMENT 
 

▪ The travel industry continues to experience its biggest ever crisis, following a collapse in 

tourism demand worldwide due to national shutdowns to help contain COVID-19. Many travel 

bans and restrictions remain in place, airlines continue to ground a large proportion of their 

fleet, many hotels and other lodging are still closed to visitors, and business travel has been 

decimated. 

▪ All travel brands and destinations have been hugely impacted by the unprecedented travel 

shutdown and felt the force of economic and social lockdowns. Certain sectors may never see 

recovery to the pre-crisis levels that they enjoyed, expediting the digital and sustainable 

transformation that was already underway. 

▪ Whilst the recovery may be slow, the pandemic creates a once in a lifetime opportunity to 

build back in a sustainable way aligned with the Paris Agreement for the good of all 

stakeholders and the planet. Using the 17 Sustainable Development Goals as a blueprint will 

help travel and tourism transform into a climate-friendly, value-driven model. 

 

 

DISCLAIMER 
Forecast closing date: 16 August 2021 

Report closing date: 25 August 2021 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2021 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources A Tour & Travel 

 Boedihardjo Group 

 Bogor Botanical Gardens 

 BPS 

 BPS Jakarta 

 Central Bank of Indonesia 

 Departemen Perhubungan 

 Department of Air Transportation 

 Department of Culture & Tourism 

 Dinas Kebudayaan Dan Pariwisata Provinsi 

Jawa Timur 
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 Dinas Pariwisata dan Kebudayaan Provinsi 

Jawa Barat 

 Dinas Pariwisata Jawa Timur 

 Dinas Pariwisata Pemerintah Provinsi Bali 

 Dinas Pariwisata Yogyakarta 

 Disparda Bali 

 DISPORAPAR Jawa Tengah 

 Dunia Fantasi 

 Enjoy Jakarta 

 Gelanggang Samudra 

 Griya Mobil Kita 

 Harvest Tour & Travel 

 IDX 

 Jakarta Setiabudi International 

 Kemenparekraf 

 Kementerian Pariwisata (Tourism Ministry of 

Indonesia) 

 Kementerian Pariwisata Republik Indonesia 

 Kementerian Perhubungan Udara 

 Kia Travel 

 La Banda Wisata 

 Ministry of Creative Economy & Tourism 

 Ministry of Culture & Tourism 

 Ministry of Tourism 

 Ministry of Tourism (Kemenpar) 

 National Statistic Office 

 PT Angkasa Pura I 

 PT Angkasa Pura II 

 PT KAI 

 Serasi Auto Raya PT 

 Tana Putra Wisata 

 UNWTO 

Trade Associations Asosiasi Pelaku Pariwisata Indonesia (ASPPI) 

 Asosiasi Perusahaan Penjual Tiket 

Penerbangan (ASTINDO) 
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 Association of Indonesia Tours & Travel 

Agencies (ASITA) 

 Dirgahayu Group 

 Hotel & Restaurant Association of Indonesia 

 IATA - International Air Transport Association 

 INACA 

 Indonesia Hotel & Restaurants Association 

 Indonesia National Air Carrier Association 

 Jakarta Hotels Association (JHA) 

 Jakarta International Hotel Association (JIHA) 

 Museum Association 

 Pasific Asia Travel Association - Indonesia 

 Perhimpunan Hotel dan Restoran Indonesia 

(PHRI) 

 Planemed 

 Tourism & Cultural Department 

 Yogyakarta Tourism Board 

Trade Press Bandara Online 

 Berita Satu 

 Bisnis Aceh 

 Bisnis Indonesia Daily 

 Bisnis-Jabar.com 

 CNBC 

 CNN 

 CNN Indonesia 

 Detik Travel 

 Liputan 6 

 Marketeers 

 Republika 

 Rileks.com 

 Straits Times 

 Tnooz 

 Travel Kompas 

 Viva News 
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 Warta Ekonomi 

Source: Euromonitor International 
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